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I Tns LOvuaéns | Editorial

Media, Culture and Social Change. Between cohe-
sion and collision: An introduction

he current special issue of Social Cohesion and Development aims at exploring the ongoing

process of adaptation and reinvention of social relations and identities through media and
contemporary cultural practices. The main hypothesis of this issue under the title “Media, Cul-
ture and Social Change" is the following: society and social bonds are not only based on cohesion
but also on conflicts and tensions, often profound.

In the case of the media, the latter could be apprehended as an identity conflict, or as an
intermedial struggle where traditional media, on one hand, try to maintain their position and
adapt and, on the other hand, new media and mediations try to consolidate their legitimacy. This
evolving situation which could be compared to a pendulum, goes beyond the unifying perspec-
tive that the broadly used term “media convergence” (Dwyer, 2010; Holliman, 2010) seems to
imply as being comprising and central (Hay & Couldry, 2011, p.474). Henry Jenkins himself, when
introducing the term “Convergence Culture” twenty years ago, observed and explained this
coexistence which was not taking place without experiencing friction at many levels (2006). Yet,
a certain downplay of any sense of collision or tension seems to be observed among academic
and public discourses. What seems to prevail —often as a celebratory discourse- is the overwhelm-
ing power of platforms, social media and the technological evolution linked to various modes
of mediation. The social imaginaries linked to the idea of media convergence are challenged by
the perspective of “deconvergence”, a concept that sheds light on areas of conflict, contrasting
trends and tensions (Peil & Sparviero, 2017).

When displacing the focus from media, social and cultural evolutions to the very epistemo-
logical methods analyzing the above intersected fields, there again, scholars find themselves in the
floating position of merging and adapting methods and analytical tools in order to grasp evolving
and often fluctuating phenomena that, also, call for a reflexive posture of the epistemological
arsenal activated by researchers. For instance, as one can observe when reading the papers of the
current issue, the use of netnography methods, combining on line participation and observation,
archiving, network data collection and analysis (Kozinets, 2010 ;2015), or the combination of app-
nography as a specialized method for app based culture (Cousineau, Oakes &Johnson, 2019) coex-
ists and completes more traditional methods of media analysis and social sciences, such as textual
analysis, qualitative and observative methods; and iin the same time, they challenge them.

The same contradictory movement, between modernity and tradition is, also, to be observed
when negotiating mediated identities through social media and platforms. In these cultural prac-
tices performed on platforms and social media, we can observe mixed tendencies, including eman-
cipative discourses, polarization, conservative discourses, etc., performed on platforms and social
media. These oscillations in the platformized public discourse are being explored in the first section
of the current issue through two studies. The first one, written by Aggeliki Gazi, Ifigenia Tepetidi
and Zenonas Theodosiou, examines the interactions between social media, individuals and commu-
nities. Taking the on line Instagram community of “Live Tinted” as a case study, the paper explores
the bridges between beauty industry discourses, the negotiation of identity and the idea of Other-
ness. Through a content analysis of the posts of “Live Tinted", it appears that the digital storytelling
unfolded within this Instagram community, offers the possibility to embrace diversity while sharing
similar personal experiences that reinforce the sense of engagement.
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The second paper aims at exploring the Greek “manosphere” as a digital social environment
that produces and promotes ideas and values related to male identity. In her study, Matina Peppa
analyzes the digital narratives and the content strategies depicting the space of “manosphere”. In
a parallel context of digital feminist movements, such as the #MeToo movement -and on opposition
to it- the digital narratives that develop within the “manosphere” construct gender representations
focused on male identity through the polarization of gendered roles. In these online discourses,
traditional perceptions of masculinity are highlighted whereas feminism is considered mostly to be
incompatible both with national identity and Orthodox values. The adoption of a humorous and
sarcastic mode of enunciation, such as a transparent opacity (Recanati, 2000) of the narrative, tends
to mask the level of polarized and conservative gendered positions and views.

In the second section of the current issue, cultural and consumer practices, as well as crea-
tivity, are manifesting a similar oscillation and negotiation of social and cultural norms, as they
evolve within social conventions and in specific socio-historical contexts. We can observe the
above as we examine social change consecutively in the fields of food culture, sustainable fash-
ion and the role played by platforms in redefining the concept of creativity. These issues are
developed in the three following papers, unfolding diverse areas of the struggle between social
innovation and traditional patterns. In the first one of this section, Panayis Panayotopoulos and
Stavros Kostas, through a sociological participatory observation and analysis of consumer prac-
tices taking place in a nutshop at the northern suburbs of Athens, demonstrate in what ways con-
sumer attitudes forge the idea of “food authenticity”. The latter is examined as a social construc-
tion that needs to be apprehended in relation to socio-historical parameters. The research being
situated after the outbreak of the Greek economic crisis in 2009, the authors examine consumer
motives, significantly driven by symbolic gestures and attitudes. In the context of a symbolic
manifestation of renegotiated and reconstructed national identity, a certain “return to tradition”
is observed. The latter is expressed by seeking a kind of authenticity throughout a ‘return to
roots’ movement, or as a “patriotic solidarity” following Freedman’s (2021, p. 83) analysis. Pro-
moting the consumption of Greek traditional -and thus authentic- products, therefore becomes,
the performance of an economic ethnocentrism and of the idea of national exceptionalism. Ad-
ditionally, the search for "authenticity’ is also linked to the pursuit of an individualistic acquisition
of prestige and symbolic capital, together with a cosmopolitan and democratic openness for for-
eign "authentic’ food, in opposition, one could say, to a certain ‘imperialistic food capitalism’ or
a "McDonaldization” of food consumption, a fear that was very present during the last decades.

The next paper of this section draws from the field of sustainable consumption practices
and fashion. Konstantinos Theodoridis analyzes the social media narratives that take place in-
side a civil society group of young people on Instagram in regard to sustainability issues and
sustainable lifestyles. Through the thematic analysis of the posts, it is demonstrated how young
people inside this Instagram community challenge unsustainable practices, educate consumers
and promote alternative consumer lifestyles. Chryssanthi Tsalafouta concludes this section with
a paper examining the relationship between artists in Athens and social media, using the lens of
the “platformization” of Cultural Industries and questioning its role on the artists’ creativity. The
study, based on in-depth interviews with artists, sheds light on issues related to creativity in the
era of algorithms, followed by the sentiment of insecurity and the blurring borders between the
figure of the artist and that of the content creator/influencer.

The third area of study of this issue consist in questioning media and journalism as
significant pivots of social change, in close articulation with technological evolutions, as well
as with social movements, questioning core democratic values in a complex contemporary
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political landscape. This last section includes two studies. The first one, conducted by Achilleas
Karadimitriou examines the role of journalism and its evolution in the twenty-first century. The
study thoroughly analyzes the reforms taking place in our contemporary platformized society
by three parallel and crossed ‘movements’ shaping the news industry, that is constructive
journalism, networked journalism, and Al-driven journalism. The central thesis of the study is
that “transforming journalism culture depends on gradual social change rather than solely on
technology”. Through a solid theoretical overview of the scientific production on the field, the
author demonstrates and highlights the parameters of the shift towards a “post-industrial”
model of news production. These transformations that take place inside the news organization
represent a promising call and a transformative potential for redefining and revaluing the role of
journalism and its place in our contemporary democracies.

The second paper of the last section -and the closing paper of this issue- aims at examining
the role of media in the representation of contemporary social movements. Stefanos Pnevmatikos
conducts an analysis of the ways print media represent and frame social rage expressed by the
movements of the Indignants (Aganaktismenoi), during the period of the Greek economic crisis
in 2011 and that of the Tempi movement, that followed the major train accident that took place
in Tempi, Greece in 2023. The study investigates possible correlations between the journalistic
narratives, the empowerment and the evolving dynamics of the two distinct movements, acting
in different historical periods of crisis.

Overall, the common thread traversing all seven papers of this issue could be summarized
as follows: in the intersection of media, culture and social change, the dynamics of friction
is a significant element that matters and needs to be examined through a multiple prism.
Considered as an engine of change through tension and divergence of attitudes and opinions,
we acknowledge its presence in everyday life, in our engagement with news, media and the use
of platforms, in cultural habits and trends, as well as in consumer practices. In that context, the
endeavor undertaken by this special issue of Social Cohesion and Development, is, precisely,
to contribute to an understanding of the role played by media and cultural practices in social
changes and displacements that constantly take place, not without friction.

Ioanna Vovou
Panteion University
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Social media and otherness: The case study of the
beauty community “Live Tinted”
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Zenonas Theodosiou, Cyprus University of Technology

Méoa kovwvikns diktuwaons ka1 diapopeukotnta: H
HEAETN nepintwons tns dSuvntuikns kovétntas “Live

Tinted”

ABSTRACT

The present paper draws on a case study of an
online, Instagram community and it aims to ex-
plore the connection between social media and
the promotion of otherness. “Live Tinted” is a
community, whose main goal is to bring into the
spotlight of the beauty industry and beyond, in-
dividuals who embody otherness and the unrep-
resented. Content analysis is being employed on
the posts (photos and audio-visual content) of
“Live Tinted" to comprehend how Otherness is
presented on Instagram and whether its content
affects the identity of the user and member of
the community. The virtual community seems to
choose to promote individuals of different back-
grounds, religions and distinctly different exter-
nal characteristics. Through digital storytelling,
they share different personal stories about their
identities. In this way, they achieve the identi-
fication and commitment of the members to
the community. The members of the community
also show differences. They come from different
countries of the world, but share similar perso-
nal experiences, strengthening the work of the
community.

KEY WORDS: Self, Identity, Otherness, Social
Media, Community, Live Tinted
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1. The presentation of Self in Social Media

ndividuals gain access to forms of information and communication that are channeled through

the media and thus enrich the process of self-formation. Along with the development of media,
symbolic resources are being reconfigured. According to Giddens (1991) the self takes on a reflec-
tive trajectory where the individual shapes his or her identity through a continuous and constantly
revised biographical narrative. Individuals increasingly take refuge in the self in order to acquire, as
Thompson (1998) puts it, ‘a coherent life project’ and the consequences of this ‘refuge’.

The beginning of an individual's presence in cyberspace marks the ‘activation’ of a new life
in a parallel, online reality governed by its own rules. Being a relatively more free space, with at
least less restrictions than the actual everyday life, the Internet allows the individual to constitute
himself/herself and reconfigure his/her identity as he/she wishes Anheier & Isar, 2011), confirming
the variability of the two concepts. Individuals edit their personal data, delete or optimize their
image, monitoring in an additional way others’ impressions of themselves. The individual is asked
to make decisions about the image they display to other users. Each cyberspace has a specific
framework and guidelines that greatly assist in this process (Suler, 2002).

As Kouptn (2003) argues, the first conscious constructions of identity on the Internet consist
of pseudonyms. They are personas, representative names that replace real ones, but in turns out
that they also convey attributes of the individual's personality. Another alternative form of iden-
tity are avatars, digital representations of users, which they can create according to their wishes,
otherwise they use the available templates. In particular, in the Social Media context applies the
acquisition of a public image, also known as a persona, which includes the basic information
of the individual, such as name, age, gender, educational level and professional status, but also
further information that forms a complete profile of the user. The staged identities constructed by
Social Media users are relatively similar, retaining some of the beliefs that distinguish them in the
physical world (Marwick, 2013). Don Slater argues that in digital environments the disembodi-
ment of individuals, which also gives the opportunity of anonymity, implies with it the existence
of many possible selves and 'hybrid’ identities, which are ‘characterized by fluidity and intercon-
nectedness’ (Slater, 2002, p.536), while Suler (2002) points out that in the internet space, selves
that once remained hidden in the imagination or dreams of individuals, come to the fore. Given
the distinctiveness of the various Social Media and users’ preferences, identity presentation oc-
curs through the «conscious or unconscious disclosure of personal details, thoughts and feelings»
(Kietzmann, Hermkens, McCarthy & Silvestre, 201, p.243). Individuals use their real name or
become visible through a persona of their own inspiration, or are identified by the particular way
they express themselves in their postings (text, photos, music preferences and the like), forming
a public image over which they have control.

By scrutinizing how identities change through computer-mediated communication, and in
particular for introverts, the role of the internet has proved vital, as it gives them the opportunity
to reveal and express their true selves (Amichai-Hamburger, Wainapel & Fox, 2002), thus circum-
venting the difficulties they faced in actual life. Fullam (2017) demonstrated that alongside men-
tors and proper education, Social Media still mediate the development of young people’s activist
identity. By recognizing the benefits of employing them, individuals can learn about volunteer
activities, inform and promote their own work themselves (Fullam, 2017).
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Furthermore, in the Online Community the social bond and social constitution of the offline
community is established and sustained. Chat rooms, forums and personal websites provide ano-
nymity, an immersion in community norms and practices or places for the expression of a variety
of identities.

It is about spaces that are in — between space ‘on the very borderline’. Based on Winnicot's
(1964, 1984) theory, it could be advocated that these spaces are transitional, potential spaces,
which can function as facilitating environments, just as transitional objects assist the child or
adult to safely experience differentiation and transition.

McLelland (2005) describes them as spaces for ‘expansive realisation’, in which the Japanese
gay men of his study can be made into gay men, since virtual spaces are separated - albeit tem-
porarily - from the constraints of offline identities.

Whereas the physical, identifiable, visible body is often treated as a benchmark of authen-
ticity, the invisibility of the physical body in online communities allows for alternative forms of
self-presentation. For example, the issue between disclosure and authenticity is addressed by
Bloustien & Wood (2016) in their ethnographic study on disability and identity in Second Life.
There are also numerous research studies (e.g. Swartwood, Veach, Kuhne, Lee &Ji 2011; Rossetto,
Lannutti & Strauman,(2015) on topics related to how online communities can be employed to
work through - and perhaps even circumvent - the rules of mourning that apply in physical reality.

Pelaprat & Brown (as cited in Harley Morgan & Frith, 2018, p. 186) stress that individuals’
participation in virtual environments does great service in three instances; firstly, in establishing
relationships and bonds; secondly by being obliged to accept an act to sustain that relation-
ship; and thirdly, by the ‘fuzzy value’ of the act that reinforces the bond between individuals. It
becomes comprehensive at this point how in the Online Community the social bond is created
and preserved, as well as the social construction of the offline community. The new «mediated
interaction» occurs exclusively from person to person, whereas the digital space provides flex-
ibility and velocity in its use.

2. The online team. “Live Tinted” community on Instagram

he potential of online environments is reinforced by the very action of users, who enter the
digital world either with the identity they sustain in the offline environment or with the
ideal identities they reconfigure or create from scratch for this purpose (Bozkurt & Tu, 2016).
Michikyan, Subrahmanyam and Dennis (2015) studying digital presentation concluded that it
is influenced by both gender and racial background. The manifestation of individual identity
was proven to be a predominantly male practice, with women displaying their social and
racial identity more. While, additional differences were observed among young adults of Asian,
European, (Latin) American origin, regarding the expression of their psychological disposition.
While exploring identities development in Cyberspace, Al-Kandari, Al-Hunaiyyan and Rana Al-
Hajri (2016) included the influence of the users’ respective cultures. Specifically, the traditional
perceptions of Kuwaiti citizens appeared to be carried over to their online presence, where
women have private profiles and post less personal information compared to men.
In the case study of this research, we focus on the Instagram virtual community «Live Tinted».
An attempt is being made to explore the use of this social media with regard to the formation
of one’s identity. «Live Tinted» is a virtual, multicultural community that aims to highlight the
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less represented individuals in the field of beauty. By creating the website «livetinted.com» in
2017 and the Instagram community a year later, they provided a platform where members have
the opportunity to narrate and share experiences regarding their identity. Today the community
counts around 118 thousand on Instagram and the number is constantly growing. In an effort
to maintain a sense of community in the traditional sense, the administrators use the term
«TintFam» to address its members, meaning that everyone who follows the account is part of the
«Live Tinted» family.

The founder of «Live Tinted», Deepica Mutyala, started it all when she posted a video on
her YouTube channel, in which she tried to cover the dark circles in her eyes with a red lipstick.
Hyperpigmentation is a common condition that bothers both women and men. It occurs when
melanin, the pigment that gives skin and hair their natural colour, is produced in amounts larger
than expected and causes dark spots to surface. Although these spots are not considered danger-
ous, they cause distress and annoyance to those who have them.

Deepica’s proposal was not only effective and cost-friendly, it gave her the recognition she
needed to launch her own vision. Having already spent a decade in the beauty industry, she no-
ticed that there was no fairly distributed representation of all people and different skin tones.
Addressing issues around identity, culture and self-love, she invites users to live unconstrained by
the image bindings of others, and to embrace «who they really are». On the Instagram platform,
members have access to primary and secondary sources, from which they can be informed about
important initiatives and news, companies and products that have either taken into account all
categories of skin tones or not, learn about other members’ stories, and engage in a conversation
on all topics.

Identity framing and diversity proposed by the «Live Tinted» community relies heavily on
digital storytelling.

Community members share experiences and thoughts and in doing so, members’ commit-
ment to the community is achieved (Canella, 2017, p.26).

The community is addressing people who are unable to join groups as there are no refer-
ences of «belonging» for them. In this particular community, the message of self-acceptance and
diversity is pervasive in all the content posted in the community. The founder and her partners
identified through personal and professional experiences the problematic situation in the beauty
industry, in particular the issue of lack of equal representation i.e. the inability to satisfy the dif-
ferent types of consumers and the requirements of their products. The feeling that certain indi-
viduals cannot be afforded a good that will be suitable for them is perceived as an insufficiency
of companies to include them.

Given that make-up and self-care is related to self-image, self-esteem and self-confidence
and thus self-presentation, this unequal representation raises issues of identity for these individu-
als. The process of forming the Live Tinted community is identified as an effortin the virtual world
necessary to address the marginalisation of these groups. Those who decide to become members
of this community engage in an action endeavor (Hughes & Kroehler, 2007) in order to be in-
volved in changing the individual and collective conditions that have led community members to
a status of «subjugated out-group» (Starzak, 2008).
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3. Research Questions

s ocial media are instrumental in shaping identity. The experiences of each user within online
platforms enable them to assert or threaten the various identities that manifest through
them. The online formation of the self, the control of impressions, personal and social maturation
are complex processes due to the mediated reality.

The decision to study diversity in social media aims to contribute to research regarding how
technology is employed to display and support individuals with excluded identities. The virtual
community, ‘Live Tinted’, which through online storytelling aims to showcase individuals that
are being excluded by beauty standards, was chosen as a case study. This community reinforces,
through the creation of an ‘in-group’, the identity of individuals excluded due to certain external,
physical qualities.

The research will address the following research questions:

1. How is the identity of the user/member of the virtual community «Live Tinted» pre-
sented?

2. How is diversity projected via the community under study?

Social media has been criticized for the type of their promoted messages and their negative
effects on users. Samples of studies have been previously reported which have already confirmed
this assumption. On the other hand, social media do not seem to be the underlying source of
the problem, but rather have the role of mediating the actions of any respective individual user.
Building on the first research question, it will be pursued to explore how a community created on
Instagram attempts to use this medium by differentiating itself from the existing, filtered content
of the medium. At the very same time, the objective of the research is to demonstrate whether
the emphasis on diversity that is displayed influences the identity of the followers and members
of the «Live Tinted» community.

4. Internet Research and Digital Research Methods

t becomes apparent that the basic qualities of online communication (communication

without physical presence, anonymity, distance, loose rules of social behaviour, etc.) make
it a favourable space for the development of relationships but also a privileged environment for
research. In addition to being a space for information searching, the Internet is also a new field
for theoretical and empirical research. The Internet, whether as a research tool or as a field of
research, is an immensely valuable area of human activity with an ever-increasing significance
in the present and the future. It is a new field of research which both establishes and requires
new research and methodological standards, due to the fact that social and interpersonal
relationships develop within it, which are distinguished by completely different attributes from
those of physical reality (Gazi & Gardikiotis, 2021).

Technology currently defines a new framework for social action, the era of the ubiquitous
visualised and connected community, the platformization of reality and the emergence of a new
positivism as it generates its own phenomena and its own problems to be solved (Dutton, 2008).

The present study is exclusively based on research conducted on the internet and more
specifically on the online platform Instagram.
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Digital content analysis was employed in this research. The conventional research method
procedure of content analysis was adjusted according to the requirements of internet research.
Among the advantages of this are the direct and efficient access and querying of the necessary
content without the requirement for hard copies of the material. Storage and retention is achieved
within Cyberspace, in this case in the virtual community. Obviously, the often dubious, future
of digital resources is a challenge that every researcher has to face, together with the constant
modifications of the storage space and the ability of users to edit and delete any publication
at any time (Kim & Kuljis, 2010). Careful work at every step of content analysis is imperative
ultimately for both the reliability and validity of the research.

The research sample consists of the «Live Tinted» posts, i.e. the photos along with the
corresponding caption and audiovisual material, as well as the users’ comments. Photos and
audiovisual material have been shown to be useful «tools» in communication, since they
convey messages directly and/or indirectly. By applying, in parallel, visual content analysis,
it is pursued to better elucidate how the «Live Tinted» community is displaying identity and
diversity. Audiovisual methods in qualitative content analysis are, as is plausible, concerned with
the interpretive ‘reading’ of audiovisual data. Each researcher «interrogates how meaning is
attributed to the data, how meaning is produced from it, and how it is used to frame issues»
(Dawson, 2020, p. 369).

In order to identify the most important terms in the data used for analysis, their word cloud
was generated using WordCloud! software. Figure 2 depicts the word cloud of 2500 terms which
appear at least 2 times in the posts, wherein the size of each term is proportional to the number
of times it appears.

Proceeding with data collection, it is important to set the timeframes within which the
final selection of data took place. In wanting to maintain the direction of the research solely on
issues of identity and diversity, the inclusion of publications of a commercial nature was avoided.
In particular, it was observed that since April 2019 the community included the promotion of
Hue Sticks in the published content, which occupies a significant part of the available material.
Although there have been such posts since the beginning of the community’s Instagram profile,
their frequency is lower in the first year. Therefore, the time period from January eighteen, 2018
to December thirty-one of the same year (18/01/2018 - 31/12/2018) is the time frame of the
research study.

The data consist of 320 postings (292 photos and 28 videos). Those publications that
referred to the self, components of identity, the role of Others and diversity and, by extension,
the sense of community were considered suitable for analysis. Accordingly, community members’
comments on each post came under close scrutiny.

The final data comprised 74 photos and 10 videos (representing approximately 25% of the
posts).
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Figure 1. Graphical representation of the final data clustering
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5. Data Analysis
5.1 The Data Class «Self»

The audiovisual material falls exclusively within the “Hue to Know" series, which involves short
interviews with individuals who, in the eyes of the community, have a personal story and identity
experience that deserves to be displayed and shared among members and beyond.

Self-acceptance was encountered numerous times in this category. Regardless of the posts’
topics, the depicted individuals conveyed messages of self-love. Photos that emphasized external
features, such as hair and nose, were backed up by personal testimonies of women who reported
on the racism they experienced, and the absence of similar references in the media. Many of
them stated that the recognition of their uniqueness is linked to the acceptance of their origin
and culture. In particular, long hair was perceived as a kind of safety for some of them, because
not deviating from prevalent norms foreshadowed acceptance by Others. Whether or not they
deliberately got rid of their long hair (in cases where the loss of hair was due to illness) was, as
they confided, an act of liberation from the constraints of society and the need to be likeable, but
also a sign that they had managed to overcome personal hardships.

Despite the admittance that the views of Others were related to their self-image, they assert
how important it is to bring out what one is, without trying to be something different. “You are
you, you look like you, you can't look like anyone else...don't compare yourself to anyone else,
because you're not them"”. Photographs of the women'’s evident confidence are accompanied
by their own personal testimonies of what led them to accept their image. They show, without
hesitation and without any excuse, their body, their religious beliefs or their skin colour, because
they don't feel the need to confine themselves, “...I don't have to limit myself ...".
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5.2 The Data Class «Diversity»

Part of the mission of the “Live Tinted” virtual community is to foster diversity. In postings that
the community exclusively addresses to its members, photos of diverse women were singled out.
From their skin colour, facial features, hair and clothing, it is apparent that women of different
ethnicities and religious backgrounds are showcased. The tagline “All the shades in between” is
consistent with the orientation of the community, also reflected visually.

The topic of cross-cultural beauty is raised, where a trait may be associated with beauty and
happiness in one culture but considered a flaw in another. The community encourages members
to nominate features that they would like to see restored.

Regarding the multiculturalism of the United States of America, individuals of multiple
racial identities reported some difficulties in finding balance among themselves, and also in
showing respect for the culture without embracing or identifying with any of its “flaws.” By
stating “Finally, a one stop place for brown girls”, they eventually praise the great efforts of the
community and, via the content, they assert that they feel good.

5.3 The Data Class «Stereotypesn».

Stereotypical perceptions and discrimination can affect one’s identity and idea of the self. The cases
that are mentioned in the photographic material, for the most part, show the success of individuals
in finally overcoming the stereotypes attributed to them and to the groups to which they belong.
It is not permissible for a Muslim woman to be involved in sports, those who play sports are thin, a
woman should dress decently, be polite and obedient, acne scars should be hidden in order to have
a perfect image, are some of the stereotypes that are associated with women.

Some people reported that they hide behind these perceptions or that there are internalised
stereotypes thatthe individuals impose on themselves. In the cases of people of colour, for
example, distinctions are being made between shades of darker skin tones. Three sisters from
Haiti became aware of the stereotypes attributed to people similar to themselves when they
experienced discrimination on the basis of colour. They state that skin color will never define
one’s identity, “Your skin color will never define who you are as a person.”

In its turn, the virtual community created the “Be your own princess” project, with the
objective of overcoming stereotypes. This involved five women, one of whom was the founder of
the community; they address the racism they experienced because of their physical appearance,
the fact that they felt the need to hide their origins in order to be accepted and through this
undertaking they sought to restore the stereotypes imposed on them.

Community members apparently agree on the powerful influence of stereotypes. They are
being hurt by comments and false preconceptions about themselves regarding their acne, body
and in general their image. They acknowledge that they have tried hard to overcome their self-
insecurities and now seem to like who they are including whatever imperfections they have. It's
a daily routine for them and they constantly do remind themselves to remain authentic. The post
with Princess Pocahontas, however, gave rise to a number of members voicing a complaint of
“exploitation” of culture by the community. They stated their disappointment at the selection
of an Indian woman to represent the indigenous people, saying she was not able “to erase a
stereotype that was not hers in the first place”. For their part, community managers made it clear
that their goal was to display the stereotypes that these women were able to remediate and not
to identify with the ethnicity of the Disney princesses.
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5.4 The Data Class «Identity»

The term “mixed race” is applied to people who originate from two or more ethnic groups. The
latest audiovisual postings are interviews of a man and a woman engaged in the arts. Drawing
on their experiences of identity as mixed-race people, they talk about acceptance by Others and
representation in the film and music industry.

The photos in the final cluster remain focused on the topic of the multiple identities of
mixed-race people. They reiterate statements of marginalisation and intimidation for their
colour and their physical traits. but at the same time feel proud of their identity. Instances
are being mentioned where Others assist the individual to assert some aspect of its identity,
"I do identify most with the black part of my heritage at the moment, mostly because when
people see me they see “black” or “mixed”. However, there are individuals who consciously
avoid defining their identity because they accept the alternating aspects of themselves, “I love
how those parts of my identity influence my life, but I am not defined by them”. Elsewhere,
the binary identity crisis finds an escape in art and allows individuals to express themselves
and connect with others. The photographic material even showcases instances of even further
identities, such as that of a famous queer singer of color and a paraplegic person of color and
member of the LGBTQ community. Although they face hardships due to their marginalized
identities, they show pride in them.

As far as cultural identity is concerned, a discussion arises on the influence of the
environment, implying that Others perceive and interpret it differently in accordance with
personal experiences, and on the relationship of each individual's culture to it. In the latter
case, the person depicted describes the homogeneity observed as pathetic and woeful, as it is
responsible for the cultural loss.

Members of the “Live Tinted” community, specificallyin the “Identity” cluster, are expressing
their esteem for its efforts and the variety of personalities featured. In regards to identity, many
comments were posted, with members explaining their reasons for identifying with each post,
especially the divide they experience among multiple identities. They emphasize the importance
of having control over their identities, that is, over those identity traits that define them or they
are eager to display.

5.5. Word Cloud in the data used for analysis

The accompanying Word Cloud provides a visual representation of the recurring themes and
concepts within the data classes. The emphasis on self-love is evident as these individuals
share their personal stories and experiences, highlighting the importance of embracing one’s
unique features, whether it be hair, skin color, or facial characteristics. The narratives shared by
individuals reflect a journey towards self-empowerment, breaking free from societal constraints,
and celebrating one's authentic self. The terms “beautiful”, “beauty” take on a broader meaning
within the context of the “Live Tinted” community. Beauty is not confined to conventional
standards but is celebrated in the uniqueness of each individual. The discussions highlight the
community’s commitment to redefining beauty beyond societal norms, encouraging members to
appreciate their distinctive features.

The recurrent mention of “Live Tinted,” “Tint Fam,” and “community” underscores the
significance of this virtual space. Members express gratitude for the community’s efforts in
fostering a supportive environment that encourages self-expression and celebrates diversity. The
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discussions on identity within the community reflect a collective desire for control over how
individuals define and present themselves. The word “culture” resonates throughout the data,
emphasizing its role in shaping individuals’ perceptions and experiences. The community engages
in conversations about cultural identity, with members expressing opinions on the influence of
the environment and the challenges of cultural loss. The diverse cultural backgrounds represented
within the community contribute to a rich variety of experiences and perspectives.

Figure 2. Word Cloud in the data used for analysis
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6. Conclusions - Discussion

t first glance, the postings in their entirety indicate a great variety in terms of the profiles

that the community chooses to portray. Women are in the predominant part, but there is no
lack of pictorial and audiovisual material, in which men and members of the LGBTQ community
are «hosted». The presence of people of different skin colour, body type and age is discernible.
The individuals identified include celebrities or community members who used the hashtag #live
tinted and/or the tag @LiveTinted in their personal posts, and were singled out to amplify the con-
tent. In the overall set of photos, a preference for close-ups focused on spotlighting the external
facial features is discernible. Occasionally, emphasis is placed on hair (long, straight, curly) or the
lack thereof, on eyes (different colours and shapes) and elsewhere on the colour or condition of
the skin (coloured, signs of acne or ageing). Nonetheless, photos showing the entire body are also
posted. Comparable content is also encountered in the illustration photos that are complement-
ing the material.
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The virtual community is opting to publish both primary and secondary content. With re-
spect to the first cluster and audiovisual material, mainly through the interview series «Hue to
Know» one can infer the active role of the administrators and, more broadly, the «identity» of the
community. It is through the way each interviewee is framed, the choices in editing and the final
screening of the videos that the above observations are reiterated. The representation of different
gender, skin colour, background, religion and outlook is pursued. Each audiovisual begins with
snapshots of the interviews, showing the interaction of the visitors with the community manag-
ers behind the camera. The aim is to attract interest and provide a relaxed mood for the viewers.
Due to the fact that they are stored digitally with the support of IGTV created for mobiles, the
videos are displayed in a horizontal layout. Very close-up shots emphasize facial details, while
interview shots alternate with intervening shots in which the interviewees appear more relaxed,
playing with the camera and posing. During the interview itself, subjects are facing straight into
the camera, creating the impression that they are addressing the spectators directly.

In particular, in the content of postings (analysis of the accompanying caption of the photos
and the total duration of the videos), as observed on the basis of the five separate categories,
conclusions were drawn that adequately address the research questions posed at the outset.
While the starting point is the topic of beauty and the art of make-up, other issues that fall under
the concepts of identity and diversity are also touched upon. Digital storytelling is employed as a
tool by both the virtual community as well as the members.

Through the photographs and audiovisual material, the theory of the perception of the
self being shaped by the environment, society and the world to which one belongs is clearly
confirmed. It was evident that the individuals acknowledge the multiplicity of their own selves
and state that they use make-up as a means to switch among them. They stress that making
conscious decisions about the self is of great importance, as it affects their self-esteem and self-
image. They often reiterate the need for self-acceptance, having shared their hardships in child-
hood and adolescence.

People of mixed descent and members of the LGBTQ community also speak of multiple
identities. More specifically, they refer to the identity crisis they experience due to the divide
between different cultures and their references. They feel inadequate and that they do not be-
long to a group. This stigmatisation is directly related to Others, who may belong to their family
environment, the professional world or might even concern complete strangers. According to
Cooley (1902) the response of Others is likely to make a person feel ashamed or confident about
her or his identity and self. Typical instances from the research data include incidents of racism
over the colour of many people’s skin, particularly women, who resorted to practices to remove
this distinguishing trait. Labelling as a discriminatory practice also results in the stigmatisation of
individuals, who perceive their allocation to a minority group as a denial of their individuality. It
is observed that individuals are impacted by Others’ perceptions of a particular affiliation group.
Provided that personal identity is central to an individual, it seems that he or she is able to avoid
stereotyping and reduction to minority groupings. For their part, such individuals try to unite and
collectively refute the prevailing generalized perceptions of society.

In particular, intra-community references to stereotypes were associated with the negative,
generalised conclusions of Others and society. Individuals portrayed in the community argued
that their formation lay in ignorance and false assumptions, most notably on issues of race and
gender. The inability to classify all individuals into clear categories entails defining them as differ-
ent and stigmatising them.
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Nonetheless, it appears as if the presence of Others has assisted in the understanding of
identity. The woman who feels being more closely identified as a person of colour because that
is the way she is recognised by Others, or the case of the two Haitian brothers who became con-
scious of their difference when they came into contact with different groups of people, show the
constitutive role of the Other and diversity in the formation of identity.

Scrutinizing the question of the identity of the community members through the analysis of
the comments on the posts, it is noted that their engagement with the community took place
gradually and steadily. This was apparent, considering that it was the first year of «Live Tinted»
that was surveyed. It can be depicted in all postings, for the most part, their positive response to
the work of the community, and the persons it chooses to showcase. Members are organized on
the basis of their shared beliefs and claims. Digital storytelling serves to identify members with
these persons, and by extension strengthens their commitment to the community. They seem to
have accepted the term tintfam (Live Tinted family), which reinforces a sense of «We» despite
the differences among them. The distance in time and space does not have a negative impact on
the members, they develop relationships, interact with each other and contribute in promoting
posts to other people.

The Word Cloud aligns with the thematic exploration of the «Self,» «Diversity,» «Stereo-
types,» and «Identity» data classes. The recurring terms reflect a narrative of self-empowerment,
diversity appreciation, stereotype defiance, identity exploration, community support, and a re-
definition of beauty. The «Live Tinted» community emerges as a dynamic space where individuals
collectively navigate and celebrate the complexities of identity, fostering a culture of acceptance
and self-affirmation.

In conclusion, it is worth underlining that the data concern the image and activity of a
community based in the United States of America. Even if the Internet allows communication
between people almost all over the world, the collected reports in this survey do not have a uni-
versal and direct correlation with all kinds of cultural contexts.

Note

1. https://www.wordclouds.com

Bibliographical References

Al-Kandari, A. J., Al-Hunaiyyan, A. A., & Al-Hajri, R. (2016). The influence of culture on Insta-
gram use. Journal of Advances in Information Technology, 7(1), 54-57.

Amichai-Hamburger, Y., Wainapel, G., & Fox, S. (2002). On the Internet no one knows I'm an
introvert: Extroversion, neuroticism, and Internet interaction. Cyberpsychology & behavior,
5(2), 125-128.

Anheier, H. & Isar Y. R. (Eds). (2011). Heritage, Memory & Identity. The Cultures and Globaliza-
tion Series. London: Sage Publications.

Bloustien, G., & Wood, D. (2016). Visualising disability and activism in Second Life. Current
Sociology, 64(1), 101-121.

Bozkurt, A. & Tu, C-H. (2016). Digital identity formation: Socially being real and present on
digital networks. Educational Media International, 53(3), 153-167.



SociAL CoHESION AND DEVELOPMENT [21]

Canella, G. (2017). Social movement documentary practices: digital storytelling, social media
and organizing. Digital Creativity, 28(1), 24-37. doi: 10.1080/14626268.2017.1289227

Dutton, W. H. (2009). The Fifth Estate Emerging Through the Network of Networks (June
10, 2008). Prometheus, Vol. 27, No. 1, pp. 1-15,Available at SSRN: https://ssrn.com/ab-
stract=1167502

Dawson, C. (2020). Digital Research Methods. London & N.Y: Routledge.
Fullam, ]. (2017). Becoming a youth activist in the internet age: a case study on social media ac-

tivism and identity development. International Journal of Qualitative Studies in Education,
30(4), 406-422. doi: 10.1080/09518398.2016.1250176

Gazi, A. & Gardikiotis, A. (2021). Ed. & Introduction. In C. Dawson, (2019). A-Z of Digital Re-
search Methods (trans in Greek Ioanna Firippi). Athens: Pedio [in Greek].

Giddens, A. (1991). Modernity and Self — Identity: Self & Society in the Late Modern Age. Cam-
bridge: Polity Press.

Harley. D. - Morgan, ]. — Frith. H. (2018). Cyberpsychology as Everyday Digital Experience across
the Lifespan. London: Palgrave.

Hughes, M., & Kroehler, C. ]. (2007). Sociology: the core. 8th ed. Boston (Mass.): McGraw-Hill.

Kietzmann, ]. H., Hermkens, K., McCarthy, I. P, & Silvestre, B. S. (2011). Social media? Get

serious! Understanding the functional building blocks of social media. Business horizons,
54(3), 241-251.

Kim, I. & Kuljis, ]. (2010). Applying Content Analysis to Web-based Content. Journal of Com-
puting and Information Technology, 18(4), 369-375. doi: 10.2498/cit.1001924

KoUptn, E. (2003). H emkoivawvia oto S1adiktuo. ABhAva: ENnvikd Tpduuata.

McLelland, M. (2005). Queer Japan from the Pacific war to the Internet age. Lanham, MD: Row-
man and Littlefield.

Marwick, A.E. (2013). Online identity. In . Hartley, Burgess A.M. &]J. Bruns, A. (Eds.), A com-
panion to New Media Dynamics. New Jersey: Blackwell Publishing.

Michikyan, M., Subrahmanyam, K. & Dennis, J. (2015). A Picture is worth a thousand
words: A mixed methods study of online self-representation in a multiethnic sam-

ple of emerging adults. Identity: An International Journal, 15(4), 287-308. doi:
10.1080/15283488.2015.1089506

Pelaprat, E., & Brown, B. (2012). Reciprocity: Understanding online social relations. First Mon-
day, 17. http://dx.doi.org/10.5210/ fm.v17i10.3324.

Rossetto, K. R., Lannutti, P. ]., & Strauman, E. C. (2015). Death on Facebook: Examining the
roles of social media communication for the bereaved. Journal of Social and Personal Rela-
tionships, 32(7), 974-994.

Slater, D. (2002). Social relationships and identity online and offline. Handbook of new media:
Social shaping and consequences of ICTs, 31, 533-546.

Starzak, ].F (2008). Other/Otherness. Publie dans International Encyclopedia of Human Geogra-
phy. Amsterdam: Elvesier.

Suler, J. R. (2002). Identity management in cyberspace. Journal of applied psychoanalytic stud-
fes, 4(4), 455-459.



[22] KoINQNIKH ZYNOXH KAI ANANTYEH

Swartwood, R. M., Veach, P. M., Kuhne, ]., Lee, H. K., & Ji, K. (2011).Surviving grief: An analysis
of the exchange of hope in online grief communities. OMEGA-Journal of Death and Dying,
63(2), 161-181.

Thompson, J. (1998). Newtepikotnta kar Méoa Emkoivwvias. ABnva: ekb. Manalhon.
Winnicot, D.W. (1964). The Child, the Family and the Outside World. London: Pelican Books

Winnicot, D.W. (1984/1958). Collected Papers: Through Paediatrics to Psychoanalysis. NY:
Routledge.

Biographical Note

Ifigeneia Tepetidi holds an MA in Information Society, Media and Technology as well as a
Bachelor degree in Mass Media from the Department of Communication, Media and Culture,
Panteion University, Greece. Her postgraduate research focused on issues of identity and
otherness in digital communities reflecting her research interests in identity, social difference,
and the social dimensions of digital communication. E-mail: Iphigenia.tepetidi@gmail.com

Angeliki Gazi, Phd , is an Associate Professor of Research Methods and Practices in Media
Psychology and Technology at the Department of Communication, Media and Culture, Panteion
University of Social and Political Sciences, Athens, and a Visiting Professor at the Department of
Psychology, MSc in Cyberpsychology, University of Athens. Her recent research interests concern
the fields of Identity, Gender, and Interpersonal Communication via mediated experience
applications (VR), social media, and mobile phones. E-mail: a.gazi@panteion.gr

Zenonas Theodosiou, Dr, is a member of the Special Teaching Staff of the Department of
Communication and Internet Studies at the Cyprus University of Technology. His most recent
publications include:Theodosiou, Z., Papa, V., & Lanitis, A. (2024, November). Al based Digital
Journalism: Potential, Challenges and Future Directions. In 2024 19th International Workshop
on Semantic and Social Media Adaptation & Personalization (SMAP) (pp. 133-137). IEEE. and
Kouros, T., Theodosiou, Z., & Themistocleous, C. (2025). Machine Learning Bias: Genealogy,
Expression and Prevention. In Artificial Intelligence (AI) in Social Research (pp. 113-126). GB:
CABI. His research interests focus mainly on multimodal data analysis for the extraction of useful
information. " E-mail: zenonas.theodosiou@cut.ac.cy



Kotvwvikn Zuvoxn kar Avantuén 2025 20 (1), 23-42
Social Cohesion and Development 2025 20 (1), 23-42

Wniakés apnynoeis tns EAAnvikns «Avbpoopaipas»

Menna Martiva, lTaveeio MNavemotnuio

Digital narratives of the Greek ‘Manosphere’

NMEPIAHWH

Ytnv egnoxn s oUyKNons Twv péowvy, n onoia
xapaknpietar and v avodo twv Pécwy KOVw-
VIKhs SIKTUWoNs 01 avanapactdosls Kal o1 Kata-
OKEUES PUAOU aAAouv Kar EEEMOOOVTAT CUVEXWS.
To napdv dpBpo emxelpei 610 péow s emokd-
nnons ts ouyxpovns BiBAoypagias, cuvduaotikd
UE TNV EPAPUOYN U1as PIKPNS KMPakas yngiakns
€Bvoypagias, va angikovioel v EMNVIKA «av-
dpdopaipar, ws éva Yne1akéd Kovwvikd nep1BAan-
Nov, To onoio napdyel AMd kar npodye! 16ées Kan
aties nou oxetidovtan pe v avdpIKn TaUTOTNTA KAl
TS EUPUAES OXEOE1S. ZUYKEKPIEVA, N Napouoa -
NETN EMKEVIPWVETAT OUS YNPIakes apnynaoels Kan
TS OTPATNYIKES NEPIEXOPEVOU MOU KUP1apxoUuv ota
PO KOVWVIKAS H1KTUwaons kal duvavtal va evia-
xBoUv otn opaipa s «avdpdopaipasy. Anwe-
pos akonos sivar va diepeuvnBei 1o katd ndoo o1
YNQIOKES AUTES APNYNoEIs evioxUouv N anodo-
poUv us oUyxpoves/napadooiakés aviAYErs yia
Tov avdpiouo, evioxuovias (A Kal Ox1) TaUTOXpo-
va v NOAWoN Tou KowoU ot éupuia {nthuata.
Ta Npwta eupNUata anokaAUNToOUY pid eMNVIKA
unokouhtoUpa nou U100etel Ta 10emON NS appe-
vonétntas, Bewpmvias eviote éU 0 QELIVIOPOS
Aertoupyel ws eunddio otnv eBvikn tautotnta, n
onofa teivel va oxetiCetan Pe TS Napadoaiakés op-
B8660€es afies.

NEEEIT-KAEIAIA: AvbpO0(aipa, EUPUAES OXE-
0€1S, YNPIaKOS PEUVIOUOS, PECA KOVWVIKAS 1-
KTUwons, appevwnotnta

Peppa Matina, Panteion University

ABSTRACT

In the era of media convergence, which is
characterized by the rise of social media,
gender's representations and constructions
are constantly shifting and evolving. The pre-
sent paper seeks to depict the Greek “mano-
sphere” as a digital social environment that
produces and promotes ideas and values re-
lated to male identity. Specifically, this study
focuses on the digital narratives as well as on
the content strategies that prevail over social
media and belong to the space of “mano-
sphere.” The ultimate goal is to explore the
extent to which these digital narratives rein-
force or deconstruct modern/traditional per-
ceptions of masculinity, and if they are con-
tributing (or not) to the polarization of the
public on gender issues. The initial findings
reveal a Greek subculture that embraces the
ideals of masculinity, viewing feminism as an
obstacle to national identity, that tends to be
associated with traditional Orthodox values.
Notably, this culture is not overtly visible but
lurks beneath humor and sarcasm.

KEY WORDS: Manosphere, gender relations,
digital feminism, social media, masculinity
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1. An6 tov YnP1aké QepIviopd otnv «avdpocpaipan

v E va avUQauUKO GAIVOPEVO TO 0Nofo anaoxoAel Ox1 HOVO TNV ENICTNHOVIKN KOTVOTNTA OAA KA1

v Kowvia eupUtepa, oxetiletal pe tnv au€avopevn Napoucia pooyuviotikoU AGyou Kal
EUUANS pntop1kns pfoous, 1oo otov dnPdaio 600 Kal otov Yneiakd xwpo. Mapd tnv avantuén
QEPIVIOUK@V KIVNpdTtwy, Tooo iadiktuakd 600 kai ektds S1ad1ktdou, 6nws 1o kivnua #MeToo, n
610600n p1ooyuvIoUKOU NEPIEXOUEVOU OE MAATPOPUES KOIVWVIKDY Péowy, énws to YouTube, 10
Instagram ka1 1o TikTok, éxer evtaBef (Ofcom, 2022+ Will, 2023). To {htnpa autd ouxva PETagpé-
petal anod v akadnpaikh cuhtnon otn dnpo@IAn Kouhtoupa. Mapadsiypata énws o eNnPeactns
TV PEoWV KOVWVIKAS diktuwons Andrew Tate! f n tnAeonuikn og1pd tou Netflix, «Adolescence»?,
¢pxovtal va unevBupioouv 6T n d1epelivnon ToU Yn@1akoU avUuPeRIVIOTKOU AOYOoU Kal NEPIEXOUE-
vou fvan éva B€pa to onofo napapéver enikalpo Ka1 Oxeuko.

MponyoUpeves PENETES €xouv O1EPEUVAOET TOV PONO TWV PECWV KOTVWOVIKAS O1KTUWONS OE -
QUAa (nthuata, emonpaivovtas 6t n 6166oon avUQEUIVIOUKOU NEPIEXOPEVOU KA1 PI00YUVIOTKOU
Aoyou ouxvd teivouv va kupiapxoUv otis ynglakes nhatpopues (Ging & Siapera, 2019). Ta upn-
pata twv Ging kan Siapera, (2019) unoypaupifouv 6T N avwvupia Nou xapaktnpPidel ta Yneiakd
nep1BaMovta anoterei Baoikd napdyovia yia v éEapon tou 61a01KTUaKoU avTUEUVIOTKOU Ad-
you, &ivovtas tn duvatdtnta o€ onotovONMnote va ekppAadlel pNTopIKN Pioous xwpis tov gpéBo ou-
veneiwv. H Bewpia s «yneiakhs anedeuBépwons» (online disinhibition) npoogéper éva xphoipo
nAaiolo yia tnv katavénon autoU tou gaivopévou (Suler, 2004). Luppwva pe tov Suler (2004), n
Bewpia s «yneiakns aneheuBépwaons» unoypappilel 1o yeyovos 6u o1 xpnotes Tou diadiktiou
ekppdlovial Mo éviova, ouykpIUKA névia pe tnv kat' 16fav emkovwvia, uloBetwvias cupnepl-
Qopés kar ekppadlovas anoyels nou dev Ba e&€ppadav o€ un yneiakd nepiBéAlovta. H «euvoikn
aneheuBépwon» (benign disinhibition) avapépetar ous unepBoAikd Betikés ekppdaoels kahoouvns,
eV N «1081KN aneheuBépwony (toxic disinhibition) nepiypdeer tn &16600on pntopikns pioous, ou-
unepiAapBavopévou Tou piooyuviotukoU Adyou, tov S1adiktuakd ekpoBiouo, kar tnv Eepelivnon
b1a61kTtuakoU nepiexopévou, BNws NopvoypPaPIKd NEPIEXOUEVO, TO 0MNofo PpavVOUEVIKA 01 XPNOTES
tou Sradiktlou bev Ba efegpeuvoloay otov npaypatkd, un yneiakd kéopo (Suller, 2004, 0.321).

Y10 oUyxpovo UBp161kd mepIBANov, énou ta péoda, Kal Kupiws ta yneiakd péoa, Katé-
XOUV NYEUKO pdAO, 0 Opos «avdpdopaipa» (manosphere) xpnoldonoleital yia va nepiypaye
OV Yn@e1akd P1ooyuVIoRd ws Unokatnyopia tns to&ikns aneheuBépwons (Ging, 2017). Qs 6pos
npwtogpgaviotnke 1o 2009 oe 10t0AdY10 (blog), y1a va nepiypdyel éva olvolo H1081KTUAKWDV
KOOTNTWV Twv onoiwv T nepiexopevo eotiale «oe avopikd (nthpata» (Ging, 2017, o.2).
Extote, n avdpoopaipa avapEPETal oe pia eEg1d1KeUEvn KOVOTNTA Nou npowBei ta 16mdn s
apPEVWNOTNTAS Kal ek NAPAANAOU kKaAigpyel avupepviatkés 10eoroyies (Lilly, 2016, 0. 42).

Inpavukh unokatnyopia ts kouAtoupas ts avdpdopaipas €ivar N KOUATOUPad Twv «IVOEAS»
(incels). O 6pos éxe1 us pides Tou otnv ayyAikh epdaon «involuntary celibate», ka1 pnopsf va peta-
PPaoTEl 0T EMNVIKA Ws «akouaola ayauia» h pe dMa Adyia, akouaoia anoxn anod 1o oe€, Kal oxe-
tdetan pe KowoTNTES avdpV NoU Katnyopouv Ts yuvaikes yia tnv 61N Tous 0eGouaNikn anotuxia
ka1 y1a tnv aduvapia eupeons epwukhs cuvipdeou (Sparks, Zidenberg & Olver, 2022). Qs évwvoia
egpaviCetar y1a npdtn gopd 1o 1997, dtav pia e€aypiwpévn porthtpia, ovopau AAdva, anoeaoi-
(a1 va dbnuioupynoer pia 10toceNiba otnv onofa Kat avaptd us péxes nou ofvel otnv «apévay twv
pavteBou kai s eupeons ouvipdpou (Kassam, 2018). H dnuioupyods katapeps va aughoer tv on-
HO@IAIG TNS KOl OTNV OUVEXEID NETUXE TENIKA ous GIAOOOEIES TNS y1a YVwPIKIES, APAVOVIAS £V TEAE!
i O10xeip10n NS 10T00ENDAs ota xep1a AMwv peADV. Map 'OAa autd petd tnv noAdvekpn niBeon
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nou npaypatonoinoe o Eliot Rodger (Nagourney, Cieply, Feuer, & Lovett 2014), 16putikd péhos s
10t00€Aibas nou ixe dnpioupynoerl n ANGva®, n unvelotpia TOU EyxeIpAPATos avakdAuye 6t n O1-
adiktuakh kovétnta nou gixe opapauotel kar dnpioupynosl, gixe Sraonactel ka1 NAéov anotehou-
Tav povo anod Gvipes, 01 OMoioT OTPEPOVIAV EVAVTIOV TWV YUVAIKOY MOU TOUS €ixav «anoppiyer».

Ytov nuphva s 16eoloyias twv «ivoersy Bpioketal n nenoiBnon 6T n Kovwvia opyavavetal
owtnv Bdon wias auotnphs 1epapxias nou kaBopiletar and tv epgpdavion, kal Kat' enéktacn and ty
EMTUXIO NOU €x€1 TO GTOPO 0TS KOIWWVIKES KOl OECOUANKES TOU OXEDETS. LTV KOPUPN NS 1€pApXias
Bpiokovtal ta dropa pe TV Mo eEAKUCTIKA EUPAVION, Kal TS UEYONUTEPES GEEOUNIKES EMTUXIES, OTa
onofa ka1 anodidetan n Béon «AApa», yvwotol kal ws «alpha males». Ytnv pecaia Babuida s
1epapxias evionilovial o1 «<normies», o1 onofor Kar anoteholv TV KOWWVIKA NAEIOYN®ia, evad N Ka-
wtepn Babpida kataAapBdvetar anod tous «ivoehs» (Sparks, Zidenberg & Olver, 2022). H kouAtoupa
twv fvoeAs gaivetar va anaoxoAel OAO ka1 Mo ouxva TV Kovwvia MG Kat Ty emotnpoviKn KOvo-
nta, 6edopévou 6T cUXVE, NEPav TS YNPIaKNS PNTOPIKAS LiooUs, xel 0ONYNOE! Kal O NEPIOTATIKG
akpaias Bias, kar énws ka1 otnv nepintwon tou Rodger akéun kar oe Bavatnedpes emBéoels. Em-
NPooBétws, N KOUAToUpa Twv «Ivaersy, and pévn s Ba unopouce va BeopoBetnBei kar ws uia katd
Bdaon avugepvioukn kouAtoupa, Sedopévou éu anodider tv énota eubdvn oeGouahikhs anotuxias
010 YUVOIKEIO PUAO, KATNYOPWVTAS KUPIWS Ta PEUIVIOUKE KIVAIATA KA1 AMEVOXOMOIMVTAS TOUS AVIPES
(Farrell, Fernandez, Novotny, & Alani 2019). Ze oupgwvia pe ta euphpata twv Kelly kan Aunspach,
(2020), o1 avdpes nou aondlovian TS BePENDOEIS APXES TNS KOUATOUPAS Twv TVOEAs Katnyopouv Katd
KUP10 AGYO TOV QPEPIVIOUO Kal TN 0EOUANIKA aneAeUBEPWON TWV YUVATKDY Y1a TOV ANOKAEIoUS TOUS
ané 1o avtiBeto GUA0. Ta PéAn s S1adiktuakns kovotntas ¢afvetan va aonédovtal Kar va apopol-
MVOUV TS OPXES TNS NYEPOVIKNS appevwndtntas, va anodéxovial tov Jubo ts axdptayns avdpikns
0e€OUaNIKNS Oppns, Kal 10 PEow Twv YNPIaK®Y Tous apnynoswv va tiBevtar unép ka1 ouxvd va
npowBouv Ty UNOXPEWTKA 0EEOUANKATNTA, EVIOXUOVTAS €K NAPAMAAOU TS Biales appevonwkevtpl-
KES PaVIAOIOEIS Kal TNy 0e€0UaNIKAS BEANoN yia eGouaia kar kupiapxia.

Av ka1 To QaIvoPevo IS Pn@iakns avopdopaipas Sev anaoxoAel yia nptn gopd tnv aka-
Onuaikn kovotnta, kabws éxel peAetnBei, kupiws o€ ayyhoapepikavikd nepiBaAlovta, n épsuva
oe d1apopetikd noAuiopikd nedia napapével EMINNS. AauBévovtas undyn 1o AVWTEPW EPELVNTIKO
Kevod, N NapoUoa PENETN eMXEIPET va eEETAOET TIS YNPIaKES aPnyNOEIS TS EMNVIKNAS «avopdopal-
pas», ecudlovias ous oTPATNYIKES NMEPIEXOUEVOU, EMXEIPWVIAS PEOW NS cUyxpovns BiBMoypagr-
KAS eMokonnons ka1 twv peBodoAoyIKWY Npoaeyyioewv ts yngiakns eBvoypagias, va katavon-
0€1 Us avUAAYEIS Tns avdpaopaipas yia Ty avOpiKh Tautdtntd, KaBms Kal To av autés ouvogovtal
HE TNV EMNVIKA KOIVWVIKOMONTUOWIKA KAnpovopid kat unéBabpo.

H EAGSa anoteAsl pia nepintwon 161aitepns onpacias Adyw tou NoNTIoUIKOU TS NMAAIoIou.
YUppwva pe tn Bewpia tou Hofstede (1984) (eikéva 1), n EM&ba epgavider upnin BaBuoioyia
omv anoguyn aBeBaidtntas, yeyovos nou unodnAwver 6T o1 ENNVeSs €xouv NePIopIopévn avioxn
owmnv aBeBaidtnta ka1 npoupouy EekaBapes ouvBhkes. Ma va aioBdvovtar acpaheis, Baoiloviar
o€ vOUOUS Kal Kavoviopous kar §1atnpolv 10xupous Oeopous e 1o Naperddy, yeyovos nou ne-
plopiel tnv euehEia Tous anévavu oe VEES 10€€S Ka1 KOVWVIKES VOPUES. L€ autd 1o nAaicio, n
emppon twv opBddotwy alliv otn drapdpPwaon U GUAoU dev unopsi va napaielpbei, kabws
n Bpnokefa dradpapatiel Kevipikd poOAO otV EANVIKA MOMTOWIKA Kal 10TopIKA Tautodtnta. H
eMnvikh 0pB6doEn xprouavikh napddoon xapaktnpiletal and v NYEUOVIKA apPeVWNOTNTA KAl
TS NATP10pXIKES afes. Luvenms, n 10xuph BpNOKEUTIKA EMpPPON, o€ CUVOUAOUO PE TS EMMNTWOEIS
NS O1KOVORIKAS Ka1 KOWVIKNS Kpions, avapévetal va ennpedlouv onpavukd Ts EUPUAES VOPLES.
Qs ek toUtou N EMaba qaivetar va anoteAei npdopopo €6agos yia tn iepedvnon s Unapéns
p1as tomikns kpions appevwnomtas.
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Eikéva 1. BaOpoloyia tns EANGSas ws npos uis €1 noAitiopikés Hraotaoeis tou
Hofsted, npoocappoyn and: Hofstede's Insights (2025)

EAAada: MoAtiopikée Alaotaoceslg tou Hofstede
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Ev katakAeid1, n eMnvikn avdpdopaipa, ws S1ad1Kuakn UNoKoUuAtoUupa mou npowdef
QVUQEUIVIOTIKES KA1 OPPEVWMOKEVTRIKES 10€0N0Yies, e€etdetan AapuBdvovtas undyn t diactadpwaon
TV Naykoop1wv 61a81KTuakdy Tiogwv ouvbuaoukd Pe TS TOMKES MONTIOKIKES duvapikes. Ma v
anokwdikonoinon twv apnyhosv s, N UeAetn a&ionoiel éva olvoro Bswpidv and us onoudes
apPEVWNOTNTAS, TNV WN@eiakh KouAtoUpa kat v Bewpia s O10-opadikns aneiins, cuvBétovtds
T€S Y10 va pwtice! Tov 1pdMno e Tov 0mnoio To UAO, n e€ouaia Kal N TauTdTNTa cuvOIAEyovTal OTO
Yn@10K6 Tonio s EMEdas.

1.1 H nyepovia tns appevwnodtntas kai n op066oén natpiapxia

O1 KOIWVIKES VOPUES MOU UT0BETOUV 01 AvOPES OTIs KOVOTNTES TS avdpdapaipas ennped(ouv tov
pbéno pe tov onofo avudauBdvoviar GAMous avopes, kaBws enions ka1 tov tpoéno pe tov onofo
avupetwnidouv us yuvaikes. ZUpgwva pe thv BiBMoypagia, o1 KOIVWVIKES QUTES CUHUNEPIPOPES
NPOKEIUEVOU va yivouv avuAnnTés unopouv va ouykpiBouv e Tnv €wwoid TNS NYEPOVIKNAS apPEVW-
nétwntas (Ging, 2017 Van Valkenburgh, 2018). Eivai yeyovés 6T n évvold tns NYEUOVIKNS OpPEVW-
nétntas éxel ennpedoel tnv akadnpaikn épeuva nou oxetiCetar e us onoudés puiou. O dpos €10h-
xOn ano tov Connell (1982,1983) kan ohyepa avapEpeTal oe €va GUVOAO KaBNUEPIVAV NPAKTIKMDY
nou d1aiwvidouv v avdpikh unepoxn évavu tou avtiBetou guAou (Connell & Messerschmidt,
2005), voppgonolvtas thv natpiapxia. Xto onyeio autd sivan onpavuiké va emonpavBel 6u n
Kup1apxia enf twv yuvaikav gival anapaitntn yia th 1athpnon auths s KOwvikns e&ouaias.
EmnAéov, o1 Philarethou kot Allen (2001) avuhapBavoviar thv appevwndtnta ws m diadikacia
nou diaxwpiler tous pdAous kai tnv tautdtnta GUAOU pe Baon to napadooiakd 6inoAo apoevikou
ka1 BnAukou, kaBiotwvas ta 6p1a oapn Kai H1aKp1Td, ToNoBEeTMVIas Tautdxpova Ty avdpIkn tau-
tétNta og uPnAdTEPN BEon evids NS KOVWVIKNS 1€paPXIas.

Qotéoo, oto véo uBPIOIKO KovwvIKO nePIBAMOY, Gnou Ta KOIVWVIKA PESa AEITOUPYOUV ws
NPWTapxikés Napdayovias KOwvIKonoinons, H1apop@@vovtas Ty tautdtnta GUAoU, n avanapd-
otaon s appevwndtntas enavegetddetar. MponyoUpeves PEAETES éxouv Unodeitel tov poho twv
péowv kovwvikns Siktwons otn diadikacia kovwvikonoinons, 101aftepa otnv EUEUAN Kovw-
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vikornoinon, ws unokatnyopia ts kovwvikonoinons (Kelly & Donohew, 1999, o. 1033). Etal, 10
ENOPEVO EPWINUA NOU NpokUntel 1gpeuvd 10 NS eKPPAadetal n appevwndnta -kar 161aitepa n
NYEPOVIKN apPEVWNOTNTA- 0TS OUYXPOVES Kovwvies. 101aitepo evdiapépov napouatddel n perétn
nou &1e6hxBn and tous Parkins kar Parkins (2021), n onofa kar anokdAuye éu o1 Gvdpes ota péoa
Kovwvikns S1ktiwaons ekppdlouv Ty appevwnotntd Tous Pe Tpono nou cuvdadel Ye ta napadooi-
aKd éueula otepedtuna: o1 dvdpes npénel va eivar duvatoi, avetdptntol ka1 emBeukoi, kataAnyo-
VIOS OT0 CUPNEPAOHa OT 01 avanapaoTtAcels Tou pUAOU avukatontpiouv s akies tns nyeUovIKNS
apPEVWNOTNTAS. TNV akpaia tns Jop@n, N Nyepovikn appevwndnta unopel va tauuotel ye v
anodoxn pubwv nepi Braopou, tov exBp1kd oe€iop6 Kal aviaywvioukés N exBp1kés 0EEOUANIKES OU-
unep1popés kat neno1Bnoeis (Vallerga & Zurbriggen, 2022). EmnAéov, oUpgwva pe tous Vallerga
ka1 Zurbriggen (2022), n yngiakh dnudoia opaipa ouxva unootnpilel TNV NYEUOVIKA apPEVW-
nétwnta, evd tautdxpova anodokipadel 1a GepIVIOUKE KIVAPATA KAl TS OXEUKES apnynoels. Ma
va d1epeuvnBel nepatépw n oudhtnon yUpw and tnv NYEPOVIKA apPEVWNOTNTA OTOUS YNP1aKoUs
xwpous, a&icer va onueiwBei du otnv perétn tous o1 Cosma kar Gurevich (2020) evidomoav 6t 10
yuvalkeio ompa ouxvd avuuetwniletal ws nepiouciakd otoixeio nou pnopei va avaBabuioer thy
Kovwvikhn Béon evos Gvdpa, evd tautoxpova ta euphpata tou Krendel (2020) emBeBaicvouy tny
avaduon piooyuvioukoU - aviQeRVIouKoU AdYo Ka1 pNTopikAS UiooUs MoU avanapdyel EUpuAa
OtepedTUNa OTOUS YNPIAKOUS XWPOUS.

AapBdvovtas undyn ta avwtépw, cUPNePaivetal ét N éwold TNs «NYEPOVIKAS appevwnotn-
tas» kaBiotatan kpiolun y1a tnv KaAUtepn katavénon s S1agopewans Kai ts €GENIENS TS eAAN-
viKhs avopdopaipas. Eoudalovias otnv eANnvikin kovotnta kal e Béon to nohMuopiké undBabpo
NS EMNVIKAS KOVWVIas, N NYEUOVIKA appevwndtnTa avukatontpidetal otov épo «natp1dpxnsy, h
OMIWS OTOV NPOEPXOUEVO anod Ta Aatvikd 6po «ndtep gpapiiasy, tov aubevukd dnAadn avdpiko
1POPOOATN, TOV apXnyod Ka1 NyETN TNs o1koyévelas, poAos nou sival Babid edpaiwpévos otnv napa-
doaiakh opBodoEN orkoyeveiakh doun.

Eivan yeyovds du o1 EAnves eivar évas Aaods pidwuévos ous xpiotiavikés opBddotes aties, ka
Baoer autou o QeUIVIOPOS oUXVA yivetal avuAnntds ws KOWWVIKAS aneizf. YUPNEQACUATIKE, O
Gvdpes ouxvd odnyouvtal Os p1a YnP1akh pntopikn n onoia unocuveidnta Ba punopolos va tous
BonBhog1 va avakthoouv Tov €Aeyxo, Kal va S1atnphcouv Tov nyetikd Tous pdAO Kal Thv 10XUph
ToUs Béon otnv kovwvia. Mo ouykekpipéva, o1 opBddotes apxés kar o1 Napadoalakes xp1oTIaVI-
Kés a&ies O1axpovikd €xouv ennpedcel tn 1aUOPPWON Tou NoATIopIKOU unoBabpou twv EAAvay,
ennpeddovias tautoxpova T doun s o1Koyévelas KaBms Kal tov pOAO TwV yuvalkav. Ta ¢nth-
paTa Mou apopouv Ts yuvaikes evidooovial oto nAaiolo s eMnvikhs opBodogias ka1 unopoulv
va NEPYPAPoUV KaAUtepa pe tov 6po «bargovonoinon s osCouaiikdtntas» (demonization of
sexuality) (Roudometof & Makrides, 2010, o. 9). H EMnvikh OpB660&n EkkAnoia cupBaiier atny
unoBdabuion twv yuvaikavy, dfvovias éugaocn otn onyacia s napbevias, v «akabapoia» twy
YUVAIK@V KA1 TNV Unoxpéwan dpvnaons s yuvaikeias oeCouahikdtntas — napadogws akdun kan
evtds tou yapou, kabBws n yuvaikeia oeouahikdtnta, otnv 0pB6SoEn kouhtoupa, cuvdEetarl atevd
PE TNV éwola TNS avanapaywyns Kai, Kat €néktaon, tns pntpdtntas, kal Ox1 e T oeCOUaNIKN
1kavonoinon (Roudometof & Makrides, 2010).

1.2 Miooyuviouds, Anuo@iAns @suiviouos kai Aiabiktuo

Efval onpavuko va unoypaupiotel 6t n undpxel ouoxéuon PETay Twv PYICOYUVIOUKOV apnyh-
ogwv nou diaxéovtar online PE TS O£CIOTKES KA AVUIQPEUIVIOUKES OpAdes nou evtonilovial o



[28] KoINQNIKH ZYNOXH KAI ANANTYEH

e€w-O1ad1ktuakous xwpous (Dickel & Evolvi, 2023). Ztnv napouca evétnta kpivetal anapaftntn n
d1epelivnon Twv NO10TKMY XAPAKTNPICTIKMY TWV OMAdWY aUTWV, CUVOUACTKE LE TIS TEXVONOYIKES
duvatdtntes tou A1adiktiou nou euvoolv Ty nNepattépw 1d600N AVUPEUIVIOUKDY UNVUPATWY,
anookonmVIas oto va napoualacBel to Bewpnukd nAaiolo tou d1adiktuakou picoyuviopou, Se-
dopévou ndvia 6T n avdpdoPpalpa €xel TS Pides TS aTov YIooyuvioud, o onofos pe thv oe1pd Tou
€ival evowuatwpévos ous Natpiapxikés agies, uneuBuves ouxvd yia nepiotaukd oe€iopou (Manne,
2017). NapevBeukd, unoypappidetar 6 o OeG10U6S KAl O PIOOYUVIOUOS ival EvWoles KOVTIVES OMG
Ox1 tautdonpes. O oe€iopds oxetidetal e Ta otePedTUNA Mou TeiVouv va ouvodeUouV To YUVaIKeio
QUAO, KaBWS Ka1 pe Ty NPAOANYN TS yuvaikas ws 0eCOUANKO AVUKEILEVO, EVM O HIGUYUVIOHOS,
€Xel TPWPNTKO xapakthpa, dedopévou 6T ekpetaMeUetal tov oe€iopd yia va ekdiknBei kar va
TPWPNAGET TS YUVATKES AUTES NMou avuidpouv Kal HeV CUPUOPPWVOVTAT UE TS NATPIOPXIKES VOPHES
(Dickel & Evolvi, 2023).

Ta péAn s avbpdopaipas aonalovial Ts apxEs ToU P1ooyuviopoU Kal anoppintouv tov ¢e-
HIVIOPO -Ka1 TNy 6nola Kovwvikh alayh embickel va draoparioer ws kivnua- kai tov Bewpolv
angiAh anévavu og onotadnnote appevwndtnta. Me dAAa Ady1a, Ae1toupyolv ws BepatopUAKES
nou unepacnilovtal tn Si1aocGAMon Tou natpiapxikou status quo. OAes o1 avwtépw ouddes Bpi-
okouv npoogopa £6apos ato Aladiktuo npokeIpévou va S1acneipouy Ty pNTopikh PYicous tous,
ouviotvtas autd nou opiletar ws avdpdopaipa. Onws éxel avagepBei Adn, n Siadiktuakn avw-
vupia ouvbuactkd pe tnv duvatdtnta yia dueon, yphyopn kar S1adpactikh emkovwvia, Aveu ye-
WYPAPIKDV KA1 XPOVIKMV NEPI0PIoH@Y, evBappUvouv onpavtkd t 61a600n avipeUIVIOTKWDY Kal
H100YUVIoTIK@V pnvupdtwy (Brown, 2018). EmnpooBétws, npoyevéotepes PENETES UNOOEIKVUIOUY
61 1600 n hoyikn Twv aAyép1Buwy 600 Kar N EMEIPN evds auotNPoU KavovioTkoU NAa1Giou nou
XapakwnPidel us NePIoOOTEPES PNPIAKES MAATPOPES, HIEUKOAUVOUV TNV MNOAWON TWV KOIVWVIKMOV
opddwv ka1 npowBouv v avéduon akpaiwv tdoswv (Evolvi, 2017 Lim, 2017), cupnepirauBa-
VOVIQS K1 TOV HIOOYUVIOHO.

Ano Ty AMn nAeupd, népav twv duvatothtwy tou d1adiktdou, o piooyuviopds d1adidetar kan
edparvetar Sadiktuakd kat ws «avtidoto» h ws avtidpaon kar avtiotaon anévavu oty auga-
vépevn opatdtnta tou diadiktuakou gpepviopou (Dickel & Evolvi, 2023). Qs ek toutou, 161aitepo
evo10pEPOV Napouctalel To yeyovos 6T evd o (51a01KkTUaKGs) Ppepviopds augdvel tnv dnuo@iMa
Ka1 TNV 0patotntd tou, aviiotoixa augdvetal Kar N avu@eRIVIoUKN pntopikn. Xapaktnpioukd na-
padeyua s ocupBoAns Tou 61a61KTUOU GTNYV OPATOTNTA KAl TNV EVNPEROTNTA TWV NONTMV OXETKA
UE TOV QEUIVIONO Kat €ppuAa {nthuata yevikotepa anoteAel 1o kivnua #Metoo (Parsons, 2019). Me
dMa Aoy1a, ws andvinon otnv augavopevn xphaon ts Bepatikns eukétas #MeToo, napatnphBnkay
avudpdoels kar apnynoels nou napouaiadav tous Gvopes ws BUPATA TWV YUVaIK®Y Kail tautdxpova
eotialav ous apvnTKES EMOPATEIS TOU QEPIVIOUOU OTIS avBpWMIVES OXETE1S YeviKd, KaBws kar atnv
appevwnownta €161kd, emBeBalvovtas to yeyovos 6t n avdpdopalpa eviote avantuoostal npo-
KEIWEVOU va avupetwnios! us NpokAnoels tou S1adiktuakou gepiviopou (Allan, 2016).

YUPNEPAOHATIKA, Kal AauBdvovtas unoyn ta avwtépw, o H1a81KTUaKSS P1ooyuviopds Kal n
H1axuon H1061KTUAKWDY KOIVOTATWY NOU CUVOEOVTaT e TNV anokahoUpevn avdpdopaipa anoteholv
tov avtihoyo otov Snpo@iAh @epviouo (Banet-Weiser, 2016). Oco o pepviopds edparwvetal, 1oo
napatnpeital n tautdxpovn avantuén evés oUCTNPATOS UNOCTAPIENS TNS apPEVWNOTNTAS Kal TNS
natpiapxikns 16eodoyias. Map’ GAa autd, pia npocéyyion nou eEetdlel tov S1a01KTUAKO H1ooyUVI-
Opd WS P10 aVUQERIVIOTKNA KOUAToUpa Kpivetar ws eAnhs. Onws o 61a01Ktuakds Gpepviopos eivan
éva PaIVOUEVO pE O10(POPETIKES LOPPES, EKONAWOETS, Kal eMOPATels 1o onofo kal cupnepIAapBavel
61apodpous Wnous akubioyouy, €tal Ye v og1pd Tou Kal 0 S1ad1KTUaKOS P1ooyuVIopds evardo-
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ogtal, otoxelgl o S1aPOPEUKE KOVWVIKA oUVOAd Kal ennpeddetal KaBws Kar ouv-O1aU0pPOVETal
ané to noAtuopikéd unéBabpo s ekdotote kovwvias. Katdmyv toutou Ba npéner va diepeuvdran
Ka1 U€oa o€ €va €TEPOYEVES MAaTo1o kal Ox1 JOvo ws avidpaon otov QepIvIouo.

Me dMa Aoy1a, emonpaivetal 6T o H1a81KTuakds P1ooyuviopds os avtiBeon e Tov GePIVIOUO
OUVOEETaN AUECO PE OPXETUMES NATPIAPXIKES 16E0AOYTES KO apNyNaoels Nou €6 Kal xpOVia éxouv
P1{wBel otnv kovwvia ka1 ouxvd anoteAoUv avandonacto KOYPAT ts napddoons Kal Kat' enékta-
on s kouAtoUpas twv avBpdnwv. Auté onpaivel 6u n avdpdopaipa Ba npéner va yivetar avuAn-
Nt Kot va eGeTaletan ws €va H1AXUTO KOTVWVIKO GpavOpEevo, Kal OX1 ws P1d JEPOVWHEVN Nepintwon
Nou apopd NEPIOPIOUEVES EETPEUIOTIKES TACEIS Ka1 oupnepipopés (Banet-Weiser k.4., 2019).

1.3 Ano tous Influencer otous Manfluencers

Méoa ota 6p1a s avdpodoPpaIpas, GNOU O PEUIVIOUOS OUXVA Napoualiddetal ws aneian yia tny
Kovwvikn unepoxn twv avdpwv (Baker k.4., 2024), avadustar tautdxpova Kai 10 GpavOUEVO Twy
«avdpoennpeaotdv», yvwotol ka1 ws manfluencers. O1 «avdposnnpeactés» eival ennpeactés?
WV PECWV KoVwvIKNS O1Kwons nou unepacnidovial kar npowBouv s apxes s TOEIKNS appE-
vwnotntas (toxic masculinity) ota &iktud tous, kepdilovias, oUPPWVA PE NPOYEVECTEPES LENETES,
ONOEva ka1 NEPIOTGTEPO TNV MPOCOXN ToU avdPIkoU 1ad1KTUAKOU KOIVOU, Kal KUPiws TwV VEapmv
avépwv (Haslop k.4., 2024- Rich & Bujalka, 2023).

O1 «ennpeaotes» (influencers) twv peowv kovwvikns diktiwons® duvavtal va npocdiopi-
otouv ws em@aveis S1ad1KTuakés NPOowWNIKOTNTES, MOU €XOUV Otd YNP1akd Kovwvika diktud tous
p1a peyain Bdon akohoUBwv (Balaban kar Mustatea, 2019), otous onoious kar AokoUv ouxvé
kovwvikh emppon (Nirschl & Steinberg, 2018).

Xapaktnpiouko yvawpiopa tov avdposnnpeactwv (manfluencers), dnws ka1 ev yével twy enn-
PEACTAV TwV Kovwvikav péowv (influencers), oxetietan pe Ty 1kavéTtNTd Tous va Napouatalouy
MANPOPOPIES KOTVWVIKONOATUKOU NEPIEXOUEVOU UE Evav TPOMO AMAOUCTEUPEVO KAl EUNENTO, OUTWS
MOTE N NANPOPOPNON va PNopEl va Taoel EUKOAD Kal yphyopa o€ éva S1EUPUPEVO KOIVO, Xwpis va
nepiopidetan oe ouykekpipéves At (Harf, 2022). Mapdha autd, pia ungpanAoUoteucn tns Napou-
ofaons s nAnpo@opias eAoxeUe! Tautdxpova kar Kivduvous, onws tnv avaduon eCTPEUIoUKmY
tdoewv N/kan v NpoBoi avudnpokpatik®y andwewv (BA. Riedl,, Schwemmer, Ziewiecki, & Ross
2021), kau 1o onofo gaivetar va emBeBalcvetal Ka1 and NPOYEVESTEPES PENETES MOU €XOUV E0TIGOE
Kupiws o€ {nthuata euiou (Schmuck k.4., 2022).

E€etalovtas tous abvpOENNPENCTES WS UNOKATNYOPia TwV ENNPEACTWOV TWV PECWY KOIVWVIKNS
Siktiwons, ka1 NPOKEIPEVOU va yivel katavontods o 1pdnos pe tov onofov ennpedalouy, ws v Guva-
per S1aPOPPWTES TNS KOIVAS YVMENS, T aKPOATAPIA Tous, S1aXEovias aviPeUIVIOUKA apnyhuata,
anapafinto Bewpnukd nAaicio anotersl n Bewpia s dia-opadikhs aneids, n onofa ka1 npo-
€pXetal and Tov XPOo TS KOIVWVIKNS YPuxoAoyias. Lupewva pe thv BiBhoypagia, étav ta dropa
a108avBouv nws n kovwvikh opdada otny onofa evtdooovtal aneiieital, tote napatnpeital pia au-
€non og auto 1o onofo ka1 nepypdeetar ws d1a-opadikhn exBpdtnta (Stephan k.4., 2015). Exovtas
ws apetnpia t Bewpia tns O1a-opadikns anerns, kar S1EPELVMVIAS TOV XMPO s avdpdapaipas,
npoteivetal 6u ta péAn s avdpdopaipas ouxvd éxouv Biioel ato napehbdv tnv oe€ouahikn andp-
piyn and to avtiBeto euAo. H andppiyn auth ouxva odnyel otnv avéduon eErpepouky ToEwy
kaBds kar otnv npookdAnch tous oe dAous avBpmnous nou diaonsipouv unvipata unép s
appevwndtntas (Renstrém & Back, 2024). Me dMa Adyia, dtopa ta onoia Bicdovouv pia kovh anel-
AA, otnv napouoa NePintwon v aneiii ts andpPIYPns KA1 ToU GEIVIOUOU, CUCMEIPWVOVTAT, €K-
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dnAmvovtas akpaies cUPNEPIPOPES OPYNS aAnNévavtl ata UMNOKeipeva nou Bewpoly Nws otpépovial
angiAntikd anévavt tous, dSnhadn 1o yuvaikeio pUAo. Emnpoobétws, ta dtopa autd, Kai unoyn@ia
PEAN tns H1ad1kTtuakhs avdpdapalpas ouxvd EAKOVIAT KAl MPOOKOMMYIAT OTOUS avOPOENNPENDTES.

Yuvoyidovtas, n Bewpia tns Sia-opadikhs aneinns, npogpxdpevn and t Bewpia tns Kowvwwvi-
Khs tautétntas (Stephan k.d., 2015) unoypaupicel éu o1 dvBpwnor otnv NAstoyngia tous divouv
161aftepn onpacia otnv S1apUAAgN TS KOWVWVIKAS TOUS Tautdtntas, cupnepIAauBavopévns kal tns
TaUTdTNTAS GUAOU, Ka1 WS €K TOUTOU, 01 avTIANMTES ANEIAES KATd AuTths €xouv Ty tdon va augavouv
TS NPOKAtaAYels kai s €xBpes. Me AMa Ady1a, n au€npévn opatdtnta Tou PERIVICUKOU KIVALA-
105, ouvOUaOoTKA e TNV Npdodo avapopikd pe nTpata GUAOU Nou xapaktnpilel Ts oUyXpOoves
— NPoodeUTIKES Kowvies, Opouv anelAnTkd angvavu ota unokeipeva nou emBupoly kal emo1m-
Kouv va d1atnphoouy v napadoaciakh appevwnh tous tautdtnta (Haslop k.é., 2024- Vallerga &
Zurbriggen, 2022).

Av ka1 NpOKeITal y1a éva OXeUKd NpodoQpato Gaivopevo Kal n undpxouca BiBAoypagpia na-
papével eMnns, 161aitepo evdiagpépov napouaidlouy ta eupnuata twv Wescott k.d., (2024), ta
onoia unootnpilouv pia aténon tou CeCIopPoU EVIOS TWV VEAPMY PaBNTWY Nou «akoAouBouUv»
oV YWwotd avdpoennpsaoth Andrew Tate, yvwaotd unepacmoth twv «avopIkwy SIKaIwUATwY »®,
nou Siakpivetar yia v oe§loukh Tou pntopikh.  Avuotoixws, PeAéTn nou H1e€nxBn and tous
Renstrém & Back (2024, 0. 1801) evtémoe uia Beukd onpaviikh cuoxétion Petacy tou ap1Buou
TWV avOPOENNPEATTY NOU  aKoAOUBOUV 01 XPNOTES TwV KOVWVIKMY PECWY KAl TWwV P100YyUVIoU-
KWV — 010KV ouvaioBnudtwy, v tautdxpova avédelfe du o1 avdpoennPECTES 01 onofol Kan
napouaiddouv o GePIVIOTKS Kivnua ws aneiNn €xouv NEPICOOTENES MBAVOTNTES VA EVIOXUOOUV
oTous akohouBous tous tnv aioBnon tns d1a-opadikns éxBpas.

2. Ungiakés apnynaogis tns EAAnvikns avbpoopaipas

T a {nthpata nou anaoxoAoUv To napdv ¢pBpo emikevipmvovial o Yia npoondBeia angikévions
s eAnvikhs avdpoopaipas. Ta epwthyata nou npocnaBouye va npooeyyicoupe eoudlouv
OTO OUOXEUOHO TNS AVUPEPIVIOUKNS PNTOPIKNS PE T MOMTOMIKE OTO1XEla TS EMANVIKAS KOTVVias.
Moies efvar o1 kupiapxes agnynaogis s eAnvikns avdpdopaipas; Mis ennpedlouv ta EMNVIKG
noNuopiké otoixeia us apnynoels autes; MNota eivar n emppon s opBddoEns Bpnokeias, kar s
aioBnons p1as 10xuphs EMNVIKAS TAUTOTNTAS;

Atiler va onpeiwBel 6u otdxos dev gival n eCaviAntikh Bepnon Tou Qalvouévou, aAANG n
npoondbeia katavonons twv O10A0YIKMY PoTiBwy KA1 Twv PnP1akmy apnynoewy, nou duvavial
va eviaxBouv otov XMPo ths avopdoPalpas, 101 GNWS AUTA ANOTUNMVOVTAl OTd PECGA KOIVWVIKNS
SiKwons, e anmTePo okonod tn dnp1oupyia EUNEPIOTATWHEVWV KOTVWVIKMY NPoBAnUaTiopdy
Y10 KOIVWVIKN aAayn.

Mépav tns Bewpnukns NPocéyyions, N cuyypapéas npayuatonoinoe pia dradiktuakn eBvo-
ypagia nou O1NPKNGE TPEISs PNVES, KAl ouykekpipéva anod tov OeBpoudpio tou 2025 éws tov Ma-
10U tou 2025. H ev Moyw &iadikacia ouvéBahe onpavukd otny €0KeiwoN tNs ouyypapéa e Ts
e€etalopeves NAATPOPUES MG Kal pe TS H10N0YIKES NPAKTIKES MOU Xapaktnpi(ouv TV ENNVIKA
avbpOoQaIpa. ZUYKEKPIPEva eCetdotnkav o1 NAateopues: «X», Facebook, Reddit, YouTube ka1
Instagram. Mapd&AnAa, dpws, n Siadikacia tns yneiakhs eBvoypapias avédeiEe H1apopous on-
pavuikoUs nep1opiopoUs avapopikd Pe tnv culMoyn twv dedopévwy o1 onofor kar neplypdgovian
OtV OUVEXEID.
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Ta 6edopéva nou avaAubnkav og autd 1o GpBpo givar dnpoociws d1abéo1pa ota Yéoa Kowwvi-
Khs O1Ktwaons, wotdoo dev katovopdlovtal CUYKEKPIUEVOT Aoyapiaopol, kaBws Oev éxel e€aopa-
MOTEl N ouykatdBeon twv xpNot@y, Kal ws ek toutou, divovtas éupaocn ota nBikd (nthuata nou
oxetiCovtan pe us epeuvnukes peBodoAoyIkEs npooeyyioels, Kpivetar anapaftntn n dracpdéAion tns
avwvupias tous. H gehétn auth eCetadel nepiexdpevo and xpnaotes to onoio eival dnudaoio kai dpa
oupnepaivetar éu ka1 o1 16101 01 xphates, and v ouyph Nou éxouv EMAEEET va éxouv dnpdoia ta
KavéAia tous yvwpidouv Nws 01 avaptoEls Tous Pnopolyv va napakohouBouvial and Tov ornolov-
dnnote, €6oU ka1 Sev kpiBnke anapaitntn n ouykatdBech tous (Townsend & Wallace, 2016, o. 8).

2.1 Aiaokopniouos lNepiexouévou

Apxiké 10 Np@1o eUpnUa oXeteTal e T0 YEYOVOs 0T N EAANVIKA avOpOo(paIpa Otd PEST KOVWVI-
Khs diktUwons gaivetar va xpnolponolel Aiydtepo eypaveis h Mydtepo kwdikonoinpuéves Bepatikes
EUKETES (# hashtags), pe 10 yn@iakd nepiexdpevo nou oxetiCetar e tn G1aomopd Yiooyuvioukou
Noyou va efvanr d1aonapto. To yeyovds autd kabiotd v culoyhn Sedopévwy and CUYKEKPTUEVES
nnyés SUoKOAN. Evbeikukd, xpnaigonoinBnkav o1 Katwb Bepatikes eUKETes, kan AeEels k1014, o1
onoies dpws dev naphnyayav anotedéopata: #Avépdopaipa, #Manosphere_GR, #avdpika_oikai-
wuoata, #Greek_mens_Rights, #Ivoehs, #Incels_GR, Aplha_males_GR,#ANpa_Apoevikd, #Avdp1-
kh_Kpion, # redpill_GR, #Micoyuviopds, #Xe€iouds, #Avbpokpatia, #AvOpikh_AutonenoiBnon,
#MGTOW’. Inpgidvetar 6u xpnolponoinBnkav OAes 01 BPaTKES EUKETES o€ EMNVIKE ka1 ayyAiKd,
npooBtovias tnv KatdAnén GR, wote va yivel otoxeupévn avalhtnon e EMNVIKO KO1vd, To onoio
evOExeTal va xpnolponolel v ayyhikn apykd. Avtiotoixn avalhtnon €yive yia Onpootelcels o1
0noies EPNEPIEXOUV TOUS Napandvw épous, kaBws kai yia Aiotes oto X h opddes oto Reddit kan
Facebook. H emAoyn twv avwtépw AéEewv Npogkuwe and v Napatnpnon twv 6pwy Nou Xxpnoi-
ponotouvtal oe &va diktua. O1 Aéears kaaidid: #Kpion_Avdpiopou, #luvaikokpatia, #Feminazi,
#meTooGR, #Oeuviopds, #ruvempéleia, htav o1 POVES MOU Napnyayav oXeukd anoteEAéopaTa.

Tautoxpova, Npénel va yivel avagopd kar otous aAyop1Bu1koUs NEPIOPIoHOUS TWY KOTVWVIKWDY
UEOWV, 01 0Moior kan evOExeTal va punv npowBouv eUKOAa Nep1exdpevo To onolo fte eival ypappévo
ota eEMnvikd, gite xapaktnpiletar and xapnAn aAnienidpaon, €ite punepiéxel oxoMa ta onoia anod
Tov aAyOP18u0 Kpivovial ws ap@IAeyOpeva, ONws kal otny Nepintwon s ce§IoTKNS PNTOPIKNS.

Yuvoyilovtas, d1aqaivetar 6u: (a) n eMnvikn avdpdopaipa dev xpnolponolel EekaBapous
OpOUs, Kal T0 NEPIEXOUEVO MOU NApdystal and 1o EMNVIKO Kovd eival OUOKOAO va evIOmoTef,
(B) n eMnvikn avopdopaipa po1ddel va eivar Niydtepo opyavwuévn CUYKPITKE HE TS ayyAOPWVES
KOIVOTNTES, Y1’ autd Kal dev evioniovial EUKOAD QVAPTNCEIS E OXETKO NEPIEXOUEVO, KaT TEAOS, (V)
n eMnvikh avdpdopaipa sfvan pikpotepn o€ peyeBos CUYKPITIKA HE TNV ayyAG(wvn KOvoTnTd, e
anoTtéAeopa va UNApXouv NIYOTERES AVAPTACEIS aTa eMnviKd. Me Bdon ta otoixeia tns épguvds Jas,
n mBavotnta o1 ENNVeES CUPPETEXOVTES otny avdpdopalpa va eMAéyouy va ekppdlovial oe Eéva
biktua n/kar va oupuetéxouv os 1eBvh popa Kal kavaMa, dev Unopel va anokAEIoTEr.

2.2 Le€iouds, Miooyuviouds kai Xioupop

To beutepo eUpnpa Nou NPoEKUYE péow s epeuvnuikns dradikaocias s yneiakhs eBvoypagias
unoypappiler 6u n pntopikh Yicous, ka1 CUYKEKPIUEVT O aVTIPEUIVIOTKOS AOY0S OTd EMNVIKA KO1-
vwVviKd péoa, ouxvd kpuBetal niow and to x1ioupop. O x10UpPoPIoTIKGS AdY0Ss pigous Npoad1opider
US HOPPES EMKOIVWVIAS MOU EPNEPTIEXOUV TAUTOXPOVA OTOIXEI PNTOPIKNS PICOUS KA1 UNoTUNTKOU
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x1oUpop, npoideddovias Tov anodéktn Tou PNvUPatos 6t autd nou ekppdadletal Ba npénel va ekAn-
@Bl ws kdu 1o aotefo (Berlyne, 1972, 0. 56). To avwtépw Bpioketan og ouppwvia pe TNy PeAén
tou Schmid (2023), n onofa ka1 emBeBatver tnv napouacia pntopikhs picous ota d1adiktuakd
pipidia (memes), Twv onoiwy Kai To NEPIEXOPEVO UE U1a npwtn avdyvwon npoadiopiletal ws x1ou-
HOPIoUKG. AvUIOTOIXWS, O EMNVIKGS H100YUVIOTIKOS AOYOS KA1 €K MApAMAAOU N OG10TIKA pNTOPIKA
ouxvd KaAuntovtal Pe 1o pavéua tou x1oUdop, TNS E1pwVveias Kal Tou oapKaopou (e1kéva 2)

Eikéva 2. Zuymotuno 086vns ané tnv nAatpoppa Facebook. Mipiéio nou
EUNEPIEXEN OEGIOTIKES AVAPOPES

T wesgdo Mg pou

. HIAdg ETo;
Eyw peyahwoa
HE MaAAika
Kal mavo!

tioal eou;

vVa TO YUpIoEIg O€
loTravikd kal kAapivo;

Ta pipidia pioous U10BETOUV GUYKEKPIPEVN CTPATNYIKA, ATOT TNV PEIEN TNS PNTOPIKNS Uioous
HE T0 x10Upop, N onofa duws ev téAel paivetal va odnyel oty unotignon tns énoias NpokataAnyns,
AEITOUPYWVTAS WS POXAGS CUYKAAUYNS TOU Jicous kal oupBAarovias ev téhel otny anodoxh twv
exBp1Kv neno1Bnoewy kabiotdvas tes «kavovikdtnta» (Schmid,2023, 0. 1602).

Av ka1 n eMnvikh avdpoopaipa dev evionietal EekdBapa op1oBetnpévn, avapopés oe autn
yivovtar ouxvd péow XioupopiotikoU AGyou. Ze avuotolxia pe v kouktoupa twv incels, ws uno-
KouAtoUpa ths avopdo®aipas napatpenBnke pia tdon twv avopwv va emppintouv thv eubuvn
yia ono1adnnote epwukn Tous anotuxia ato aviiBeto eUAo, (Sparks, Zidenberg & Olver, 2022),
Sranwvidovtas 1o otepedTUNO Tou Karou avdpa, nou néPtel Bupa s yuvaikas nou apveitar v
ayann tou (eikéva 3).
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Eikéva 3. Zuymdétuno 086vns and tnv nAatpoppa X. To xioUpop ws
apnynpauko pyaleio tns avdpoopaipas

2 OENC VD TEIVBUE IO
S bV I0SEIRKOTOERY N RE0U

NWAYIDSThYAR:L 0V S0l
HERNNPDTAYE

@) 3 Q3 3o of

Auth n avapeiEn otoixeiwv Oev eivar kGt oUyxpovo. Alaxpovikd To XIoUHOop €XEl XpNOIONOl-
nBef ano tous avBpmNous NPOKEIUEVOU va UNOTPNCET CUYKEKPTHEVES KOIVWVIKES OUAOES Kal va Ka-
VOVIKOMOINGoe! Xpovies npokataAnyels. Ooov apopd CUYKEKPIUEVA TOV OTEPEOTUMIKO LICOYUVIOTKS
AOY0, TO NPWTO NPAYUa NMOU pas €PXETal OTO PUAAG eival ta avékdota yia us Eaveiés (1). H okéyn
auth €6waE o évauopa yia Ty avadhtnon avtiotoiXou NEPIEXOUEVOU OTa KOWWVIKG péaa, Xpnal-
HonolVTas ws AéEels kAe1014 ta: #aotefa_avékdota, #avékdota_Eavoiés. Onws Atav avapevopevo
n 0Bévn NANPPUPNGE And XIOUHOPIOTIKG MEPIEXOUEVO TO OMOT0 OUWS PE ia OeUtepN Yatid napou-
014e1 EexkdBapa otoixeia oeClopou. Ta éupuia otepedtuna eival ékdnia ota oe€iouikd avékdota
MouU Kup1apxoUv ota EAMANVIKA KOIVwvIKE Jéoa. Ze avuotoixia pe v épeuva twv Cendra, Triutami,
ka1 Bram, (2019), ka1 otnv EA\GSa napatnpeital éu 610 péow tou X10UHop CUXVA avanapayetal
10 OTENEBTUNO TS PAUAPNS yuvaikas, xwpis nveupatiké unéBabpo, s yuvaikas nou eivar avéntn
Ka1 0 pOAOs Tns Npénel va nep1opiletal oe autov TS VOIKoKUPAs, TNS yuvaikas nou ival Katwtepn
KOWVIKE TOU GvTpa Kal y1' autd AEItoupyel ouxvd Kal ws oeE0UANIKO avTIKETHIEVO.

2.3 O @pofos anévavtl otov QEeUIVIOUO

H BiBAioypagia npoteiver du n au€avdpevn opatdtnta Twv GEPIVICTKDV KIVNPATWY, ouvdUdoTKd
HE TO Yyeyovos 6T ta (nthpata eUAoU S1apkas KatahauBAavouv oAoéva Kal PeyaAJTEPO XMPO Otn
dnpodoia ogaipa, eviote emeépel ta ek drapétpou aviiBeta anoteréopata (Haslop k.a., 2024).
Me aMa Adyia, n avadeign twv Eueuiwv (NTNPdtwy Kal n npoodos Tou GeUIVIOUOU EVOEXETA va
00nyNoouv o€ OECIOTIKES KOT H100YUVIOTUKES Npaktkes, dedopévou 6U o1 dvopes Péoa and autn
n &abikacia viddBouv éu autd nou otnv ouacia aneileitar eivar n Srac@dAion ths Nnapadoaiakhs
apPEVWNAS TaUTOTNTas. Xe avuotoixia pe v épsuva tou  Allan (2016) kar otnv eNnvikh dia-
BIKTUaKA KOWOTNTA TV PECWV KOIVWVIKAS H1KTUWONS, ws andvinon otnv xphon ts Bepatikns
eukétas #MeToo, #MeTooGR, napatnphBnkav agnynoels o1 onoies &e diotalav va katnyophoouv
us yuvaikes, napouoialovias Tautdxpova Tous Avipes ws Bupata, apnynoels o1 onofes eotialav
oS APVNTIKES MPOEKTATEIS TOU PEUIVIOHOU, 0 onofos §pa ws ANEINA y1a TNV KOIVWVIKA GUVOXN KAl
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EUPAPEID, EVM Y10 aKOUN p1d popd 0 avIPeUIVIOTIKOS Adyos Napouatddetal ws unouuntikés aote-
iouds n epnarypds. Map’ 6Aa autd a&icer va emonpavBel du o1 apnynoels aUTES Eival PETOYPNPIKES.
TNV NAe1ovOTNTd TOUS, 01 AVAPTACEIS MOU EUNEPIEIXaV TNV CUYKEKPIPEVN AEEN KAE161, Aeitoupyou-
00V UNOCTNPIKTIKA Mpos o Kivnpa. Autd 1o onoifo dpws napouaidlel evoiagpépov Kat xphlel ne-
patépw H1EPelvnons ival n avtiAnyn éu undpxel Yia ouvoeon tou 16dOUS NS apPEVWNATNTAS
e v napadoaiakn eBvikh tautdtnta kabws kar us 0pBddotes aties nou evundpxouv os aUTAVY.

2.4 Appevwnn tautotnta: EBvikn tautdtnta — Opbobdoia -
Mapaboon

H nAofhynon ota péoa kovwvikhs S1ktiwons avedeEe pia eNnvikh unokouAtoupa nou u10Betel
10 16edn s appevwndtntas, kar n onoia eivar dppnkta cuvdedepévn e v eBvikn tautdtnta.
Katémv toutou, o gepviouos Sev yivetal yovo avuAnntds ws pia ev duvduel aneidh anévavu
oty appevwndtnta, aAd Ka1 ws tpoxonédn atnv 1oxuponoinon s eBvikhs tautdtntas, n onoia
otV EMNVIKA KouAtoUpa oxetiCetal o€ peydho Babuod pe us napadooiakés apxés kan aies tns
opBobotias, avapepdpevn otV NyePOVIKA appevwNOTNTa kal otnv natpiapxia (eikéva 4,5). O
S1ad1ktuakds piooyuviopos eafvetar va cuvdéetan pe us napadoaoiakes aties, o1 onoies eivar de-
Hopévo Nws €xouv eNNPEAOE TN O1APOGPPWON TOU ENNVIKOU NONTOPIKOU unoBabpou. Onws éxel
nén avagepBei, o1 EMnves eivan évas Mads p1{wpévos ats xpiotiavikés 0pBddotes agies, kar Bdon
autoU 0 QEPIVIOROS OUXVA yivetal aviAnntos ws KOIVWVIKAS aneiin.  Zupnepacpaukd, o1 dvopes
ouxva odnyouvial o pia Yneiakh pntopikn picous n onoia aclvelda MOMES GpOpPES TOUs NPo-
opEPET -€0Tw Kal y1a Myo- tnv nyetikh Béon otnv Kolvwvia nou tdoo emBupoly kal 1ekdikouy.
Mo ouykekpipeva, o1 0pBGdoEes apxés kar o1 NapadoalakEs xp1oTaVvIKES agies draxpovikd éxouv
ennpedoel In 1apO6PPWON Tou NONTIoPIKOU unoBdBpou twv ENAvwy, ennpeddovtas Tautoxpova
n Oopn s 01koyévelas KaBms Kat Tov pOAO TWV YUVaIKDV.

Eikova 4,5. Anoondaopata 006vns and tuis nAatpoppes Facebook & ‘X’
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H yuvaikokpatia ka1 o gepiviopos exouv «.... KATAZTPEWEI TO «IQBHAAIO» MOY EINAI O
FTAMOZ KAI H OIKOTENEIA....» unootnpilel og avdptnon tou xphotns tou ‘X'. Ta avugepivioukd
ouvaioBnpa €6 npokuntel kabBws Asitoupyei ws eunddio anévavu otov Beopd Tou YApou — o
onoios cuvbéetar pe us apxés s opBodotias, n onofa pe v og1pd s kar S1axpovikd anotéAeoe
BepéNio tns eMnvikns €Bvikns tautdtntas. Xto onpeio autd a&icer va avapepBei 61 Adyw tou pI-
KpoU peygBous Tns EAMNVOGYNS KOVOTNTAS, KA1 TNs SUCKOAIGS aveEUPEONS KETMEVWV NPOS LENETN,
emxe1pnonke, epapudlovias Ts apxEes s PN@iakns eBvoypapias Uia NEpAITéPW PEAETN TOU NPo-
@A Twv hoyap1acu®y nou NpowBoUy avtiotoixo NepIeXOPEVO. Av Kal 10 GUVOAO TWV Aoyap1aoumv
nou e€etdotnkav eivar 161aitepa pikpd kar dev emrpénel s yevikeuoers, a&ilel va onpeiwBel ou
evtoniotnkav évtova otoixeia eBvikioukoU Adyou, evwomvias pia ogipd and Keiyeva, apnyhpata
Kan avuAhyels nou cuoxetiovial dueca tooo pe tnv 16¢éa tou €Bvous, 600 Kar tns €BVIKAS Tautd-
NTas. Xapakmnpioukd napdadelyua anoteholv n NANBWPA Twv avapthogwy Nou oxetidovian e tv
«eEMnVIKOTNTa» tns Makedovias, 01 eMKPITIKES A KA1 PATOIOUKES AvVAPOPES o€ MOUCOUAUAVIKES
XWPES KA1 YEVIKOTEPA AVAPOPES MOU MEPICTPEPOVIAT YUPW and 10 oUvBeTo (NTNPa TS pEtavd-
oteuons. EmnpoaBétws, nieiotes avapopés éxouv Bpnokeutkd undBabpo, Givovas éugpacn ous
napadoaiakés a&fes tns OpBodoEns EkkAnaias, ws avandonacto otoixefo s e0VIKAS TauTdTNTaAS,
KaBms ka1 avagopés nou oxetidovial Pe TNy UnootnPIEn KOUPATwY, NONTKMVY KOl OPYyOavVDOEWY
nou evtdooovial NONTKE otov XWpo s Akpas Aefids. Xupnepaopaukd, n avéykn unepaomaons
s EMNVIKNS 10T0P1KNS, Napadoons kal Tou eENNVIKoU €Bvous, cuvundpxel Pe Ty avaykn npod-
OMaons TS NYEPOVIKNS appevwndtntas, n onofa Aeitoupyel ws gyyuntns.

Ev katakAei61, énws otnv €Ew-61001KUaKn NPAypatKOTNTa UNAPXOUV QPUAETIKES KOIVOTNTES
o1 onofes diaiwvidouv v avtidnyn evéds opoloyevelonoiNpévou €Bvous, KOVOTNTES O1 orofes Kai
avulapBavovtal ws angidh T H1aQopeTkdTNTa, €101 KA1 0TS KOVOTNTES Tou S1adiktlou, kal eou-
4lovtas otnv ogaipa s eEMnvikns avdpdopaipas otdNNote NapekkAivel and autd to onoio ava-
napiotd v natponapddotn €Bvikh KouAtoUpa, €101 6nws auth d1axpovikd éxel Siapoppwoef,
anotelel epndd10, KA1 ws TET010 avupetwnidetal. BAénoupe Aoindy, Nws o p1ooyuviopds, ws Uia
HOP®H pataiopoy, énou to BUuua sival to «aduvapo» UAO, cuxvd Nnyddel kal cuvinpeital and tny
(ouv)unapén ka1 GMwY POPPWY PATICHOU NOU GUVTNPOUVTAT YUpw anod to Yubo tns adiaipetns
QUAETIKAS Kovétntas. Ta euphpata autd Bpiokovial o avuotoixia pe perétn nou 61e€nxBn anod
tous Lott, Murumaa-Mengel ka1 Marling (2025), n onoia emkevipdvetar otnv avdépdopaipa s
EcBovias, ws nepintwaoioloyikn PEAETN, KA1 PAvEPVE] €va PENEPTOPIO VOOTaAYias Tou naperd-
V105, e U auto ouvendyetal. O xphotes tou H1ad1ktUou otnv EANada nou yivovial aviAnntof ws
mBavd péAn s eNnvikhs avopdopalpas, AauBdavovias undyn to NEPIEXOPEVO NMOU EMAEYOUV va
b10xeteUouy ota Péoa KowVIKhs Siktiwaons, dnws kai o1 d1Bveis opdAoyoi tous, napouaidlouv
v (oPepn €1KOVA p1as Kolvwvias onou o avdpiopods Kal n appevwndtnta aniiouvial and tny
NP6od0 TWV KOIVWVIKWOV YeVIKOTEPA, OANG Kot and ta éueuia (nthpata 101k6tepa, (Bujalka k.4.,
2022), kadu nou odnyei- av ka1 Bp1okOPACTE G P10 PETA-HOVIEPVA ENOXA- OTN popaviikonoinon
TWV NPO-HOVIEPVWV KOIVWVIMV KAl otny avandAnon twv eBvikmv napadooewy Kal Twv KAAGOIKWOV
a&ichv nou avé ta xpovia us npoadidpidav.

2.5 EAAnves Manfluencers

To QUECWS ENOUEVO EPWTNHA MOU aVANOPEUKTA NPOEKUPE OXETICETAT E TO AV UNAPXOUV €V TEAEN
‘EMnves Manfluencers. MNa thv avahtnon xpnaoiponoinBnkav o1 e€hs AéEels kAe1d1a: #AvOpikn_Au-
tonenoiBnon, #Xxéoeis_Avipas, #Support_Andrew_Tate_GR ka1 #Free top G. Na onpeiwBei éu
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n teheutaia AéEn-ppdon khelbi, ntor #Free top G, Atav to oUvBNUa Nou Kup1dpxnoe OE nopeia
Srapaptupias nou opyavwBnke ous 15/01/2023 oto Luvtaypa npos unoothpién Tou yvwotou
manfluencer, Andrew Tate.

Kan otnv nepintwon auth o eviomopos OXeukou nepiexopévou kpibnke 101aitepa SUCKOAOS.
O1 nepioodtepor EMnves manfluencers autoxapaktnpidoviar ws cUpBoulorl autd-Beitiwans,
€V EVIONIOTNKE Ka1 €vas Aoyap1acuods o onoios efval cUPBOUAOS eMxeIPNUATIKOTNTAS, ONADVE!
influencers, pe évav npdypau onpavuké ap1Bud akohoUBwv o S14popa KOVwVIKE PEod, eV
Tautdxpova NPOKEITal yia tov AvBpwno nou aneubuve péoa and ta yneiakd tou diktua o avolktd
KGAEOPA Y10 TNV oUYKEVIpWOn unepdonions tou Andrew Tate, oto YUvtayua.

To nepiexdpevo ota kavania twv EMAvwy Manfluencers SUPQVET e Ta EUPAIATA TNS PEAETNS
twv Lott, Murumaa-Mengel & Marling (2025). Méoa and tis yngiakés tous apnynaoeis napouaidlouv
v e1kéva p1as Napnkpaouévns Kovwvias, pias kolvwvias n onofa S1apkms anopakpuvetar and us
napadoaoiakés a&ies, pias kovwvias nou Béter und auioBhtnon to napadoaoiakd dinoio BnNAukd
— apoevIKG Ka1 cupmAnpwpatkd 6pa angiAntikd kal otpépetal evavtiwv twv a&imv tou avopiopou
Kol tns appevwndtntas, KU to onoio kal anotehel kovd yvapioda s avdpoopaipas (Bujalka
K.4., 2022). O1kupiapxes apnynoes, eaudlouv oTo KOWWVIKG XA0s Nou dnpioupysitar kabms kan
otnv NBT1KN NAPAKPA Twv oUyXpovwy KOTVWVIMV, ws andtoko ts npoondBeias nou yivetar yia xépn
Tou npoodeutiopou va pnv ival niéov EekdBapor kar Siakpitol, Baoer twv napadoaiakwy agiwv,
01 péAo1 Twv OUO PUAWY. O avu@euviopds, cuvavid tnv anoctpoen otnv enovopaldpevn woke
atdévia, ka1 otnv oUVExela Kar ta duo padi, htor pepviopds kar woke kouAtoUpa, avupetwnidovan
s éva Koo npoBAnua anévavtl otny appevwndtntd, aAG ka1 v Kovwvia yevikotepa (e1kéva 6).

Eikéva 6 Andonaopa 0B6vns ané Instagram

Dvs Dvs
Ta tpra efshkTika otadia Tov AuTIKoU KOOUOU....

omo avSpokparia,
OE W\J’EI.KOKPIIEI:E KOl
TWPAa MPOC TTOVOTOKPOTIA

Télos, o1 manfluencers 6fvouv €upaon ota KAAOOIKA dppevwnd XapaktnPIouKa: duvaun,
Kupiapxia, €Gouaia, kdu to onofo ouvavidtal ouxvd Kal oty pntopikn tou Tate (Haslop k.4,
2024), eva tautdxpova anodidouv ous BnAukdtntes OAa ekeiva ta otoixefa tou «aduvapou
QUMoU, d1o1wvidovias €To1 Kal auToi e TNV 0€1pd TOUS Ta EUPUAC OTEPEOTUNA KO OUVEIOPEPOVTAS
OTNV KOWVIKA NOAWON.
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3. ZudAtnon supnudtwy

To napdv apbpo emxeipnos va aneikovicel v eMnvikh avdpoopaipa, ws Eva Ynelakd
KOWwVIKO nepIBAMov, To onofo napdyel vonyata kar npodyer 16ées nou oxetidovian Pe v
apPPEVWNOTNTA KA1 TS EPPUAES OXEOEls. Ta (NTAPATA ENKEVIPMBNKAV 0TS YNPIAKES aPnynoels Kan
TS OTpATNYIKES MEPIEXOUEVOU MOU KUPIAPXOUV Ota JEoa Kovwvikhs Siktiwaons, ka1 duvatal va
eviaxBolv otnv opaipa ts eAMNVIKAs avOpdodaipas, eva Tautoxpova O1epeuvnBnke n emppon
WV EMNVIKOV MOMTUCUIKWOV OToIXelwv ous apnynoels autés. Avapopika PE TS OTPATtNyIKES
NEPIEXOUEVOU, 0 ENNVIKSS 1ooYUVIoTIKOS AOY0s KaBms Kal n oe€10TIKA pnTopikh ouxvda kpuBovtar
niow and to x1oUPop, TV E1pwVeia Kal tov oapkaoud. Qs ek Toutou, n BAoiKA oTpATNYIKA MOU
EVIoniotnKe anoteAel pia PEiEn s pntop1kns icous pe To x1IoUpop, N onoia Gpavopevikd ocupBAe!
oty unoBdabuion twv NPOKATAAYEWY KAl TwV OTEPEOTUNWY, AAA OUCIAOTIKA OUVEIOPEPET OtV
anodoxh ka1 tnv kavovikonoinah tous (Schmid, 2023). EmnpooBews, egetalovias us apnynoels
nou duvavtal va eviaxBolv otnv eMnvikn avdpoopaipa, Sapaivetal Yia EAMNVIKA UNnokouAtoupa
n onoia eunvéetan and us napadooiakeés avunyels yia tov avopioud kar utoBetel ta 16emdn s
apPEVWNOTNTAS, Ta 0noia oty EAANVIKA KOUAToUpa cuvdEovtal Aueaa pe Ty eBvikh tautdtnta Kan
us napadooiakés atias tou opBddoou xprouaviopou. Auto 1o onofo a&iler va emonpavBei ivan
nws n kKouAtoUpa auth ev eivar eud1akpItn, aMd unoBdokel, 6rnws avapépdnke, ouxvd niow and
10 XI0UPOP Ka1 ToV EPnaiypo.

Yupnepaopaukd, av kar n eMnvikn avdpoopaipa potadel va eivar Niydtepo opyavwpévn
Kan pikpotepn o€ péyeBos oUYKPITIKA JE TS ayyAOPWVES KOIVOTNTES, MNPOKEITAT y1a €va KOIVWVIKO
Qa1vopevo nou Oev Npénel va ayvohooups, §e0oUévou 0T N KATANOAEUNON TWV OTEPEOTUNWY
ouvexiCer va anotelel npdkAnon yia s oUyxpoves Kowwvies. Tautdxpova, eival yeyovos éu n
Katdpynon twv éueuiwy S1akpioswy ouviotd anapaitntn npoUndBeon yia v o1kodéunon
pias kowvwvias oupngpiannukns, fons kot oikains, énou 1o dtopo g1 aneleuBepwpevo and
OTEPEOTUMIKOUS KAl NEPIOPIOTIKOUS pOAoUS. Autd Ba pnopolce o cUMOYIKO eninedo va emteuxOel
péoa and v eknaibeuon, Tov EMOTNPOVIKO KO TEXVOAOYIKO YPAUUATIOUS, TNV MONTIOUIKA
euaioBntonoinon kar v ouclacukh NPOWBNoN Twv apxwv tns H1KA100UVNS, TNS 106TNTAS KA1 TS
oupnepiAnyns.

«ONo1 o1 dvBpwnor yevvioluvtal eAeUBepor kar ioo1 otnv aflonpéneia kal ta O1Ka1MPaTa»
(Hvowpéva EBvn, 2021). Autés eival o1 npwtes Aé€els tns Maykoopias Alaknpuéns twv avBpwnivay
Sikaiwpdtwv. H katdpynon Aoinov twv EUQUAWY OTEPEOTUNWY Kal O1akpiocwy, kaBws kal n
€EANEIYN TOU O£CI0pOU KAl TOU avUIPEPIVIOHOU anoteholv Baaikd {NToUlEVO NS ENOXNS [AsS.
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YNUEIWOES

1. O Andrew Tate eivar évas yvwotds influencer ota péoa kovwvikns d1ktwaons, 101aftepa

oto TikTok, pe peyain Baon akoloUBwv, nmou npowBei Y1ooyuviotkés 10€0Aoyies Uéow Twv
Yneiak®y Tou aenynhoswy. Avanapayel kal Oiaiwvidel EuQuAa otepedtuna, oUPPWYa HE Ta
onofa o1 avdpes opeihouv va eivar emBetikoi Ka1 unoupNTKOi anévavu oTo YUVAIKEIO GUAO.

. Mivi og1pd tou Netflix, nou e&epeuva nuxés s epnBeias, eouddovtas o€ évav 13xpovo nou
Katnyopeitar yia tn Sohopovia pias cuppabnTpids tou. H og1pd €10dyel oTo TNAEONTKO KOO
TS €WoIES Tns «avopdoPa1pas» Kal tns KOUAToUpas Twv fvoehs, napoucialovtas Ty OKOTEIVA
nAeupd tou Aradiktiou.

. O'ENot Potlep, 10 2014 okotwoe €81 avBpmnous kar tpaupduoe 14 dMous otnv Kahipopvia.
Ze 51001KTUOKES VaPTAOETS YEUATES OpYN EVaVTIOV TWV YUVATKMY NOU anéppintav us PORAvTIKES
ToU Npooeyyioels, o Pétlep eixe neprypdyel Tov €aUT6 ToU WS incel.

. Eivan yeyovos nws otnv enoxn ts Kovwvias s nAnpo@opias Kar s oUyKAIONS TV JESWV
(Jenkins, 2006), o1 «yn@iakoi kaBodnyntes dnoyns» (digital opinion leaders) yvwotol kai
WS ENNPEACTES TV PECWV Kovwvikns d1ktwons, ntot Influencers, kepdilouv dAo éva kan
NEP100OTEPO TNV Npocoxhn tou kotvou (Casero-Ripollés, 2020), ka1 OUVEIOPEPOUV ONUAVTIKA
ot diapdpPwon s dnpdoias culhtnons.

. BA. Ménna (2024). O &idxutos MONTIKGS AOYOS TwV €EMNPEACTMV OTA PECA KOIVWVIKAS
d1Ktwons. Z1o cuMoyikd €pyo: «KatavéAwon, veohaia kar yngiakd péoa: Kovwviohoyikés
Ka1 NONTUOIKES npooeyyioegisy. (EM), Beodwpidns Kwvotaviivos, Nhoos, ogh. 225- 256. ISBN:
978-960-589-240-1

. To Kivnya yia ta Aikaidpata v Avdpwv, unootnpilel 6T 1a CUPPEPOVTA TwV avOpmV
€xouv napapednBei Adyw s kupiapxias tou @epviopou. Ta péca Kovwvikhs O1KUwons
éxouv oUPBAAEl onpavukd oty 61600n  TWV  OUYXPOVWV  KOIVWVIKWOV — KIVNHATWY,
oupnepIAapBavopévou Kal Tou KIVAPATOS yid ta avopikd dikaimdpata. MeAEtes, 6nws autés
tou Ging (2017) éxouv emaonpdvel Tov pdAo TS avOpOOPaIPaAs otnv evioxuon Twv YNPiakmv
KOOTATWV Y10 TNV NPOoAomon twv avOpiK®V S1kanwpdtwy. LNy Katnyopia auth twv avopikmy
dikaiwpdtwv evidooovial (NThuata 6nws autd s O1atpo@ns nou ogeirel va dwaoel o dvopas
o€ nepintwon d1aduyiou, 0 VOPOS TNs GUVEMIUENEITS, O1 NEPINTWETS EvOoOIKoyevelakns Bias pe
Bupa tov avdpa K.

. Luvtopoypagia yia to: Men going on their own way.
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Aatpoikn auBevukdtnta ka1 €Ovikn tavtétnta
KatavaAlwukad potiBa otnv epnopikn pikpo-kAipaka
tns uotepns MetanoAiteuons

Mavayns Mavayiwténoudos, EBviko kar Kanobiotpiakd lNavernotipio ABnvav

Ytaupos Kwatas, EBviko6 kar Kanodiotpiakd Mavemaothpio ABnvmv

Food authenticity and national identity. Con-
sumption patterns in the commercial micro-scale
of the late Metapolitefsi period

Panayis Panagiotopoulos, National and Kapodistrian University of Athens

Stavros Kostas, National and Kapodistrian University of Athens

NMEPIAHWH

YKkonds Tou Napovios Kelévou givar n IxvnAdtnon
KOl €punveia twv Katavodwukav thoswy yia &1
atPoPIkN auBevukdnta evids v ouvBnkmv s
Uotepns  petanoAiteuons. daifvetal nws n - Uotepn
ETanoAiteuon (e OAES TIS OUVEXEIES KO OOUVEXEIES
nou Napouci@lel CUYKPIUKA JE TNV KAQOIKN PETO-
noNteutikh nepiobo) ouviotd elpopo €6agos yia
v avanwén s KouAtoUpas Tou Gayntou Kal tns
avadhtnons s d1atpoikns auBevukatntas Kai €1-
S1kdTEPa TV «yWNOIWY ENNVIKGOV» MPOTOVIWY. XT0
GpBPO yivetan capés Nws 100 OToTXEld OGMNWS O KaTa-
vahwtkds ndoviopds, n Beaponoinpévn atoponoin-
on kal n oupBoNKA olkovopia nou avantuxenkav
ota xpovia npiv v kpion, éoo kal n enavadianpay-
pdteuon kar avacuykpdtnon s EMNVIKAS Tautotn-
105 KA1 N «EMOTPoPh otnv Napadoony» evioxUouv 10
KatavaAwuKo evolapépov yia aubevukd eMnvikd
ayaBd. Ta oupnepdopata and v avadhtnon s
auBevukotntas otous Enpous kaprous, pnopolv
va Xwp1otoUv tnoioyikd otnv avahtnon s auBe-
VUKOINTAS O OXeon pe TV €BVIKA TautdTNTa Kot o€
OXEON PE TNV aTOpIKATNTA.

NEZEIZ-KAEIAIA: AuBevukotnta,Uotepn Petano-
Mteuon, napgayia, €Bvikh tautdtnta,Katavaiw-
KOS EOVOKEVIPIOHOS, aTtopikoTNta

ABSTRACT

The aim of this article is to trace and interpret
the consumer tendencies for food authenticity
in the context of late metapolitefsi (2009 -)
and Greece after its economic crisis. Below,
it will become clear that both elements such
as consumer hedonism, institutionalized
individualization and the symbolic economy
that developed in the years before the crisis,
as well as the renegotiation and reconstruction
of Greek identity and the «return to tradition»
enhance consumer interest in authentic Greek
goods. The conclusions of this article can
be typologically divided into the search for
authenticity in relation to national identity and
in relation to individuality.

KEY WORDS: Authenticity, late metapolitefs,
consumer omnivorousness, national identity,
consumer ethnocentrism, individuality
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1. ©swpnuiké nhaioio
1.1 H b1atpogikn “auBevtikotnta”

e a npéner og autd 1o onpeio va emonpdvoupe éva coBapd peBodoroyikd ¢htnua. Molovot to
autavépevo evo1agpépoy yia th O10TPoPIKN aUBEVTIKOTNTA «YEVWNOE» MOMES OXETIKES EPEUVES
anoé tov XWPO TWV KOIVWVIK®Y EMOTNHMY, 01 €pEUVes autes Oev petaxeipifoviar h dev opilouv tny
auBevukdtnta pe tov 1610 tpono (Carroll & Wheaton, 2009). Mo1ds eival Aoindv o cupnepIANATKO-
1€p0s op1ouds; Me noidv tpéno Gnhadn Ba npénel va PETaXEIPICTOUPE EVWOI0NOYIKA Kal peBodo-
Aoyikd to Zhtnpa s auBevukotntas; Aedopévou 6T ta kp1thpia ts auBevukdntas alMdlouy oo
XPOVIKA, 600 ka1 katd nepfntwon, Ba npénel pdMov va dextole nws NPOKEITal yia évav avoixtd
K®O1Ka, 0 onoios pnopsf va KAgivel péoa Tou NOTKIAES vonpatodothaoels. Enopgvws évas auotnpos
op106s Oev efvan oUTe €IS, OUTE EPEUVNTIKE YOVILIOS.

MNapoha autd, o1 Johnston ka1 Bauman (2015, 0. 61-84) evtoniouv touddxiotov 5 tdoels
vonpatodoétnons s H1aTpoPIkAs auBevukoOTNTas. LUPQWVa e Tous npoavapepBévies, n aube-
VIIKOTNTA TNS TPOPNs ouvOéetal ouvhBws a) PE W1a yewypd®ikn nepioxn, B) pe tv napddoon
ka1 tnv KaBigpwpévn 10topia p1as Kowwvias, y) PE TNV cUOXETION TWV TPOPMY PE OUYKEKPIUEVES
€Bvoukés opdades kar kowotntes, O) Pe Ty NPocwnikn oxéon tou SNUIoupyoU Kal ToU KATavaAwthn
UE TO Payntd, €) Ye TNV anAGTNTA KAl TV «yvno1dTNTa» Otnv NPOETOTAcia Tou Gayntoy, n onofa
pdAiota eknéunel tnv aioBnon tns e1Nikpivelas, s apooiwons kal tns ayvotntas. Exel akéun na-
patnpnBei n dralekukn s Pe tn Biounxavonoinon kai n popavukonoinon tou «vidmou» (Pratt,
2008). AuBevukn pnopsi va BewpnBei ka1 n «@uaikny» (kal ouvhBws «vtdma») PoPh n onoia
Hev UNOKEITAT OTS TUMOMOINPEVES OUVIAYES Kal TS O1apopes ene€epyaaies s Biopnxavikns Kat
Biotexvikns napaywyns. Auth n Béon SnA@VeT Ka1 Ty POPAVTIKONOTNGN ToU VIOMou, TV «Eyyevh
oogia s euons» ka1 s unaiBpou kai o apxétuno,oto onofo n auBevukdtnta Bewpeitar eyyevhs
noidtnta (Pratt, 2008) tns «untépas Ms» nou epodidlel Tous avBpwnous pe «ayva», «kabapd»
Ka1 «pPEoKa» TPOPIUA, XWPTs XpWOTIKES ouaies, ouvinpnukd, £6tpa Ainapd K.a.

Me noAU yevikous épous Ba punopoucape va noupe nws aubevukd voeitar 1o npdyua nou
Bewpeitan k&Be popa aAnBivé ws npos tov eautd tou (true to itself) (Zukin, 2009). Ztnv nepintwon
s Siatpo@ns, auth n Bepnon e€aptdtal and NoAAoUs Napdyovtes 6Nws, Ta UNIKA, N NPoEAeUoh
T0US, 01 TEXVIKES MPOoEToIacias, 01 dnpioupyod, o1 napaywyoi kal 01 KAaTtavaAwtés tou gpayntou K.a.
(Oleschuk, 2017).

Tis teAeutaies dekaeties napatnpeitan éva au€avopevo evdiapépov yia v PEAETn s O1atpo-
@1KNS KouAtoUpas (food culture) ota niaiola tou Aeyépevou Uotepou kamtaMopou (Olszanka,
2022). Ta oxeukd Bewpnukd ka1 epeuvNUKE novApata avadeikviouy Ty onpavukotnta s avd-
Auons Tou GayntoU ws MOAITIOUIKA KATAOKEUN, KaBs evids twv 61a61kaci®y Kal vonpatodotn-
O£V TOU, «OuUvVavIMVIal otoixeia napadoons, GUVAREIS vOOTPOoMakns adpAveIas, aviaywvIoTKES
KOIVWVIKES OXEOE1S, eNfneda ATOUIKNS XEIPAPETNONS, NPAKTKES MOMTOUIKOU KOOUOMOATUoUOU,
apBpiaels s Kovwvikhs diaotpwpdtwaons, {...} avunapadéoers kar naixvidia oupBoAikhs e€ou-
ofas» (Panagiotopoulos, 2018). Me éMa A6yia, To paynto, €161k Petd 1s apxés tou 200U almva
KOl TNV avVUUETOMIOoN Tou unoottuopoU (Panagiotopoulos,2018) AapBdver Kowvwvikés 6100TA0ETS
Ko yivetar avukeipevo MONTOMIKAS KATavAAWaONSs Kal 0XOANS.

Méoa og auto 1o nAaioto onpavukh Bewpeitar kar n dratpoPikh aubevukdtnta, n onofa e&e-
tddetan oxebdv NAvTa NAPAMNAA PE TO PAYNTO 0TS KOIVWVIONOYIKES KA1 avOPWMONOYIKES PEAETES.
H 1610 ouviotd pia kataokeuh nou péxetal KABe 1 1o eNfMAACTO (Oftn AAAES KOIVWVIKES KATAOKEUES)
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péow s KaBNAwoNs s ws PovadikAs, autovontns Kal aveEdptntns anod tov xpovo. Onws ouws
Kol To paynto, €tol kar n auBevukotnta Sev anotelel pia avukelpevikn katnyopia, kabws dev
UNApXe! ta uNtpa tou auBevukoU, aMd péANov MOANES eUNAAOTES pnpatikeEs (discursive) vonuato-
HoTNOEIS KOt NPAKTKES KAt TS onoies 1o «aubevuko» ws kwdikas kar dradikacia, ekppddel Kol-
VWVIKES avuAayels, okonous (Bendix, 1997) kan opyavwaiakés apxés (Carroll & Wheaton, 2009).

Evéerkukd ka1 o€ autd To NVEUPA NS KATAOKEUAOUEVNS H10TpOPIKAS auBevukotntas, o1 Fine
kot Lu (1995) peletouv ta kivéQika ecuatdpia otnv ABrnva tns T(optda twv HMA kail kdvouv Adyo
y1a téogis apepikavonoinons ts KIvEQKNS koudivas, €101 ote n teAeutaia va avianokpivetar oto
yoUoto ToU apePIKavIKoU katavaAwtkou kovou. O Rao (2005) napatnpei tnv otadiakh 01aBpwaon
WV KOIWWVIK®OV opiwv Kal thv npdopién otoixeiwv ts nouvelle payeipikns nou napeioppuouy
oty «kAaoikhy» kar auBevukn yohikh koudiva and oeg kal kp1ukouUs uygnioU KUpous. Xinv EAG-
60, n Kravva (2008), pehetmwvtas tnv d1atpodn twv eBpaiwv s Becoaiovikns, napatnpel Yetaly
dMwv v évtovn enikAnon tou auBevukoU Gayntol ws onpeio avapopds Kal «TEKUAPIOo» TNS
10NaVIKAS Kataywyns tns ouykekpipévns kovétntas (Krava, 2008). Mahota, KataAayel nws o1
b1adikacies «auBevukonoinons» tou Gayntou €ival 10TOPIKA Kal MOATIOUIKE ATEPHOVES, EVM TOVI-
o€ Tov POAO TV OP@VIWY UNokeIpévwy o autés. O Mnapniins (2015) napouaidler eBvoypapikd
OTOIXEID Y10 TO NS N KMPAKWON TS EMNVIKAS KATavOAWTKNAS KOvwvias Epepe, JETatU dAwv, Ty
o1keIonoinon tou ouiokl ws cUPBOAO «eEMNVIKOTNTAS» and ta eupeia peoaia otpapata. TéNos, n
Byrd (2019) epguvd tnv auBevukOTNTa TOU APEPTKAVIKOU barbecue kar Katahhye! Nws apevos auth
NPOEPXETAT KUPiws and v popavukonoinon s vouas unaibpou ka1 agetépou du upiotatal
aMayés Aoyw NONTOUIK®OV petaBoAdy, 6nws n anoBiopnxavonoinon, n eynopeupatonoinon Ka
0 0hoéva avadudpevos uyeIviotikds Tpdnos (whs (Jadi e ta {nTAPATa Kal TS KAVOVIOTIKES AOYIKES
nou autds KABe popd eyeiper).

1.2 To katavaAwtiko kuvnyi tns auBevtikotntas

And tn dekaetia tou 1970 ka1 petd, anotunamvetar otn S1eBvh BiBAIoypagia to éviovo evoiapépov
TWV KATavoAwt®y yia auBevuikdtnta og kaBe hoyns katavaAwukh dpactnpidtnta. And v toupl-
oukh nepiynon oto gayntd kail anod ‘kef atnv pouoikn (Carroll & Wheaton, 2009) kar thv kata-
v@Awon tou actikoU xwpou (Zukin, 2010). Auté to auavduevo evo1apépov pPovoUE NWSs apopd
BUO0 peyGAEs KOIVWVIONOYIKES Katnyopies: Tnv atopikdtnta kal tny eBvikn tautdtnta. Mapakdtw Ba
avaAUooUE Ty ev Adyw Béon.

To katavaAwukod evoiapépov yia aubevukdtnta Siabétel Babiés MONTIOUIKES KA1 OVIOAOYIKES
pies. H Zukin (2010 0.20-25) evtoniCel ta ondpyava autou Tou evO1aQEPOVIOS GTNV POUAVTIKN
Aoyotexvia s Avayéwnons Kar s npaipns vewtepikotntas (A.x. Shakespeare) , otnv giAoco-
@Ik ovtoloyia tou Alapwuouou (161aitepa otov Rousseau) kar tv dutkh giAocogpia apydtepa
(kupiws atov unap&iopd tou Heidegger). Lnv apxn, ws auBevukdtnta Bewpeital n eyyltnta tou
aTOHOU «E TNV NPAyUaTKn Tou eUon» ka1 n 81GKP10h Tou and KatameaTkous KOIVwVIKoUs po-
Aous (Zukin, 2010, 0. 31-32). Méoa and autés us Bewpnoels to «auBevukd» AauBavel onpavukeés
nBikés draotdoels ot vewtepikdtnta Baoel wias S1aAeKTKAS PETAEU Tou «auBevukoU/pUOIKOU»
€0UTOU aNd TN P1d KA1 TNS YEVIKNS And TN «pUAIKOTNTA» ano&évwans and v AMn, nou emeépe!
n i61a n nohukA katdotaon.

H Zukin (2010, 0.238-239) cuvexilel emonpaivovias pia kopBikn otpoh (shift). Ioxupiletan
nws o1 Kowvies Tou Uotepou kamtahiopou nepvéve and v auBevukdinta tou eautol otny
auBevukonoinon Tou €autoU PEoW TV aVUKEIPEvay. Alateivetal nws o oUyxpovos KOOHOS Eivan
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(epeis Ba noUpe Bewpeitar) epynopeupatonoinuévos kar dpa kiBonAos, yupvds and aubevukotnta.
To katavaAwtkd KUVAYI Ths auBevukotNTas AoINov €yKetal atnv ouvexn npoondBeia Biwaons tou
auBevukoU (Napehddvios, xPOoU) N otnV andKINoN TOU YVAGIOU AVTUIKEIUEVOU.

‘OAa ta napandvw paptupoly tov pdo nou d1adpauatiCel n Siatpo@ikh aubevukdtnta otny
atoponoinon ka1 ous duvapikés diadikaoies tou Uotepou KamtaAiopoUu, o onofos atnpilel v
avanapaywyn Tou atny KatavaAwaon. H yvaon kar n npakukn s KatavaAwons Tou «auBevukou
Qayntou» dev «EMKUPWVET» OTO GTOPO AMOKAEIOUKA TNV povadIKOTNTA Tou, aMd Kal MAEiotes
€1epes NO10TNTES, ONWS aUTh TS CUPBOAIKAS H1GKPIoNS, TS KATavaAwUKAs e16npocuvns Kat aglo-
oUvns Kal TS ATOPIKAS avavewaons Kal NAaoTuKoTNTas.

Ooov apopd v eBvikn didotaon, auth ansuBuvetar otn 1aTpoPN WS AVUIKEIPEVO OTo onoio
n €BvikN tautdtnta eyypd@etal, vonuatodoteital, ouykpoteitanl kat petaBdMetar. Qs npos auth v
énoyn, 101aftepn éupaon éxel 60Bei otov heyodpevo yaotpovopikd eBvikiopd (gastronationalism) tov
onofio e10nyaye ka1 6p1oe n DeSoucey (2010) ws 1s UNKES Kanl SUUBOAKES NPoonABeIes Tou KPATIKOU
Beopou va apBpoel Adyous Kal va epappdoEl NONTIKES PEOW TWY TPOPWY HE oKoMnd TV GUPBON-
KA emKUpwon ts €BvikNS TautdtnTas kai Ty 01KOVOUIKA Kal MOMTCKIKA natpwvia tns auBevukns
€0vIKNS O10TpOPNS. Bewpel akdUa NWs O YaoTPOVouIKOS Bvikiouds eivan éva péoo emBiwans ka
avaBéppuavons s €BvIKAS TautdtnTas o évav naykoouionoinpévo kéopo (DeSoucey, 2010).

H DeSoucey (2010) oulntd tov yaoTpovouikd eOVIKIOUS pe apopun TS eVOTATE!S TS TAANIKAS
KuBépvnons otnv andgaon tou eupwkolvoBouiiou yia v anaydpeuon napaywyns foie gras Ayw
{ntnpdtwv nou cuvdéovial pe ta dikatdpata twv {Dwv. EKTOTE, MOMES NAPOHOIES EPEUVES EXOUV
dnpoateubei nou agopolv Tov POAO TOU X01pIVOU TS NPOCNABElEs (av)oikodAUNONS NS apyevTivi-
Kns €0vIKNS TautdTntas, Us aAAayEs Twv S1aTpoPIKmY MONTKDY ths O1vAavdias £tar ate 1o €Bvos va
«O130€E1» OTa BUOPA Eupwaikd NEATUNa, TNV NPOWBNON NS «auBevuKAS» KOPEATIKNS S1aTPOPNS
own Néua Kopéa €ta1 wote va peiwbei n noAtuopikn emppon tns Alons k.a. (BA. Ichijo, 2020).

Mpé€ne1 va toviooupe nws NapdMnia h ka1 naiaidtepa and v DeSoucey, UNNPXE EVTOVO V-
drapépov yia v NONTIoUIKA cuykpdtnon s €Bvikhs koudivas kat H1atpo@ns oto NAaiolo, autou
nou onpepa Ba ovopdlape unavaA Bvikiopo (Billing, 1995). O1 npoceyyioels tou unavai eBviki-
opou, dnhadh tou eBvikiopoU s kabnpepivétntas Eekvouv Ye tov Appadurai (1988), o onofos
oto apBpo tou pe tiho How to Make a National Cuisine: Cookbooks in Contemporary India
OUVOEET eV TN OUYKPOTNON Kal TS PETtaBOoAEs tns 1vO1KNS Koudivas e UeyGAa KOTVWVIKA Gpalvopeva
6nws n naykoopionoinaon, n anotkiokpatia ka1 n avdduaon tns pecaias tdéns otn xwpa, NANV OHwWs
bivel éupaon ous NPakukés s npoetolpacias kal otov poAo Twv payelpikmv BiBAiwy (kar tv
dpdon twv ouyypaPéwy Tous) atnv op1oBétnon tns «auBevukns koudivasy og avunapaBoin pe Ts
OUVIAYES MOU PEPOUYV AMOTKIAKES/AYYAIKES EMPPOES.

To ¢pyo tou Appadurai (1988) anetéAece onpavukn nNnyn EUNVEUONS MOM®MV UETAYEVESTEPWY
EPEUVMDV MOU £0TPEYPAV TNV MNPOCOXN TOUS OTNV YIKPOKOTVWVIOAOYTa TOU VOIKOKUPI0U, TNV avaAuon
Noyou kar oupnepipop@v (BA. Ichijo, 2020). Auth Ba eival kan n katelBuvon s H1KNS Pas EpELVAS.

1.3 Aiatpogn otnv EAAGba kata tnv uotepn petanoAiteuon

Mapodro nou n avadhtnon kar n evacxéAnon e t d1atpodikh auBevukétnta tefvel va yivetan ka-
vévas aus oUyxpoves Kovwvies tns katavéiwaons, o Ba npénel auto to evoiapépov va BewpnBei
0p1¢6VTI0 KATd PAKOS Twv Kovwviwy. ONa ta naykdopia gpavopeva GMwote 6100£touv TS TOMIKES
EKPAVOEIS TOUS Ka1 TS UBP101KES TOUS Hop®Es (Aepeptdhs, 2015).Agv UNopoUE ENOPEVWS VA KaTa-
VONOOULE ENAPKMS TO £V AOYw PaIvopevo Oixws v avaAuon TwV KOIVWVIKO-10TOPIKWY GUVBNKMV
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ka1 S1epyaci®v nou d1audpewaoav Kar H1apopP@VOUV Ty ENNVIKA KATavaAwtkh Kovwvid. Aev
UMopoUE €101KOTENQ, VA KATAVONCOUWE Kal va EPUNVEUCOUE TS S1ATPOPIKES CUHMNEPIPOPES XW-
pis TNV peAétns TS UoTEPNS pPETtanoAiteuons kar tns EMGdas petd ty kpion, énou noMd anéd ta
oteyavd s NpWINS PetanoAiteuons d1eppaynaoay, Pe v 1dppntn auth va dnpioupyel ouvBnkes
Y10 EVIEAWS VEOUS (610TpoPI1KOUS) TPOMOUS OKEWYNS Kal NPAgns.

Mpotou duws avapepBoupe otny Uotepn PetanoAiteuon, Ba ntav xpNaoilpo va Napoucidoou-
LE TO XOPaKTINPIOTUKA NS KAAOIKAS PETANOAITEUTIKAS Nep16dou nou diathpnoav h kar auénoav
duvapiknh tous péoa otnv kpion. Autd efvar kupiws n uBpidbonoinon peta&y napddoons kai atopl-
KIopoU ka1 n avdntuéns tns cupBoAKNS o1kovouias.

H npookdMnon oty «napddoon» cuviotd otaBepd NONTUOUIKG XApaKTINEICUKS anod Ty €Noxn
s peteUPUNIakns EMadas, n onofa @aivetan va uloBetel tnv v Aoyikh ws UNXavVIopPd avipethm-
ons Twv EPPUAIaK@V Tpaupdtwy (Panagiotopoulos, 2025). O1 avagopés otny napadoon Aetoupyouv
ws SefKTES TS KOIvAs €BVIKNS TaUTOTNTAS o€ Wia H1xaopévn xwpa kar ws nu&ides nBikAs kol cuva-
0BnpaTkns Nhonynons o évav taxutata eKPOVIEPVIOUS KOOPO. H npookOMnon auth ayyilel kBe
MTUXA TS KOWWVIKNS {whs, and t YAooad Kal Tous Beopous, €ws kal o gayntd (Panagiotopoulos,
2025). To payntd €yive dnhadh éva and ta avagepopeva s Napddoons oto GUAOYIKO Gpaviaciakod
twv EMAvay, unodnAdvovtas nws $oo1 avhkouv atnv €Bvikh opdda «EAANVES» KOTAVOADVOUV OU-
YKEKPIUEVES TOOPES Mou «napadoatakd» napdyovial f payeipevovian otny EMEda.

O axaMvwtos atopikiopés s nAgtoyn@oucas peoaias tagns ouvodeustal and tn otadiakn
ouyKpPATNON NS EMNVIKAS KATavaAwTKAS Kovwvias kar tpopodoteitar péoa anéd authy (BapBakds
ka1 Mavayiwténouros, 2017). O katavarwukds NGOVIoUOs Kal n atopikdtnta BepeNicBnkav otn
Baon AereUBepwy 16ev (to Na1di ws @opéas dikaiwpdtwy, n afia s 161wTKNAS eAeubepias
Kan ts eAeuBepias twv ouvaioBnudtwy K.a.) kar BonBnBnkav oikovopikd and to Beopd s o1ko-
YEVEIQS PE aVIAANAYUO TOV EAEYX0 TNS MPMINS O ONPAVTIKOUS TOPETS TS {WwAS TwV VEwy, ONws o
yéuos kar 1o endyyeua (Mavayiwtonouros, 2021, 00.139-144). O1 Sradikaocies (katavarwukNs)
atoponoinons nepvouoay péoa and tov Beoud NS OIKOYEVEIQS WS PEPOS VS 161GTUMNOU PETANo-
NTEUTIKOU KOIVWVIKOU cupBoAaiou, Gnou o1 VEWTEPIKES eunelpies O1eukoAdvovtav and apxaikous
Beopous (Uad ye tnv olKoyéveld YNOPOUPE VA OGUVUMOAOYIOOUHE TO KPATOS KAl TS MENATEIOKES
oxeogis) (Vamvakas and Panagiotopoulos , 2014).

YNV UCTEPO-UETANONTEUTIKA ouvOnKn, To €1068nua Kal ouvdua n duvatdtnta s PECOaoU-
KNS o1koyévelas va xpnuatodotel us eunelpies v véwy, anoduvapmvetal (Mavaylwtdnoulos,
2021,0.190-193). Me tpéno avéroyo @Bivel ka1 n duvatdtnta tou KPEtous va anotehel tov KUp1o
€pyodotn (Ue tnv o1koyévela ndvea ws drapecoraBnth petaty tou «na1d1oU» Kal Tou KpAtous). Auth
N YEVIKN anoduvauwon twv apxaikwv Beoumv dnpioupyel CUVBNKES Kal TAOEIS «aNoyaAaKToUOU»
ToU Véou atdpou, To onoio pe tn oglpd tou avadntd Ty H10pKA cuyKPATNON TOU EAUTOU TOU WS J1as
EexwpP10TNS ovtoatntas, H1akEITths and ta NBn ts Nnapddoons Kal Us GUVNBEIES TNS OTKOYEVEIDS.

H autnon s évtaons autol Tou anoyaAaktiopou ennpeddlel kal to nedio s Siatpons,
KaBms NAéov ekefvn anoteel évav anod tous 1pdnous Péoda and tous onoious o GTtopo «IAGE yia
TOV €0UTO TOU, TV 16100UYKpaaia kar gprhocogia tou, xtilovtas NapdMnAa eMpépous «avtiioupBa-
TKES» TAUTOTNTES, Pakpid and us napadooiakés niotels (Panagiotopoulos, 2018). Ta H10tpoPikd
youota twv oUyxpovwy EANAVmY ouvavtdvial e Un eENNVIKES/apXaikes GrAocoPies. H puoIoAa-
pfa, n eolwia ka1 n péprpva yia o nep1BéAov cuvaviolv tov Biykaviouod kat th xoptopayia,
€V KAvoUpy101 TpOMoT Npoetolpacias gpayntol pe «EEVOPEPTA» UNKA Kal TEXVIKES €10XWPOUV
otadiakd ota eMnvikd voikokupid (Panagiotopoulos, 2018).
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Mg akopn anddeign auths ths oTpoPns gival ta eouatdpid nou AvoiEav pe tnv avanwén
s oupBoONIKNS O1Kovopias Mou onpeiBnke o aotikés neploxes, 161ws otnv ABnva, kal Kupiws
ota An tns dekaetias tou 90’ ka1l us apxés tou 2000 (Souliotis, 2012). H avantuén ts cupBo-
NKNhs o1kovopias, GnAadn twv MONTIOTKMY KOl PUXAywylKoV Beoumy Katavalwons, anotéAeoe
NV atpopnxavh ts ENNVIKAS (QoTIKNAS) O1Kovouias 1000 eEantias tns augnpévns e0wtepikns, 400
Ka1 TNS €VTovns Toup1oTiKnS Katavadwtikhs Spactnpidtntas (Souliotis, 2012). O1 emixeipnogls s
oupBoAIkNs olkovopias otny EANGSa apopouv ws eni to nieiotov dpactnpidtntes cUUBONKNS Ka-
TAVAAWONS TEXVWV KA1 MONTIOHOU, Onws ykalepi h Béatpa kar xmpous diackédaons dnws pnap h
eoniatdpia (Souliotis, 2012).

Ta eouatopia, aMd kat €tepor katavalwukoi Beopof Siatpodhs, 6nws eivar 1o Siké pas &n-
pokapnddiko, akoAouBouv kar ev SopoUv TS KATAVAAWTIKES TACEIS, W1as KAl 01 YIKPO1S10KTATES
Kataotnpatépxes (otous onofous Baoiotnke n avéntuén ths cupBoAikhs okovopias otnv EMGESa)
dev braBstouv tétotou gidous duvatdtntes (Souliotis, 2012). Autod ivar akpiBds kan o tekunp1o
T0U avaduodpEvOU KatavaAwtkou evoiapépovios yia tn Siatpodh. O NOMANAACIAoUSS TWV KaTa-
OTNUETWY - KA1 N H10TPOPIKA NOIKIAIG Nou autd NPOoPEPOUV — AKOAOUBET Kal Tautdxpova Tpopo-
botel v noAuonpia tns d1atpoPikhs aubevuikdtntas, €ite ws NPOs TV KATavéAwon Tou «eEwu-
KoU auBevukoU» payntou, €ite og 6,1 apopd v €Bvikn kouliva kar diatpoph. H avalhtnon s
dratpo@ikhs auBevukdtntas yivetar ite péoa and eouatdpia «UPNAAS» PayeIpIkNs Kal KouQvav
onpyavukoU cupBolkoU kUpous (auBevukh yaANKn, 1taNikh koudiva), ite and Aes €Bvik koud-
VES, 10 €0UIaTdP1a TWV OMnoiwy avoiyouv MOMES Gpopés anod petavaaotes (aoiaukn, apaBikn koudiva
K.0.), €fte and epappoyés dravouns Gayntou nou enkoupouv Kal 1pogodotolv tétotou idous
e€epeuvnoels. MapdMnAa kar péoa otnv noAucnpia s O1aTPo@IKNS auBevTIKOTNTAS ONPEIMVOVTAT
Kol ano®dvaoels yia tnv eMnvikn €Bvikh koudiva péoa and ta apétpnta Gayddika, yntonwAeia,
taBépves, Enpokapnadikd K.a.

TéNos, autd To nvelpa, tns «auBevuikns» eMnvikns Siatpopn givar nou Ba anacxoAhoel éva
PEYAAO PEPOS TS €pELVAS pas. To KAte€oxnv XapaktnEIoukd s UCTEPNS PETANOATEUoNs nou
ouvbéetan Pe 1o paynto, sival n avBekukdtnta s BvikNs tautdtntas. H nepiodos s kpions ou-
vodeUtnke ano évav Bvikd avaotoxaoud ws npos to noiol eival o1 EMnves, no1o to napeAdodv kan
10 JENOV TOUS, NS cupnepIpEpovtal K.a. (BapBakds, 2023, 0.79). Ta ana§wukd otepedtuna nou
avanapdyoviav y1a tv EAAda ekeivn tv enoxn, o€ ouvbuaopd pe tv emthpnon tou ANT ota no-
MuKkd ka1 o1KovopIkd npdypata tns xdpas, Npokarecav Sucapéokela kar UAMoV evepyonoinoav
aviavakAaotukd «unepdomaonsy tns eBvikhs tautodtntas. H avdduon tou eBvikou e€alpetiopou Kal
0 01KOVOMIKOS €BVOKEVTPIoHGS ouviotoUy Baoikd ouotaukd auths tns «UNepdonmonsy, L Ty e-
PAVIoN ToU NPMTOU KUPiws atov pivuako kar drapnpiotukd Adyo (BauBakds, 2022) ws e€16avikeu-
on Tou «eAnvikoU» tpdénou {whs (kar 61aTpoPhs), tns EMnvIKhs unaiBpou kan twv npoidviwy s,
HETAEU GMwv. O 01KoVop1KOS €BVOKEVIPIoUOS avantuxBnke péoa and BeopikoUs Kar Kivnpaukous
Aoyous (n.x. 1o kivnpa Ayopdlw EMnvIKd) ka1 Aoy1KES oThp1Ens Tns EAANVIKNAS O1KOVOUias vids Twv
aBéBatwv ouvBnkv s kpions (Lekakis, 2015).

1.4 MeBoboAoyia tns épeuvas

H épeuvd pas BaoiCetar otnv adnpoaoicutn Sindwpaukh epyacia tou . Koota pe ttho «Katavd-
Awon ka1 eudatpoviopds: Tautdtntes, ouvaioBhuata Kal KOWwVIKES TaEe1s oe éva Katdotnua oto
XaAavépi» (2025), n onoia npayuatonoinBnke ota niaiola tou MMI « MoNiukh Emothun kat
Kovwviohoyia». H ev Aoyw épeuva O1e6hx0n oe Sidotnpa 1 €tous (OktwBpios 2023 - OktoBpios
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2024) ka1 apopd TV CUMPETOXIKN Napatnpnon og éva katdotnpa Enpav kapnmv otov Bépeio
topéa s ABhvas. H épeuva nediou NTav CUYKEKOAUPPEVN PE TOV EPEUVNTA WS CUMPETEXOVTA, OF
B¢on unaMniou kat o1 onpegitoers (field notes) and us emuépous NapatNPNCEIS ypapovtouoay
anoonacpatka kal Npdxelpa o NP pdon (cuvhBws oto Kivntd h o kdnolo xapt) Adyw s
Quons tns epyaaias, n onoia nepierduBave eyphyopon s oxéon pE TNV €EUNNPETNON KA1 OTEVA
emtapnon and ta 61euBuvTIKA oteAéxn Tou payadioU. Eneita, OAES 01 ONPEIMOEIS OUYKEVIPOVOVTAY
o€ éva Terpadio kal xwpidovtav os O10KPITES KATNYOPIES CUUNEPIPOPDV.

EmnAéov,ota nAaiola s avakhacukns peBodoroyias (n onofa npoteivel petall GMwy tov
QVaoTOXaoUd Tou Twv Ay ToU EMOTNPova ws anapaitnto epyaieiou GuBAUvVONs tns OMoias e-
poAnyias 1a0¢te1 ws KOWWVIKO-10TOPIKG Unokeipevo, BA. Auddkn, 2016, 0.191-195), kpathBnkav
Kol avaotoxaotikés onpeimaels (reflexive field notes) oe Eexwpiotd tetpddio. Me autdv tov 1pono o
EPEUVNTNS/OUPUETEXWY OUVENEEE Npoownikd epebiopata katd v S1dpkeIa ts épeuvas (eunelpies,
16€0M0YIKES OotdoEls, cUVAIOBNPATA) Kat AnéKTNOE p1d €1KOVA y1d TS O1KES TOU andYEIS OXETIKA JE Ta
avukeipeva nou Pehetd (Enpof kapnoi, nedtes, eBvikiotukés avunyels, “aubevukdtnta” K.a). ZToxos
auths s YeBodONOYIKAS TEXVIKAS ATV O avVACTOXAOUOS e oKOMG TNV anotponh tou €Ens KIvOUvou:
N €pguva va avanapdyer kai va vouTonolel TS aviANWers Kai Ta otpatnyikd CUP(GEPOVTA OUYKEKPTHE-
VWV OPAdWY €VtOs ToU BIOKOoHOU (M. X. Twv UNAANAWY, TwV NEATTMY N TwV 1610KTNTWDV).

H emAoyn €upaocns otnv pIKPOKOIVWVIOAOYIKA ONTIKA OPEIAETal apevds atny avtiotoixn €v-
be10 tns eMnvikns BiBAIoypagias yia tv eBvoypagia Tou gpayntou Kal aQpetEpou atny anoneipa
anoQuyns ts aruokpatias v yEvel, aAd kat €101KOTENA TOU AEYOUEVOU KEIPEVIKOU VIETEPUIVIOHOU.
H ui0Bétnon peydAwy Beswpiov Ba atepolos anod v €peuvd pas s NoAuoxiSels, uBp1dikés kan
avanaviexes vonpatodotnaoels nou oxnpatiovial kaBe popd péoa and us KaBNPEPIVES KATAVOAW-
TKES NpakTikés. Touto kaBiotatal Suvatdv Pdvo Péow ToU EpUNveUTIKOU Napadeiypatos kar s in
situ épeuvas (Auddakn, 2016, 00.25-26).

Mia npocgyyion yaotpovouikoU €8vikiopou oav autou ts DeSoucey - nou napakoAouBel
T0Us Mdyous nepi auBevukotntas o€ ouyKekpIpéva NoAtké (and ta ndvw) ouykeipeva - ivar yev
emdpacukn Kowwviké (kat dpa xphotun epeuvnuikd), Opws Kabms o1 kovwvikoi dpwvies dev efvar
nabnukoi &éktes vonpdtwy, dev duvdueba va avaydyoupe tnv vonpatoddtnon NoATK®y Beopy
(6nws auth tou Kpdtous) oto oUvoAo s Kovwvias. Autd nou Bewpolpe 6T xpeiddetar givar yia
100pponia PETaEU s yvmaons twv O13popwy CUYKEIPEVWY Kal TNs dnpioupyikhs dpdons.

Téhos, bebopévou 6T 01 Enpoi kapnoi eivar anAés tpogés, xwpis 161aitepn npogtoipacia, n
auBevukdtnNta otnv CUYKEKPIPEVN €peuva oxeTiCETan KUpiws He T0 pavtaoiakd s Kataywyns Kai
s (EMnviknhs) unaiBpou n onoia yevwd k&Bs popd Tous Kapnous otny Mo «atd@Ia» Tous HoPPN.

2. Meta€u €Bvikns tautdtntas ka1 atopikiopou. AnoteAéopata
TS €PEUVas

2.1 Maugayia, e16nuoouvn kai d1atpoPikn aubevtikotnta

H avadhtnon s auBevukotntas twv Enpav kKapnwv Baoiletar o€ yeydro Babuod otn dpdon kai
TS NPAKTKES KATAVOAWTIKAS Nappayias twv Unokeipévawy Yéoa otov Bidkoopo tou Enpokap-
nadikou. H kUpia emdiwén eivar n anéktnon atopikoU oupBoAkoU KepaAaiou Kal Mo OUYKE-
Kp1Jéva n andknon atopikhs kata&iwons &1a tns katavéAwaons kai €19ngoolvns OXEUKA E TNV
auBevukdtnta twv ENPWv Kapnav.
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MpOoTtoU BpWS NPOXWPNCOUNE OTO NEPTYPAPIKO PEPOS TNS EPEUVAS as, Ba NPEnel va KAVOULE
p1a oUvtopn emonpavon. H oxeukn eyxmpia BiBMoypagia -napatnpel pev téoeis napgayias arg
- evionigl aképa éviovn tn H1AKPIoN PETAEU «UYNAAS» Kal «Adikhs» KOUAOUPASs O MONTIOTIKES
dpactnpidtntes otnv EANGSa énws n POUCIKA ka1 0 Kivnpatoypdeos (Eppavound, Kautatldylou
ka1 Zouhiwtns, 2016). Mapodia autd, otnv O1KA pas €peuva yia Tous Enpous Kapnous, N napanavw
d1akpion dev napatnpeitar pe v id1a évtaon. O1 Hiakpioels taikou tinou pe v KAaoikh éwoia
TWV KOIVWVIKOOTKOVOUTKMY QVICOTATWY KOl TWV OUYKEKPIUEVWY €EEwv, €ival NEPIOPICUEVES Kal
S1apaivovtal yévo og Enpous kapnous UPNAWY TGV Onws to kdalous (nepinou 19 eupa/kiIAd)
A 10 Jakavtiépa (nepinou 45 eupw/ KING otnv Ynuévn Kal aAauopévn tou ekdoxn), 6nou n Tph
dev avanapiotd Jovdaxa To anotéAeopa evos O1KOVOUIKOU UNOAOYIoHOU, aAAG Kal pid GUPBONKN
anéotaon Petagy autiv Nou UNopouv va To KATtavaAvouv KaBnpepivé Kat o JeydAes NoodTNTes
Ko1 0g autoUs Mou TO KATavaADVOUY onaviws Kar o€ YIKpOTePES Pepides.

Katé ta dMa, bev tifetan kavéva (htnpa «avwtepdtntas» A «KATwIEPOTNTAS» TOU yoUoTtou,
Kupiws 6161 autd Aoyidetan ws auBaipeto kar avaAoyo PE TIS ATOPIKES YEUOTIKES NPoTINGETS. Tpo-
KUNTouv OPWs éviova GAes S1akpiogls Onws N UyIeIvA Kal pun Katavaiwon kai - To nfKevipo tou
evO1aQEPOVTOS PaS - N KATAVAAWON «EANVIKWDV» Kal «€EwTK@V» npoidviwy. Anarteitar dSnhadn,
éva dMou €ibous habitus and tous oUyxpovous KatavaoAwTés yid TNy cuoowpPeUcn oupBolkou
Ke@aAaiou ka1 autd Sev ival GMo and v yvaaon, tnv emoefidtnta Kar v NAAoukdTNTa s Npo-
UNBe1as ka1 01ke1I0NoiNaNS TWV KATAVAAWTKWY ayadwv.

YUYKEKPIUEVA Og autod 1o onpeio Ba pas anacxoAoe! 10 «e€wTKO» npoidv, 1o onofo oty
nepintwon pas eivar n auBevukn poPh Wias «&évns yns», evds UAkpIvou Adou, eves «AMOU»
noMuopou. H atfa s yvmaons, tns Goki1pns, tns 01KE10noinons twy eEWTIKMY Enpav Kapnav eivan
navtaxoU Napouod Kal UnodnA®VE! TNy KOVwVIKA 1Kavetnta Tou kaBevos va avavevetal, va ege-
PELVA OAES TIS KATAVOAWTIKES MBOAVOTNTES, VA aPIEPWVET TOV EAEUBEPO XpOVO TOU OTNV NEPETAipwW
avakdAugn twv yoUotwy Kal Ty avacuykpdtnon tou eautol tou. As doupe dpws T cupBaivel
NPEAKUKA PEOA OTO KATAOTNA.

O1 neAdtes NepInyoUvIal OTo XMWPO ToU Jayadioy, napatnpoUy Tous nivakes névw otous onoi-
0US avaypageTal To 6voua, N uuh avd KIAG kar n npoéheuon tou k&Be npoiovtos, nepiepyddovial
ka1 Gokipadouv ta e€wukd npoidvta. Mpoonabolyv va ta yvwpioouv péoa and Ts nNpoavapep-
Befoes NpakUKES Kal €NETa KAVOUV OXETIKES EPWTNCEIS OTOUS UNAMNANOUS (tous d1apecoraBntés
UETAEU NEAATV KA1 EEOTIKMV ENPOV KAPMWY) avapopIKa He TNV NPOEAEUCH TOUS, TNV «yvno1dtntd
TOUSY, TIS EQAPHOYES Tous o€ ouvtayés (Kaotas, 2025, 60.59).

H npophBeia twv auBevukdy eEwukdv Enpwv Kapnwv eaivetarl nws eivar apketd onpavukn
Y10 TOUS NEAGTES Jas, o Tétolo Babud wate anoppintouv onolodhnote kapnd nou Sivel éotw thy
evinwon éu Oev eivan «auBevukds». Ma napadeiyua, ta kpdkep Ianwvias nou Napéxel 1o Katd-
omnpa dev npoépxovtal and tnv Xxwpea Tou avatéMovtos NAou, aAd and ts HIMA. Ta pyakavtdpia
BewphBnkav un auBevuka, S16u dev npogpxoviav and v Auotpaiia (xwpa n onofa enuicetal yia
NV Napaywyn tou ev Aoyw kapnou), add and tnv Noua Agpikn. O kapnoés pnpadii (brazil nuts)
dev gpxotav and v BpaQMia, 6nws unodhwve n ovopacia tou, aMé and tn BonBia. Mapdro nou
0 OUYKEKPIUEVOS KAPMNOs KAMIEPYEITal Napadooiakd os oxeddv OAES TIS XWPES TNS vOTIAS AUEQIKAS
(Mori, 1992), noAés ivan o1 popés nou anoppintetar pntd €attias s «pn yvnoidtntés» tou.

Autou tou €fbous o1 napatnphaoels yivoviav cuvhBws and «€16npoves tou kahou Enpou Kap-
nouU», o1 onofol pdhiota épepvav oto payadi gpidous, ouyyevels kar yvwaotoUs yia va tous €Coi-
KIoouv e ta eEwukd avukeiyeva h unodeikvuav ge GAoUSs neAdtes noia and ta npoiévta htav
auBevukd ka1 dpa Béruota tou eidous tous.
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O1 yvoels tou e16hPova Katavadwth yia thv auBevukotnta twv Kapnwv dev Baoiletan og
Kanola avukelpevikn afloAdynon, napd otny niotn kai €01KEIwaon Tou e tnv emkpatéotepn pubo-
Aoyia, TV EMKPATECTEPN 10TOPIa KA1 TS KPATAIES AvVANAPAOTAoElS TOU EKAOTOTE OVUKEIPEVOU. L€
QUTES TS Teheutaies, oupBAaMer eni napadeiypat n yAwooa pe tnv onoia ovopdaloups tous Enpous
kapnous. Otav ta guatikia ayivns dev givar and v Afyiva, ald and ta Méyapa, étav 1o unpadii
eivan and t BohiBia ka1 ta kpdkep Ianwvias and us HMA, &ev oupwvei n ovopacia (nou uno-
HeIkvUE Kal Tov TOMo s “auBeviikns” Napaywyns ToU eKEOTOTE AVUIKEIUEVOU) PE TNV NMPOEAEUON
TOU NPOidVTOS NMou NPoopEéPeTal anod to payadi, ye anotéAeopa va dnpioupyeital n eviinwaon ms
anopiynons Kair s KAatwtepns noiotntas.

Oaivetal nws o kKO1KAs tns aubBevukotntas 6w onpaivel ouvOEDN NS TPOPNS e CUYKEKPI-
PEVES YEWYPAPIKES MEPIOXES N KA1 NAPAYWYOUS NPOEPXOUEVOUS and autés Ts neploxés. Moiddel
niow and autés s Aoy1kés va KpUBETal pia PETapualkn Tou tdrnou Katd ty onoia pévo pia Oe-
dopévn yn, évas deiva noNtiopos h éva téde kAipa va pnopei va napd&er tov aubevukoé kapnd. H
avavuotolxia s npaypaukhs NpogAeuons pe tnv kabiepwuévn puBoloyia kar ovopacia tou kéBe
Kapnou, ano&npapévou gpoutou h pnaxapikou dnpioupyel kaxunowia yia v noidtnta kai tny
auBevukdtnta (N.X. CUVAVINOAUE APKETES POPES TNV avTIANYN NwS N KAAUTEPN KAVEAD NAPAyeTal
oty KeUAdvn kat nws n avtiotoixn s Ivbovnaias Oev éxel kapia oxéon and dnoyn noiotntas).

2.2 Maupayia, diatpoikn auBeviikotnta kai SnUOKPAtIKN aveKTIKOTNTa

H napeayia (n €dw téon SoKIUAs TPOPOY OAWV TwV E16MV Y1a AOYOUS KATAVOAWTIKAS/ATOUIKNAS
€1dupoouvns ka1 okelonoinons), d1a tns onofas yivetar n avadhtnon tou auBevukou ka1 tou e€w-
ukoU (Kawotas, 2025,00. 93-96), unodnAwvel dUo akdun npdyuata: TV SNPOKPATIKA aVEKTIKOTNTA
ka1 tnv emBupia d1apkoUs avavéwons Kal atoponoinons.

H &npokpauknh avekukdtnta oxetidetal pe tnv avoxh kai v emBupia e€gpelivnans «Eevwv»
H10TPOPIKWV NPoidviwy, ouvnBeldy Kal KouQvay. Mapduoles Tioels €xouv napatnpnBei oe ava-
Noyes €peuves yia tnv auBevukdtnta kal v eEwukotnta s poens (Oleshuck, 2017). To evdia-
Q€pov Kal 0 evBouataopds y1a tnv SOKIPA eEWTKMY NPOIdVIWY anoTUNMVETAl oUs aviiOPACEs, TS
ATEAEIWTES EPWTNTEIS KA1 IS NApayyeMes twv nehatdv,o1 onofor embidovtan og pia atéppovn ete-
peuvNon nou Bewpoulv T KataAnyel otny yvwpipia ye H1apopetikous NOATIoPoUS. Aev NPOKEITAl
anias y1a avektikdtnta, aAAG yia tnv o1kelonoinon (appropriation) pias dMns kouAtoUpas péoa
and 1o eayntd, N Y1I0pTA TNS NAYKOOUIOTNTAS TwV AVTIKEIPEVWY MOU EUNAOUTICET TNV KATAVOAWTIKN
NoIKINGTNTA ka1 tnv 16€0Aoyia ths eClowtkhs sunpepias (Mnwvtpryidp, 2005, o. 45-52), énou
OMO1 pnopouv va Tpwve an’ oAa. Ta Betukd ouvaloBhpata nou ouvodeUouy authy TNV NPAKTIKA
papTupoUV TNV dnpokpatikh avtAnyn ts cupnepiAnyns, tou oeBacpoy npos v SiapopetikdTNTa
ka1 tnv aioBnon tns NayKoou1otNTas Twy UNOKEIPévwY (To Topo ws NOATNS Tou kKOoou), n onoia
EVIOXUETA PE TNV EKPABNoN kar Sok1ph auBevuKOV/EEWTUKWOV TPOPDV.

EmnAéov, n npounBeia kai oikelonofnon auBevukav Enpav Kapnwv eEunnpetel kot 1s tdoels
avavewukns katavéwaons n onoia napatnpeital otous EMnves katavaAwtes Petd v kpion (AGAAas,
2022, 0.73-74). O1 avavewukés AOYIKES Ka1 MPAKTKES Arnoakomnouy otny Kovwvikornoinan kar cupBo-
Nk kata&iwon Tou atdpou ws «Agiou KatavaAwtn» nMou EEpEl, PNopei Ko emo1mkel S10pKWS TNV ato-
HIKA TOU €UNAAOTOTNTA Kal avaouykpdtnon (AdMas, 2022, 0.163). Auth akpiBms n tdon exppadldtav
PNTA ano Tous NEAATES O1 OMOIOT EYPAXVAV CUVEXMDS TO «AVAVEWTKO», TO «KAIVOUPIO», TO AVUKEIUEVO
nou Ba KatanoAepoUoe T BapePapa s PovodIGoTatns MPOowWMKATNTAs Kat tautdxpova Ba npoikile
10 GTOHO WE TNV KOIVWVIKA/OUPBOANIKA 1KAVOTNTA TOU NAUPAy1KOU KAl cUpnePIANMUKoU youoTou.
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AUO onpavukés eMonuAavoels péxpr €6w: NPWIOV, UNopoUpE EUKOAA va KEVOULE Wia auatnpnh
enaywyh GAwv twv NpoavapepBéviwv nou cupBaivouv péoa oto Enpokapndédikd, oto XWPo s £0T-
aons ka1 twv €Bvik eotiatopiwy. O XMPOS TOU PAYEIPEPEVOU KOl OUVIAYOYPAPOUUEVOU GayntoU, éXel
ToUs 1610Us h Ka1 NEPIoadTEPOUS CUPBONOHOUS and anAd Kal «aKatéPyaota» UAIKA, Onws ouvhBws
Bewpouvtar o1 Enpoi kapnoi (otnv payeipikh n auBevukotnta kpivetal kar and dAous napdyovies
EKTOS AN TNV KATAywyn Twv NPoidviwy, 6nws N NEOETo1acia tou gpayntou, o dnuioupyds Tou K.q).
MnopoUpE ENOPEVWS VO CUVENAYOUHE NWS 01 AOYIKES, O1 MPAKTKES KA1 01 VONUAToSOTNOEIS TNS aU-
Bevukhs e€wuknhs diatpopns dev nepropifovian Yovéxa oto eninedo twv vdIkwy kdolous kai s
Kavéhas KeUAavns, oM@ ektefvovial £ws 10 ooUat, To AAd(EN Kar TNV Kapunovapa.

EmnAéov, n avadhtnon tou e€wtiopou Kal tou SiatpoPikoU koouonohtiopou dev onpaivel
v tautoxpovn O16Bpwaon s €BVIKNS TAUTOTNTAS KAl TwV AOYIKMY OTNPIENS TWV «aUBEVUKWDY EN-
AnviK@v npoidviwvy. Mapakdww Ba dolpe tous tpdnous oikelonoinons, us S1ka10AoyNCEls, TS
MOYIKES Ka1 TIS MPAKTIKES TNS O10TPOPIKNS «EMNVIKOTNTAS» GTOUS Enpous Kapnous.

2.3 EAAnvikotnta kai eBvokevtpikn katavdAwon

‘Eva dMo katavaAwtko peNepTop1o Nou napatnphBnke ival autd tns eBvokevtpikhs katavaAwons
(ethnocentric consumption), n onoia ev oAfyors onpaivel Ty avdduon KatavaAwuKOy AOYIKDY
otPIENS TWV EBVIKWDY NPOTOVIWY, e OKOMNO TNV EK TWV 0w TPOPOOATNON TNS EyXWP1AS O1KOVOUTas
(Lekakis, 2015). Mpodkertar yia éva gpavépevo nou av Kal epggavidetal naviou otov Koo, napa-
npeiftar évtovo otnv EMGSa s kpfons, ws t1pénos othpi€ns ts Bvikns oikovopias evavu otnv
Kpion xpg€ous tns XxMPas, TS VEOPIAEAEUBEPES NONTIKES MTOTNTAS KAl TS AvACPAAETs GUVBNKES Twv
naykéopwv ayopav (Lekakis, 2015). L& authv th ouvBnkn, n d1atpodikh aubevukotnta avalntei-
a1 e BAon KOWwVIKO-01KOVORTKG Kivntpa Kar X1 yia AGyous KUpPOUs, KOIV@VIKonoinans, oUte Kav
Y10 Adyous €Bvikou eCarpetiopou, énws Ba doupe NApaAKATw.

Napatnpoupe &g, o€ autés s oupnep1popés Suo €16mv O1aBabpioels (volumes). AkohouBm-
vtas tous Carvalho k.d. (2019) y1a Tous TUnous KatavaAwtKs CUPNEPIPOPAs atny ayopd eOVIKWOV
npoiovtwy, xwpioaye us avidpdoels Twv NEAATVY G€ avaAoyes katnyopies. Ev ouvtopia, undpxouv
o1 NMétePES aviidPACEIS TOU KATAVAAWTIKOU NAtp1wToUoU Kal ToU 01KovouTkoU eBvokevipiopoy,
Katd 1S onofes o1 NEAATES YAXVOUV Ta auBeVTIKA EAANVIKA Npoidvta, y1a AGyous NATPIWTIKAS UNEPN-
@aveias kai evioxuons tns €Bvikns oikovopias. Lnv avtingpa 6x0n, twv eviovétepwv avudpaoswy
éxoupe tnv exBpondBeia ka1 To katavahwtko eBvIKiopd, o onoios napouaidlel 161aitepn anéxBeia
Y10 npoiovia Eévwy NPoeAeUoEwV.

As EeKIVACOUE LE TIS NMIOTEPES CUPNEPIPOPES, AUTES TOU KATAVOAWTIKOU NATPIWwToUoU Kal
ToU O1KovopikoU €BvokevipiopoU. To npwto otoixeio efval n anaftnon ka1 avadhtnon twv npo-
idviwv nou napadooiakd napdyoviar otnv EANGSa. Kdvoupe Adyo yia ta déonpia, tn pakn, ta
apUybaAa, TN paotixa, Ta ouka, Ta kapudia, kanola pnaxapikd énws n piyavn kal o Buudpr,
kanola Botava énws to Siktapo kar 1o xapounAl. H ev Adyw anaftnon yia tv «EMnVIKOTNTa» Twv
npoidvIwy ival yvwoth atous 1010KTATES, y1' autd Kal ta nepioodtepa and ta napadooiakd napa-
youeva npoidvia givar eNnvikd. Xtnv nepintwon nou dev givarl (dnws 1o xapopunAl nou givar and
v Kpoatia h 1o kapudr nou €pxetal and tnv pakpivh XiAn) éxel 600l eviohh otous unarhAous
va Aéve nws ta npoiévta npogpxovtal anéd tnv EAada (Kwotas, 2025, 6.66-69).

Ytnv NAE10VOTNTA Tous OPws, ta napadooiakd avukeipeva eivar dviws ENNVIKNS NPogAeuons
Kol On and 1o avtiotoixo Xapaktnplotikd tous Tonwvupio. H pakh kar o1 Acukés otagides eivan
ano v KpAtn, n paotixa ano t Xio, ta oUka and v Kuun, to teinoupo and tov TUpvaBo kai o
EMNVIKOS Kagés and v Kopotnvi, ta 6onpia anod t Bépeia EMGda (Boio, Mpéones, Opeoudda).
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Autd givar ta dnpgogiréotepa npoidvta nou ¢ntouvtal cuvodeudeva and tonwvupio, pad ye us
€€a1péoels Tous, ta oupiavd AoukoUpia kal ta apuydaia. Ta Aoukoupia npopnBevovtar oto payad
ané wa Biotexvia otnv ABrva. Zto dkouopa auths s nAnpogopias, (wypagicetar avayhupn n
anoyonteuon kai n anéxbeia npos to npoidy, to onoio étav dokipdletar napd tnv KA Tou nolo-
Inta Kal yeuon, anoppintetan (Kwotas, 2025, 0.66-67). To 1610 cupBaiver ka1 pe ta aplydaa ta
onofa épxovtar and tnv KaBdha kar éx1 and tov BoAo 6nws avapévetar and tous KatavaAwtEs. Man
ouvavtdue tn ouvdeon s auBevukdTNTAs Pe TNV evIoMATNTA Kal TS AVTIOTOIXES KUPTapXeS andyels.

‘Eva éMo otoixeio o1kovouikou eBvokevipiopou eival n emBupia othpiEns Yikp@v EANNVIKGDVY
Brotexviwv. Ta yAukd Tou KoUtaAioU Kal o1 Japuehddes (e n xwpis {axapn) épxovtal and pia Bio-
texvia otn Xio, ta yéhia and e€ioou pikpés tomkés emxelpnoels (ota Awdekdvnoa, v Kphtn kan
v KéAupvo) avadntolvial gaviwdms h Aéyovial ws MANPOPopia otous KAtavaAwTEs o€ nepintwon
aBeBadtntas ws kivntpo ayopds. Mapatnpeital BéBaia kan n avtiotpopn tdon: n avadhtnon peyd-
AV Ka1 EOPAIWPEVWV OTOV TOUED TOUS, EAANVIKWDV NPOIOVIWY, OMNwS OUYKEKPTUEVES APKES OOKO-
AdTas, KoupEtwy Kar Kpaolwv. 21a teheutaia evionidetal n anokAe1oTKA {ATNON EYXDPIWV HAPKWVY,
napd To yeyovos 0T 10 Katdotnpd, NPOCPEPET HEYEAN YKAUA ENMVUPWY KPACIDY KA1 GAWV NOTMDV
and 6Aa ta Pépn Tou mAavATN.

O1 katavoAwtés autou Tou €i6ous anavtouv Yuxpatpa dnAdvovtas pntd nws 6a npoupoloav
EMNVIKA Npoidvta, xwpis va avudpolv andtopa otny avayyehia Twv €10ayOUEVWY AVTIKEIPEVWVY.
B€Aouv anhws va ayopdoouv eMnviké Npoidvia yia va otnpifouv v eMnvikh olkovopia, xwpis
va KGVouv apvnuKkda oxONa yia GAa avUKeipeva Kar XMpeEs.

Ytnv dMn nieupd Bpiokovtal o1 neAdtes nou emdidovian og exBpondBeia kar katavaAwtko
eBvikiopo. O1 avudpdoels gival akpaies, Voo ws NPos ta 161a ta Npoidvia, 600 Kal WS NPOS 10
payad (161okwnoia, 61€UBuvon ka1 npoowmnikod). Katd tous id10us, 10 katdotnya Ba npénel va
VIPENETAT NMOU €104yl Npoidvia twv onofwv aviiotoixa napdyoviar oty EMGSa. O1 katd t yvmpn
T0US, avBEMNVIKES NPAKTKES NOU Npaypatonololvial oto Bwud tou kamtahioukou képdous dev
yivovianr dektés kar odnyoUv KANolous KatavaAwtés otny €€0do and to payadi, epdoov npwra
éxouv Qpovtioel va O10TpavmoouV TNV dnoyn Tous €101 WOTE Va TNV akoUoouv OAO1 01 Napeupl-
OKOPEVOT Ka1 EpOooV MNANEOUY Tous UNarhious, o1 onoior BéBara kapia oxéon Gev €xouv e Tn
MYN ano@acewy ws npos to noia npoiovta Ba npopnBelstal 1o payadi (Kwotas, 2025, 67-68).

H exBpondBsia eyypdpetar ws enf 1o NAefotov ota ToUPKIKA avUKeiyeva: ta anofnpapéva
Bepikoka, ta otpaydAia, ta GOUVIOUKIA Kal Tous nAatels nacatépnous. Kdbe éva and autd ta
avukeipeva €xel kar kdu evorapépov va npoobéoel otn culhtnon pas. Apxikda ta Bepikoka kal ta
otpaydNa anoteAoUv 1o evapkTNPIo AAKTIOUA y1a Napdnova eupUTERT TwV apHodIOTATWY Kal Twv
duvatothtwy Tou Kataothpatos. Otav o1 NeAdtes MAnpo@opouvtal Nws dev undpxouv ma 6106éo1-
pa eMnvikd otpaydiia kal Bepukoka otny ayopd, Bupdvouy Kai anoyonteUovial nipeintovias us
€UBUVES atnV PEIWPEVN YEWPYIKN NAPAYWYA KAl TNV «véa Yevid Twv TEPnéAndwv nou dev katadé-
xetan va douréyel ota xwpdeiax» (Kaotas, 2025,0.68-69). BéBaia, dtav epwtdvtar o1 id1o1 av Ba
hBehav yia ta natd1d tous pia tétola HouAeld, TOTe N andvinon gival NAvia apvnuKA, ayvowvias
NANPWS NWws ta Nep1oodtepa Naldid «Ins véas Kal axapiotns yevids» yaAoUXNOBnkav PETd N Peta-
noAfteuon, e o Gvelpo evds aotikoU enayyéAuatos kat tnv emBupio/emoiwén aoukmv peuoTy
euneipiv (Mavayiwténouios, 2021, 0.61-62).

Ta eMnvikd @ouvtoukia sfval ta nAéov emBupntd kar ta nAéov duoelpeta, KabBws n napa-
ywyn tous givar eAdxiotn ka1 ws anotéheopa Byaivouv o€ dnuonpacia. H tipn tous eivar 161aitepa
uwnAh kot unepBaivel auth twv e1oaydpevawy and v Toupkia, xwpis autd dpws va ta otapatd
and To va yivouv avapnacta ka1 va «peUyouv» JEoa oE 2 nuépes. Ta napanova Adyw tns EMEIPNS
tous, &ivouv ka1 naipvouv Kal o€ authv Ty nepintwon, y1at 6nws pas Aéve kai o1 10101 o1 katava-
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MwTtés «ta 61kd pas Gouvtoukia eival Mo YAUKd, ta dMa sivar cugdy». BéBaia, 6tav tous divetar yia
HoKIpn éva ToupKIKG GOUVTOUKT MoU TOUS NAACAPETAT WS EMNVIKO, GAOT CUHPWVOUY Nws «vai (1),
auto ivar mo yAukd and 1o NponyoUuEevo, TO TOUPKIKOY.

O1 naocatéunor avhkouy K1 ekeivor o€ ToUTo to naiyvio. O NAAThSs NacatéUnos efval TOUpKIKoS,
eV 0 Aentds efvan eyxwpios. O npwtos sivar akpiBotepos and tov deltepo katd nepinou 30%,
evd Napadodgws, ival kal o Mo GnPoPIARS KaB®S, 6rws Pas Aéve ouvVhBWS 01 NENGTES, «Exel Me-
pioodtepn Yixar. H euneipia pas, éxer dei€el nws étav o1 nedtes dev yvwpiouv tnv NpoéAeucn
Tous, oxebdv ndvia - kai yia tov 1610 Adyo- Ba emAé€ouv tov nAaty. Otav néA1 n npoéeuon yivetan
YVwoth, oxeddV NAvia eMAEYETal 0 YIAGS NACATEUNOS, e Evav NEAGTN va avapEPE] XOPaKTNPIOTKA:
«...06ev tavanaipvw xovipd nacatéuno, yiat v teheutaia popd nou nhpad, piAnoca toUupKiKa.
Mpogavas duws 6 Baoiothkape Yovo og auth tnv avapopd. Pntés napadoxés yia v andppiyn
ToU NAaTU nacatéunou e€a1tias s NPOEAEUONS TOU éxouv eINwOel ekatoviddes PpoPES Kal EXouv
emBeBatwbei and dAous Tous unaMnAous tou kataothpatos (Kwaortas, 2025, 0.69).

2.4 E@vikOs e€aipetiouds ka1 auBevtikotnta

Ytnv épeuva enfons napatnphBnkav otpatnyikeés NGOVICUOU Kal TNV UYIEIVIOUKAS  GUHNEPIPO-
pas dueoa ouvOedepéves e hoyikés Bvikou e€aipetiopou. Av kal o1 dUo napandvw taoels ou-
yKataéyovtal napadooiakd otny Katnyopia Tou atodikiopou, napatnphinke nws autés o1 161es
emkoupouvtal o peydro Babuod and tov €Bvikd e€arpetiopd, dnhadn tnv niotn éu ta eEAANVIKA
MPOTOVIA - aUTd MOU KAMIEQYOUVIal OtV EMNVIKA aypoTKA yn - €ival mo ¢péoka, mo véouua
Ka1 KaAJTEPNS NO16TNTAS ano Ta avtiotoixa «&vay. EdW, e GMa Adyia Sev ouVaVTAPE O1KOVOUTKG
Kivntpa Oto KUVAY1 TS «EMNVIKOTNTAS», aAd AMou /00Us KavOVIOTIKES KO OPYAVWTIKES AOYIKES
nou oxetidovtar pev e tov eautd, ald Baoidovtar oe apxaikés avuAAPers kar Gavtaoiakd yia my
«ayvéTNTa Twv TPOPUY NOU KAAIEPYOUVIaT oty EMNVIKA UnaiBpo.

Ta ndovioukd kivntpa éxouv e€nynBei ka1 apopoUv us S18(popPes EYKMOEIS TwV UNOKEIPEVWY
WS ATOPWY NOU Kowvikonotouvtal kail kataglcvovtal &ia s H1a0kédacns, tns avavéwaons, s
€€EPEUVNONS KA1 TNS YVADONS TNS «yVACIAS» KA1 KAAAS TPOPNS.

H Moyikn ts pépipvas Tou eautoU oxetietal Kan e T0 oUUBOAIKG nanxvidi s atopikns 616-
Kp1oNns, M@ NoAU NePICOBTENO HE TNV UYIEIVIOTKA AOYIKA TS KatavdAwaons Kal tnv eugtia nou tpo-
poborteitar and didpopous Beopikous Adyous (MoAof KatavaAwtés HAAICTA HapTupoUv Nws PENOUY
MPOS UYIEIVA NPoidvta Ue apopph drapnuicels, 10Tp1kés GUHBOUAES Kat H1a1ToAoYIKG NpoypappaTa)
Kan €xouv ws aftnpa v avavéwon ts GUOIKNS €1KOVAS Kal th d1athpnon s KaAns uyeias. Méow
WV BEoPIKMY autv Aoywy, éxel kovonoinBei oe kanoto Babud n Siatpoikh aia twv Enpv kap-
NV Ka1 Twv anonpapévev epoutwy. To Katavarwukéd autd Kivntpo givar 100 EVIovo Kal yvwaoto,
oto BaBuod nou o1 1610KTATES anogdaoioav va tornoBethoouy ot éva toixo otny eicodo tou payadou,
10 TaUNEA Nou avaypd@el Ta eUEPYETIKA opéAn Tous (Kwaotas, 2025, 6.58). Auth S1aBddetan noMés
POpEs and NEPINAAVDUEVOUS KATAVOAWTES Kal Ae1toupyel ws kivntpo e1066ou oto payad.

Auth n téon @aivetar va S1aHopP@Vvel Uia KOUATOUPA UYIEIVIOTUKNAS KATavAAWoNs avapeoa
OTOUS MEAQTES, MOU av KA1 AyvwaoTol PEtagy tous, aviaAdooouv NANPoQopies kal aANA0-cupna-
pacUpovIal otnv NPopnBeId uyleviy Npoidviwy. To otuk autd, avayel oupBoAikd T {axapn Kan
10 OAIU OE «anayopeupéva npoidviay, onws xapakinpilovial NoAEs Qpopés and tous NEATES
(Kwortas, 2025, 06.58). Tote Eekiva n €UpEON TWV «UYIEIVAOV» aviioToIxwv Tous nou ival o1 avaia-
101 Ko wpof Enpoi kapnoi, Ta wouwTKA anognpapéva Gpouta Kal ta yAukiopata pe otéBia kan
HOATTOAN. MeyahUtepes nhikies neAatdv npopnBevovtar enions Botava kar todn yia Bonbeia atov
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unvo, unpadi yia tov Bupeoeidn, cranberry yia t 6100pnon, anoénpapéva ouka kal dapdoknva
Y10 avtiotoixous AGyous.

OAa autd ta kivntpa Opws, Gaivetal ek NP@INS OPEWS va AvVAKOUV TUMOAOYIKE otny Katnyopia
Tou gautoU. Mo1a Aonév n oxeon pe tov eBviké eEapetiopd kat v aubevukdtnta; MapatnphBnke
nws €161kd y1a ¢nthpata uyeias kal KaAns 61atpo®ns, avadntouviav €viova N «EAMNVIKOTNTA» Twv
npoiovtwy. E161Kd ous onavies NEPINTWOES TwV CUCKEUAOUEVWY NPoidviwy, dnws To PéN, o1 ota-
@i6es ka1 1o NaotEN (Unokatdotata ths (AXapns Kot Twv avBuyIgvmy ovak avtiotolxa), o1 NEAATES
«Eewaxvidouv» 1S euketes yia va emBeBaichoouv Ty EMNVIKA NPOEAEUoN TwV TPOPMmY. Avtiotoixo
efval kar o evdiapépov atnv nepintwon s S1atpoPikns ndoviotikhs avalitnaons.

Ta arthpata yia auBevukd eMnvikd npoidvta ouvodelouv oxed6v Névia o1 pnUaTiKof énaivor
Y10 Ty vooupdda, tnv ayvotnta Kal TS EUEPYETIKES 1010TNTES Twv eyxpIwy NPoidviwy nou eiva
«&Eakouotd ka1 nep1dhtnta o€ Ao tov KOopo!». Yndpxel YANOV p1a YeVIKA EUniotooudvn ota eA-
Anvikd npoidvta, kabBws o1 epwtnhogls apxiouv va eativovtal JONS motonoinBel n npogéheuch
ToUs. Zndvia Kanoios Ba pwtNoe! y1a EMNVIKG Npoidv av gival voouuo, GPEécko h av €xel ouvinpn-
KA (o€ avtiBeon e ta e10aydueva 1POPIUQ).

Yndpxer ndvta BéBana, ka1 to okenukd éu ta eyxwpia ayabd Oev ivar anapaitnta KaAUtepns
noidtntas Povo Adyw s e€aipetikns unaiBpou n twv 1kavav EMAvev napaywydy, ald anims
eng1dn ta eMNvIKd TPOPIUa PTdvouv OTO KOTAOTNUA UNG «KOAUTEPES AVUKEIUEVIKES GUVONKES»
(Kwortas, 2025, 6.75). Mas Aéve nws ta eNnvikd npoiévta dev otoiBalovtal o€ nAoia yia va dia-
oxfoouv tov Y106 NMAAVATN Kal ENOPEVWS KATAANYOUV OTO Katdotnua gpéoka kar Bpentikdtepa and
ta «&var. ZuvhBws dropa vedtepns nAikias pas kdvouv auth tnv emonuavon, Béovtas iows va
anokAgioouv Ty evidnwaon €BvIKIOUK®Y KIVATPWY Kal JAAoV og ouvbuacopd pe pia avantuooo-
pevn “o1kohoyikh ouveidnon”.

3. Lupngpaopata

Hno1om<r’1 HEAETN TOU KATavaAWTIKOU evd1apEPOVTos y1a auBevukdtnta Qepvel otny emedveia
TOUNGXIoTOV 3 onpavukeés taoels: 1) v empovA TS KAtavadwuKAS/atopiKns/ndovioukhs
emBupias ka1 petd v kpion xpéous, 2) v ouvéxion twv UBP1OIKMDV (0UYyXPOVWV Kal apxaikv)
PéNwWV okéyns kat Npagns kar 3) tv cupBolkn petaBoAn twv unaibBpiwy ENNVIKGOV TPOPWV and
unavéA og avukeipeva uynAns NONTopIKAS agias.

1. Napé us avti€oes ouvBnkes tns kpions kar ths nepiodou petd and auth (avepyia, peiwon

S1a0¢o1pou e1008MpaTos kar 101WTIKNS Katavaiwons, mAnBwpiopsds, COVID-19), n emBupia

Y10 Katavahwtkh andAauon, avavéwon kai atoponoinon anodeikvietal akatdoBeotn. Ly

€peuvd pas, N tdon auth eyypAgetal os pia and Ts KAteCoxnv katnyopies atoponoinons na-

yKoopiws, v KouAtoUpa tou gayntou kai s auBevukotntas (Olszanka, 2022).

Me tnv éheucn tns kpions, unopel 1o paynto va ENECTPEYPE eV UEPET KAT y1a OPKETO PUEPOS TOU
nAnBucpoU otn ogaipa tns avdykns (Panagiotopoulos, 2018), 6uws noté dev énaye va anoteAs
nnyn oupBoAwy péoa and ta onofa to Gropo PIAG yia Tov €autd ToU Kal tnv grhocodia s (whs
tou. O Katavahwtns, ws KATOX0s «auBeviKy» avukelpévwy kal 610 péow s Peyiotonoinons
Tous, (Bewpei 6u) erdver mo kovtd oty Sikh tou noiunéBntn aubevukonoinon. To evdiagépov
dMwote yivetar katddnAo ouS CUVEXETS EpWTNCEIS Y1 TNV MPOEAEUON TWV AVTIKEIYEVWV Kal oS €&~
oou &1apkefs vouBeaies Twv NEAATMY NPOS TO KATACTNPA OXETIKE pe To nou Ba npénel o teAeutaio
va ayopdder ta ayaba tou.
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Av pnopoucape va npooBéooupe éva akdua otolxeio nou oupBAaAel og auth tn iathpnon,
touto efvanl n yoveikdtnta. H napoucia oikoyevelwy (Ueyaho pépos Tou tuxaiou defypatos twv
KOTAVOAWTMY Mou €unaivav oto Katdotnpa) Atav éviovn, PE TOUS YOVES va paptupolv nws n
H10TPOPIKA KATavaAWoN ouviotd agevos npoondBeia ta naidid va (hoouv o€ NApopoIo Blotko
enfnedo pe to H1KO TOUS Kal APETEPOU va NAPAGEXOVTAl NWS N NPOUNBEIa TPOPWY, UVOOEUOHEVN
ané t BOAta oto Kévipo s nepioxns, ivarl pia Aiyotepo danavnph acxoiia. H npwin paptupia
éxe1 napatnEnBef ka1 o€ GANeS €pEUVES y1a TNV EAANVIKA Kolvwvia tns kpions (AGAAas, 2022, 6.224-
232) ka1 n 6edtepn GpaveEPMVE! W1d TAoN CUPBOAIKAS UNOKATACTAONS «aKPIBWVY» KATAVOAWTIKWDY
EUNEIPIQV pe okond Ty d1atnpnaon evos avektou emnédou KatavaAwtkhs Opactnp1dtntas.

2. O &1mtés/uBpidikds xapaktpas Twv KIVATPwY €fval éva akopun yvapiopa Twy nopioPatwy
pas. H apxaikh avtiAngn tou €Bvous-kpdtous Kal n eppovh otny napddoon Bewpeitar oup-
Bauka aviiBetn pe tnv popavukh aviiAngn tou atdépou ws povada avundtaktn o KABe Aoyns
opadonofnon. Qotéoo BAénoupe nws ta kivntpa s avadhtnons tns auBevukotntas sivan
TauTOXpova atopikd kar eBvika (Kwatas, 2025). Otav o1 nerdtes ayopdlouv eEMnviKE npoi-
6via aioBdvovial du NPaypatvouv Ty atopikn tous eubuvn évavu tns eBvikhs oikovopias
kan étav {ntoUv uyieiva ayaBd, otpépovtal NpTa ota eyxwpia Baoiopévor atnv niotn éu ta
EMNVIKA Tpd@1a givar anod kéBe anoyn ta KAAUTEPA TOU KOGHOU.

MoMés Popés 0 16105 0 XWPOS TOU KATACTAPATOS anonvéel Ty aioBnon evds avakaviopévou
NapeABéVTos, 6nws ouxva Jas Aéve o1 neAdtes. And n pia emkpatolyv ta oUyxpova €mnia, ta (w-
NP4 XPWHATA TWV TPOPIUWY KAl TWV CUCKEUAOIMY Kal 01 JaokdT tou payadou (avBpwnopoppor
&npof kapnof) nou bivouv v aioBnon na1dikétntas kar d1ackédaons. And v dAAN, undpxouv
Khad1é Bduvwv kpepaouéva otous toixous, d1akoopnukd Bapéhia kar évas Goupvos Mou av Kai
dev givar napadoaiakds EUAOPOUPVOS, EVIOXUE! Ty epnelpia ths auBevukdtntas, KaBws o1 NeAdTeES
pupilovtas ta wnuéva giotikia ka1l kaolous, aglohoyolv Beukd 6u autd etoipyalovtal and tous
epyaldpevous Tou Jayadiou kar ouxvd Siakpivouv auth tnv npaktkn (aAdG kar to 1610 1o dpwpa
TV ENP@Y Kapnwv) and Ty yevik®s «Tunonoinpévn» Navikh nminon.

3. Ztnv€peuva tns y1a ta eMnviké vieNkatéoey, pe o The Metamorphosis of Greek Cuisine: An
Ethnography of Deli Foods, Restaurant Smells and Foodways of Crisis , n Papacharalampous
(2023), napatnpei petagy dMwv thy «aBhdwaon»  (exoneration) Twv EAANVIKOY TOQIJwY TS
unaiBpou ota aoukd kévtpa (kupiws 6e atnv ABAva). Auth n aMayn dev eivanl anAws a1o0n-
KN, aAG BaButata 16e0hoyikn Kat MONTIKA KAl UPAvS o€ MOMA pépn tns Eupnns Kai tou
kéopou. Gaivetar nws 6Nws Kal otnv nepintwon s Papacharalampous, €to1 kar ot &ikA
pas, 1 ENMNVIKA T1pd@Ida Oev NApaAnéUnouy OE €va NPOVEWTEPTKO NapeABdv pe 1o onoio 1o
ouyxpovo dropo & Bpiokel kapia taduon. Touvavtiov, N «EAANVIKOTNTA» TwV NPOIGVIWV OU-
YKPOTET éva pavtaciakd vootaAyias yia 1o napeABov, pvpns evdd KaMIgpyel kar tv aioBnon
s kowotntas (Papacharalampous, 2023, 0.157-158).
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Social media, consumer culture and sustainable
lifestyles: Some evidence from a youth civil soci-

ety group

Konstantinos Theodoridis, Panteion University

Méoa ko1vwVviKns H1ktuwons, KatavaAwTIKN KOUA-
toupa km Bikxoipa Aaigpotdil: Opiopéva eupnpata
anod pa opdda véwv tns KOIVWVIAS TWV NOAITOV

ABSTRACT

Sustainability issues and sustainable life-
styles have been a crucial subject in the pub-
lic sphere. There is a need to understand the
ways social media narratives might affect
consumer culture and behaviour in relation to
sustainable consumption practices and fash-
ion. By focusing on a civil society group of
young people on Instagram, this paper seeks
to understand how young volunteers com-
municate to their audience about consumer-
ism, unsustainable lifestyles and the need to
reconsider everyday consumption practices.
In particular, it explores the role of social
media in the ways young people support and
advocate for a socio-environmental change.
Through a literature review and a thematic
analysis of the posts, it is demonstrated how
social media can be used by youth groups in
order to challenge unsustainable practices,
educate consumers and promote alternative
consumer lifestyles.
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MEPIAHWH

H Biwoiuétnta kar o Bicaipos tponos (whs €xouv
anotehéoel kpiolpo Béua otn dnudoia opaipa.
Yndpxel n avdykn va KatavonooUpE TOUS TpOMous
PE TOUS 0ornofous 01 apnynoels ot PJEoa KOvw-
VIKAS SIKTUWONSs evOéxetal va ennpedoouy thv
KOTaVOAWUKA KOUMOUPQ Kal CUMNEPIPOPE  OE
OX€0N JE TS NPAKTIKES BIcdo1pns Katavadwaons Kat
™ poda. Méow s eotiaons oe Wia opdda véwv
NS Kovwvias twv NONTv oto Instagram, 1o na-
pov dpBpo emoIKE! va KATavonoel Nws o1 véol/
€5 0ENOVIES/TPIES EMKOIVWVOUV [E TO KOIVO TOUS
OXEUKA pE TOV KATtavaAwtopd, ta un Biwmoiua Aa-
iQOTé ka1 v avaykn enavanpocd10p1oHoU Twv
KaBNUEPIVADY KOATAVOAWTKWV MPAKTIKWY. LUYKE-
Kp1uéva, S1epeuvd Tov PONO TWV PECWY KOTVWVI-
KNS S1IKTUWONS OTous TPOMoUs e TOUS onofous o1
VEOT Ka1 01 VEES evioxUouv Kal unootnpilouv pia
KOvwVIKN Katl nepiBaAlovukn alayn. Méow tns
BiBAoypa@ikns emokonnons kal s Bepatikns
avaAuoNs Twv avapthoewy, KatadeIkvUeTal Nws ta
PEOa KOVwVIKAS O1KTUWOoNS UNopoUV va XpNoTHo-
noinBouv and opddes véwv yia va augioBnthoouy
us un Bioiues Npakukés, va eknaideloouv Tous
KatavaAwtés Kar va npowBnoouy evaAakukd Ka-
TAVOAWTKA ACTQOTAIA.

NEEEIX-KAEIAIA: KatavoAwtkh kouAtoupa, Ka-
TAVOAWTKNA  oupnepipopd, Biwoiua Adipaotdii,
veoAaia, yprhyopn péda
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1. Introduction

here is an ongoing discussion about the environmental problems and the climate crisis in

the public sphere. Sustainability issues and sustainable lifestyles have been a crucial subject
for mainstream media and social networking sites. The necessity for change of individuals’
everyday lifestyles has been at the centre of such debates. Unsustainable lifestyles’ effects
that deteriorate the socio-environmental situation have been at the core of academic research
(Jackson, 2005). In this context, there is a need to understand the ways social media narratives
might affect consumer culture and behaviour in relation to sustainable production and
consumption practices. This study seeks to explore in what ways consumers and civil society
groups try to inform the audience about sustainable lifestyles and how social media can be
used for socio-environmental change. In this paper, the main aim is to focus on the role of
social media narratives around responsible production, consumption and sustainable fashion
and how such themes are addressed by a civil society group of young people on Instagram,
namely Solidarity for Fashion.

Solidarity for Fashion is a volunteer group in Greece organised by young people in their
attempt to sensitise youth and the wider audiences in relation to fast fashion and its impact
on climate change and sustainability. It is an initiative comprised of young volunteers who try
to raise awareness about the socio-environmental consequences of the fashion industry and
promote sustainable and zero-waste lifestyles. It began its operation in September 2020 in
the context of the European Solidarity Corps and more specifically in collaboration with the
Hellenic Youth Participation. It is crucial to acknowledge the role of a voluntary youth group
in advocating for the interests of local communities and consumers. In this way, we can better
understand about the role of civil society organisations and the key messages in their attempt
to influence both household and individual practices around sustainable fashion. One of main
goals here is to understand how local community groups might use social media platforms
in order to communicate their message to the broader audience and in what ways actors
advocate for social transformation about responsible consumption and fashion contribute to
the wider debates.

During the last decades, social media have affected the arena of consumer culture playing
a great role in the construction of spaces where individuals, brands, influencers, governmental
and non-governmental organisations might engage with elements of consumerism (Dessart,
Veloutsou, & Morgan-Thomas, 2015; Scholz, 2021). In this way, it is important to explore
the ways the digitally mediated communication of local and global community groups could
influence the discussion about responsible consumption and production in our contemporary
societies. It could be argued that an analysis of the generated Instagram posts of a civil society
group of young people can provide us with useful and meaningful data in relation to the
bottom-up initiatives that challenge hyper-consumption practices and mainstream norms about
the fashion industry. By giving emphasis and analysing the Solidarity for Fashion youth group
can provide us with an in-depth understanding about the ways sustainable lifestyles might be
shaped by a particular (local) digital community. In this way, we can understand which are the
main arguments, the sustainable consumption patterns, the values and the meanings that a
group of young people, who care about responsible consumption, communicate in the digital
public sphere.
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2. Literature review
2.1 Consumer culture, sustainable lifestyles and fast fashion

U nsustainable lifestyles and the wider implications for the environment have been at the
centre of academic debates. According to United Nations Environment Programme (n.d.),
“sustainable lifestyles are considered as ways of living, social behaviors and choices, that minimize
environmental degradation (use of natural resources, CO2 emissions, waste and pollution) while
supporting equitable socio-economic development and better quality of life for all”. More
specifically, one UN's Sustainable Development Goals is to “ensure sustainable consumption and
production patterns” (United Nations, n.d.). In addition, the climate crisis and the deterioration
of environmental conditions have been linked with the consumerist world. For Brown and
Vergragt (2016), any improvement in relation to the ecological crisis cannot take place without
challenging consumerism as one of the fundamental pillars of the socio-economic system. The
authors suggest that a radical transformation in relation to consumerist ethos necessitates a
wider change both of the system, as well as of individuals' daily practices. It could be argued that
although there is a relative economic prosperity for middle classes in some developing countries
and continuous advertising for buying consumer products, these factors are somehow ignored as
possible reasons for unsustainable lifestyles (Ahlstrom, Garling, & Th gersen, 2020).

According to Tim Jackson (2005), there is a need to turn our attention to the sustainability
of consumption patterns in order to decrease the negative effects of our socio-economic and
cultural activities in the environment. Speck and Hasselkuss (2015) argue that we have to focus
on sufficiency and change significantly our lifestyle routines. In their attempt to shed light
on the reasons behind individuals’ adoption of sustainable lifestyles, the authors argue that
it is important to focus on people’s alterations around their mobility, housing, nutrition and
leisure. In this context, it could be argued that it is fundamental to explore social actors’ calls for
changing individual behaviour and practices. Katz-Gerro, Cveti anin and Leguina (2017) during
their research about the impact of recession in consumers’ everyday choices and social practices in
countries of Southeastern Europe highlighted the effects of such socio-cultural changes in relation
to environmental sustainability. In particular, they found that socio-cultural transformations due
to the crisis can lead to the changing habits related with buying material goods. Therefore, such
changes are linked to the revision of consumer needs, to different distribution of resources, as
well as wider transition from consumption to (self)production mindset.

Moreover, Welch (2020) focuses on the promotional sustainable consumption as a
contemporary way to understand consumer culture. More specifically, Welch (2020: 70) argues
that “it is institutionalised in business functions, markets and civil society organisations, and
its powerful advocates champion it as a model for a new, sustainable, consumer culture and
as a legitimation for consumer capitalism”. In this way, he suggests that commercial and
communication experts disseminate sustainable consumption patterns to the public sphere in
an attempt to influence consumption norms and everyday practices. As a result, it is crucial to
investigate the connection between forms of communication strategies that try to inform the
public about sustainability, as well as influence daily changes in consumers’ lives.

Debates in the public sphere around sustainability and responsible consumption are linked to
the fashion industry and criticism about fast fashion practices. Aakko and Koskennurmi-Sivonen
(2013) suggest that “ironically, fashion, which is commonly considered innovative, is desperately
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behind in sustainability” (p. 13). Business models in the fast fashion industry require immediate
response to the consumer demand, effective production, as well as an efficient supply chain
(Cachon & Swinney, 2011). From a critical point of view, Moncores and Maciel (2023) argue
that it is the globalisation effects on production and consumption practices that promoted the
logic of fast fashion, “where an entire production chain, especially textile and clothing, revolves
around logistics demands imposed by speedy consumption, or fast” (emphasis on the original) (p.
152). According to Buzzo and Abreu (2019), fast fashion brands and retailers have a significant
impact on contemporary consumption practices around clothing and garments. In this way, the
fast fashion industry and the related unsustainable lifestyles have negative effects on natural
resources (Barnes & Lea-Greenwood, 2006). For instance, the garments and the materials used by
the fast fashion industry go to sites for burying waste, even if some of the them could be re-used
(Pereira & Broega, 2023). In addition, it is argued that “wardrobes were overflowing and fresh new
garments, not even worn once, may land up in waste bins as it was not in vogue” (Radhakrishnan,
2020, p. 60). Degli Esposti, Mortara and Roberti (2024) in their qualitative research about young
female consumers and their motivations and attitudes around sustainability, they found that while
young consumers perceive sustainability as significant, this is not directly linked to responsible
consumption behaviour. They highlighted that there is a paradox here, their young participants are
critical about fashion industry’s unsustainable practices but at the same time, they are influenced
by fashionable brands, low prices, latest trends and social media influencers. In order to be able
to understand the wider critique towards the fashion industry, we need also to acknowledge that
fashion-related sustainability issues are linked to the materials used in production, the life cycle of
the products, working conditions, fair wages and workers' safety.

It is argued that consumerism and consumer capitalism have played a fundamental role in
the unsustainable levels of apparel consumption (Schor, 2005). Connolly and Prothero (2008)
argue that “the contemporary understanding of green consumption has become tied to the
discourse of sustainability, that is, the concepts of sustainable consumption and sustainable
development” (p. 119). In this context, the growing criticism in the fashion industry due to
its adverse environmental consequences, has played a crucial role in the calls for adopting
sustainable fashion practices. Some of the sustainable development issues that need to be
improved are directly related with the socio-economic and environmental dimensions of the
fashion supply chain. However, apart from the production side and supply chain’s operations,
there is an emerging discourse around sustainable fashion from the consumer side. One of the
most prominent responses to the fast fashion industry relates to sustainable consumption. For
Matharu, Jain and Kamboj (2021), “understanding the impact of factors influencing environment
friendly lifestyle and its impact on consumer decision-making becomes imperative” (p. 33). The
main point here is that sustainable consumption might provide people the ability to continue to
live better, even if they reduce to some extent their levels of consumption.

There is an attempt to focus on ethical production and consumption practices as a response
to the increased socio-environmental challenges. Researchers have turned their attention to slow
fashion practices as a way to promote sustainable fashion industry through radical transformation
both in production and consumption procedures (Ozdamar Ertekin & Atik, 2015). The concept
of “slow fashion” is inspired by the slow food movement and constitutes an alternative to fast
fashion (Aakko & Koskennurmi-Sivonen, 2013). The foundations of the notion of slow fashion are
based on values which are linked to decent working conditions and minimising environmental
catastrophe (Gurova, 2024). Some of the practices related with slow fashion include longer life
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cycle of clothing, local source of materials and the creation of local production units. Apart from
the production side of view in relation to slow fashion, we need to focus on the consumers'’ role
regarding their choices, use, appropriation, repair and disposal of clothing as equally crucial
(Gwilt & Rissanen, 2011). In addition, it is argued that putting more emphasis on personal style
and meanings instead of continuous trends, it might be an effective way to reinforce attitudes
towards slow fashion consumption patterns (Gupta, Gwozdz, & Gentry, 2019). Furthermore,
alternative consumption models through individualised “minimalist lifestyles” are presented as a
possible response to the mainstream consumerist ethos (Meissner, 2019). However, it is suggested
that individualised alternative lifestyles avoid questioning the current economic system, the
unsustainability of consumer capitalism and its “loyalty” to growth (Meissner, 2019). Therefore,
it could be argued that the research around sustainable lifestyles is significant in the context of
the contemporary consumer culture. Before moving on to providing some information about the
methodological part of this study, it is crucial to consider the role of media, and in particular
social media, in relation to the debates around sustainable lifestyles in the public sphere.

2.2 Media, digitalisation and sustainable lifestyles

The ways that the notions of sustainability and sustainable lifestyle are framed in the public
sphere are characterised by increasing complexity. In particular, media and news representations
of sustainability have been examined from different perspectives, focusing on businesses, human
creativity, governments and the potential solutions to environmental problems. In relation to
traditional media, sustainability and socio-environmental issues might be approached either
as an opportunity for firms and consumers or as a wider goal which can be achieved via new
technologies (Yacoumis, 2018). Additionally, it is argued that promotional intermediaries, that
is cultural intermediaries with commercial activity (Davis, 2013), might engage in contradicting
actions such as addressing environmental problems, while, at the same time, they promote
consumer behaviour which is against long-term solutions to sustainable lifestyles.

Communication experts, marketing specialists and researchers have to focus on reinforcing
the adoption of sustainable consumption practices in people’s everyday lives in order to
transform behaviour, instead of providing only a general understanding about sustainability
issues (Guillen Mandujano, Vergragt, & Fischer, 2021). Furthermore, it could be argued that the
discussion about the relationship between digitalisation and sustainability might focus on just
one aspect of digital life or one sustainability-related issue. As a result, it can lead very often to
a partial understanding of the phenomenon (Brenner & Hartl, 2021). In addition, it is argued
that communication experts as well as marketeers and fashion businesses have adapted their
campaigns in order to reflect consumers’ positive attitudes towards a green transition (Kong,
Witmaier, & Ko, 2021). Another way that might influence consumers’ perceptions and choices
around sustainability is the ecosystem of the environmental lifestyle media. By this term, we
mean “those media texts that have the environment as a primary theme or subject” (Craig, 2019,
p. 37). In this context, it is suggested that lifestyle media linked to sustainability issues provide
valuable information to consumers but, at the same time, they have been criticised for blurring
the boundaries with other entertainment-oriented media (Craig, 2019).

Social media platforms can provide valuable information about new fashion trends, brands
and their prices. In particular, social media platforms and narratives in the digital sphere can be
used as mechanisms for consumers in order to be informed about sustainability and sustainable
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lifestyles. It is argued that online blogs could affect climate change debates by cultivating
scepticism among people (Sharman, 2014). Social networking sites have been used extensively
by young people during school strikes and protests criticising the inactions of governments
and world leaders (Han & Ahn, 2020). In this sense, influencers on Instagram might have a
significance effect both on audiences’ attitudes and fashion industry’s trends. The digital media
ecosystem, characterised by the non-boundary of temporal and geographic spaces, can provide
different cross-cultural fashion images and trends adapted to the wider socio-cultural consumer
needs and attitudes (Suh, 2020).

More specifically, Instagram could be used for the promotion of sustainable practices, such
as exchanging clothes between consumers or re-selling second-hand apparel (Williams & Hodges,
2022). Furthermore, there are online thrift stores on Instagram which function as a point of
connection between sellers and consumers, reinforcing digitally mediated sustainable fashion
practices. In addition, influencers’ online narratives could play a crucial role in the dissemination
of sustainable consumption patterns related to fashion. Thus, it could be argued that the digital
sphere and the online platforms might function as an alternative for consumers in order to buy
second-hand products, something which might be linked either to their attempt to find more
cost-effective options or due to their pro-environmental attitudes (Martin-Woodhead, 2022).
However, there is a need to acknowledge that online conversations about the climate crisis
could take place in online “filter bubbles” increasing polarisation, while in some cases might
contribute to climate catastrophe denial (Murdock & Brevini, 2019).

During the last decade, young people have been engaged in the organisation of global
socio-environmental movements such as the “Fridays For Future”. It is argued that youth activism
in relation to the environmental catastrophe is a complicated phenomenon to analyse (O'Brien,
Selboe, & Hayward, 2018). Bowman (2019) argues that there is a need for a participatory
approach in order to investigate youth climate-related activism that challenges previous top-
down approaches towards environmental issues. Young people are interested in sustainability
and they might engage in actions such as campaigns and boycotts in order to challenge
environmentally disastrous economic policies and business practices which are against socio-
environmental progress (Fisher, 2016). In this way, social media platforms can play a significant
role in creating new forms of digital activism for a pro-environmental agenda, apart from just
providing information to audiences (Cox & Pezzullo, 2016).

Digital media affect significantly climate organisations and movements by reinforcing the
approach of “connective action”, that is connecting individuals who are part of the movement
(Bennett & Segerberg, 2012). Through the analysis of social media usage in relation to the People’s
Climate March, it was evident that organisers and participants have managed to produce a space
of common visibility in the digital sphere that covers a range of environmental issues (Thorson,
Edgerly, Kligler-Vilenchik, Xu, & Wang, 2016). In this case study through a multimethod analysis
of the Twitter discussions, it is argued that social media might provide a more flexible way
to create connections between activists, as well as a platform for transforming organisational
communication strategies. In this sense, by promoting one particular hashtag, the organisers of
this movement have attracted the attention of other activists, members and broader audiences
creating a specific digital space both for mobilising the public in their cause and expressing their
personal feelings about environmental issues (Thorson et al., 2016). Therefore, it is important
to try to understand the role of the online environment and social media in the relationship
between activists, advocacy groups and actions to promote sustainable consumption practices.
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3. Methodology

fter discussing the theoretical background, we need to outline the methodological

considerations of this research. The purpose of this study was to provide an in-depth
understanding of how the notions of sustainable consumption and sustainable fashion are
produced and consumed in the digital sphere and the implications for a wider social change.
In general, the research was designed to shed light on the relationship between sustainability
issues and consumer culture through an analysis of social media posts on Instagram and the
engagement of a specific voluntary group of young people who advocate for sustainable fashion
practices. More specifically, in order to understand the impact of sustainability narratives on
consumer culture, it is important to focus on the ways social media might be able to influence
this discussion. The main rationale of this study was about the role of social media platforms
in forming, promoting as well as challenging forms of consumer lifestyles. In particular, this
research investigated questions such as: How youth voluntary groups can influence the discussion
about sustainable consumption through social media platforms? How Instagram can be used by
a civil society group in order to challenge unsustainable fashion practices?

In order to provide an answer to the aims of this study and the research questions, a
qualitative approach was employed for gaining and understanding social media data. As Caliandro
argues (2014), “the most appropriate method to understand the culture that consumers produce
within their daily life practices on social media is undoubtedly web-based ethnography” (p.
658). In an attempt to understand the generation of meaning in this research, we employed a
netnographic approach that gives the opportunity to the researcher to immerse in discussions in
the online environment between consumers (Kozinets, 2002). Definitions and conceptualisations
around the ways netnography might take place have changed over time (Kozinets, 2015). In this
study, we were interested in a specific online community of young people who advocate for
sustainable consumption and fashion. More specifically, the selected online group on Instagram
has a preference for specific sustainable consumption (and production) practices. A virtual non-
intrusive observation of an online community can provide meaningful data about the members
of the community, their culture and practices (Bruckman, 2006). In order to analyse the potential
influence of Instagram on sustainable consumption and fashion, we have selected to focus on
the “Solidarity for Fashion” youth group. We have selected one particular case study of young
people who are active on Instagram in relation to sustainability issues. First, we have searched
Instagram posts related to such issues through hashtags and then we identified the specific
group for analysis. By observing, analysing and interpreting the online characteristics and the
natural engagement of this community, it can provide us with meaningful insights about the
dynamic digital arena in relation to sustainable consumption.

As it was mentioned in the introduction, the Solidarity for Fashion group is a youth
civil society initiative supported by the Hellenic Youth Participation (HYP) in the context of
European Solidarity Corps. This is an EU initiative for youth and organisations that provides
funding and help for young people in order to “take part in projects either abroad or in their
country”. As it is mentioned in the HYP's website (n.d.), the Solidarity for Fashion “creates
collaborations with local companies to raise public awareness on issues related to fast fashion
and the environment”. The group has 219 posts on Instagram, 1894 followers and follows
719 users. The first post was shared on 13, December 2020 and the last one on 14, June
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2025. We chose Instagram as a rich source of visual and textual data. Instagram, a visual-
based social media platform, has a user base around 1.7 billion users. In Greece, 27% of the
users were young people between the age of 25-34 years old and young people between
18 and 24 years old were the second group reaching around 20% of the total users (Statista
Research Department, 2025). The collection, analysis and interpretation of the data lasted for
two months between mid-March and mid-May 2025.

Our focus is on how youth volunteer groups use social media and in particular a visual
platform such as Instagram, in order to communicate their thoughts about circular and
sustainable fashion. For the analysis, we used an inductive approach examining visual and
textual data and the engagement material in the profile. Over a two-month period, all the
289 posts of the public profile (up 15th of May) were examined. We conducted a qualitative
thematic analysis of the posts identifying codes and the recurring themes related to the
research project. Through continuous analysis, revision and merging we generated wider
themes (Creswell, 2013). Of course, data coming from one group cannot produce results that
can be generalised across all sustainability-related civil society groups on Instagram. However,
it can provide useful insights and provide a foundation for other studies around such issues. In
relation to ethical considerations, publicly available posts and data were selected and used for
the analysis, while specific member/profile names and individual data are not provided in order
to secure privacy of the member of the community.

4. Findings

4.1 Challenging fast-fashion and unsustainable consumption
practices

his study investigated and analysed the public posts of a civil society youth group on Insta-

gram. This part presents the category coming from the data analysis in relation to consump-
tion practices, as well as fashion industry practices which are considered unsustainable. The
analysis of the content on Instagram demonstrates that the young volunteers challenge continu-
ously unsustainable fashion practices. In other research, it has been examined how young people
who belong in the Gen Z make their consumption decisions their sustainable and responsible
fashion consumption habits (Williams & Hodges, 2022). Here, our attempt is to focus on the
digitally mediated narratives of a youth civil society group. Various posts published in their social
media profile put emphasis on climate change and environmental issues. More specifically, in
many cases the posts target consumerism and traditional fashion business models. In this way,
previously accepted consumer lifestyles and business practices are challenged. The Instagram
posts of the volunteer group are characterised by a careful selection of photos and curated text
in order to be attractive to their viewers-readers. The posts are not very long and they incorpo-
rate also emojis making the text more vivid and attracting audience’s attention. In most of the
cases, the posts are accompanied with hashtags after the main text. The connection between
hashtags related with sustainability, environmental issues and sustainable fashion can help other
Instagram consumers to identify the civil society group and their content. In this way, it could be
argued also that this group of volunteers participate in the wider debates in the digital world via
the usage of hashtags.
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One of the key findings of the thematic analysis was that the group advocates for a need to
reconsider consumerism and the wider shopping style. For example, posts published on specific
dates, such as on Valentine's Day, describe explicitly the way this group challenges mainstream
and widespread understandings of contemporary consumer culture. For instance, it is mentioned:

"“Every year on a day like this, in the name of love, people pour into the streets to buy every
possible item to show their affection to their partner. Teddy bears, flowers wrapped in plastic,
chocolates in plastic packaging, fast-fashion clothing, balloons. In our attempt to demonstrate
love, we end up harming the environment”.

This is one of the most well-known days which has a symbolic power linked with individuals’
emotions and the triumph of consumerism (Schmidt, 1995). In this way, the group helps their
audience to realise the implications of similar consumption practices. Another example is linked
to a post about Black Friday while the group invites their audience to think carefully the shops
from which they select to buy their clothes. More specifically:

“Q & This year, on Black Friday, let's rethink how and where we buy our clothes. &
Small local businesses are suffering financially because they are unable to offer comparable dis-
counts with large companies and do not attract the consumers they need. &  Before we buy
something brand new, it's good to remember that the clothes we already have can be repaired
& repurposed. Could we find what we have in mind at a thrift store? Could we borrow it from
someone we know? Do we really need it?”

In this context, young volunteers are concerned about the financial sustainability of small-
scale local businesses during the Black Friday period because of the difficulty which they face to
compete with global brands and firms. Through their posts, they try to make consumers to ques-
tion their own consumer behaviour and as they state, “CQ)  let us not be easily carried away
this year by the tempting «opportunities» that are already coming our way".

Some of the posts also try to highlight the impact of hyper-consumption in people’s lives
focusing on the Christmas shopping spree. It is suggested that advertisements and promotions
during this period of the year present moments of consumption as the primary way to demon-
strate individuals’ feelings and love for family and friends. The “Solidary for Fashion” youth group
through a specific post presents how “movies, songs, books, articles are full of MUST-have behav-
iours and products for the IDEAL Christmas”. One of the main arguments is about the multiple
ways in which advertising messages, special offers, trends as well as shops’ decoration during this
period can attract consumers’ attention. It is argued that “bombardment of advertisements. ..
create fictitious needs and so what now seems ideal is material bliss”. In this context, it is also
important to consider the ways the “Solidary for Fashion” volunteers address the audience as
consumers. Moreover, through a close examination of the posts, it is shown how this civil society
group informs the public about the ways people can become hyper-consumers during Christmas
holidays increasing that way their environmental footprint for unnecessary material products.

Finally, the critique towards fast-fashion and unsustainable practices is not only linked to
environmental issues but it also highlights the extremely poor working conditions under which
clothes are being produced. The Instagram posts explain the inhuman conditions for workers in
fast-fashion production sites, as well as the multiple ways they are exploited, such as excessive
workload and unsafe environments. As it is mentioned in one of the posts, “mass production
of clothing imposes practices that cause not only environmentally unfriendly effects, but often
impose inhuman conditions for workers in this sector”. In this context, it could be argued that
the posts offer a critical approach to social and environmental effects of the fashion industry. It
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has been analysed elsewhere that some of the major problems around ethical and responsible
actions in the specificindustry are low wages, overtime, discrimination, health safety issues and
abuse (Aakko & Koskennurmi-Sivonen, 2013), and these are some of the issues that this youth
group tries to challenge systematically through their communication campaign on Instagram.

4.2 Educating consumers and raising awareness about sustain-
able consumption practices

Many of the posts of the civil society group on Instagram try to educate their followers around
the notions of sustainability and sustainable practices. More specifically, the posts provide
information and resources to consumers in order to be able to understand the complexity of
environmental and ethical consumption issues in a better way. For instance, the young volunteers
created a “dictionary of ethical fashion” in order to explain some of the concepts discussed
widely in the public sphere. In addition, the youth group promotes useful material to their
audiences, such as a list of “eye-opening movies on fast-fashion” with their main goal to educate
consumers, influence their actions and consumer behaviour. In one of their posts, they ask their
audience “did you know that there are sensational documentaries and videos about fast fashion
released on YouTube, Netflix and Vimeo? You will find some of them in this post! Watch them
and you will change your mind about your consumer habits”. For the Solidarity for Fashion
group, it is important to educate consumers about fast fashion practices because it clarifies the
ways fashion businesses might focus on consumers’ hedonistic pleasures and their desire for new
material acquisitions, as well as their operational nature oriented towards efficiency and low-cost
production (Buzzo & Abreu, 2019). In comparison with the posts in the previous category that
criticise production and consumption patterns, as well as challenge unsustainable practices, the
posts in this case include more information about the fast-fashion industry and its wider impact
in an attempt to reshape consumption as a possible way through the global (and local) socio-
environmental sustainability challenges (Katz-Gerro et al., 2017).

Instagram posts provide information about the effects of the industry practices referring
to specific numbers and statistics. Moreover, in order to present their arguments and gain
credibility towards their audiences, the young volunteers mention their sources below their
posts. For example, in one of their posts, they focus on issues of water overconsumption and
how this might lead to water scarcity due to the fast-fashion industry unsustainable practices:

"How much water is needed to make the clothes we wear?

A pair of jeans[[Jrequires 10,000L of water from cotton production to the time the product
reaches the store.

To create a t-shirt & 2,700 of water are consumed.

To make a pair of shoes, 8,540L of water are needed. More specifically, to make 0.45g of
rubber (the material that the sole of the shoes is made of) it takes 208L of water.

In a study conducted in 2017, it was revealed that in 2015 the fashion industry used water
that could fill 32 million Olympic-sized swimming pools(!). Forecasts say that by 2030 this
number will increase by 50%."

In this way, social media Instagram profiles might be used in order to shape audiences’
perceptions about the socio-environmental issues. In any case, we need to highlight that posts
sometimes can have two different purposes trying to achieve different goals at the same time.
That is, the first part of the post might try to inform consumers, while the second to provide
different options to consumers in order to adopt more sustainable practices:
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One thing we all do when buying clothes is to look at our size. @ However, it is equally
important to look at the way we take care of this garment. How will this help us?

[»] By looking at the clothing labels for the washing-ironing method and the materials
from which they are made, we can take better care of the garment extending its lifespan in this
way and keeping it like new.

% @ This way we will not iron clothes that cannot withstand the temperature of the iron
again and thus we will not have to throw them away by buying new ones.

Many “Solidary for Fashion” posts explain different concepts, which are essential to
the public dialogue in order to make the broader audience aware of key terms in relation
to sustainability and fast-fashion industry. These examples are characterised by a general
description in the main part of the post, as well as some photos that incorporate text with
information and definitions. This process reveals how the civil society youth group tries to
clarify basic ideas. In particular, notions like minimalism and sustainability as well as their
differences are explained:

“Minimalism vs Sustainability, two concepts that we often confuse in our minds.

()But what exactly does each concept mean?

@ What are their different types?

fDid you know their definitions?»

Explaining key terminology, such as minimalism, emphasise people’s essential needs and
the significance of having less material objects and clothing, with messages like “having in
our closet only the clothes we really need and use every day, which give us some kind of joy.
It is based on having arithmetically few clothes. Indirectly, it aims at living without stress”.
In this way, the post offers a definition of minimalism, as well as it presents its benefits
in relation to the importance of making a distinction between needs and desires, reducing
anxiety and the actual source of happiness. The focus of the group on educating consumer
about minimalism, signifies the importance of this global popular lifestyle movement which
is based on the reduction of material consumption and possessions, leading to immaterial
everyday consumption practices (Martin-Woodhead, 2022).

4.3 Promoting alternative consumer lifestyles

Many of the posts that are related to sustainable consumption and fast-fashion practices in
the “Solidarity for Fashion” profile try to influence the viewers-readers in order to reconsider
holistically their lifestyles and change their consumer behaviour. In this context, the youth
group calls their audience through their Instagram profile to rethink about consumer cultures
and avoid adopting traditional lifestyles. More specifically, the young volunteers promote
different ways of consumption practices and reveal the potentiality of social media as a means to
challenge unsustainable consumer lifestyles. The posts in this category are more critical towards
the implications of consumerism. Through two different posts, the group promotes consumer
behaviour shifts and a new way of thinking via the usage of the 6 Rs: Refuse, reduce, rethink,
reuse, repair and recycle. In this way, they criticise those consumption practices which are linked
to impulse buying and they put emphasis on conscious consumption. In addition, they call for
a reduction in consumerist attitudes which intensify the usage of fossil fuels for production as
well as create excessive waste. As it is mentioned in the first part of such posts which describes



[70] KoINQNIKH ZYNOXH KAI ANANTYEH

the 3 Rs, “rethinking comes to fit in with all your small and big steps regarding your consumer
behaviour”. Moreover, a second post (part 2) with an analytical explanation of the other 3 Rs
was posted almost after two weeks. The posts in this thematic category direct the audience’s
attention to think again about their consumption practices and search for new alternatives. Such
consumption practices are presented through the adoption of a zero-waste lifestyle:

"On the occasion of the European Week for Waste Reduction, our team invites you to a
5-day zero waste challenge where everyone will try to monitor and reduce their waste. The
zero-waste movement revolves around the principles of the three Rs: Reduce, Reuse, Recycle.
So, keeping the three Rs in mind during the challenge, we try to reduce our daily waste and
think about or look for zero waste alternatives”.

The proposed ideas work as a way to change gradually the current approach to consumerism,
leading to a zero-waste everyday life. This is a good example of the ways ethical and sustainable
practices are promoted (Martin-Woodhead, 2022). In this sense, the youth group’s social media
profile becomes a channel for cultural and social transformation. Here, what is important is
the meanings embedded in the posts and their role in shaping audiences’ consumer behaviour.
Another post which highlights the need for a transition to more sustainable consumption
practices, states that “one of the most financially feasible alternatives when it comes to ethical
fashion is to buy from a second-hand clothing store”. In this way, it promotes purchases
of clothing from thrift shops. However, it is significant to mention that through their post,
the young volunteers realise that even consumption via thrift shops might lead to the hyper-
consumption of relatively cheap but unnecessary purchases. In particular, it is mentioned that
“as important as it is to limit our purchases from fast fashion companies by supporting second-
hand clothing, it is also important to make these purchases consciously”. Therefore, it is clear
that there is reconsideration of even alternative consumption practices as they might intensify
the consumerist mentality rather than reduce consumption of material objects and waste.
Although critiques of consumerist ethos and firms’ marketing practices, such as greenwashing
and femwashing, are frequently mentioned in the posts, wider ideologically linked criticism of
late capitalism remains evasive. Many of the posts present different consumer lifestyles that
defy mainstream consumer culture attitudes. This reveals how the specific civil society youth
group supports actively a more environmentally friendly way of life:

“A more minimalist, meaningful and ecological life can start with a shift in our mindset
regarding how much and what we consume. It is important not to push ourselves in absolute
terms but to focus on how we will want less, reducing but not suppressing our needs. How
can this be done?”

It is important to mention here that there is a paradox discussing about a radical
transformation of lifestyles, while at the same time, the economic system is not questioned
at its core (Meissner, 2019). Through the analysis, it is evident that for the solidarity group,
individuals have a crucial role to play in the transition to more sustainable and ethical lifestyles.
In addition, it is important to mention that the analysis did not provide any specific findings
explicitly suggesting a connection to particular political parties and/or political ideologies.
Thus, changes in relation to consumer behaviour are considered necessary steps at a personal
level in order to have a positive result about the future of the environment. It is significant to
note that young volunteers try to promote alternative consumer lifestyles in order to protect
the environment and increase individuals’ satisfaction through consuming less in a more
sustainable way.
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5. Conclusion

P revious research has analysed issues related with unsustainable consumption levels (Ahlstrom
et al., 2020), the significance of sustainable consumption practices (Gurova, 2024) as well as
young people’s relationship with environmental activism and the climate crisis (Bowman, 2019;
Fisher, 2016). This paper has focused on understanding the digitally mediated narratives of sus-
tainable consumer lifestyles. More specifically, this article has investigated through a literature
review issues related to consumer culture, digitalisation, sustainable consumption and fast fash-
ion. Furthermore, this work draws on material collected via the Solidarity for Fashion civil society
group on Instagram. The rationale behind this selection was to explore young volunteers’ com-
munication strategy for a socio-environmental transformation. The theoretical review and the
thematic analysis conducted here try to address the questions about the ways youth voluntary
groups can influence the discussion about sustainable consumption on social networking sites,
as well as the ways unsustainable fashion practices could be challenged on Instagram. The main
intention was to demonstrate the most important issues related to consumer culture and sustain-
able lifestyles in the digital arena.

The climate crisis and the broader implications of an unsustainable way of life constitute
challenges that affect both global and local communities. Individuals" consumption practices
and daily routines can be argued to play a crucial role in the research approach to investigate
sustainability and consumer culture (Buzzo & Abreu, 2019; Meissner, 2019). Young people
appear to be at the cutting edge of socio-environmental changes. In this way, it is imperative to
understand the sustainable consumption narratives of youth. For this reason, it is significant to
research thoroughly the ways young advocates of sustainable consumption and fashion present
their narratives on Instagram. Young volunteers try to challenge mainstream unsustainable
consumption, make consumers aware of the effects of their consumer behaviour, as well as
promote alternative sustainable lifestyles.

The findings have shown that this civil society group use the affordances of Instagram
in order to make their content attractive and communicate effectively their messages to the
audience by using hashtags and emojis in their posts. In this way, young volunteers can be
considered social actors who actively engage in the digital sphere challenging traditional
business models and hyper-consumption. The analysis of the posts reveals that apart from
the environmental impact, the young volunteers are interested in highlighting poor working
conditions and workers' exploitation. In addition, there was also a category of posts which
were primarily intended to educate consumers and provide information, facts and details about
sustainability issues. The content of the posts was linked to the fast fashion industry and there
was an attempt to influence directly consumers’ actions. Finally, the themes discussed in the
analysis show that posts’ descriptions promote alternative consumer lifestyles by giving emphasis
on thriftiness, zero-waste lifestyles and second-hand shops for clothing. Focusing on the digitally
mediated narratives about sustainable consumption suggests that social media platforms, in
particular Instagram, are crucial for young volunteers as a means to challenge unsustainable
consumer lifestyles. Social media posts can be approached as a useful arena for understanding
the sustainable consumption issues, as well as the wider socio-environmental transformation.
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ABSTRACT

This paper examines the relationship between
artists in Athens and social media, as well as the
impact of the “platformization” of the Cultural
Industries on their creativity. Through the method
of in-depth interviews, the paper navigates
into the social media used by the artists and
the ways in which they engage with them. The
study highlights how the power of algorithms
creates a sense of insecurity among artists, who
feel the need to negotiate their artistic identity
on these digital platforms. This condition opens
a dialogue about the relationship between the
artist and the content creator (influencer), as well
as the strategies artists employ to safeguard their
creativity. Finally, the article explores changes in
the role of the artist and their relationship with
the "art worlds” through the use of social media
digital platforms.
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1. O auyxpovos KaAA1téxvns Kai o1 petaBoAés tou oto nAaicio
TNS ayopds tns téxvns

HEEéN&n s texvoloyias kar n eupeia H1ddoon twv Méowv Kovwvikns Aiktdwons (MKA) énpi-
oupyoUV vées oUVONKeS y1a t dnpioupyiki olkovopia aAAG Kal Tous 1610us Tous KaAiTéxves. Hon
bev voeitan noMuoukds Popéas Nou va pPnv €xel Yniakn Unapén péow 10tooeridas h Aoyapiaopo
o€ k&nola NATPpOPHa Kovwvikhs O1ktwaons, evad ta MKA xpnatpgonotolviar Jadkd NpokeIPévou ot
(POPETS va anoktoouv PeyahUtepn enfdpaon kat va npooeyyioouv éva eupUtepo koo (Flew, 2018).

H undpxouoa BiBMoypagia ecuddel kKupiws otn oxéon Twv NONTUCUKMY Gpopéwv Y ta MKA
y1a TV enaen pe to kovd kar tn Bedtiotonoinon tns eungipias twv emokentav. Th yivetar Opws pe
Tous kKaMitéxves; H xpnon twv MKA npéner va Bswpeitan yaMov dedopévn yia KaMtéxves, 161ws
yia 6oous bev givar nMpws evtaypévor ot 10xupd ofktua. Ta MKA npoopépouv noMd opéAn, ard
Tautoxpova dnptoupyouv pia mpokKANGN yid tn SNp1oupyIKOTNTA TOU GUYyXPOovou KAAITEXVN.! Yno
QuTh TNV €wo1a 01 KAANTEXVES oUXVE Unopei va vidBouv nieon agevos y1a KAANTEXVIKN napaywyn,
QQETEPOU Y1 NAPAywyh NEPIEXOPEVOU, 0ONYWDVTAS O P avand@eUKTN oUVOEDN PIE TOUS NApayw-
yous nepiexopévou (influencers).

Y16x0s Tou apBpou givar n 1xvnAatnon tns xpnons twv MKA and tous e1Ikaoukous KAOAITEXVES
otnv EANGGa kan n eepelivnon twv Tponwv tpdnous HE Tous ornoious N xpnon TETo1wv JEowY Uno-
pef va embpa otn dnpioupy1kOTNTa KAl Tov PAAO TOUS WS KAANTEXVADV.

Ta epeuvnukd epwthpata ta onoia tbevian eivar ta €&ns:

e Tloia Méoa Kovwvikns AIKtdwaons xpno1ponoloUy o1 EIKAcTKOi KaMITéxves otnv EAGOa
ONPEPQ, Y10 MO10US AGYOUS Ka1 e MO10US TPOMOUS;

e Tlws kpivetar and tous 1610us n enidpacn s xpNoNns YNPIaK®OY NAATPOPUDV KOTVWVIKAS
Siktwaons otn GNPIoUPYIKOTNTA TOUS;

e [loies aMayEs €xel PEPET N XPNoN WV WNPIaKDY PECwy ot BEon TOUS OTouS «KOGHOUS
™S TEXVNS» KAl tns ayopads;

Ma va katavonooups KaAUTEPa Ts aAAayes nou eépvel n xpnon twv MKA, Ba npgnel npra
va e€epeuvnooupe TS PETaBOAES TOU POAOU TOU GUYXPOVOU KAANTEXVN OTNV ayopd NS TéxvNs. Lta-
b1akd, ka1 €161k and i dekaetia tou 1960, o napadooiakds POAO ToU KAANITEXVN KAl N aviiAngn
ou 10 va ioar KaAtExvns ival éva «labor of love», petaotpépetan (Freidson, 1990: 149-161). H
eMmkpdnon s Blopnxavikns TUNonoinons PETATPENE! TOV KAMITEXVN OE Napaywyod Kai 10 €pyo
¥xvns o€ avukeipevo. O1 €€ehiCers autés odnyolv otnv anoddunon Tou PONOU ToU KAANTEXVN,
OtNV «ANWAEID TOU KAAITEXVNY», ONws thv ovouddel o AaokaroBavdaons (AaokaroBavdons, 2017:
207-2011). O kaMitéxvns, dnAadn, xdver v auBevukdntd tou kar éupaon divetal nAéov dx1 oto
embIWKOPEVO PAvUla tou 010U, aANG otnv Npoownikh epunveia tou Beat’/ kovou. H ouppetoxn
TOU KOVOU Otnv EUNEIpTa Tou €pyou ouviotd th OnPoKpatikonoinan ths KAAITEXVIKNS diadikaaias,
aeoU 1O KOO €xel ma evepyd Kal 6x1 nabnukd poAo oto £pyo.

H «anopdyguon» tToU NPoomMOU Tou KAANITEXVN Kal eUPUTEPA TNS KAANTEXVIKNS Opactnpl-
owtntas odnynoe kal oty «enayyeAdatonoinon» tou. And us apxés tns dekaetias tou 1980 kat
€neta Napatnpeital pia aAayn otov 1pdmno nou o1 KaMITEXVES avuiauBavovial 1o pdAo Tous Kat
NV KaATexvikn dpaotnpidtnta. Anodidouv niéov a&ia otov xpdvo s KAANITEXVIKAS Napaywyns
ka1 Bewpolv 6T n apo1Bh Tous apopd NPWTCTWS oty NAPOXA K1as UNNPECTas kar HEUTEPEUOVIWS
otnv napaywyn evos avukelpévou (Gerber, 2017: 12, 25). Autd dev Atav pia alayn otn oxéon twv
KOMNITEXVDV HE TNV ayopd, MG NEPIOOOTEPO W1a oUVEIBNTONOINGN NS KAATEXVIKNS TOUS Epyaaias
WS €NAYYEALA pe OUYXPOVOUS OPOUS.
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Eto1, and v «anmAe1a Tou KAANITEXVN» nepvape oty avodo tou epyaldpevou tns éxvns. O1
KaMitéxves ma Spouv ws epyaldpevor oto miaiolo Anpioupyikav Bioynxavidv, unakodovias ous
avaykes htnons kal NPooPopds, eV UNOKEIVION ous CUVBNKES £pyacias Kal To €pyaoiakd HOvTé-
Mo twv Biopnxavidv autdv. KUpio xapaktnpiotkd tou epyaciakou Biou evéds KaMIExvn eival n
epyaoiakn avaopdieia. Auth nnyddel and to Ugos tns pyacias, n onoia eivar ouvnBws otn Bdon
EPYOANMTUKMY CUPPWVIDV, NUIANacxdAnon, h Kal NoAUanacxoAnon, n tautdxpovn dnAadh doknon
noAaniwv Béoswv epyaacias, o1 onofes ouxva dev €xouv oxéon e Ty texvn (Menger, 2001: 247).2

H autoanaoxdinon (freelancing) anoteAei kupfapxn pop®h opyavwons ts KAANTEXVIKAS
gpyaocias onpepa. O1 autoanaoxohoUPEVOT KAANTEXVES Napouc1alouy EMXEIPNUATIKEG Xapaktnpl-
oukd, 6nws t duvatdtnta va dnproupyolv agia péca and v napaywyn €pywy Tous, Ty enay-
yehuaukn avebaptnoia kar tov €Aeyxo tns napaywyikéttds kar tou pubuou tns OoUAEIds Tous
(Menger, 1999). An6 tnv GAAN MAEUPA, aUTh N HoPPH pyacias evéxel upnAd Babuod piokou, agou
n emtuxia eGaptdtar ané tov Babuoé nou o 16105 0 kKaANTEXVNS eunAéketal o€ d1apopetikes S1adi-
Kaofes tns ayopds (nx. otnv npowBnaon, tnv d1ktiwaon, Ty eUpeon véwv NEAATV kKAN). H avepyia
Bewpeital, enfons, KOS XaPaAKINEIOTUKSG OXeHOV OAWV TV KAAITEXVIKWDV ayop®v epyacias. Auth n
aBeBardtnta tns kaANtexvikns epyaaias ouvoyidetar and tov 6po «KAANTEXVIKO NPEKAPIATO», ava-
derkvUovtas 1o emoparés nep1BaAov tns epyacias ous Anpioupyikés Biopnxavies (Bain — MclLean,
2013). H epyaoiakn auth emo@dAeia unopei tehikd va emdpdaoer otnv id1a th dnpioupyikdtnta tou
KaAITEXVN, aMG Ka1 otn ouvaioBnpatikn tou 1oopponia (Hausmann, 2010: 17).

Ma va Bepaneloouv auth Ty Katdotaon o1 KaMITéxves otnpiovial otn H1KTUwon pe 10XU-
pOUS NONTUOTIKOUS POPEls. Xapaktnpiotkd GAMwATE twv Anpioupyik@v Biopynxavidv gival n «Koi-
VOVIKOTNTA s O1ktUwaons» (network sociality), pe tv évvoia éu 01 KAANITEXVES Kal o1 dnpioupyl-
kof epyalopevor npénel S10pKws va epovtiouv va KAAIEPYOUV OXETEIS [E TO UNOAoINo 6iktuo s
téxvns (Conor et al.,, 2015: 11). Mpokertal, 6nAdN, katd tou Conor et al. (2015) yia «oikovopies
s eAUNS» (reputation economies), ous onofes o1 KaANTEXves opeihouv va Bpiokovial os O1apkh
eyphyopon. Guaikd, ta MKA AsitoupyoUv €nikoupikd, ws epyaieio npowBnons kar Siktiwaons,
Sra1wvidovtas auth Ty «KoUAToUpad Twv eNApav» (contacts culture) twv Anpioupyik@v Biopnxa-
viwv (Conor et al.,, 2015).

O1 ouvbnkes epyaoias ous Anpioupylkés Biopnxavies pnopolv, enopévws va Opouv
anonpocavatoMotikd otn GNUIoUPYIKOTNTA Tou KAMITEXVN. And tnv GAAN nAsupd, o1 duvdpels
™s ayopds kar N avaykn y1a eunopikh emwuxia unopei enions va ennpedoouv TNV KAMITEXVIKN
onuioupyia. O1 SiapecoraBntés s txvns yid napddelyua, pnopolv va peBodeloouv tn
dnNpIoUPYIKOTNTA TWV KOANITEXVV OTPEPOVIAS TOUS MPOS MO €UNOpIKES napaywyes (Riccioni,
2018: 100). H Rosenblum (1986) nep1ypdpel Ns N ayopd NS TExvNS €xel 0ONynael ae H1APOPES
BaBuides otnv ano&évwaon tou KAAITEXVN anod 10 €Yo ToU. H eKNpoocmnnon Twv KAANITEXVOV and
kdnolo peodadovta, ONws pia yKahept, évav ekddtn KAN. yakponpdBeopa pnopei va odnyhaer otny
u108étnon evds OUYKEKPIUEVOU KAANTEXVIKOU OTUA A €UPUTEPA OTNY KAMTEXVIKA CUHHOPPWON
pe us emBupies tou peoddovia, anokONIovias €101 Tov KAMITEXVN and t &1kN Tou KOANTEXVIKN
emOBupia ka1 6papa. EmnAéov, n ayopd teivel va npocdokd pia ogipiakn enavéAnyn €pywy nou
yvmpioav emuxia.

H nieloyngia twv kaMtexvay, BEBata, emBupolyv thv avayvdpion Kar th hun. H unopikn
emtuxia, Aoindy, dev givan kaBauth nepiopIcTKA yia T ONUIOUPYIKOTNTA Twv KAATEXVDY. Mével
€Nopévws, va etetaotel o€ Nolo BabBuod o1 KAANITEXVES XPNOIUONOoIoUV h OX1 YNP1aKA Péca yia va
autovopunBouv ws éva BaBuo kKaMitexvikd kat nws emopd TENKA N xphon YnP1akmy PECWY aTnv
id1a tn dnpoupyikdtntd tous.
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2. Méoa Kovwvikh Aiktiwons ka1 KaAAitexvikn Anpioupyia

H «nAatpopponoinony (platformisation) twv dnp1oUPyIKDY 01KOVOUIWV, EPEPE MOMES OANAYES OTO
poOAo Tou kaMitexvn (Poell et al., 2022: 5). Ztov Top€a twv Anpioupyikdv Biopunxavidv o1 yviogis
dnpioupyikol ynerakoU ypaupauopoU (createch skills) kaBiotavtar péAov anapaftntes yia évav
dnpioupyikd epyalduevo onpepa (Bakhshi et al., 2019). O1 kaMitéxves xpnailponololy katd kdpov
ta MKA y1a tnv npo®Bnon ts SouAe1ds Tous, Kai gival Tautdxpova ENPOPTICUEVOT PE TNV aNOKTNON
YVOEWY OXETKA HE TS H10POPETIKES MATPOPUES KaT Tn BEAUGTN Xphan Tous.

Méoa and us Yneiakés NAATPOPES, 01 KAAITEXVES Onu1oupyoUlv éva eibos kovotntas, «fan
base» pe 10 KOO Nou tous akohouBel, dnou Koo Kal KAANTEXVNS CUPKETEXOUV OE p1d KOTVA
eunelpia. To ouvaloBnuatkd KePAAa1o anotehel nuphva ts «olkovopias twv Baupactmv» (fan
economy), a@oU xpnoldonoleital ws epyareio PEPKETIVYK y1a TOUS KAAMTEXVES. TTapGAANAa, n
OUHMETOXN ToU KovoU péoa anod ta MKA npowBel tnv ouvdnpioupyia twv vonudtwy Kat s agfas
v épywv exvns (Walsmley, 2016: 69). ANMwOTE, 01 PnPIakES NAATPOPHES KOWWVIKAS SIKTUWaONS
avékaBev npoBaioviav ws eukaipies dnpokpatikis ouppetoxns (Gillespie, 2010).

H ayopd tns téxvns uloBetel NapOpoles oTpatnyIkKes y1d va aughoel TNy EPNopikh emtuxia
TV €pywv. L1dx0s ivar n npdkAnan tns 516pacns Tou KOoU PIE TO NEPIEXOUEVO TOU KAAITEXVN,
nou ouxvd petagpddetan pe «like». Auth n oikovopia twv «like» (like economy) Baoiletan otnv
napoxn pas spneipias, énou n idia n eungipia yivetar 1o npoidv (Kang & Chen, 2017: 47). H
ueyaAUtepn ouykivnolakh O1€yepon Tou Kovou, Onpioupyel pia evepyn KOvoOTNTa Nou anoteAet
mBavous MotoUs ayopasTES TWV EPYWV.

Ytnv EMGOa, dev undpxouv aviiotoixa OTOIXEia 01 HEAETES y1a TOUS OUYXPOVOUS €1KAoTIKOUS
KOAITEXVES. Xpholpun, wotdoo, otdbnke n épeuva twv  MnaAt¢h kar Toyyian (2020) yia us
ouvBnkes epyaoias kar 610Biwons twv €IKACTKMY KAMITEXV@OY otnv EMAda. Me Baon v
€peuva, n ouvtpinukh nAeloynoia twv epwtnBéviwy (60,8%) anavince 6u o1 16101 ppoviilouv
y1a v npo®ONon tns HOUAEIAS TOUS, HE TS KOIVWVIKES- ENAYYEAUATIKES yvwpipies (18,6%) kat
us ykahepi (11,5%) va akohouBoUv. O ouvnBéatepos tpdmnos npoBoAns Tous pAvnke 6T €ival o1
opadikes ekBeaes (58,2) ka1 auéows PETG 01 YNP1aKES NAATPOPUES (48,7%). TENOS, N CUPHETOXN
og kowotntes oto O106iktuo avadeixBnke ws onpavukn Nnyn y1a v KAATEXVIKN evnépwon
TV KAANTEXVAV Y10 TS EIKACTUKES Téxves. Ta otoixela autd avadeikviouy 6T ka1 atnv EMGSa o1
PNP1aKES MAATPOPHES ANOTENOUV €va 10XUPO EPYAAEID Y10 TOUS KOANTEXVES.

3. H «anwAg1a» tou KaAMtéxvn Kail n dvodos tou Influencer

E UAoya avakuntel 1o epanua: eivan duvatdv n eicodos otov kdopo twv MKA va cupBiBaortei pe
NV KaANTexvikn dnpioupyia; H Bishop (2023) otn perétn tns yia tny enidpaon tou Instagram otnv
KOMITEXVIKN €pyacia kal NPakTKN napatnpel 6t n kouAtoupa tou «influencer» éxel enextaBel kan
gloxwphaoer ot dnpioupyikn epyacia. Qs influencers opidovtan katé v id1a o1 «pavepd kaBnpepivol
XPNOTES TWV MACTPOPHY, 01 ONOT0T GUYKEVTPWVOUY akohouBous ota MKA  pgow ts «auBevukhs»
aneikovions s kaBnuepivis tous {wns (Bishop, 2023: 2).3 EEapyupdvouy o nepiexdpevo s kabn-
HEPIVOTNTAS MouU Napdyouv, ArnoKTMVIas PEYOAUTEPO KOG Kal pa NPOceAkUovtas talpies yia oia-
onpion (Duffy, 2020: 2). Xapaktnpioukd wwv influencers givar n avanapdotaon s auBevukdtntas,
v onofa Bé\ouv va npoBAaMouv péoa and to NEPIEXOUEVS TOUS.
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H Souhe1d twv influencers dnpioupyei Nnpoodokies y1a tous KaANITEXves va Jotpddoviar diap-
K®S OYels Tou aAnBivou eautou Tous Kal tns KaBnpepIvotntds Tous He 1o kKovd. To nepiexdpevo
Nou Napdyouv anoteAel Yia ouvaioBnuatikh eMTEAEON, KATd TNy onoia 0 KAANTEXVNS NMPOCPEPE
010 KOIVO TOU EUXAPIOTES OTUYHES and TNV NPOoownmkATNTa ToU, SNPIOUPYWVIAS Jia ouvaioOnPatikn
oxeon (Bishop, 2023: 3). To nepiexépevo nou napdyouv o1 KaMITEXveS, dnhadn, npénel va efvar
T€T010 MOU VA EUNVEE] TO KOIVO KAl va PETAPEPE] Tautdxpova to ouvaiobnpa ts auBevukdtntas
TOU KOANITEXVN, €V NApAMNnAd va npoBAaMetal ws anpoéokontn emkovwvia tou koou pad tou.

MapdnAa, n «kouAtoUpa tou influencer» e tn O1apkh npoodokia yia diathpnon s opa-
téTNTas, ouvInPEEl p1a H1axutn atudoPalpa O10pKOUS dyxous y1a ToUS KaAITEXVES (Bishop, 2023: 3).
H ouvexhs npoodokia va avakaAJye! €vas KAANTEXVNS TS VEES AANAYES 0TS MACTPOPLES, TS TATEIS
ka1 napdMnAa va dnpioupynoel nep1ExdUevo nou Ba CUUPOPPOVETAT OE QUTES, AMnOTEAE] pia ou-
va10Bnpaukh NpOKANON. X CUVEVTEUEN TNs n Bishop avagéper:

«Htav t6oo cokapiotikd, eneidn Baoikd [o1 KaAITExveS] éNeyav 6,11 pou Eixav nel o1
influencers vwpitepa... Mpaypaukd éviwBav 6u €npene va ocupnepiAdBouv ta {ma tous,
TOUS OUVTPOPOUS Tous — ota aAnBeia va Sei€ouv tn {wh Tous ws KAMITEXVES pE évav TpOMno
nou npaypaukd Bupicer tov tpdno nou o1 influencers ta&ivopouoav auto 1o €i60s s eviv-
NWaons y1a ToV €auto Tous» .4

Mnopouv, Aoindv, ta MKA va petatpéyouy tov KaAitexvn ot influencer; Ané tn pia nieupd
éxe1 ekppaotel n anoyn nws ta MKA okotdvouv th dnpioupyikdtnta Kar anoteholv angizi yia tov
KaAitéxvn. H Bishop (2023) otn pehétn ts bev e€10mvel TN KAAATTEXVIKN Snioupyia Kar Npaktkh
ue tnv Soulerd twv influencers, aAAd napatnpel tnv utoBétnon npakuk®v twv influencer and tous
KaANTéxves. Avaduetan, €tot, n aioBnon pias voBeupévns tautdtntas tou KaANtéxvn. O oUyXpovos
€1KAoTIKGS KAAITEXVNS OPefhel va po1pdetal «auBeviikés» Aemtopépeles and tnv NPocwnikKoNTd
TOU Ka1 va 1kavonoief to Koveé tou. H auBevuikdtnta auth, wotdoo, EPXETAl OE avtiouén pe v eni-
teheoukoNTa Kal th oknvoBeoia nou anartolv ta MKA. Enopévws, auth n peuctdtnta tns KAM-
TEXVIKNS TAUTOTNTaS dnpioupyel pia apeiBupia otn dnuioupyikdTNTa Tou KAANTEXVN. O KAAITEXVNS
KOAEfTal TeNIKG va dnpIoUpyNOET €pya TéXVNS N NEPTEXOUEVO;

Eviiapépov €ivar oe autd to onpeio €ival kal to €UQuAO NPAoNPO NS TaUTdTNTAS ToU
influencer. H Hund avagéper 61 o dpos «influencer» gival éupuAa xpwUaTtiopévos, Kabws o1 yu-
vafkes influencer Bewpolvtar katd KUPI0 AOYO WS KATAVOADTPIES Kal xpnoldonololv ta MKA yia
S1aokédaon kar 6x1 yia douield (Hund, 2023: 32). Avtictoixa n Bishop (2023) atnv épguvd tns e&e-
1dde1 NS N evaoxdAnon twv KAANTeExVaY pe ta MKA evioxUel Us Undpxouoes EUPUAES avIoOTNTES.

H eunegipikh épeuva nou akoAouBel emKevIpMVETal apevos atn CUNOYN CTOIXEIWwV Nou nep1-
YPAPOUV TNV 0X€0N TOU OUYXPOVOU €1KACTIKOU KaANTEXVN Tns ABhvas pe ta MKA, agetépou atny
e€epelivnon s enfOPACAS TWV PECWY AUTWV OTOV KAANTEXVN.

4. MeBoboMoyia tns Epeuvas: MéBodor ka1 Texvikés

I'I POKEIPEVOU va EEETAOTOUV O1 eUNeIpies Kal 01 ANOYEIS TwV KAATEXVADV Y10 TN OXECN TOUS LE
0 yneiakd yéoa xpnotgonotnBnke n péBobos ts No10TIkAS €peuvas, KaBmS N UEAETN y1d TNy
enidpaon twv MKA &ev Baoiletar o€ noootikés katnyopies, aAd og andyers, Bicduata kar oxéoels.
Mo ouykekpipéva, xpnolpgononBnke n péBodos Twv OTOXEUPEVWV NUIGOUNUEVWY OUVEVIEUEEWY
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0€ €1KaouKkoUs KaMItExves. H ouykekpipévn péBodos enétpeye tnv epBéBuvon ous andyels twv
€pWINBEVTQWY ka1 T SuvatdNta CUYKPIONS TwV anavtnoemy ToUs, eV NPOcEPepe sUeNIEia atn
oulhtnon (Dawson, 2002).

O1 ouvevteu§ialdpevor enehéynoav katapxds pe Béon tnv €6pa tous otnv ABhAva, kabws Oe-
wpnBnke 6u n dpactnpionoinon twv KAMITEXVMY O NEPIOXES eKTOS ths ABAvas Ba pnopouce va
NPooBEcEl NAPAPETPOUS OTNV €PEUva NMou o KPS defypa s dev enétpene. O1 KOMITEXVES NPO-
ogyyiotnkav ané to Facebook ka1 to Instagram, kaBws otnv EMada eivar o1 600 mo dnuogiieis
0€ XPNOTES NAATPOPES.

AMa kp1thpia nou €Bnkav htav:

1. Hemloyn kaAitexvav anoé diapopa nedia tns €xvns ToU E1KACTKOU XWMPOU.

2. HenayyeAyaukh evaoxoinon de tnv téxvn, xwpis anapaitnta auth va ivar n Baoikh epyacia
Tous.

H evepyn napouoia tous og kanoio MKA.

4. To @uho. MpayuatonomBnkav 10 ouvevteUgers, pe 5 avdpes kat 5 yuvaikes, yia 10éuun éueu-

An eknpoomnnaon.®

O ap1Buds akoroUuBwv ota MKA bev anotéheoe kp1thpio. Etaol, o1 KAOAITEXVES nou emAEXON-
kav 6106¢touv peydAo eUpos dradiktuakwy «pidwv», and 5.000-150.000. H nhikia dev Atav éva
Kp1thp1o nou npogkuye and tn BiBAioypagia, evioutols o1 KAAITEXVES Nou eMAEXBNKavV avAKouv
0€ €va €Upos 25-45 etwv.

AkolouBnBnke évas odnyds cuvévieu€ns, o onoifos dnpioupynBnke pe otdxo va avunpoow-
nevel us Baoikés évvoies nou Biyovtar otn BiBMoypagia, evd napdANAd otdXEUE otny ANAvinon
TWV EPEUVNTIKWV epwTnpdtwy. Etal, o1 epwtnoels pnopouv va 1a1peBolv o€ Té00epels AEOVES:

1. Epwthoeis ava@opikd Pe tn xphan, v ouxvotnta Kai o nepiexopevo twv MKA nou xpnaoipo-

MO10UV 01 KAANTTEXVES.

2. Epwtnoeis avagopikd pe ta oQeAn ka1 Ts NpokAnoels twv MKA yia Tous KOANTEXVES.
Epwthoeis oxeukd Pe T1s aAayEs otov pOAO Twv KOANTEXVDV péoa anod tn xphon MKA.
4. Epwrthogls nou apopouoav us emdpdoels s xphons MKA otn dnpioupyikdtntd tous.

w

w

O1 ouvevteUgels npaypatonoinBnkav 61a {ons €ite OTOUS XWMPOUS TwV KAAITEXVWV (ATENE,
payaQid), €ite o€ Nouxes KAPeTéPIEs. L1oxos Ntav n dnpioupyia pias afioBnons oikeidtntas, WOTe o1
KOANTEXVES va Nopouv va PIANCoUY EAeUBepa yia TS eunelpies tous. Mpos auth ty kateuBuvon,
otV apxn s oUVEVTEUENS Tous napouaialdtav N nAhpns nopeia cUMNNYNS s 16€as NS €pEuVas,
evnuepmvovtav yia tn diadikaocia kol unéypagav éva évtuno ouvaiveons. H &idpkeia twv ouve-
VieUEewy kupavotay ota 40-55 Aentd, v o1 Huokoies nou cuvavtnBnkav agopoloav Kupiws
OTOV MPOYPAPUATIOUS TwY CcUVAVINCEWY, aMd Kal otn 1K Tous apxikh emBupia o1 ouvevteUters
va yivouv ypantd.

Ta notoukd ebopéva Nou CUMEXBNKaV and TS ouvevteUters enetepydotnkay pe tn Yébodo
s Bepaukhs avdAuons. H npocgyyion auth éxel ws otdxo TNV avayvapion, Thv opyavwaon Kal tv
Katavonon vonuatikwv potiBwy nou enavaiapBavoviar oto cuMeydpevo UNKO (Braun kar Clarke,
2012). NapdMnAa, ta otoixeia kar o1 16ées nou npoékuyav and t Bewpnukh nAaiciwon Kal
BiBMoypagikh emokoénnon aglononBnkav otn d1adikacia anokpuotdAMwaons twv potiBwy kar
dnpioupyia kwdikwv. Ma  Sracedhon s eyKupdTNTas Twv eupnpudtwy éyve S1dAoyos twv dedo-
pévawv Pe T BiBAoypagia, evid a&lonomBnkav kar Seutepoyevh OTOIXEia and Tous Aoyapiacpous
Twv KaATexvay ota MKA.
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5. AvaAuon supnpdtwv

A no n BePatKA avAAUoN Twv OUVEVIEUEEWY NPOEKUYaAY KANo1o1 Baaikoi GEoves mou Katnyo-
prono1oUv ta euphpata ts épeuvas. Etor, avaAloviar o1 pénol Pe Tous onoifous o1 aUyxpovor
€1KAOTIKOT KOANTEXVES XpnolgonoloUy Kal aglonololv TS PnPIaKES MAATPOPLES, Ta OPEAN MOU
Bewpolv 6T anokopilouv ka1 Us NPOKANCEIS MOU avuipetwnilouy.

5.1 H emiAoyn tns yneiakns nAatpopuas

‘OMNO1 01 KAANTEXVES MOU CUPKETEIXQV OTNV €pEUVa €ixav enayyeAaTtikous hoyapiaopous ota MKA,
pe tnv nAstoyngia va 6106éter ka1 npocwmikous Aoyapiacpous. Mapdia autd, GAor avapépBnkav
otn buokohia tou va diaBétouv napandvw and évav Aoyapiaopous, PE OPKETOUS vVa UETATPENOUV
TENIKA TOV MPOCWNIKO AOyap1aopd o€ eNayyeAUauKo.

Mia dMn emAoyn twv KOMITEXVDV apopa Otn OUYKEKPIPEVN emAoyn mAatgoppmv. O1 9
otous 10 KaAITEXves EMAEYOUV MPWTAPXIKA o Instagram yia va npowBhoouv th douAeld tous
Kan deutepeudviws 1o Facebook. Mévo €vas e1kaotiks KAMITEXVNS avépepe 0T oto Facebook éxer
éva Ouvapikotepo kovd and to Instagram. To Instagram xapaktnpiotnke and noMous ws Mo
«01Kelo» ka1 «npoownikd» and GAAES MAATPOPUES, PE TNV Ewold 0T «Onu1oupyel Yia kovotnta.
EmnAéov, kdnoiol cuvédeoav 1o Instagram pe veavikdtepo koo, cuyKpItkd e to Facebook yia
napd&deypa, ENopévws N eMAOYN TS MAATPOPUAS APOPA KAl TN CTOXEUCN OE €va KATAAANAO KOIVO.
Andé v aGMn nheupd, unnp&e Sidxutn n aioBnon 6T to Facebook nAsov Sev napéxer 1ooes duva-
TOTNTES O€E Evav EIKAOUKO KAMITEXVN, OUTE XPNOTHONOIEITaN EUPEWS..

Mia AN dnpo@iAns emAoyn eivar to Tiktok, pia wngiakh nAateoppa nou otnpiletar oto
Bivteo ma ka1 éx1 ot oTaUKA €1KOVA, AV KA1 Xpnaolponoleital and Aydtepous KaMITExves. YnnpEe
n aioBnon tou &1otaypou Kal tns avacPAAEIas ava@opikd e TN Xphon tns MAATPOPUAs anod Tous
KOANITEXVES.

«Exw p1a dpvnon, pia avtiotacn akopa 161kd oto Tiktok, mou ka1 oav mAatpdppa
givar, vidBw, oAU mo Biain, noAU tofikn. As Ba 'Béha va ekteBw tGoo NoAU kar Epw 6T
1o Tiktok Oev evbeikvutan [...] y1a va bgi€els tn douAeid oou, va npowBNaOEeIs, va NOUANCETS.
Evbeikvutar yia va O€iels tnv npoowmkontd oouy.

210 nAaiolo autd, évas KaATExvNs To Bpioker «Afyo Mo €INKPIVES, Mo atdP1o Kal AGiKO» ws
nAatdpUa, apou ouvnBws o1 KaMITEXves napouctdlouv péoa and Bivieo kar GAAES NTUXES TOU
€0UTOU TOUS Ka1 Ox1 YOO T €pyo tous. Emonuaivel, wotdoo, kai o id10s 6t dev emAéyel to Tiktok
WS TNV NPWTAPXIKA MAGTPOPUA Yia ENayyEAUaTKA NPOBOAA. TENOS, UNAPXE! KA1 pi1a o€1pd anod AN
MKA nou avépepav o1 KaAItéxves, dnws to X (Twitter), 1o Tumblr ka1 to YouTube. O1 nAatpopues
QUTES XPNO1POMNO1oUVIal and ToUs KAMITEXVES e HIKPATEPN OUXVOTNTA Ka1 OE pIKPOTEPO Babuo.

5.2 H ouxvotnta xprions twv MKA

Ava@opikd e 1o XpOvo Napaywyns NEPIEXOUEVOU, 01 NEPICTOTEPOT KaAITEXVES Bpiokouv koupa-
oukh h xpovoBdpa t dnuioupyia Bivieo (reel) yia ta MKA, evd Asitoupyei Kal ws avaotaAtikos
napdyovtas nou §odeusl NoAU anod tov xpévo Tous Kal ennpeddel tnv KaAktexvikhn diadikaoia.

EmnAéov, y1a noAoUs KaMitéxves auth n 61ad1kaoia tns oknvoBeaias otnv napaywyn ne-
p1EXOPEVOU VOBEUE! TNV OPESOTNTA OTNV ENAPH TOUS e To Kowod. O Aiyos xpdvos nou pnopsi va
XPE1aoTOUV y1a va QuEEOUV éva oknvikG, oto onofo Ba pwtoypadicouv ta €pya Tous, Otepel otous
i&10Us Tov auBopunuiopd kar dnptoupyel pia andotacn and 1o Kové, aNoonMVIAs Kal Tous 1610us
TOUS KOMITEXVES and N OTOXEUCH TOUS.



[84] KoINQNIKH ZYNOXH KAI ANANTYEH

«Eyh anhé €puata autd. Béw va 1o aveBdow pe nardi pou, S BEAw va onataAdw
TOV XPOVO pou ato post, nws Ba gaivetal kaAutepo kat, Epers, vimBw 6T o€ anoondel ndpa
NoAU and to otdxo cou autd, nou eival anid va NpowbNaels tTh HOUAEIG cou».

Ava@op1kd e Tn oUXvOTNTA NAPAYWYNS NEPIEXOUEVOU, 01 KOAITEXVES Ba pnopodcav va Katn-
yop1onoinBoUv oe 6Uo opddes: Kanoior kahitéxves akorouBoUv otaBepd npdypappa napaywyns
ka1 dnpioupyias nepiexopévou, kaBms autd eaivetal va tpo@odotel tov alyép1Buo, bivovids tous
peyalutepn npoBoin. O1 16101 neprypdeouy 1o ouotnpa twv aAyopiBuwy ws éva olotnua «avia-
po1Bnsy», napadéxovial, wotdoo, du duokoAeUovtal kal 6t ouxvd dev 1o tnpouv. AvtiBeta, oxeddv
o1 poof ouvevteu€laddpevor dev emBupoUY va Napayouv NEPIEXOUEVO E KANOIa OUYKEKPIUEVN
ouxvotnta

TéNos, éva evorapépov anpeio s épeuvas eival O GA01 01 KAANTEXVES Nou pwthBnkav and-
vinoav 6u o xpdvos nou agiepmvouy otd MKA eivarl kédu nou dev KOOTONOYEITal, e TOUS NEPIOTd-
Tepous va e€nyouv 0T eivan K& nou dev ixav oKePTer Péxpr Tpa.

5.3 To nepiexopevo twv KAAAITEXVWVY OTIS YNPI1aKes NAATPOPUES

H ouvtpinukh nielogngia twv KOAITEXVWOVY Nou eEetdotnkav, napouaidlouv oxeddv anokAEIouKd
10 €pyo ToUs, xwpis va eaivovtal oxedov kaBoiou o1 16101, Ektds and pwroypagies and ta épya
TOUS K1 oUvepyaaies, apketoi anod tous kKatéxves dnuioupyouv Bivieo ota onoia napouaidlouv
n drad1kaoia s dnuioupyias evos épyou h divouv oupBoulés kar eEnyolv th GiAocopia yUupw
and to épyo tous. Ta Bivieo autd éxouv NePICOOTEPO OTPATNYIKA ONPAGCTA Y1a TOUS KOANITEXVES,
apoU ONws avéPePav 01 NEPICOOTENES MAATPOPUES MAEOV OTPEPOUV TO NMPOPIA TOUS anod TN oTaTKN
owtoypapia ota Bivieo. MapdMnAa, 1o nepiexduevo nou nepIAdpBaver tous 1610Us Tous KOAITE-
XVes ka1 ta épya h tn d1adikacia dnpioupyias twv épywv éxetar yeyalltepn annxnon ota MKA
(Kang et al. 2019, & Bakhshi et al.,, 2014). OAo1 01 KOMITEXVES MOU CUPPETEIXQY 0NV €peuva,
wotdo0o, 16avika 6e Ba nBehav va epgavidovial kaBoiou ota MKA deixvovias to npdownd Tous.
Xapaknpiouka:

«Eyh Ba npoupouoa va beixvw pdvo tous mivakés Jou, eym va pn eaivopal kaboiou,
aMd o Koo Béhel va BAENer kar Tov dnpioupyd kar o akyop1Bpos 1o atnpicel autd. Ondte
avaykaoukd av Bes va €xels anhxnon NEéEnel va to Katameis k1 autd to xdm, dnhadn va
oupBiBaoteisy.

‘Evas emnAéov Adyos nou KOMITEXves emAéyouv va Ogifouv to Npdownd Tous Kal Tov Eau-
16 ToUs €ival n yvwpipia pe 1o koo Kar n dnuioupyia pias aioBnons oikeldtntas. H afobnon
NS NPOCWNOMNOINKEVNS EUNEIpias kal ENAPhs pe Tov KAMITEXVN dnuioupyel Ty weudaicBnon tns
NPAyHatkns yvwpeihias pe Tov KAANITEXVN ws QuUOIkd npdowno, kdu nou BEéBaia us nepioodtepes
Qopés TouNaxiatov &g oupBaivel npaypaukd.

«lpéngl 0 AvBpwnos va yvwpioe!r Tov KAMITEXVN y1a va PNopECEl va pnel otn d1a-
b1kaoia tou €pyou, GnAadn b yivetar ariws. OndTte y1' autd To AOYO €xel yivel mo noid
NPOCWMIKS KA1 ENAYYEAUATIKO NAapAMnAa (evv. to npodiA oto Instagram)».

Télos, n autonapouciaon ota MKA givar MOMES opEs Kar pia KAAITEXVIKA emtayn. MoAof
KOMITEXVES avuAapBdavovtal tnv Npoowmnikh UNOKEILEVIKA TOUS TAUTOTNTA WS CUPNMANPWHATIKA
NS KAMITEXVIKNS. Enopévws, n avddeitn dyewy Tou xapaktnpa Tou atdpou eival onuavukh otnv
Katavonon kail vonpatoddtnon twy €pywv Kal Ae1toupyel ws «emBpdBeuon» oto Kowvo.

MNapatnpeitan €60 p1a HOPPH PEUCTOTNTAS TWV TAUTOTATWY TOU UMOKETUEVOU, TOU KAANTEXVN
Kan Tou napaywyou nepiexopévou (influencer). Aev avapévetar anoé tov KaANITExvn va dnpioupyn-
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o€l anAd nep1EXOUEVO Nou NPOBANET Ta €pya Kal tn SOUAEIA TOU, OMA VA HOIPACTE! NMPOCWMIKES
ouypés and tnv kabnpepivétnta kal tn {wn Tou. Y& autd To CUPNEPAOUA CUVNYOPET KAl N OUYX®-
VEUON TWV NPOCWMIKMV HE TA ENAYYEAUATKDV NPOPIA TV KAAMTEXVDV.

5.4 lNapdyovtes nou ennpealouv tn xpnon twv MKA ano tous
KaAAITEXVES

O BaBuos €vtagns twv KAAITEXVDV OTOUS «KOOHOUS TNS TEXVNS» KAl O KAANTEXVIKA biktua éxel
onpaoia atov 1péno xphons twv MKA. And tous KaMITEXVES nou eEetactnkay, ekeivor o1 onofor €i-
xav otaBepés ouvepyaoies pe ykaepi, peauBAaA kAn. Biwvav tnv epneipia twv MKA pe peyailtepn
eAeuBepia. H nieon tns takukns napaywyns nepiexopévou Oev tous anaoxoloUaoe 101aitepa, napod-
Ao nou kan o1 16101 npoonaBouoav o€ Pikpdtepo BaBuod va s akoAouBouv. AvtiBeta, KAANTEXVES
01 0Mnoiol €éxouv PIKPATEPN avayvwaolpotnta kal ehpn évikBav peyaAltepd aioBnpa eubuvns va
npoonabnoouV va NPocapPocTolV aTous aAyopiBuous.

‘Evas akdun napdyovias nou apopd T Xxphon Twv Yneiakmy PECWV and Tous KAAMTEXVES
gfvar n évtagh tous og Pia Kowotntd. Mo CUYKEKPIPEVA, KOMITEXVES 01 0noior Qpaivetal va avhkouv
o€ KAno1a KowotNta (Tomikn, Kovwvikh KAM.) nopei va unv xpnaiponololyv apketd ta MKA, agpou
nén n kovdtnta auth eEaopahidel kanola avayvapion Kal npoBoAn. Ta napddsiyua, évas and
TOUS KOMITEXVES avEPEPE NWS EEKTVNOE ws évas TOMKOS KAAITEXVNS Oto vnai nou Siépeve, yeyovds
MOU TOU NPOCEPEPE KAMOIa AN and tnv tomikh Kovwvia (mouth to mouth). Oco dpouce oto
nAaiolo s kolvwvias auths, oe xpnaotgonololoe evepyd ta MKA.

5.5 Avaykaidtnta xpnons twv MKA yia tov oUuyxpovo €1KaotiKo
KaAAItéxvn

OMo1 o1 KaANTEXVES anavinoav nws ohdepa givar anapaftnn n yngiakh napoucia yia évav KaA-
Ntéxvn kal n enaehn pe ta MKA. Bewpouv éu ta MKA eival éva xphotgo epyaieio npowBnons kan
npoBoAns ts HoUAEIds Tous, To onofo emtaxtvel NOAéEs diadikaaies. Emniéov, avépepav eunelpi-
€5 TOUS, Onou yKaAepi {ntdve and tous KAAITEXVES To Aoyapiaopd oto Instagram h pia 10T00eNba
T0Us, €161Kd oto €6wtep1ko. Eva KaAITEXVNS avapEPET:
«Otav yvwpilw kdnorov dnhadn pe pwtder: -Ti douAeids kavers; -Eipar {wypd@os.
-Qpaia, nes pou 1o Instagram oou. Av &ev €ixa Instagram pnopei kar va pnv nioteue éu
efyan Cwypd@os! Efvar oav o yngiakds kdopos, oa va eival kaBpépuopa tns Npayuatkon-
tas. Ka1 oa va pnv undpxeis dua 6ev o €xels autd».

Mia KaMItéxvida enions npooébeoe:

«Otav \es ohpepa va kdvers kau, eva npdtlekt, 1o NPWIOo NPAyUa Nou okEPteaal eivan
va kdvoupe éva Facebook, va kdvoupe éva Instagram. Evwow, eival pia dtunn ogpayida,
¢éva Gruno label. Evd kanote apkoUos anid va QuAagers Yo taunéha Kar va thy €xels exef
nou eioan. Efvanr autd nou ocou €ina npiv, n oxéon e 10 XWPO, OU 0 XWPOS O YNP1aKOs
anoktd oxNpa Kal xwpnukotntad, H1ekOIKel».

Ta MKA po1aer va éxouv vopionoinBei nAéov otov KaMITEXVIKS xwpo o€ tétolo Babud nou
tautidovtal e TV KOANTEXVIKN TaUuTOTNTd, avadeikviovtas Ty OVIOAOYIKN avaykn va €XEl KAnolos
KaMItéxvns 61a01KTUaKh napoucia, Npokeiuévou va H1ekdIKATET Th B€on Tou GTouS «KOGHOUS TS
xvns». Oaivetal Nws n oUPPEToXn o autd KaBiepvel Katd KAnoiov 1péno tov KAAITEXVN wS
UMNOoKefYevo, KaBws Kai tnv KAANTEXVIKN Tou KateuBuvan.
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5.6 OpéeAn ano tn xpnon twv MKA

H peyaAUtepn npoo®opd twv MKA, tv onofa avépepav OAo1 01 KAMITEXVES €ival n aAayn nou
¢pepav 1@ MKA otnv enagn twv KAAMTEXVOV JE ToV KOOPO. H SUPPETOXIKN KOUATOUPa Nou npo-
dyouv ta MKA peicvel Ty andotacn tou KaANTEXVN and to Koo Kal dSnpioupyel Yia apecdtepn
oxéon petagu tous (Jenkins, 2009).

H emkoivwvia petappddetar pUOIKA Kal € 01KOVOUTKA peyEDN, apou n xphon MKA eivan évas
OXEUKA anAds Kal xwpis kdatos 1pdnos va npoBAnBel n douleld twv kaMtexvay. E1dikotepa yia
KaMITéxves nou Oev eknpoownolvtal and kénoia etaipeia, eivar ka1 o povadikés tpdnos 61adi-
KTuakns NWANONS Twv NPOoidVIWY Tous, Xwpis dpws va unoBabuiletal n onpaacia ts cuvduaotikhs
NPOCWMIKNS ENAPNS. XaPaKINPIOUKA AVAQPEPETAT:

«Na1, Ba nw BonBder [evv. n xphon Méowv Kovwvikns Alktiwons otnv npoBoAn].
BéBana, n ektdEeuon yivetar Kal Pe 10 PUOIKO katdotnpa. AnAadh pnopsi va vopidoupe éu
éxe1 tepdonia OUvapn to Instagram, aANG ka1 N NPAYUATIKOTNTA éxel MOAU peydAn dUvauny.

H onpaoia twv d1acuvdéoewy Kat tou networking otov xwpo twv SnUIoupyIKwV Biopnxa-
VIOV ka1 n oupBoAn ths xphions twv MKA  eivar peydAn. O1 KOAITEXVES avépepay 6T n HIKTUwonN
péoa and us nAatpodpues yivetar o€ dUo enineda: NPWIAPXIKE, AVAPESA OTOV KOAITEXVN Kal TS
etaipeies N ykaAepi, pouaeia kAn. OAo1 01 cUpPETEXOVTES €ixav kdnola euneipia, 6nou évas popeas
A KAnola etaipeia Tous NPooéyyioe avakaAuntovias t douleld tous and ta MKA.

INPavukdTEPN Y1a TOUS KAANTEXVES, Opws, avadeixBnke 6T eivan n Hiktiwon Pe GMOUS KaA-
MTEXVES and OAO TOV KOOUO. LUYKEKPIUEVA, TPEIS ANG TOUS OUUHETEXOVTES OTNV EPEUVA QVEPEPQV
61 péoa and ta MKA yvipioav ouvadéApous Tous Kal eviaxBnkav otnv Kovdtnta ota npwIa Tous
Brhpata, v GAO1 avépepav ws Btk v duvatdtnta Siekdiknons KaAUTEPwY ouVBNK®Y OTo
X(WPO gpyacias tous.

«Anhadh npaydaukd dnpioupyeital pia kovdtnta, énws kar otny npaypatkn (wn.
Kan navta BonBder va gioar péros pias kowvotntas Kat ota pyaciakd».

H ouvBhkn auth dnpioupyel tehikd pia aioBnon autovopias otous KaATEXveS, €191KOTEPQ
yia ekeivous nou dev eknpoownouvial and kdnoio diagecoraBnti.

5.7 MpokAnoeis ano tn xprion twv MKA

Yt 61061Kacia avixveuons tns oxéons twv KaANTexvav e ta MKA, napoudidotnkav Kal o1 npo-
KANOEIS Nou avupetwnifouv o1 oUyxpovol KaANTEXves. MapatnpnBnke 6T 01 KOAITEXVES Bikvouy
WS «UPWPNTKA» TN Oxéon PE TOUS aAyopiBuous twv NAatgopudy. Xpnaolgonoinoav GPAcels
onws: «o aAyop1Bpos Ba pe Bayer», «de pe atnpidouv o1 alyép1Buor», «vibw éu o alydp1Buos
ue upmpnog/ emBpdBeuoe», «E¢pw du o alydp1Buos eival auotnpos kar Oev Tov 1Kavornolw 161ai-
tepar. O1 kaMitéxves viBouv S1apkms tv nigon va pabaivouv us aAayés twv aryopiBuwy kat va
npoaapudouv tov 1pdno nou xpnalponotolv ta MKA , @wote va AdBouv pia «avtanddoony», pia
HEYOAUTEPN anAXnon oto Kovo. MapdMnAa, kai o1 augnpéves npoadokies tou 1d10U Tou KovoU
péoa and Ts YnP1akes MATPOPUES EVIOXUE! TO aftnpa yia avaAnyn NePICOOTEPWV aPHOOIOTATWY
ka1 au€non s napaywyikétntas (Proctor, 2010). Mia kaAitéxvida oxoMader:
«Kan 1o koupaoukd pe autd sivan éu, Epels, €ixes yia nAatpopua n onoia SoUAEUE,
o€ e€unnpetoloe KIGAAS yia Tous H1KoUs oou okomous Kail Eapvikd aAader kan yivetal KA
dMo. Kai Aes, a, okél, evidEer, 6nAadh dua dev kdvw Bivieo as noupe Ba pe BAyels K1 éxel
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oupBei autd. Kan petd eivar n katdotaon nou tpéxels niow ano ta trends kan tpéxels niow
ano us ENTTAYES TOU».

H nAgroyngia twv KaANITEXV@VY PE avtiotoixn pneipia avépepe ws peyadtepn Suokohia nou
avupetwnicel otn xphon twv MKA t cuvaioBnpaukn nigeon nou Bicdvouv.

«Mnnka o auth ™ houna [ewv. ts KaBnpEePIVAS Napaywyns nepiexopévou], n onoia
ennpeddel GUWs Wuxoloyikd Noiy, &épers, dtav kabdpouva kat Oev gixa kdvel kdu yia va
aveBaow, éviwBa evoxés. Tépers, éviwba du Oev eipal apketd napaywyikn, apketd dnyi-
OUPYIKAY.

210 oUvVaIoBAATA NOU EKPPACTNKAV and TOUS KAMITEXVES KuplapxoUuoe to afoBnpa s evo-
XNs Kal tns anoyohteuons. O1 KaANTéxves aloBavovtal NoANES opés &t n bouAeld tous dev npo-
BaMetar apketd kai dev avayvwpiletar and to kowd. OAo1 01 KaAITExves napadéxtnkav 6t n ava-
po@oddtnon and ta MKA ennpeddel dueoa h éuueca th dnuioupy1kOTNTd tous. Ma napadeiyua,
N €UNOPIKOTNTA KANolwv épywy, n onofa aneikovietal oe «likes» N avudpdoels ous NAATPOPLES,
unopsf va peBodeUoel TNV KOMITEXVIKA NApaywyn Twv KaANTexvay. Qotdoo, autd NoAEs Gopés
Ae1toupyel NEPI0PIOTIKA Y1 TOUS KAANTEXVES, 01 onofol viddBouv 6T n dnpioupyikdTtntd Tous vo-
Bevetar kan and us npoodokies tou kovou. O1 akdAoubol twv kKaMitexvmv ota MKA nepiyévouv
va BAénouv takukd GouAeiés nou taip1dlouv ato Npo®iA Nou €xouv oxnuUatios! yia Tov KAANTEXVN.
Ortav autés o1 npoodokies diayeudoviar, eite Ba aphoouv kanola apvnukhn avatpodopotnon h Ba
OTtapathoouV va akoAouBouv Tous Aoyaplaopous Twv KaANtexvav. Eivar evbiapépov, wotdéoo, ot
ONO1 01 CUMHETEXOVTES OTNV €peuva ONAWaoay 6T N PEYOAUTEPN YPUXOAOYIKN GOPTION MPOEPXETAT
and tnv anouoia avatpo®oddtnons ka1l anhxnons tou nepiexopévou ota MKA, étav dnhadn be
AdBouv kanolo oxoMo 1 avtidpacn yid 1o €pyo Tous.

And v GAN, UNAPXE Kal N VOXN Nou VIdBouv Npos Tous GAOUS KAAITEXVES. AUo anod Tous
€pWINBEVIES KaMITEXVES dlaniotwoay 6T N ypAyopn Kal Katakdpudn EMTUXia evOs KAMNTEXVN
péoa and ta MKA avupstwnidetar pe duomotia and tov KAMITEXVIKS KOOHO. IXEUKEG avapEPBNKE:

«Onote 6Ao autd 1o Koppdu ndvia kouBarder “shame”, autd Aéw tou avetdptntou
KaMItéxvn nou Souleler povos tou. Efval noAu Bapu autd to goptio kar kouBahdel Yéoa
10 VIpONA Kal pia tepdota eubuvny.

TéNos, 01 NeP1000TEPOT eotiacav oto ATNPA TS avUypaPNs Twv EPYWY KAl TwV NVEURATKDV
Sikarwpdtwv. OOl 01 KAAITEXVES MOU CUMETEIXaV OTn PeEAETn Bewpolv 6T €vas KAANITEXVNS Ou-
olaoukd «ouvaivel» og autd tov kivouvo, étav anogacicel va a&lonoinoel Yneiakés NAATPOPUES
y1a TV NPoBoAA Tous €pyou Tou.

5.8 AAAayés otous «KOOLOUS TNS TEXVNS»

O1 kaMitéxves Og Opouv avetdptnta, aMd oto niafolo ouvBetwv SiKWwy Twv «KOOPWY NS T&-
XVNS» KA1 tns ayopds, ta onoia enions pnopei va ennpeactouv and ta MKA. H autovopia nou o1
NAQTQOPHES MPOCPEPOUV OTOUS KAMNITEXVES Kpivetar kupiws Betikd and tous idious, kabms biver
NEP1000TEPES EUKaIpies kat eueNiEia va npoBatouv th Souleld Tous Kai va eviaxBouv ypnyopdtepa
otV KAMITEXVIKA Kovotnta. Evas KaAITéxvns avageper:

«Eydd npv 20 xpdvia otn Bigvvn Ba €npene va ndw og OAES TS YKAAEPT e TUNWEVO
NopTPOAI0 Ka1 TN OOUAEIG POU Kal pwIoypadies va ta polpdow, va éxw Kal TaXuOpOopIKA
H1euBuvon, ka1 va PJou anavinoouv pe ypduua. Taopa pe Bpiokouv autof, 6e xpeidletar kav
€Y, KATtahaBes; »
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H xpnon MKA ws epyaieio npomBnons éxel BonBhoer tous Kahitéxves va auhoouv s Sou-
AEI€S TOUS, PEPVOVTAS VEOUS MENTES KA1 ETAINEIES MOU evOIaPEPOVTAT VO OUVEPYATTOUV padi Tous.
MapdAa autd, n evepyn YnP1aKh Napoucia Kal 1o aunpévo evoiapépov Tou Kolvou pnopei va
PEPET Ka1 H10POoPETIKG anOTEAEOUATA avaPOPIKA Pe T drapecordBnan.

«O1 ykaAepi nAéov wéxvouv KaANTEXVeES nou Oev éxouv noMous followers. Av éxels
noMous followers, &€ g€ Béhouv. Waxvouv vEous KAOANITEXVES MOu va €xouv kKdtw and 1000
followers, &pw 'yw, y1a va oou kdvouv ékBeaon, va o mAcouy and v apxh oou. Av éxels
hon kapiépa Oe o€ BENOUV Y.

YUPQWVA PE TOUS OUVEVTEUEIAlOUEVOUS 01 KOMITEXVES MOU €XOUV €va PEYAAO KOO akoAoU-
Bwv ota MKA @aivetar va punv npoupmvial and tous diagecoraBntés. Autd to napddoto o idior
10 €PUNVEUOLY WS ANOTEAEOUA TS HUVATOTNTAS AveEaPTNOTAS MOU TOUS MAPEXOUV O1 PNPIAKES
NACTQOppES y1a va Bpouv mBavous ayopaatés, xwpis NAéov va xpe1adetal va Ho1padovial nocoatd
twv kepdv pe Tous d1apecoraBntés. Mia kaAitExviba oxoMAader:

«AnAadn BAénw 6u undpxer poBos an’ tnv NAeupd Tous (evv. Twv ykaAepi) yiati nAéov
0 KaANITEXvNS pnopei va otaBel uévos tou, xwpis va npénel va oteider 40.000 Bioypagikd,
unopef va dnpioupynoel éva neAatoddy10 NAEOV eviehds aveEApTNTos and t YKaAepT».

Ta MKA @épvouv aMayés kar ous peBodous d1apecordBnons evos Karitéxvn. MoMoi dia-
pecohaBntés nAéov npooappdlovtal aus vées ouvBnkes kar th duvatdtnta d1anpaypdteucns nou
anoktd o KaAtéxvns Pe éva 61kd tou Kové. Ma napddeiyua, apketés ykahepi dev ekBétouv épya
€vOSs KOMITEXVN, KATAKPATMVIAS €va nocootd and Us NwACEIS Twv €pywv (To onoio avépxetar
oUpQWVA Je Tous KaANtéxves oto 30-50%), aAd «voikiGlouv» €va PEPOS TOU XWPOU ToUS GTov
KOMITEXVN, XWwpis o1 16101 va eunAékovial otny eMKOIVWVIa e TOUS EMOKENTES. ETo1, 0 KAATEXVNS
avarauBéver 6An v emkovwvia Pe tous nerdtes. Gafvetal, enopévws, Nws o1 NAATPOpUEs dev
avukabiotolyv €€ ohokANpou tous drapecoraBntés, aANd uaMov aAdlouv tous napadoaoiakous
1pbdnous drapecordBnaons.

5.9 H kpion twv KaAAITEXVWYV yia tnV NAQTQOpPLOonoinon tns téxvns

Katd t 618pKe1a twv ouvevieUEEwy 01 KAANITEXVES avapépBnkay ota opEéAN Kal TS SUOKOATES NMou
eM@épel n xphon twv MKA otnv KaANITEXVIKN TOUS Tautotnta, d1axwpidovtas Opws Navia tov Eautd
tous ano tous influencers. MapatiBevial oxetKA oxONa KAANITEXVADV:
«ToAepdw ToV 6PO NEPIEXOUEVO HE O,T éxw Kar Oev éxw. Aniadn, oxi, ipan artist.
Oudxvw exvn, Sev PUAXVW NEPIEXOPEVOY .
«Ma péva 1o va kavels txvn Kal 1o va eioar influencer pe 6,1 autd ouvendyetan, ivan
dUo d1apopetika npdyuata. Efval ouxvo va givar kanoios kai ta 6Uo th ohpepov npépa, o
onpaivel dpws 6 auto gival KA nou Ba €nNpene OWVE! KA1 VIEY.

Av kai o1 id101 xpnaoiponoloUv ta MKA e otdxo va au§hoouv Ty anixnoh Tous atov KOGHO,
Bewpolyv 6T 0 KAMITEXVNS S1apéper Kan Oev napdyel, N «Oev MOUAGET» MEPIEXOUEVO.

BéBata undpxouv kar ouclaotikés H1apopés Twv KaANTexvav kat twv influencers. O1 KaAI-
TEXVES XPNOIPOMOTOUV TS YNP1aKES MAATPOPES KATEEOXNY ws éva epyaleio, yia va npoBdalouv n
HoUAeId Tous o€ €va eUpPUTEPO KOIVO Kal va EVIOXUOOUV Kal TNV ayopacotkh duvapikh tous. Yno
auto 1o npiopa b Bewpolv 6 npoBatouv kupiws T (wh TOUS Ka1 TV KaBnPEPIVOTNTA TOUS, aAAG
10 €pyo tous. ualkd ekPPACTNKE KA1 n dnoyn &t n NpoBoAn auth gival Koppdu s emtuxias evos
KaMITEXVN, 0 OMoios KPATAE! p1d 100pPOMNTa aVAPEST OTNY TéXvN Kal Ty NpoBoAn Tou £autoU Tou.

Auto nou duoxepaivel Tous KaMitéxves gival n nieon va oupBiBactolv otous alyopiBuous
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xwpis va ennpeactei n Onpioupy1kOTNTd tous. O1 KAANTEXVES NS €peuvas PAnoav apketd yia ty
emrereoukdnta twv MKA, katd v onoia kahoUvial va dnpioupyncouy Kal va avanapdyouy pid
€1K6Va Tou €autou tous. NiBouv 6T npénel va UT0BETNCOUY NEPICOOTENA OTOIXEIQ KA1 OTPATNYIKES
twv influencers, npokelpévou va ouvexioouv va éxouv pia otaBeph npoBoAn. Autd duws otepei Ty
apeodtnta Kat tnv auBevukotnta nou suayyeAidoviar ta MKA .

H ouvBnkn auth éxel kan éueuio npdonpo (Bishop, 2023). O1 yuvaikes nou epydlovial ous
dnpioupyikés Bropnxavies Bewpeitar 6u kata@eUyouv Mo cuxvé and Tous GvOPESs OLOTEXVOUS TOUS
oto O1061Ktuakd EPnop1o, SnNpIoUPYOVIas YNP1akd Kataothpata. Autd e5pddetal atnv EUeUAn
avioétnta nou efakohouBel va undpxer ous Onpioupyikeés Biopnxavies ka1 nou unayopeus! Uia
«EAAPPUTEPNY» AVTIUETDMION TWV YUVAIKWDY SNUIOUPYIKWOV £pyalopévwy.

H ¢psuva a&lonoinoe pévo 10 KAAITEXVES TwV EIKATTKMY TEXVAV, H1a €yKUpn Kal aviinpoow-
NEUTIKA €nopévaws andvinon oto ChTNPa s EUQUANS anotunwaons TWV YUVOTKMYV KAATEXVOV WS
influencers eivar 6Uokoho va &0Bei. Mapdra autd, qaivetar va éu undpxel Pia Peyaiutepn téon
oS yuvaikes KaMITEXVIOES va UNOTAcooVTal oTls EMTayEs Tou alyopiBuou e peyahUtepn npobu-
pia ano tous dvdpes. O1 yuvaikes ouvevieu&lalopeves éviwBay peyaltepn nieon va npoBaAlouy
TOV €0UTH TOUS Kal NTUxES tns {whs TOUS O OXEon PE Tous GvOpes KaMitéxves. [a napddeiyua, o1
ONes 01 yuvaikes KaMIExvides avépepav éu av kal & Béhouv va napouatalouv Tov €autd TOUs
OT0 NeP1IEXOPEVO Tous, TENKA oupBiBadovtal, kabws yvwpilouv 6T étar Ba undpxel peyaAutepn
annxnon, os avtiBeon pe tous Avopes KAMITEXVES, KAMO101 and TOUs Ornofous «avioTEKOVIaV».
MNapatnpeital, Aondv, pia tdon o1 yuvaikes KaATExvides va d1anpaypatelovtal NEPIcoOTEPO TNV
KOAITEXVIKN TOUS Tautdtnta u10Betivias xapakinpioukd twv influencers. Luvohikd, wotéoo, n
KOAITEXVIKN Tautdtnta unepioxuel kar tovicetan kan ota SUo QUAC.

6. upnepaopata ka1 Mpotaoeis

Heupa’o Xphon Yne1akwv péowv otnv kabnpepivétnta &€ Ba pnopolos va aphcoel avennpéa-
otés s ONPIoupYIKES o1kovopies kar tnv téxvn. O oUyxpovos KaANTEXvns KaAeital va agionol-
hoel ta MKA npokeipévou va dnpioupyhoer pia d1adiktuakh napouoia nou Ba npooeAkUoer 1o
KOO Tou. Auth n nAatgopponoinon twv dnuioupyikdv Broynxavidv embpd o€ noAAG enineda
otn dnNP1oUPYIKATNTA TWV KAANTEXVDY, KABMS KAl 0ToV pOAO TOUS GTOUS «KOGUOUS TNS TEXVNSY.

Apxikd, emxeipnBnke otnv napolod €peuva pid 1XVNAGTNon twv BAoIKhV YnP1akmv Péowv
nou xpnoldonoloUv 10 oUyxpovol elkactikoi kKaAtéxves v ABhvas. To Instagram pe &iapo-
pA anotehel tnv Kupiapxn NAATQOPUA NMOU 01 KAMITEXVES XpNnaolpgonololy yid va npowbhoouv
Houle1d tous, kabBws atnpitetar otnv e1kdva Kar o1 KaMITExves 1o Bpiokouv oikeio kar eUxpnato.
Tautdxpova, XpNo1PonoIoUVIaT EUPEWS KAl Uia og1pd and ENAyYEAUATKES MAATPOPUES, ONoU 01
KaAITéxves dnpioupyolv éva Yndiaké noptpoAio, 1o onofo eival anapaitnto yia tnv Upeon véwy
OUVEPYATAV KA1 QVIAVAKAG TNV TAUTOTNTA TOU KAANITEXVN.

Ava@opikd pe Tov TpOMNo Mou 01 KAAITEXVES xpnotgonololv ta MKA, qaivetal nws o1 KaAAl-
TEXVES €XOUV YV(OoN Twv oUPBAcEwY Kat Tou TPdnou s Aetoupyeias twv alyopiBuwy. Autés ol
YVOEIS anoKTMVTal CUVABWS evtos TNs KAAITEXVIKNS kotvotntas kal BonBolyv atn Bedtiotonoinon
NS XpAoNS Twv NACTPOPHMY y1a PeyaAUtepn anhxnon. Av kar 6Ao1 S1a0£Touv TETOIES YNPIAKES
be&16TNTES, Hev EMAEYOUV OAOT 01 KOANITEXVES VO MPOCAPUOCOUV TO NEPIEXOUEVO NMOU dnp1oupyoUv
yia va givar oupBatd pe us emtayés tou alyopiBuou. O1 napdyovies nou cUpBAMOUY otov TPMo
MOU XpNOIoMnolouvtal o1 MAGTPOPUES anod Tous KAATEXVES eival npwtapxikd o Babuds éviatns
TOUS OTOUS «KOOPOUS NS TEXVNS», apoU 600 NENIOOOTENO AVAYVWPIOHEVOS KAT EMTUXNPEVOS Eivarl
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KANo10s KAANTEXVNS, TOOO AYOTEPO VIKBE! TNV avaykn va S1anpayUateutel T0 NEPIEXOUEVO KAl TN
ouxvotnta nou dnpoaielsl ota MKA. MapdAa autd, 6Ao1 o1 ouvevieu&lalbpevor avayvwpilouy Ty
avaykaiotnta s YNP1akAS Napouacias twv KOANTEXVAY, n onoia As1toupyel oav yia «oppayida»
™S KAMITEXVIKNAS TOUS TAUTOTNTAS.

Yta Baoikd nAeovekthpata twv MKA yia tous KaMitéxves nepihapBavovial, cUpewva pe ta
EUPNPATA TNS €PEUVAS, N AUECOTNTA KA1 N ENKOIVWVIA MOU NPOCPEPOUY OTN OXEON KAMITEXVDV E
10 K00, kaBws ka1 n dnpioupyia pias afoBnons kovétntas, dnou o1 KAAMTEXVES Unopouv va Bon-
Bhoouv o0 éva tov dANo Kat va epnveuotoulv. Emniéov, ta MKA npoogépouv nepiocdtepes duvatod-
NTES HIKTUWONS Y10 TOUS KAMITEXVES, ONws Kal éva BaBuod autovopuias otnv ayopd s téxvns. And
v GMN, Napadéxovtal Nws UNAPXoUV Kal NPOKANGCEIS yia tn dnpioupyikdtNtd tous. Apxikd, o
KOppopp1op6s atny eGouaia twv aAyopiBuwy aivetal va nepiopidel KAAITEXVIKG Kal Snp1oupyikd
TOUS KOANITEXVES, 01 onofor vikBouv 6T npénel H1apKWS va evnEPDVOVTaT yia TS aAayés. Qatdaoo,
n nieon efval kupiws cuvaioBnuatikn, KaBWs 01 KAMITEXVES anokKToUy aloBhnpata avendpkeias Kan
avaopaheias, 6tav Sev KatapEPVOUV va akOAOUBNCOUV TS EMTAYES TWV NAATPOPUDY. H oxéon twv
KaMtexvav pe ta MKA xapaktnpietar tpwpnukn, ennpeddovias tehikd t Snpioupyikdtnta tous
Kan tnv afoBnon apecotnTas tous [e 10 Koo.

MapdMnAa, péoa and v épeuva NPoékuyav Kail o1 aAlayés nou oupBaivouv otny ayopd ta
TEXVNS JE TN XPNOoN TWV MAATPOPHMV and Tous KAMITEXVeS. O1 KAAMITEXVES anOKTOUV PEYAAUTEPN
ave€aptnofa kar O10NpaypateuTtkA 1KavoTNTa anévavtl ous YKaAepi kar tous ekdotikoUs ofkous,
d1atapdooovias tov napadoaiakd tpdno diauecordBnaons.

YUVONIKG, @dvnke and tnv épeuva, nws n xphon MKA and tous oUyxpovous €1IKaotKoUs
KOANITEXVES ennpeddlel o€ NOMANAG enfneda tov Tpdno nou ev Al o1 16101 avudapBdavovial tov
€0UTO TOUS K1 TO POAO TOUS WS KAAMTTEXVES. H avaykn y1a ynd1akn napouoia twv KAOAMTEXVDV EXEl
obnyhoe1 atn dnpioupyia NEPIEXOUEVOU EK PEPOUS TOUS, TO 0Noio NpocapudleETal ous EMTAYES Twv
aAyopiBuwv. Etol, po1aler va dnpioupyeitan pia peuoth tautdtnta, 6nou KAANTEXVES nou BEhouv
va npoBdrouv 1o épyo tous kar Bewpolv ta MKA ws éva 16avikéd epyareio npowOnons, vimBouv
v nfeon va vioBethoouv xapaktnpiotkd nou taipialouv otous influencers. H emtedeoukdinta
otV Napaywyn NEPIEXOUEVOU Kal n niean yia ouxvo Kal GINKO Mpos Tov alyop10uo nepiexduevo,
nou Ba 1kavonolel us npoodokies tou kovou, dnpioupyei duoPopia oTous KAANTEXVES Kal TOUS
nep1opidel kaMitexvikd (art block).

O1 KaMItéxves avaldntoly Pia 10opponia petaty tns dnuioupykGTNTAs Tous Kal twv dSnpioup-
yias nepiexopévou, PETagU TNs KOAITEXVIKAS TOUS TaUTOTNTAS Kal tns tautdtntas tou influencer. Agv
NpPénel va napayvwpiotel n onpacia napaydviwy énws 1 UAO Katl o Babuds évtans tou Kai-
TEXVN OTOUS «KOOHOU TNS TEXvNs», kKaBms ¢aivetar éu ennpedlouv Tov 1pOno Nou 0 KAANTEXVNS
Sraxeipicetan tn ouvBhkn auth. Ze kéBe Gpws nepiNTWon, N KAANITEXVIKA TAUTOTNTA UNEPIOXUET
Kan o1 KaANtéxves Oev avuhapBavovian tous autoUs tous kai t douleld tous ws influencers nou
Napayouv NePIEXOUEVO.

YUUNEPAOHATIKA, N épeuva avéDeIEe TS O10POPETIKES NPOTEYYIOEIS KA1 HUVATOTNTES NMoU NPo-
opgpouv ta MKA otous kKalitéxves. ONot o1 kaAtéxves kpivouv Beuikd th xphon tous, pabaivo-
vias otadiakd va d1axeipioviar pe Behuotonoinyévo tpéno us NAATPpOPUES QUTES, MOTE va O10-
QUAGooouV T dnpioupyikOTNTd tous. Av, enopévws, npénel va 6oBel a andvinon ava@opikd
UE T0 «BAvato» Tou KAMITEXVN Kal TNy avukatdotaoh tou and tous infuencers, gaivetar 6u o1
aAyép1Buor kar ta MKA &g «oKoTwvoUv» Tov KAAITEXVN, aAG Tpononotolv tn dnpioupyikdtntd
TOU PEOQ anod TN OXEON TOU HE TO KOO KA1 TOUS «KOOHOUS TNS TEXVNSY.
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H napoUoa perétn avédei€e av un 1 Mo nws n d1anpaypdteuon s dnp1oupy1koeTNTAs Twv
KaMitexvav kan n enfdpaon twv MKA givar éva htnpa nou npoBAnpatidel tous kaAtexves. Eva
nedio yia nepartépw épeuva Ba pnopouce va gival n enidpacn Twv NEPIOPICUMY TWV NAATPOPUWDV
otous KaAtéxves, kaBas napatnpeital otadiakd pia cuvtnpnukonofnon kar Aoyokpioia ous nAat-
Qopues (nx. to Instagram anayopeusl 1o yupvo yuvaikeios othBos). Téhos, kKAt nou avadubnke
oxedOv 0 OAeS IS OUVEVTIEUEETS €ival N aywvia Twv KAANTEXVAOV aMd kar o1 Suvatdtntes Nou pno-
pef va emeéper n Texvnth NonpooUvn otn SnpioupyikdTNTa v KAMITexvmy. O1 TaxUTates aAayEs
Nou QEPVET N Texvohoyia TOo0 ouis NMAATPOPPES 600 Kal pe v Texvnth Nongoouvn efvar Bépata
nou Non anoteholv avukeipevo ocudhtnons yia Tous KaMitéxves. Kheivovtas pe éva Betkd kan ai-
01660€0 tévo Ba napabéow v avaopd pias cuvevieu&lalopevns KaAITEXVIOas: «H téxvn, O,
ta névta, Baoilovtar ota cuvaioBnpata. Onoéte n texvohoyia &e pe poBidel kar &g pe CUYKIVED».
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1. Introduction

his chapter presents a theoretical analysis of journalism’s evolving role in the twenty-first

century. In particular, it provides a critical reflection from the perspective of three reform
“movements” shaping the modern news industry: constructive journalism, networked journal-
ism, and Al-driven journalism. The objective is to provide an insightful view of news production
practices across these three innovative trends, which warrant examination as they persist and
continue to develop despite the ongoing crisis affecting the journalism sector.

The crisis should not be seen merely as a financial recession that has worsened the chal-
lenges faced by the news media industry. Instead, it should be recognised as a structural dystopia
stemming from a crisis of public trust in democratic institutions. For some academics, the journal-
ism crisis has multiple interpretations, depending on the socio-political context in which news
content is produced (e.g., the phenomenon of “networked commercialism” in the West versus
“networked authoritarianism” affecting China, (Chan, 2018). Thus, any understanding of the
social role of journalism innovations requires careful examination of the socio-political environ-
ment in which they develop.

In this context and based on the assumption that no single technology alone can transform
journalism, this theoretical contribution focuses on the evolving culture that defines journalism
in the 21st century, amid a media sector striving for sustainability and efficiency in an era domi-
nated by platforms. We argue that the social change driven by the evolving media industry is
gradual and therefore warrants critical examination.

Although journalism practices have advanced with the digital revolution, newsrooms' focus
on negativity or conflict-driven content has raised significant concerns among scholars, who
emphasise the increasing public rejection—particularly among young people—of news report-
ing (Dennis, 2024; Skovsgaard & Andersen, 2019). Quality remains a vital issue throughout all
stages of media development. Even today, while Al technology is regarded as an essential tool
for improving journalistic and organisational efficiency within media outlets, it cannot deliver
a genuinely positive impact unless other conditions are also fulfilled, such as stable business
models, editorial independence, strong ethical principles, and freedom from political interference
(Opdahl et al., 2023, p.13). The expected goal is to redefine quality in journalism without the
profession of news production and dissemination losing its social role.

2. Constructive Journalism

he origin of constructive journalism dates back to the late 1940s, when a New York-based

initiative called the Good News Bulletin sought to challenge the one-sided focus of problem-
oriented reporting. This was followed by American muckraking journalists dedicated to presenting
solutions for social issues (Aitamurto & Varma, 2018, p. 700). However, both as a practice and a
research field, it developed at the end of the first decade of the 21st century. Examples of this trend
include initiatives proposing solutions-oriented approaches to reporting, such as the Constructive
Journalism Project, the Constructive Journalism Network, the Solutions Journalism Network in the
United States, and the Constructive Institute in Europe (Lough & McIntyre, 2021). Reform efforts in
journalism, or alternative forms such as public, peace, or activist journalism, are recognised as the
preparatory forces that paved the way for the emergence of constructive journalism.
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The constructive journalism trend originates from the work of journalists Cathrine
Gyldensted (2015) and Ulrik Haagerup (2017), who share features such as a focus on solu-
tions, potential, context, and the promotion of democratic dialogue. Both supporters view it
not as a subversive element but as a complement to traditional journalism. Their differences
mainly revolve around the fact that the former approach is mostly inspired by positive psy-
chology techniques applied to news work (McIntyre & Gyldensted, 2017, p. 23), whereas the
latter relies more on cognitive heuristics and biases. According to Bro (2018, p. 516), one of
the key distinctions is that Gyldensted appears to be focused on how this type of journalism
can benefit citizens beyond newsrooms, while Haagerup concentrates on how constructive
journalism should influence journalism itself.

Constructive journalism is regarded as rooted in an earlier form of journalism known
as “civic journalism” (Rosen, 1999), which shares a key trait: the journalist's active role in
shaping the story and interpreting the news and its impacts (McIntyre & Gyldensted, 2017,
p. 22). This similarity does not prevent constructive journalism from developing its own dis-
tinct methods, and therefore more recent scholars view it as an “innovative shift” (McIntyre
& Gyldensted, 2017, p. 20). Furthermore, solutions journalism (and its offshoot, problem-
solving journalism), prospective journalism, peace journalism, and restorative narrative are
considered branches of constructive journalism that employ techniques from positive psychol-
ogy (McIntyre & Gyldensted, 2018).

Propositions and viewpoints on solution-oriented news stories have evolved in academic
circles since the late 1990s. Meanwhile, US media organisations such as the Los Angeles
Times, the New York Times, and ABC captured public attention by emphasising potential solu-
tions to social issues in their reporting. However, it was not until 2010 that this trend gained
significant momentum through various initiatives from both the media and academic sectors,
such as The New York Times' Blog Series Fixes, which was featured in the Columbia Journalism
Review (McIntyre, 2019). Existing research on solutions-oriented journalism or constructive
journalism has recognised these practices with several beneficial effects: increased trust in
media organisations (Thier, Abdenour, Walth, Dahmen 2019), reduced audience vulnerability
to misinformation (van Antwerpen, Turnbull & Searston, 2022b), and the potential to decrease
negative emotions (van Antwerpen et al., 2022a).

Constructive journalism emphasises fostering active engagement with society rather than
simply reporting the news. It involves solutions-focused framing and, by providing relevant
information, encourages citizens to act in both their public and private lives. The critical role
of journalists greatly influences how mediated reality is socially constructed. In other words,
constructive journalism arose as a response to a crisis in journalism, aiming to counteract the
negativity bias in news coverage by including narratives of hope and solutions (Bro, 2018).
Responsibility remains a key aspect of constructive journalism, although supporters disagree
on whether it pertains to the news itself or its broader impact.

Despite years of investigation and development, scholars still seek a more precise
conceptualisation (Bro & Gyldensted, 2021). Under the umbrella term of constructive
journalism, they include journalistic models or storytelling techniques that align with it. For
example, development journalism refers to media professionals acting as catalysts for social
transformation and advocates of government development objectives within society (Kalyango
et al.,, 2017). Both models share principles such as promoting social progress and adopting
forward-looking approaches (Folscher-Kingwill & Wasserman, 2024, p. 5). Another example
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is solutions journalism, which consists of reports offering practical solutions to social issues,
emphasising evidence, perspectives, and constraints (McIntyre, Hopkinson & Dahmen, 2021).

Scholars summarise the core principles of constructive journalism, which include
engaging with the public, adopting solution-oriented frames when reporting on societal
issues, encouraging citizens to act, and highlighting the future possibilities behind the news.
Due to these features, it is viewed as a countermovement that emphasises the need for a more
public-focused approach to journalism (Hermans &Drok, 2018, p. 685). Research and academic
discussion have identified two overlapping schools of thought concerning its principles. The
first presents a framework of six principles proposed by McIntyre and Gyldensted (2018),
while the second aligns with the Constructive Institute’s approach, asserting that constructive
journalism is a third pillar within the overall news cycle, complementing the roles of breaking
news and investigative reporting (Folscher-Kingwill & Wasserman, 2024, p. 8).

Constructive journalism aims to actively promote social change within its framework of
interventionism, hope, and potential for transformation. Rooted in traditional journalistic
practices and norms, it offers news coverage with a new focus, shifting the mission of news
reporting from simply impartially exposing social issues to highlighting practical and effective
solutions designed to foster social good and progress (Aitamurto & Varma, 2018, p. 708). It
encompasses norms that differ significantly from the concepts of objectivity and accuracy,
representing part of the widely recognised normative roles in journalism (monitorial,
facilitative, collaborative, radical) and therefore should not be seen solely as a news genre
(Aitamurto & Varma, 2018, pp. 696-698).

A study examining how solutions-focused journalism influences audiences highlights the
potential of solution-based information to reduce readers’ negative emotions and improve
their positive views of the news content and the potential solutions offered by journalists.
However, no effect is seen in boosting readers’ confidence or their willingness to act (McIntyre,
2019, p. 29). The inclusion of “effective solutions” as a key part of news storytelling should
not cause audiences to see the news articles as less connected to journalism’s core functions
(McIntyre, 2019, p. 30).

Constructive journalism is also argued to share features with service journalism and its
softer forms of reporting, particularly in terms of audience engagement and the interpretation
of journalism’s role. Based on the assumption that service journalism offers an alternative
perspective on constructive journalism, From and Kristensen (2018, p. 715) recognise that
these types of journalism deliver positive approaches to lifeworld issues, provide guidance,
and empower citizens. A study exploring editors’ and journalists’ perceptions of how
constructive journalism is utilised in South Africa recognised its supportive role alongside
watchdog journalism within the broader news cycle. Specifically, their perspective ranged
from describing it as a beneficial way to strengthen watchdog journalism to considering it a
welcome component of the overall news cycle (Folscher-Kingwill & Wasserman, 2024, p. 11).

Furthermore, a study examining the impact of constructive journalism techniques on
the audience’s understanding, trust, and mood in Australia finds mixed effects. A decrease
in understanding accompanied the increase in positive emotions and did not affect trust.
In cases where self-reported interest in the articles was involved, constructive storytelling
proved harmful to trust in the information; however, when it improved mood, it also brought
benefits in terms of confidence (van Antwerpen, 2023, p. 2307).
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3. Networked Journalism

ince the late 2000s, networked journalism has been described as a new news creation process

that is neither linear nor top-down; instead, it involves collaboration between professional jour-
nalists and the public. The public can participate in the journalism production process through
various technology-driven methods, including crowdsourcing, interactivity, user-generated content,
digital forums, blogging, microblogging, and social networks (Beckett, 2010, p. 1). The process of
gathering, processing, and sharing news is managed by online technologies, with journalists engag-
ing with digital users and extensively using social networking platforms. These forms of collabora-
tive activity do not diminish the core functions of traditional journalism (Beckett & Mansell, 2008,
p. 93) but rather enhance them with a “multiplicity of authored stories” (van Der Haak, Parks &
Castells, 2012, p. 2927).

The innovative character and positive impact of this new form of journalism are reflected
in Beckett's definition, which emphasises the shift in perspective on how news flow is gener-
ated (based on a “stream of instant witnessing”) and includes the call for a higher-quality
news environment: “It is a non-linear process, a multi-directional interaction. And journalism
is no longer a self-contained manufacturing industry. It is now a service industry that creates
and connects flows of information, analysis and commentary” (Beckett, 2010, p. 3).

It is regarded as a new form of journalism that supports “new forms of boundary cross-
ing,” transforming journalists into “facilitators of online and offline news production” aimed
at improving public debate (Beckett & Mansell, 2008, p. 92). This new media environment,
shaped by blogs, websites, online social networks, and cyber communities, allows for the
dissemination and interconnection of a broad range of viewpoints, values, and cultures with
ambivalent effects on the audience’s perceptions of the world. In this context, the social im-
pact of journalism is seen as a mixed blessing, recognising that “the new forms of news media
support diaspora communities in many ways, enabling people to maintain ties with towns,
countries, cultural, religious, and political groupings, but, at the same time, they seem to en-
courage increasingly fragmented communicative networks, giving rise to possibilities of mis-
interpretation regarding the values and desires of others” (Beckett & Mansell, 2008, p. 94).

Networked journalism, through live-blogging practices that utilised the hyper-textuality
of the Web 2.0 era, provided more engaging storytelling and changed perceptions of news.
The idea of news as merely storytelling shifted toward viewing it as techno-textual interactiv-
ity (Chouliaraki, 2010). Networked journalism has traditionally relied on digital and online
technologies to gather, process, and share news, involving continuous communication and
interaction with information, as well as collaboration between professional journalists and
the general public. Beckett and Mansell (2008, pp. 93-94) highlighted a pattern of boundary
crossing that allows a wide range of perspectives and cultures to be shared; however, it also
promotes fragmentation within communicative networks.

Conversely, it enabled many ordinary citizens to connect, share, and report on real-life
situations, helping the media industry develop a profile of collaborative news-making pro-
cesses. This marks a considerable shift in the relationship between journalists and audience
members, reducing the journalist's role as gatekeeper. However, some drawbacks accompany
the increased connectivity and interactivity associated with this form of journalism. Audi-
ence contributions, which may be of low quality, do not constantly improve the journalism
discourse, which aims to serve an engaged community.
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In authoritative social contexts, the features of connectivity and interactivity enabled by
the digital revolution have created a crisis in journalism, leading to strict controls between
news media and political power. It is what has been called “networked authoritarianism”,
whose dynamics are driven by a state of hyper-concentration of political and media power
(Chan, 2018, pp. 65-67). Despite reasonable doubts, networked journalism has highlighted
new forms of news production, sparking critical debates about the value and usefulness of
journalism to society and to the individual citizen.

The rise of internet use, combined with the expansion of digital technologies, has cre-
ated a new professional role in the media sector: the networked journalist. These journalists’
stories originate from a variety of practices focused on networked information gathering and
fact-checking. This new approach enables journalists to navigate more effectively within a
globalised information ecosystem, thereby strengthening journalism’s role as a public good.

At the same time, the excess of information production and dissemination facilitated by
internet technology has elevated the role of journalists. They are now called upon to engage
in new professional practices beyond storytelling, including critical analysis, data visualisa-
tion and mapping, and the conceptualisation and creation of interactive graphics. As van Der
Haak, Parks and Castells (2012, p. 2930) stated, “the more we live in a context of abundant
information that is meaningless until treated and conveyed, the more journalists are essen-
tial as intermediaries between data, information, knowledge, and social practice” This new
role assigned to journalists reflects a re-evaluation of journalism culture, in which the digital
realm offers affordances that support greater independence for media professionals from the
constraints of the pre-digital era. Over the last few years, another component of networked
journalism, reflecting its potential to effectively cover social problems, is the emergence of
news flashpoints. These are perceived as an essential factor in shaping discourse in the net-
worked journalism landscape, as they offer stories with diverse interpretations (Waisbord &
Russell, 2020, p. 380).

Overall, the social mission of newsrooms —informing the public, ensuring accounta-
bility, and encouraging deliberation —is strengthened through what Beckett describes as
“networked journalism” and Bruns refers to as “gate-watching/curation.” These concepts
emphasise the role of journalists in facilitating communication among professionals, experts,
and the public by gathering, verifying, and disseminating valuable information from diverse
networks, rather than simply serving as gatekeepers (Beckett, 2010). In this context, Benkler's
(2006) analysis shows that networks can increase engagement and oversight of authority;
however, this potential is only realised when institutions adopt practices that make network
contributions transparent and accountable, such as clear sourcing and structured corrections.
Therefore, while networks have the capacity to boost civic participation, newsrooms must
turn this potential into outputs that serve the public interest.

4. Adopting AI technologies in Journalism

he role of Artificial Intelligence (Al) in journalism is multifaceted and goes beyond simple
automation, as it enables the creative transformation of traditional news production and
distribution. Its new capabilities include the potential to deliver personalised user experiences
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and provide audiences with more detailed, data-driven storytelling. This also enhances editorial
assistance and copy editing, revolutionises content creation and story development, and supports
the identification of misinformation and the execution of investigative journalism. The shift to-
wards Al technology in journalism has not occurred in isolation. Past advancements in audience
analytics, recommendation systems, and digitalisation are believed to have laid the groundwork
for this significant phase in journalism practices, which “demands reflection and adaptation”
(Dodds, Zamith & Lewis, 2025, p. 4).

The different reasons why news organisations adopt Al technology all centre on the hope
that this innovation will lead to greater efficiency and reveal opportunities previously thought
impossible (Simon, 2024, p. 13). These expected results also bring new difficulties, such as the
need for media professionals to maintain ethical standards and to reduce bias through careful
human oversight (Kevin-Alerechi et al., 2025, p. 2).

The increasing importance of Al-driven tools in journalism is mainly reflected in their use
during the distribution phase of news content, such as news recommendation systems, person-
alisation algorithms, chatbots, and others; however, scholars express concern that Al technology
companies introduce new values to the news media sector—such as shareability, sensitivity to
audience needs, scalability, or effectiveness—that may not always align with core journalistic
principles (Helberger, 2024, p. 4).

In this regard, incorporating Al technology in news practices has raised several challenges,
among which scholars prioritise the news industry’s enfeeblement due to news publishers’ grow-
ing dependence on technology companies. It is argued that Al reformulates the news industry
and the information ecosystem by further rationalising news work in alignment with the in-
centives and context of news organisations’ operations (Simon, 2024, pp. 5-6). The value of
new technology, which is characterised by “rationality, efficiency and speed”, lies in “providing
greater efficiency and effectiveness in some contexts” by refining a wide range of journalism
tasks or by replacing news making procedures traditionally related to human initiative (Simon,
2024, p. 20).

The question of whether Al can improve the efficiency of journalism tasks cannot be de-
finitively answered, as experts and practitioners hold varying views, ranging from optimistic to
pessimistic assessments (such as freeing news workers from time-consuming and demanding
procedures versus imposing new requirements). This ambivalence creates difficulties in determin-
ing whether Al can help increase quality or quantity (Simon, 2024, p. 19).

AT has revolutionised how news is gathered, reported, and consumed through the increasing
use of new technology in journalism. It involves practices such as automated news storytelling,
translating and converting speech to text, enhancing data mining and analysis, personalising
content to suit the audience’s preferences, conducting fact-checking and verification processes,
and boosting subscription rates. This extensive use of Al is accompanied by several risks that
must be carefully managed. These include algorithmic bias resulting in biased news content, the
potential for poor data quality, privacy and security vulnerabilities due to large data volumes,
and limited transparency and ethical concerns in the deployment of Al technology (Banafi,
2024, p. 3957).

Through Al-driven technology, journalism is believed to be undergoing “a retooling of
news» (Simon, 2024), increasing the existing reliance of the news industry on the technology
sector, especially the large platform companies that dominate the Al field. The role of big
technology platform companies (e.g., Google, Amazon, Microsoft) in shaping the use of Al in
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the news sector is reflected in publishers’ dependence on these entities’ Al infrastructure and
applications primarily for business and distribution tasks. Based on this trend, scholars discuss
the shift of modern societies from “technological determinism” to “corporational determinism, »
implying that the omnipotence of big tech giants is anything but a temporary phenomenon. This
new concept has emerged to highlight digital media companies as significant contributors to
socio-technical development in a landscape increasingly influenced by major technology firms. It
reflects a core narrative of the Web era, emphasising the role of digital corporations in shaping
technology and society over time (Natale, Bory & Balbi, 2019, p. 334).

Implementing Al-driven technologies in journalism is neither inherently positive nor
negative; rather, it is a development prompted by the Fourth Industrial Revolution that presents
both challenges and opportunities for the journalism sector. According to Papp (2024), the
profession must protect itself by effectively balancing technological progress with the ethical
use of Al, carefully regulating Al's role in the media industry, and ensuring sufficient Al literacy
among news media professionals. A guiding principle for all these measures is argued to be the
goal of making AI technology a helpful tool that enhances information quality and accessibility.

Creativity and originality in journalism may have been influenced and transformed by
the rise and spread of the aforementioned trends in the media sector, but they still exist and
remain essential, contributing to the core of journalism's role in shaping societal change, such as
introducing new patterns in news production, distribution, and consumption.

The Al shift in journalism is seen as transformative, much like past innovations have affected
the media sector; however, it remains uncertain what the depth and duration of this change will
be. Even if Al in journalism is standardised, operating as the extension or accelerator of other
trends in the media field, its impact on the discipline of news-making is expected to be indelible
(Dodds, Zamith & Lewis, 2025, p. 4). The possibility of reconfiguring journalism in a significant
manner makes scholars believe that Al is more than an ephemeral new technology that calls for
contemplation and adjustment.

5. Conclusions

his theoretical contribution aims to demonstrate that we cannot fully understand the implica-

tions of journalism in 2 1st-century society without first considering how valued new journal-
ism is by its recipients. The development of technology, combined with significant social trends,
will always motivate journalism to adapt to change. However, the social dynamics of journalism
will not flourish or remain transparent in any era if news production is not carried out in accord-
ance with specific quality standards. In the platform-dominated era, understanding the social
dynamics of journalism, which includes a broad range of practices, may require us to adopt, as
Deuze and Witschge (2017) suggest, a perception of journalism ontology that goes beyond indi-
viduals and institutions.

The three innovative “movements” in journalism, analysed in this chapter, can be seen as
“breaking points” for the media sector, even though their appearance varies over time. However,
they share a common characteristic: the disruption of media professionals’ roles, practices, and
routines, which raises the question of how news-making and dissemination influence informed
citizenship and political accountability. For years, conventional journalism has been a vital source
of information that supports democracy. However, in the platform-driven era, new journalistic
roles are necessary that go beyond merely reporting problems or conflicts in society. In a net-
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worked society, creating an informed citizenry seems impossible unless news organisations re-
store public trust by rebuilding their reputation as credible and relevant institutions.

The reform initiatives discussed in this chapter are significant factors in changing journal-
ists’ social roles. By creating new roles for both digital users and media professionals—such as
investigators, creators, reactors, remixers, and redistributors of news content—journalism has
evolved beyond the outdated mission of the traditional media era. However, in the platform-
dominated age, constructive journalism, networked journalism, and Al-driven journalism should
assume roles that serve as a counterbalance to the “blurred boundaries between information and
affect” that influences the media environment (Chadwick, 2013, p. 6).

The innovative journalism practices are a crucial aspect of the long-standing digital trans-
formation experienced by news media organisations worldwide, with the latest development (AI
journalism) being regarded as the “tip of the iceberg” in a series of digital multitasked processes
undertaken by journalists who have assumed the role of “digital curators” (Pavlik, 2023, p. 92).
This transformation requires exploring new sustainable business models within the media sector
aimed at safeguarding, operational efficiency, core journalism values, and quality preservation.

The vision of networked journalism that fosters a global dialogue respecting humanity
(Beckett & Mansell, 2008, p. 99) may have seemed utopian; however, this form of journalism
has been vital in establishing a new foundation for achieving the ideal of informed citizens. The
previous expectations regarding networked journalism as a facilitator of public debate need to
be further developed in today’s post-truth society, alongside the spread of constructive journalism
and the integration of artificial intelligence into journalistic practices. Furthermore, the earlier
view of networked journalism as a liberating force from “strict corporate control” with positive
effects on society through meaningful interpretation of information (van Der Haak, Parks & Cas-
tells, 2012, p. 2935) may have faced several challenges, but, on the other hand, it has familiarised
the public with the need for sense-making, contextualisation, and explanation provided by more
comprehensive journalistic storytelling compared to the past.

The argument that a single technology, such as Al, cannot act as the catalyst in shaping
the news (Simon, 2024, p. 38) remains valid, especially in an era dominated by platforms where
enthusiasm for improving journalism workflows through Al coexists with concerns about poten-
tial risks. This is illustrated by systematic reviews showing that journalists mainly view Al as a
transformative tool for increasing efficiency in tasks such as transcription, tagging, translation,
searching, and personalisation; however, they are divided over its implications for costs, job se-
curity, and core values.

In this context, news media organisations must prioritise adopting Al-driven technologies
by investing in digital initiatives that support journalism'’s social mission: Al/data methods ena-
bling “algorithmic accountability reporting” that extends the watchdog role to platforms (Dia-
kopoulos, 2014), greater exposure to public-interest news content thoughtfully curated through
nudging the recommendation algorithms, not the users (Yu, Haroon, Menchen-Trevino &
Wojcieszak, 2024), universality and pluralism served by news recommenders (Helberger, 2019),
as well as public-value approaches to personalisation that route essential civic information
to communities while preserving pluralism (Vrijenhoek et al., 2021). Hence, Al can bolster
journalism’s social mission when it is deliberately guided by values such as watchdogging,
diversity of exposure, and access—alongside transparency, editorial control, and public-value
metrics, which must remain non-negotiable. Without these elements, there is a risk of eroding
trust, diversity, and capabilities, especially in less affluent news organisations.
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The disruptive forms of journalism discussed in this chapter may no longer be new;
however, they continue to develop in response to trends driven by the proliferation of
new media platforms of all kinds. The social change underlying this development is closely
connected to new forms of boundary crossing that have emerged within the so-called platform-
dominated society. Digital platforms and spaces designed for public debate have prospered
as a result of these forms of journalism; however, this type of social change is challenged by
the increasing credibility crisis affecting the media and political institutions. The trends in
journalism’s evolution can be viewed as socially beneficial if media professionals focus on
practices that enhance operational effectiveness, improve journalism quality, and disseminate
more relevant content to digital users. They certainly offer transformative potential for the
media sector, shaping the ongoing evolution of the communication industry; however, in
practice, media professionals must consider a wide range of challenges.

Considering the many practices that now make up journalism and based on Deuze and
Witschge's (2017) argument that today’s journalism is reconfigured as a post-industrial,
entrepreneurial, and unconventional way of working, we propose a re-conception of the social
role of journalism that extends beyond the set of values, principles, ideals, and practices that
characterise this profession. Journalism is not only an adopter and reflector of social changes
related to the media and communication field, but also a creator of them.

Constructive journalism, networked journalism, and Al-driven journalism represent new
roles for journalists that do not necessarily threaten the quality of their professional identity
but establish new models of information provision, fostering an inherent social change in
how the information society fulfils its role. This trend is exemplified by the networked nature
of news work and the shift of the media field towards the so-called “post-industrial” model
of news-making (Anderson, Bell & Shirky, 2012).

In conclusion, all three trends can create a network of conditions that allow journalism
to regain its diminished social mission. While networked journalism has assisted media
professionals in becoming “moderators of conversations” between themselves and their
audiences (Jarvis, 2007), Al'in journalism introduces a new kind of moderation between media
professionals and robots, amid a growing trend of constructive journalism that aims to remind
us that journalism can reinvent its comparative advantage in any era, as long as it remains
attentive to the continuous changes within the communication landscape.
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Avanapaotdosls KIVhUAtwV KOIVGVIKAS Opyns ota agpn-
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Representations of social outrage movements in
Greek print media narratives: The ‘Indignants’
and the ‘Tempi movement’

NEPIAHWH

To dpBpo autd etetaler tov PONO P TOV
onofo ta EMNVIKA €viuna PEca evnpEPWOnNS
avédeitav, pYéoa and ta apnynuatd tous, Ty
KOIWVIKA Opyn Mou ekppactnke anod ta Ki-
vAhpata twv Ayavakuopévwv (2011) kar twv
Tepnav (2023), o duo Siakpités nep1ddous
kpions. Ecudadovtas otnv Mpoogyyion 1MV
eMnVIKQV epnpepidwv — H KaBnpepivh, Ta
Néa ka1 To BApa —, Sigpeuvolpe tov Babuod
otov onofo ta dnpoacioypaikd aenynuata
ouvéBahav atnv evbexdpevn evduvdpwon au-
TV TV KIVNPAtwy. H peAétn emxeipel va avi-
XVEUOE! Kal va epunveVUoel mOavés PetaBoAés
otov VO, OT0 MACiolo Ka1 otn otdxeuon s
dnpooioypa®ikns agnynons, o ouvdaptnon
e v e€eMoodpevn duvapikn twv dUo Kivn-
HATWV.

AEEEIZ-KAEIAIA: Avanopactdosls v pé-
OWV EVNUEPWONS, EVIUNA PECA EVNUEPWONS,
KOIVWVIKO kivnpa, kpion oucthpatos aiav,
01KOVOIKN Kpion

Stefanos Pnevmatikos, Paris-Panthéon-Assas University

ABSTRACT

This article examines how the Greek print media
highlighted, through their narratives, the social
anger expressed by the Indignants movement
(2011) and the Tempi movement (2023), two
collective mobilizations emerging in distinct pe-
riods of crisis. Focusing on the coverage of three
Greek newspapers — I Kathimerini, Ta Nea and
To Vima - the study investigates the extent to
which journalistic narratives contributed to the
empowerment of these movements. It further
aims to identify and interpret potential shifts in
tone, within the broader framework and orien-
tation of journalistic storytelling, in relation to
the evolving dynamics of those two movements.

KEY WORDS: Media representations, print me-
dia, social movement, crisis of ethical values,
economic crisis
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1. ©ewpnuikd nAaicio, npoBAnpatikn ka1 pebodoloyia

ztéxos ToU GpBpou givar va avadeiter tov 1pono pe tov onofo n kovwvikh opyh, otav ekppaletan
péoa and éva Kovwviko Kivnpa, anotunmvetal ano ta Yéoa padikhs evnpépwons kar d1apop-
Qmvetal og dnuoaoio agnynpa. Eoudloupe oe 600 oUyxpova, EUBANHATKE KOVWVIKA KIvVApATa,
drapopeukhs puaons, nou ekdnAdBnkav otnv EANGda: 1o kivnpa twv Ayavakuopévay (2011) ko to
kivnpa twv Tepnav (2023). Onws emonpaivouv o1 Charles Tilly kan Sidney Tarrow (2015), 1o ko1-
vvIKS Kivnua ouviotd «pia d1apkn ekotpateia yia tnv npoBoAn artnpdtwy, n onoia xpnolponolel
enavolapBavépeves avanapaotdaoels yia va yivel yvwoth oto euputepo duvatd kovd kai n onoia
Baoiletan og opyavaers, diktua, napaddoels kar aMnAeyyUn» (0. 193). Zto nhaiolo autd, e€etd-
Coupe us piles twv 6UO Kivnudtwy, Ta arthpatd tous, Kal t S14pKeId Tous oto Xpévo. ANMWOTE,
«bev yevvoUv OAd ta ene10661a oUYKPOUCEWY KOIVWVIKE KIvAuata Kal Oev eival GAa ta KOVwVIKE
Kivhpata 1kava va dratnpnBolv yia peyaho xpovikd didotnuax (Tilly, Tarrow, 2015, 6.193).

Kowd onpeio twv dUo Kivnudtwy anoterei n avdykn va ekppacouv v opyh tous os OUo
drapopeukes nep16doUs Kpions. Znv Npwn nepintwon, npdkeital yia pia oikovopikn kpion, katd
v onoia to EMnvikd Kpdros, epappdlovias noNukes Atdtntas, emxelpel va avianokpiBel ous
anaithoels twv davelotwyv tou. Xn deltepn nepintwon, n opyh apBpdvetar ws aviidpaon otnv
Kopugwon pias kpfons cucthpatos aflcy, n onoia tpo@odoteital and NnoAtuKoUus Napdyoves Kan
TS avTioTOIXES PNTOPIKES TOUS, OMG Kal and €va onPavTIKG YEPOS Twv ENNVIKDV péowy padikns
evnpépwons. Ta teheutaia kahoUvian va oeBaotolv autd nou o Oupnépto Eko anokaei «uia Be-
HENIOON apxn s dnpokpatikhs dnpoatoypadias : [to Siaxwpiopd] twv yeyovotwy and us andyels
» (Eco, 2015, 0. :57).

Oewpnukd onpeio ava@opds autns s PEAETNS anotelel n éwola s «MOATUKNS TWV OU-
yKpoUoewv», onws éxel drapopewBei and tous Charles Tilly ka1 Sidney Tarrow (Tilly, Tarrow,
2015, 0.193), n onoia :

« [...] anoteheitar and aMnAemdpdoels drnou o1 HPWVIES yeipouv agIOEIS Nou €nn-
peadouv Ta CcUPPEPOVIa MWV SPWOVIWY, 0ONYWVTAS OT0 CUVIOVIOUS Twv Npoonabeiiv
OT0 OVOPA KOV CUUPEPOVIWV N MPOYPAUUATWY — KA1 OMOU TO KPATOS EUNAEKETal, Efte
ws anodéktns s afiwaons, €fte ws unokivnths s, €ite ws pito pépos. H nohukh twv
OUYKPOUGEWY CUYKEVIPMVE! EMOPEVWS Tpia yvwaotd otoixefa tns kovwvikns {whs: tn ou-
yKpouaon, T ouMoyikh §pdon kar tnv nohtikn » (Tilly, Tarrow, 2015, 0.26-27).

Y10 nNhaiolo autd, o1 avanapactdoels Nou d1apop@@vovIal and ta Péoa EVNUEPWONS yUpw
ané v e&ENEN twv dUo KIvNPATWY, Pas EMTPENOUY va O1EPEUVACOULE TOV TPAOMO HE TOV 0noio n
Kovwvikh opyh apBpdvetal h anociwndtal otn dnudoia aphynon. O Stewart Hall, unoypappi-
(a1 Nws «n avanapdctacn anotehel ouoides uhua tns d1adikaocias péow tns onoias to vonua
napdyetal ka1l avtaANGooeTal PeEtaty twy PEADV pias kouAtoupasy (Hall, 1997, 6.15). Yno authv
n Bewpnukn okomd, Ta PECA EVNPEPWONS £XOUV TN SuVATOTNTA PECW TwV AEEEWV MOU EMAEYOLVY,
TOU UQOUS ypaphs aANG Kal Twv 1kdvwv nou npoBarouy, va kaBopilouv tov Tpdno He Tov onoio
napdyetal éva vénpa os oxéon pe éva yeyovos. Eav yia tov Hall o1 avanapaotdoeis napoucidlo-
vial ws npoiévta Adyou, yia tov Walter Lippmann pia avanapdotacn avuiotoixel o€ pia vontkn
€1kéva nou dnuioupyei 0 AvBpwnos yia va epunveloel KOAITEPA Tov KOopo. Me Bdon authv v
NPOCEyYYIoN, Ta Péoa evnpépwons éxouv T duvatdtnta va dnpioupyouly éva «peudo-nepiBAAOV»
(Lippmann, 1922, 0.16), evtds tou onofou o 6éktns npoohauBdver ta yeyovdta avéloya pe Tov
TPOMNO MOoU Ta PYEoa evnuépwons to emBupoly.



SociAL CoHESION AND DEVELOPMENT [111]

YTOX0S auThs Tns peAétns efval n avddeiEn tou pénou pe tov onofo ta péoa evnuépwons,
EMAEYOVTAs TN Otpatnyikh npomonons evos unvipatos, d1apop@@vouy pia avanapdotaon, Kai
Kat' enéktaon pia otdon Pnpootd o€ €va yeyovos, EMIXEIPMVIAS €V TEAEI va EMNPEACOUY TNV OpUN
twv Kivnpdtwv: «n yvwotkh diadikacia katavonons twv NMANPOGopIny dev UNopEl va avantu-
XOel xwpls évav Puxikd UNXaviopd Mou eVOWHATMVE! TN yvdon O avanapactdogls oUANYNS»
(Charaudeau, 2011, 0.75).

Y10 nhaiolo auto tibetal 1o akdAouBo epwTNUA @ NWS éva «AKATEPYAOTO YEYOVOS» ETATPE-
NeEtal o avanapdotaon Kal Katonv napouatddetal oto Kovo ws ahynua anod ta péoa evnpé-
pwons; 1o Bewpnukod pas undBabpo evtdooetal ka1 n avéiuon tou Patrick Charaudeau pe 1o
«oupBOAaIo emkovwvias twv péowv dadikns evnuépwons» (Charaudeau, 2011, 0. 94), 1o onoio
OUYKPOTET Tov avaykaio «dnpdaoio xmpo nAnpopdpnons oto nAaiolo tou onofou kataokeudletan
n énpodaoia yvapn» (Charaudeau, 2011, 0.94.). LUp@wva pe TV aviluoh tou, n petaBaon and to
yeyovos otnv efdnon nepvd péoa and ta akdAouba otadia: éva yeyovos e aKaTéPYaotn apxikn
HOP®N, NMouU Opws eMEEXETAT AUTOPATA KAMOIES EpUNVEIES, petatpénetan oe €idnon, n onoia katd-
mv napouaiddetal and ta péoa evnpépwaons. Auth n dradikacia eEaptatal andAuta ano tov IPono
nou ta péoa avuAapBdévovtar to Koo Tous. IKonos Tous gival va O1apop@oouy Ty €idnon €tol
(MOTE TO KOO va TNV NPocAdBel kai e T og1pd tou va enavepunvevoel (Charaudeau, 2011, 0.94).

Mcs Ouws anoTUNMVETal 10 «OUPBOACIO €mKOIVavias Twv PECWV EVNUEPWONS» TOU
Charaudeau ous nepINTOEIS TV KIVNPATWY Twv Ayavaktopévwy kal twv Tepnay; Moior na-
payovies ennpedlouy TN OTAON TWV PECWV EvNuEPWONSs anévavu ous O1ekd1knaels tous; Yndp-
xouv e€wyevels napduetpor nou uneioépxovial otn «od1adikacia cuvalayns» (Charaudeau, 2011,
0.94népa and 1o nNpo@il ou anodéktn tns €idnons; Ta epwthPaTa autd Pas odnyouv NAéov va
€€eTAoOUPE NS Ta EMNVIKA PEoa evNPEPWONS NAPOUCTAcaY TS CUYKEKPTUEVES CUMOYIKES avil-
Opdoeis ka1 Nws o1 dnpdaoles apnynoels ouvéBaiav otn vonuatoddtnon twv SU0 autdv KIVAPETWY.

H kevtpikn npoBAnpatkh ths peAétns ouvoyicetan ws €6hs: o€ no1o BaBud ta eMnvikd éviuna
péoa evnuépwons ouvéBalav péoa and t otdon tous oty evouvauwon twv dU0 autiv Kovw-
VIKQV Kivnpdtwy; H perétn Sopeftan yUpw and 6Uo Baoikous G&oves: tnv kKGAUYN TwV YeyovoTwv
Katé tn ouydn eueavions KABe KIVALATOS Ka1 TS EVOEXOUEVES PETAOTPOPES OTN OTAoN TWV JECWY
EVNUEPWONS KATA Thv nopeia eEENENS TOUs.

H épeuva emkevipvetal, apevos, ous dnPoIoypapikés Nnpoosyyioels 1p1wv epnuepidwy (H
KaBnpepivh, Ta Néa kat To Bhpa), kar agetépou, ous SnADOEIS MONTKWOV NPOCMNWY NOU apo-
pOUV oIS KOVWVIKES N nBIKkES HiexkdikNaels twv OUo Kivnudtwy. O1 TPEIS auTés epnuePides emAé-
xOnkav Ye yvapova tov S1apopetikd NOATKS Kal 10€60A0yIKO TOUS NPOCAVATONOUS HE okond tn
oUyKpIon anokAvouowy npooeyyioswv. H ta&ivopnon twv apBpwv npayuatonombnke Baoer 6Uo
Kp1tnpiwv : to Bepatikd Kkar to xpovikd. Xe 6 apopd 1o Bepatkd, ta dpbpa oxetidoviar dueca
1600 e us O1ekdikNaogls 600 Kal Je v €6ENIEN Tns Suvapikns twv duo Kivnpdtwy. Qs npos 1o
XPOVIKO, EMAEXONKaV TPEIS H1AKPITES PACEIS NPOKEIPévOU ta ApBpa va Siaxwpiotoly O UNOEVo-
NTES @ N oUyPN gUEAVIons Twv dUo Kivnpdtwy, n nepiodos KopUPWOns tns SUVANIKAS TOUS Kal
LETAYEVEOTEPES OTIYUES ENETEIOKNS PUONS N KPIoTUNS CUYKUPTas NMou ta péoa evnuépwans enéaegay
va avagpepBouv ek véou oe autd. H ouykekpipévn peBodoroyikn Npocéyyion €xel ws otoxo tn Ote-
peUVNON pias evOEXOUEVNS PETACTPOPNS TNS OTAONS TWV EVIUNWY PECWV WS NPOS TS S1EKOIKNTEIS
twv 600 KIVNUATWY OTo XPOVO.
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2. H ouykpdtnon ka1 to nAaiolo 61eKSIKNGEWV TOU KIVALATOS
WV AyavaktiopHévwv

0 618yyehua tou npwBunoupyou NMwpyou Manavdpéou anod to Kaotehdp1lo, tov Anpihio tou

2010, pe 1o onoio npoavayyeABnke n unaywyn s xdPas oto Pnxaviopd otnpigns tou Ate-
Bvous Noptopaukou Tapeiou anotéhece onpeio anokGAUYNS: T0 EMNVIKS XPEOS, JEXPT TOTE apn-
pNUEvN €wo1a, HETOUOIDVETAT O pia dpeon angiAn yia Ty kaBnpepivotnta wwv NoAitwv. Ta peoa
evnpépwons atnv NpoondBeld tous va anokpuntoypagnaoouv to d1dyyeAda, utoBetolv éva Adyo
nou avanapnyaye pia og1pd Kupiapxwy EVOIWV : «ayopés», «Unxaviopds othpiEnsy, «aoputia,
«Kkavovesy, «avaopaieiax. MNapadMnia, ecualouv oto poro tns Mepuavias kat tou AieBvous Nopi-
opaukou Tapeiou, nou 6nws eaivetal Ba ivar kataAutikés otn diaxeipion s kpions.

Ta npwtopavh pétpa Aitdtntas nou emBANONKav atous EANves NONTES KATtw and tov éAeyxo
s Tpoikas, evos TPIPEPOUS OPYAVOU anotehoUpevou and eknpoonous ts Eupwnaikns Emrpo-
nns, s Eupwnaikns Kevipikns Tpanelas kar tou AieBvous Nopiopatikou Tapeiou, nupodotavtas
pia kovwvikn avacpdaeia, odhynoav atn dnyioupyia Tou KIVAPATOS Twv Ayavaktopévay. Me ty
ovOopaoia auth anokahouvial ta KIVAPATA MouU aviitiooovtal oty epappoyn MOMTKMY AItOTNTas
o1 onofes utoBetolvtar oe xwpes ts Nouas Eupwnns, 16fws otnv Ionavia kar tnv Moptoyaha, and
10 2011. O 6pos «ayavakuopévos» MPOEPXETAl ANd To apxaio eAAnvikd Gyav kal 1o phua GxBo-
par. Katd v nepfodo ts oikovopikns kpions, o1 EAnves aioBdavovtav 6u dev pnopoloav niéov
va avté€ouv 1o BApos twv pétpwy MTdtntas nou tous eixav emBANBel and us eupwnaikés apxés.
EuBAnpatkh npos tnv eEENIEN Tou ouykekpIpévou Kivapatos Bewpeital n Siadniwon diapaptupias
nou npaypatonoinBnke tov Mdio tou 2011 otnv Ionavia pe v katdAnyn s niateias Puerta del
Sol tns Madpitns. Ze 6u apopd v EMGSa, o1 SiadnAwoels autés ektuhiooovtal 16iws and tov
Méio éws tov NoéuBpio tou 2011.
O1'EMnves 6100nAwtés enéhe€av tnv NAateia ZUvidypatos y1a va ekppdoouv Ty opyh Tous: «

[...] o anotéheopa tou Kivhpatos Ba kabdpile v Nnpoownikh Tous (wh Kar T HENOV TNS XDPAS»
(Simiti, 2016, 0. 42). O noNiukés cupBoAiopds Mou xapaknPidel T cuykekpIPévn NAateia aru-
oloveif tnv emAoyh tous: NpokeItal yia pia popen avunapdBeons petagy tns avunpoowneUTIKAS
dnpokpatias nou ekppddetar evids tou KovoBouAiou kai tns dpeons dnpokpatias nou anotun®-
vetal péoa anod us d1ekO1kNoels evds KowvikoU Kivipatos. To S1akUBgupa yia tous 61a6nAwWTES
eival O1NAAS UONS: agevos, N ekOAAWON Ths OPYNS ANEvavt Otous KUBEPVMVIES NMoU dyovtal Kat
@épovial and tous OAVEITTES, ka1 apetépou, o Bupds anévavu otous Eupwnaikous Bgopous, nou
avt va NpooTatéWouy, PETATPENOVTAl O€ THWPOUS €vds OAOKANPOU AdoU KAtw and Ts eMTayes
TWV ayop@v. X1o S1apop@OULEVO OKNVIKG auThS TNS KOIVWVIKAS €Kppaons avadeikvUetan viova,
p€oa and ta okANPAa pEtpa Nitdtntas, n e1kova pias «Feppavikns Eupnns» nou evoapkmVETal OTto
npdowno tou unoupyou O1KovopTK@Y, BOApykavk Zéiumie: «Ta kowwvikd Kivayatd [...] npoobi-
opilouv tous avundlous. H avantuén pias avunoAiteutkns tautotntas eivar {wukh npoinéBeon
yia ouMoyikh 6pdon» (Simiti, 2016, 6.42).

2.1 H npwtn uPAnuatikn ouyKEVIpwon twv Ayavaktiouévwy
H npmwn peyaAn ouykévipwon d1apaptupias twv Ayavakuopévwy npayuatonoleital v 25n Ma-

jou 2011. Avtanokpivopevor o€ éva PHadko KANEOUA PEOW KOIVWVIKWDVY O1KTUWY, XINAOES MOAftes
ouyKevIpMvovIal, TOoo otnv mAateia Xuvtdypatos, otnv ABhva, 00 Kal ous KEVIPIKES MAATEiEs
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HekabwV EMwV NOAeWV TS XWPAS, MPOKEIUEVOU VA EKPPACOUV TNV OpYN TOUS KATA TwV NMONTKDV
NTéTNTAS. ZToV andnxo aut®y twv PHadiKy KIVNTONOoINCEWY, Td EAANVIKE éviuna Péoa EMKEVIPW-
VOUV TS avVaAUGCEIS TOUS OTNV anoKPUMTOYPA(GNon Twv Xxapaktnpioukmy ToU KIVAUATOS.

Tnv enopévn s ouykévtpwons, n epnuepida H KaBnpepivi dnuoaoielsr éva dpBpo e titho

«X1INAdes ayavakuopévol oto ZUvtaypa kal ahou» (2011) kar emkevipwvetal otnv
kaBoAikh &1éotacn tou KIVAPATOS Kal ous NaveAadIkés oUYKeVIpwoels xIAdwy diadn-
AOTAV. ZT0 NPWTocéNdo s, EMXEIPET va OKIAYPAPAOE! TO NOPTPETO Twv O10dNAWTWY,
eonglovias v avaAuch tns OTov NOAUPOPPIKO XAPAKTNEA TOU KIVAUATOS Nou S1apoppo-
VETa1 NéPa and KOUPATKA Xapakinpiotukd :«Mapées véwv, avepyol, nodnidtes, (euydpia
ouvtagloUuxwy, PHapddes pe Kapotodkia, avannpol pe apa&ioia, unidykep pe iPhone, yid-
nnoes pe poUxa ts ouAelds, NNIKIWPEvol [...]» («X1Mades ayavaktopévol oto Yuvtayua
ka1 aMoU», 2011).

Anod v nAeupd tous, 1oo Ta Néa 6oo ka1 To Bhpa unoypappifouv tov UECO OUOXEU-
Opd TOU EMNVIKOU POVTEAOU «Ayavaktopévwyy» pe o 1onaviko. H epnpepida Ta Néa tovilel nws
«xpwpa Ionavias nhpav xBes to andysupa o1 nhateies o SekAdes NOAeIS o€ OAN TNV EANGOa [...].»
(«To npwto dnuowheiopa. Atauaptupia aAd 1onavikd ous nAateies», 2011).To Bhpa, pe t ogipd
T0U, Napanéungl o Pia NPOKANON nou Qépetal va €bnke and tous Ionavous ayavaktopévous
s nhatefas Puerta del Sol, Ayes pépes vwpitepa, anoteAmvtas nnyn éunveucns yia tous EAANves
Sdradniwtes: «Kavie nouxia pnv Eunvhooupe tous EMnves» (IopanAidou, 2011). Avtanokpivépevor
ot0 KéAeopa yia Ty enfteutn pias «npaypatkhs dnpokpatiasy, o1 EMnves 1adnhwtés anaviouyv:
«tunvhoape» ((Iopaniidou, 2011).Ynoypappilovtas tnv naveupwnaikh 61dotacn tou KIVAPATOS,
n epnuepida petapéper ta Adyia twv SiadnAwtwy kar tnv emBupia Siathpnons twv SiekdikNoewy
T0US Péaa oto xpovo: «OUTe Ndue, oute epxOPaAote, pévoups €8 [...]» («OUte ndye, oute epxdua-
ote, pévoupe 6. Epeis otous HpdUOUS T KOPPATA Oto ynpokopeio», 2011.).

O1 1pg15 epnuepides unodéxovar tn cUYKPGTNON TOU KIVAUATOS, APXIKA EMIXEIPMVIAS VA ano-
KPUMNTOYPAPACOUV Ta XAPAKTNPIOUKA TS TaUTdTNTAs Twv H1adnAwtdy, Kal katémv ekppalovias
TNV avNoUuXia Tous ws MPos TN CUVEXION Twv NMOATUKOV Aitdtntas nou Ba ofuvouv, oUupwva pe
NV avaluon Tous, akéun NEPICOOTENO TS AVUINAPABETEIS TWV KOYPATK®Y Napatdewy evids Tou
KovoBouhiou.

2.2 H ékppaon s opyns kai n otabiakn anopuBornoinon tou Kivipatos

H npwtn diapoponoinon otnv Npocéyyion Tou KIVAKATOS and ta éviuna péoa eggavicetan v 5n
Touviou 2011. H véa ouykévipwon diapaptupias nou die€dyetan otnv nAateia Zuvidypatos odnyei
og aMaynh otdons anoé v NAeupd s epnpepidas H KaBnuepivin, nou niéov eouddel otov 1péno
€kpPaons s opyns: «avnouxia [...] npokahouv o1 NponnAakIopPo! Kal o1 opyavwpéves NPdcels
Bias evavtiov noNuKdv npoonwv» («Opyh MONTwY, aMd kal akpaia gavéueva», 2011).. Ma-
PAMNAQ, n epnuepida kdvel Adyo y1a «akpaia eavopeva» nou dradpapatifoviar ektds tou Kovo-
Bouhiou. Me éupeco tpono apnvel Nep1BmP10 €E0U0IWONS TOU KIVALIATOS e opddes tapalicv nou
Hovadikds tous okonds ivar n npdkAnon engicodiwv Bias.

And v nAeupd s, n epnuepida To BApa pe g1pwviko Ugos diaxwpilel Tous Ayavaktiopevous
s Gvw Kal s KATw NAateias Yuvidypatos: «Xta «opeva»» tns nAateias [...] 10 anokahoUpe-
VO «NatpIwukd» KOUUET Twv ayavakuopévwy, nou [...] nepithauBdvel kaBévav o onofos akopn
eunvéetal and ouvBnpata winou «n EANAda avnker otous EMnvesy. [...]» (XapaAdunous, 2011).).
AvtiBeta, og 61 a@opd 1o vOTIo THAKA TS, cUPPWVa PE Ty pnuepida, autd ouykpoteital and «op-
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yavwpéva kar pn oxhpata s Ap1otepds [...], gortntés, ouvdikahotes, dnyoatoypdpous, S1avoou-
pevous, aMd kar nepactikoUs nou gidav «pwui» (NoArukd) kai éuevav [...]» (XapaAdunous, 2011).

Téhos, n epnpepida Ta Néa, ouykprukd pe 1s SUo AAes epnpepides, eppavidetal mo unootn-
PIKTIKA WS Npos Ts O1ekOIKACEIS TOU KIVARATOS KAvovtas AGYo y1a To «nxnpd phvupd [nou] éoteihay
o1 paQikotepes and k&Be GAN @opd [...] cuykevtpwoels twv Ayavakuopévwy tooo otny Miateia
Zuvtdypatos 600 kal og AMES NOAEIS Tns xwpas » («Mnvipata kar OMdppatar, 2011).

Metd tn dradnAwaon ts 29ns Touviou 2011, o1 tpels pnpepides NpoBAAOUY NAéOV WS KOIVO
onpeio avapopds ta nepiotatikd Bias. O1 kowwvikés 1ekdIkNaels Tou Kivhpatos tiBevial otadi-
akd oto nep1Bwplo. Qotdoo, akdun Kal o€ aUTAY TV nepintwon, pnopoupe va diakpivoupe uia
d1apoponofnon s napouaciaons twv 16hcewV avdueoa ota tpia évtuna péoa. Tn oulyuh Nou ol
epnuepides To Bhpa kar H KaBnpepvh avagépovtan eKTEVmS oUS UAXES OWUa PE OWPA UETAEY
tapa&iv ka1 aotuvopikay, n epnuepida Ta Néa avagépetal otn dnpoaionoinon evos Bivieo «nou
eppavicer avopes twv MAT va ouvepyalovtal Pe Koukoulogopous [oppayilovtas] tov xBeovo
XNUIKO NOAEUO OTO KEVIPO NS ABAvas» («Xnpikds NOAepos Kal Bivieo nou ekBstel tnv EAAL.»,
2011).Me autoév tov 1péno, n epnpepida Bewpel undAoyn tnv aotuvopia yia v AUECN CUUHETOXN
s ota eng1oddia Bias nou dradpapatiotnkav ekeivn tn pépa. Apxidel niéov va dragaivetar pia
anopuBonoinon tou KiIvApatos, nou d1oxetevetan Yadl pe évav tévo elpwveias and ta éviuna péoa
evnuépwaons, napouotalovtds to enaveiAnppéva ws noMtukd avapBpo (MavopaBéins, 2012).

Yradiakd, 1o kivnpa twv Ayavaktuopévwy apxidel va nep1Bwpionoleitar kat va anoduvapdve-
a1 and ta évuna Péoa evnpépwaons Nou To TornoBétnoay, oto NéPAoa ToU XpOVoU, o€ éva enfnedo
€1pWVIKAs unoBabuions. Xapaktnpiotukod ival 1o napadeyua s epnuepidas H Kabnpepivh nou
ous 24 Mafou 2016 onpeimvel Nws « OAOT Pas EXOUE Ma ANCUOVNOE] 10 PPIKAAED OKIAXTPA TWV
Ayavakuopevav» (Maykiivns, 2016).

H unoBdaBuion tou KivApatos dsv ouvodeUTNKe O kKapia NepiNTwon Je T TEAOS TwV NONTKWOV
Mtétntas nou ouvexiotnkav otnv EANGSa, anoduvaumvovias tOoo ta pecaia Kowvikd otpiuarta,
600 Ka1 us unodopés s xwpas. Eva peydho pépos autiv twv unodopwv §60nke und popen
1&1wukonofnons og &va oupépovia. Metagl dMwv, XapaktnPIouKA ivar n nepintwon tou 016n-
podpopikoU Siktou nou gixe graoel os pia katdotaon eEaBAwons @ 0 1Takikés kpaukds a16npo-
Hpopikds duinos Ferrovie dello Stato Italiane, anéktnoe to 2016 tnv kpauknh TrainOSE, n 16 1wuko-
noinon ths onofas npoBiendtav cUPPVA e TIS GEOUEUTETS TOU EMNVIKOU KpdTous npos tnv Tpdika
Y10 TNV EAAppUvon tou xpéous. H TrainOSE petovopdotnke oe Hellenic Train tov Iouvio tou 2021.

3. To xpovikd tns tpaywdias twv Tepnwv

'OMa beixvouv nws 1o dpdpa opeietar, duotuxws, kupiws ot tpayikd avBpwnivo AdBos» . Auth
((htov n np@tn ektiunon tou EMnva MpwBunoupyou, Kupidkou Mntootdkn, Aiyes dpes PETd T
peyaAUtepn a16npodpopikh tpaywdia nou éxel oupBei noté otnv EAMGOa.

To andyeupa s 28ns ®eBpouapiou 2023, n emBaukn apagootoixia Intercity 82 tns Hellenic
Train erolydletal va npaypatonolngel 1o 6popoAdylo ABhva — Bgooolovikn pe npoBAenduevn
avaxawpnon ous 19.22. O otaBudpxns tns Adpioas dev ouvtovilel 0wotd TS ypapués, aphnvovtas
v apagootoixia va kiveitar oto AdBos pelpa yia nepinou dmodeka Aentd. Tnv i61a ypaupn diaoxi-
(a1 ano v avtiBetn katelBuvon pia epnopikn apa&oatoixia npogpxopevn anod t ©gcoalovikn.
H opobpnh petwmikh olykpouon cupBaivel ous 23.21: ta téooepa npwia Baydvia extpoxialovan
ka1 egpavicetan pia tepdoua nupdopaipa. Mevivia entd avBpwnol, o1 nepioodtepor véa naidid,
xd@vouv t {wh Tous, v Nep1oadtepol and oyddvta tpaupatiCovial coBapd. H tpaywdia dpws dev
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nepropiletar ekei:npiv akdUN EnPEPWOET, EEKIVOUV Epyacnies eKXWUETWONS KAl EMXWUETWONS Tou
XWPou Gnou cupnapacUpovtal Péxpt kal Bpadopata avBpwnivawy 0oTwy.

Aiyes yévo wpes petd 1o tpayikoé yeyovds, to (htnua anoktd pia tepdotia dnudoia, Kowvikn
H1a0taon nou ta Yéoa evnuépwaons kadouvial va avadeitouv. YUuppwva pe tov EBvikd opyavioud
b1EpElivnons agponopIk®Y Kal a1dNPoOPOPIKWY aTUXNPATWY Kal aopaAeias petapopwy (EOAA-
YAAM): «To €pyo Eekivnoe katd tn H1GpKEIa NS VUXTAS KAl PE TO MPWTO PwS 01 YEPAVOT pnnkav
otn B¢on tous kar dpxioav va A1toupyouy, avuymvovias ouvipippia ka1 oAdkAnpa Bayévia. [...]»
(Tooukas, 2025). Ma 10 CUYKEKPIUEVO yeyovos anayyEMETal KAatnyopnTtAPIo OToV MEPIPEPEIAPXN
BeooaMas, Koota Ayopaotd, 1o onoio avagépel éu «katd napabBaon tou unnpeaiakou Tou Kabn-
KOVTos Kal xwpis va {nthael tnv ouvaiveon twv appodiwv S1kacTKOVY apX®v, €5waoE EVIOAh otov
bdraxeipioth s emxeipnons va npoBei o€ enfotpwon tou HPOUOU OTO XWPO WE XaAKIa — UNIKG
3A ka1 E4 - ka1 eniotpwon tuhpatos Pe tpipévn nicoa, napepBaivovtas étol aubaipeta ka1 ai-
Ao1chvovtas Tov TOno tou oupBdvtos» («Mndalwua pe unoypagn AyopactoU kar xwpis S1kactknh
éykpion — «Extedoloa eviorés»», 2024). To undlwpa tou tenou ts tpaywdias kar n eEapdvion
TeKPNPiwv NPOKaAOUV TNV 0pyh TWV CUYYEVDVY Twv Bupdtwv nou Katnyopouv v KuBépvnon yid
OUYKAAUYN TWV NPAYHATIKOV a1tV ToU OUPBAVTOS.

H avaykn Ayns duecwv PEtpwy yia v npootacia tou e6apBpwpévou EMnvikou Z16npo-
HpopikoU Alktlou kai ths TonoBétnons Tou anapaitntou cuctAPATos thAediofknons gixe yvwato-
nomBei and tous epyaldpevous o1dnpodpopikous, xwpis va 6obel kapia enfonun andvinon and
v NAeupd tou kpdtous. H Anpokpaukh Evwukn Zuvdikahoukhn Kivnon Z16npodpopikdv tou
Opyaviopou D16npodpodpwy EMGdas (OZE), e avakoivwon s ous 7 OeBpouapiou 2023, dnAwm-
VEI KATNyopnuatKa: «Aev Ba nepipévoupie 1o SuotUxnpa NouU €PXETAl, y1a va Tous HOUNE va XUvouv
kpokodeiNia SAkpua kavovtas S1aMmaotwoels» (««Agv Ba nepIuévoule To SUOTUXNUA NOU €PXETAT»
npogidonolovcav o1 epyaldpevorl atov a1dnpddpopo», 2023). And v nAeupd tou, Ayes pépes
npEIv T oUykpouaon twv OUo tpévay, o Ynoupyds Metagopwv, Kaotas KapapavAns, anavimvtas
0 OXEUKN ENEPAINON MoU Tou tOnke otn Boulh tévioe: «Ntpénopar nou Bétete Béuata aopa-
Aefas» . OKTM Uépes apydtepa, and tov téno s tpaywdias, o 16105 pe tpepduevn pwvh OAAWOE:
«Ba kavoupe ta névta va S1EPEUVACOULE Ta aftia Ka1 vVa PNV dphooUE TINOTA KETw and To XaAi» .

Méoa o€ autd to nhaioio tibeviar opiopéva kaipia epwthpata: os nolo Babud tétolou eidous
NONTKES SNADOEIS ENNPEACAV TN OTACN TV EVIUNWY PECWY EVNPEPWONS anévavtl oto avadud-
pevo kivnua twv Tepnmy; Me notous tpdnous To Tpayikd yeyovods «Uetaoxnpatiotnke» o€ €idnon;
Mds ouykpothBnke to Kivnpa kai pe nolov 1pdrno npoBAnBnkav o1 S1ekdIKNCEIS Tou anod ta éviuna
LEOQ EVNUEPWONS;

3.1 H énproupyia tou Kivijuaros twv Teunwv

Me kevipiké ouvBnpa t gpdon «Mdape pe étav gracelsy, pia eBdopdada petd tnv tpaywdia, xINd-
bes pabntés, PortnTés kar olkoyeveles, otnv ABAva ka1 og dAes NoAeIs tns EMAdas, G1adnidvouy
Y10 10 autovénto: TNy Npootacia s avBpmvns {whs ka1 tnv nAnpn d1a@dveia otnv €peuva Twv
Qv s tpaywdias.

Ta évuna péoa evnpépwaons napouatdlouv opiopéves H1apoponoInaels otov TPéno npo-
O€yy10ns Twv NAveAMadIKWOV CUYKEVIPMOEWY TOU KIVAPATOS Twv Tepndv s 8ns Maptiou 2023: n
epnuepida H Kabnpepivi, npoBaMer pia pwtoypadia tou Kivauatos and tv NAAteia ZUvtdypatos
€ENymvTas nws «x1INAades noAites oxedov oe kGBe ywvid ts EMEdas Bynhkav otous dpopous |...]
yia v paywdia tov Tepynavy» [«Madikés 010dnAmoels og OAn tnv EAGda», 2023). H epnuepida
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Ta Néa emkévipwos v NPOCOXA NS OTOV AVTIKTUMO s Tpaywdias oto ekhoyikd oknviké («Ti
aMdader oto noNitikd oknvikdy», 2023), evd To Bhpa avédei&e tnv avnouxia anoxns ous emkeipeves
gupwekhoyés: «H anoxn tpopdder» (H anoxn tpopddel, 2023). Enions, n id1a epnuepida dnpooieu-
€1 aképn éva apBpo («To nopiopa s apxns diagavelias», 2023) e 1o onoio kdvel avapopd ota
Sraxpovikd npoBAhpata tou eEMnvikoU c1dnpodpopikou d1ktiou.

Mapdu ta tpia éviuna péoa evnpépwaons avapépovial ous PadkEés OUYKEVIPMOEIS NS 8Nns
Maptiou 2023, evtoUtols kavéva and autd dev eoudlel otn duvapikn nou ¢aiveral va anoktd 1o
kivnpa. Enerta and t olykpouon twv dUo tpévay, Pe apbpa nou dnuoaoielouy ot NPwtocéNdd
Tous, oudlouv apXIKA TNV MPOCOXA TOUS OTNV avaykn Apeons H1EpeUvnons Twv articv TNs Tpayw-
bias : H KaBnpepvh emiéyovtas tov tio : «O1 vekpof twv Tepnwv ¢ntolv anavinoeis» (2023), n
epnuepida Ta Néa Bétovtas 1o epwtnua «Ti éprai€e ;» (2023), evid To Bhpa, avapepdpevo os U0
nepiotaukd 6rou N oUykpouon Tpévwy anopeuxbnke Ty tereutaia ouyun :«AUo EKTPOXIAoH0T NP1V
and m ouykpouon» (2023). Mia uohis eBdopdda apydtepa, Ta epwthuata autd navouv va Bpioko-
Va1 oTo €nikevtpo s avéAuons tous. To SiakUBeupa nou npowbouv nepioodtepo ato dnpdoio &i-
dhoyo @aivetar va eival o avtiktunos s tpaywoias ota Nocootd Twy Koupatkoy napatdtewy. Me
oV TPOMO autdy, 1000 o1 H1EKEIKNCEIS TOU avadUOUEVOU KIVAUATOS GO0 Kal 01 Hadikés naveAadikés
Kivntonoinoeis s 8nsMaptiou 2023 tiBevtar o€ NoAU oUVIOHO XpoviKO d1datnpa oto Nep1BmpIo.

3.2 H é1atnpnon tou KIvipatos oto Xpovo Kai 0 POAOS TwV LECWV KOl
VWVIKAS SIKTUWONS

Me ™ oupninpwon evds €tous and v nuepounvia ts tpaywdias, vées padikés Kivntonoinoels
npaypatonololvial, ous onofes duws ta Péoa evnuépwans Sev NApEXouv v avaioyn KaAuyn.
O1 tpe1s epnpepides, ous onofes avagepodpacte oto NAaiolo s availucons pas, unoypaupifouv m
b1061ka0ia Twv gpEUVAV TV aTt®Y TS Tpaywdoias xwpis dpws va avapepBouv ous avudpdoels
ToU KIvApatos : «NEes €peuves yia v eUPAekTn UAN kal ta oBnopéva Bivieo» (2024) avagépel
n epnuepida H KaBnuepivh. «Bapu MévBos yia ta Téunn» (2024), €ival o Tthos nou emiéyel n
epnuepida Ta Néa, evd To BhApa ts Kupiakns dev kdvel ektevh avapopd oto yeyovds oUTe atn
5106nAwoN Nou NpayuatononBnke.

Ano tov Anpfho tou 2023 €ws tov Iavoudpio tou 2025, ta éviuna péoa Kai n tnAedpacn
avaQEPOVIal NEPICTAOIAKA otny €EENIEN TwV €PELVAY, Xwpis caeis avapopés ous diekdIKNOEIS
TOU KIVAPATOS, 6nws n anaitnon yia napanopni otn 61kaiootvn twv unelBuvwy NONTUKWY Npo-
omnwv Ka1161ws autmy nou kaAuntovtal and t Bouheutkh aculia. MNa to Adyo autd, o GUAOYOS
ouyyevav Bupdtwy {ntd v dueon avabepnon Tou ZUvtdydatos Kal Ty Katdpynon tou vOpou
nepi euBUVNS Ynoupywy, ouykevipivovias O1ad1Ktuakd Yéow s NAATPOpUas org.gr, NepIooote-
pes and 1,3 ekatoppUpia unoypaMEs MOMTOVY.

Me okond tv dueon §1¢46oon tou Pnvdpatos nou o kivnua enediwke va npowBAcer oto eupu
Koo, dnpioupynBnke n kovh xpnon hashtag, onws : ta #Téunn, #Aev eivan atixnpa, #Justice for
Tempi. To npwto dnuioupynBnke apéows Petd tnv tpaywdia e okonod tnv APeon ouykpdTnNon Tou
KivApatos kar tnv andédoon dikaioolvns. To Seltepo avadeikvUel 10 yeyovos 6T n tpaywdia dev
ATaV anotéheopa atuxias aAd noAukAs kar Beopikns cupnepipopds nou Eenepvouaos ta dpia s
apéheras. oo y1a 10 Tpito, XPNOIPONOINBNKE NOMES POPES OE CUYKEVIPWOEIS, £ite ws ouvBnpa
efte ws apioa, ws évde1En 10xuphs BEANoNS yia anovouh d1ka1oouvns.

Tooo o1 paptupies emaviwy, Kupiws véwv avBpdnwy, nou d1oxeteltnkay and ta Uéoa Kol-
vVIKNS O1KTUwaons, 600 Kal KANo1d VIoKIJaviép, dnws yia napddelyua: 28/02/2023. 23.22. Yteihe
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otav etéoels (Ntovoias, 2024, 25.12), Mapd épxopan (Metpdnouros, 79.05) kar Alkaiwon ev ava-
povh (Katwuepn, 39.08) avédeitav tnv nBikn didotaon s tpaywdias, Aetoupymvias ws avtiBapo
0tN O1WNN TWV EVIUNWY YESWY EVNPEPWONS. Avadeikviovtas NPOowIKES Haptupies H1ao0whéviwy,
autd ta viokipaviép npotdooouv tnv nBikn anaftnoh yia anovoun Gikaioouvns kar Siatnpolv
TaUTOXpova 1o Kivnpa {wvtavéd péoa oto xpovo.

3.3 «Aev éxw ofuydvon: and Kpauyn aywvias o€ oupBoAo CUAOYIKAS
n6ikns diekdiknons

Tov Iavoudipio tou 2025 véa VIOKOUPEVTA, NXNTIKA KA1 ontuikd, €0Xovtal aTo pws ts dnpoaoiotntas:
QWvEs EMBATtV Nou Kataypd@ouv th epikn ts ouypns kar Bivieo nou aneikovidouv th ouydh tns
oUykpouans. To UNKO autd 61abidetar aotpamaia ota Yéoa Kowvikns O1KTUwoNSs Kal NPOKAAE]
évav npwtopavn eonkwuo: ous 26 Iavouapiou xINddes noAites katakAU{ouv tous dpdUous Kat
TS NAATEiES o€ OAES TS MOAEIS TNS XPAs EKPPALOVTAS TNV 0pyN TOUS.

H kopUopwon épxetar ous 28 GeBpouapiou 2025, pe pia and us YeyaAUTEPES CUYKEVIPWOETS
nou éxe1 yvwpioel n xwpad. To olvBnua «Asv éxw ofuydvor, ta teheutaia Adyia pias veapns Koné-
Aas np1v xaBei otn ewud s ouykpouons, anoktd cupBoNikn didotaon: ekPpddel tnv avaykn Twv
noAIT®V yia aAnBeia, dikatooUvn kai kdBapon:«Motdpia AaoU katékhuoav tous SpOpoUS Kal Ts
nAatefes oe ekatoviddes noAels s ENAdas kat tou ewtepikoU {ntmvias oEuydvo [...]»(« EykAn-
pa Tepnn: IotopikEs OUYKEVIPMOEIS OT0 LUviaypa kal o OAo Tov KOopo — lNotap Aaol {htnoe
o€uyodvoxr, 2025). H kovwvikh anaitnon yia dikaiooUvn petatpénetan oe pia d1ebvh ékpnén oui-
Noyikhs nBikns diekdiknans, pe tautoxpoves O1adnAmaoels o Aovdivo, Mapiot, ZTokxOMIN, Bpu&éN-
Aes, MeNBoupvn kaBms kar o dMa pépn tou e€wtepikoU. MapdMnAa pe us padikés S1adnAwoels
avantiooetal éva Kivnua oto XWpo Twv VEAP@Y JaBntdv Kar gportntay, nou pe ouvBnuata, navo,
nonata kai tpayoudia, ekppdalouv éxi pévo Pia cuvaioBnpatkh euaioBntonoinon aAAd kai éva
ouvaioBnpa taduons Ye ta veapd Bupata s paywdias. To ep@Inua nou pével avoixtd gival to
akdAouBo: Mms ta péoa evnuépwons anotunwaoav autiv T PeyaAe1mON Kovwvikh anaftnon kan
nola Atav n cupBOAN Tous atn H1aThPNGN TS CUAOYIKAS PVALNS;

Zuykévipwon oto Mapiot yia tnv tpaywdia twv Tepnwv, 28.02.2025.
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Ta tpia éviuna péoa KAvouv €101KA APIEPMUATA OTIS CUYKEKPILIEVES OUYKEVIPMOEIS: OE pBpo
nou dnpoaoielel H KaBnpepivh tv 1n Maptiou tou 2025, pe titho «2 xpdvia petd, dev undpxel
XWpPos yia oiwnn» (Katexakn, 2025), n epnuepida giAotevel s avaluoels €6 npoownwy and 1o
Xpo twv MoAukdv Emotnumy, ts Oihocopias, twv Méowv Evnugpwons ala kar tns Aoyote-
xvias eouiddovias otov Tpono ekONAWONS TS OpyNSs ToU KIVAPATOS. 210 1610 nvelya, pe 1o apbpo
«Tous évwaoe o peydros Bupos» (\Katexdkn, 2025), dnuooieupévo oto npwtooéMdo s 161as epn-
uepidas, yivetar avapopd ous

«NPWIOPAVE(S OUYKEVIPWOEIS» Nou NpaypatononBnkayv o OAn T xwpa. EmAéyovias
névie ePBANUATIKES PwTOoypapies and TS CUYKEVIPMOEIS TS ABhvas, ts Becoaiovikns,
s Matpas, tou HpakAeiou Kphtns kal tns Muthivns, n epnuepida tovidel du o1 noAites
Bynkav yadikd otous OPOPOUS Yia va EKPPACOUY TNV Opyh Tous: «Me «kauaolpo» tov Buud
yia ta d1axpovikd Keva Kat us nafoyéveles tns Kpatkns pnxavas, o1 01adnAwEs s 28ns
®eBpouapiou 2025 éotethav éva nxnpd phvupa ou «etdvel, ws edw»» («Tous évwaoe o
peyaros Buposy», 2025).

TP TR TG
3 Memotiknoyx vou Tpagn
m arwi Zekivamn ond Uik Tpoprio

% HKA©OHMEPINH Wi

T I TORIKD TYALLUITIME, 10 MINYMA KAL OF ABSATKTIE

Toug évwoe 0 usvalo_c Bupog
B T H pépa mov aAda&e tn xdpa

Tf ZHTHEAN 1.000.000
EANHMEE £E 300 NOAEIZ

Ta npwrtocéhida twv epnuepidwv H Kabnpepivh, Ta Néa kat To Bhya éneita anod us navei-
Nabikés ouyKevipwoels tns 28ns OeBpouapiou 2025./ https://www.frontpages.gr / nu. emokeyi-
pétntas 2 ZentepBpiou 2025.

A&o avapopds eivar To yeyovds 6u yia np@n Gopd, N epnuepida H Kabnpepivh apiepmver
EVVED ONOKANPES Oehibes yia va avadeitel us H1ekSIKNGEIS TOU KIVAPATOS Kal Thv anaitnon tou
yia 61karooUvn. To oxdA1o nou dnpooieletal to NPwtocéNdo tns epnuepidas eivanl dkpws uno-
OTNEIKTKO Y10 TN VEQ POP®N NMOU anoktd o Kivnua: «O1KOYEVEIES, NAPEES VEWY Kal PECNATKWVY,
Ceuyapia, ouppeteixav otn Siapaptupia yia ta Téunn. Me pikpd NAAKAT, Pe autooxédia ouvBnuata
f otixous anoé nolhyata h pia okéyn, Pia AdoBaiacoa yéuioe HpdUous KevipikoUs Kal napadpo-
pous, otevd, neCodpopia Kal NACTEIES, Pe oUvEIdNTA AITApATA Kal douveidntn kovh andAnén, tnv
id1a, dppntn, pdon «ws dw»» (Katoouvdkn, 2025.). H apBpoypd@os, XpNo1Honolmvias NPwTto
nAnBuvuké, b diotader va unoypappioer nws kai n id1a cuppeteixe otn ouykekpipévn Sradniwon:
«To NAnBos LE To onofo oupnopsuBbnkape xBes, yia 6oa PETPA ENETPENE N MPWTIOPAVAS MPOTENEU-
on Ka1 0 OUVENAKOAOUBOS AOQUKTIKOS CUVWOTIOUOS, NTav TG00 avAUEIKTO Kal TG00 aKATATAKTO
(nNiIK1aKkd, KovwviKd, 16€0hoyIKE) MOU avTINPOCWNEUE Uia OAOKANPN xwpa» (Katoouvékn, 2025.).
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H epnpepida Ta Néa, and tnv nheupd s, emiéyel pia euBAnpatkn wrtoypadia pe ttro:
«T1 ¢htnoav 1.000.000 EANves o€ OAes TS NOAEIS» . Avadeikvuovias Ts Jadikés KIVNTomnolnoers, N
epnuepida avapépstal oto «avBpmvo Notapt Nou EexUBnke Kal MANPPUPIoE OAN T XWpa» («Ti
¢htnoav 1.000.000 EMnves og OAes Tis noAe1s», 2025). MapdMnAa, ecuddel tnv Npoooxn ts otov
npwtopavh ap1Bud diadniwtv nou Bynke otous SpdPOUS y1a va TUAGCET TN PvApn twv Bupd-
TWV PE KOO aftnpa tnv anovophn 61kaioouvns: «Zuvinpnukoi unohoyiopof Aoy yia ndvw and
800.000 avBpwnous nou katékAuoav To Xuvtaypa yia va (nthoouv 61kaiooUvn y1d 1o €yKANpa ota
Téunn» («T1 ¢hnoav 1.000.000 ENANves oe OAes TS noAeIs», 2025).

H epnuepiba To Bhpa tovidel tnv 10topikh Sidotaon twv eUBANPOTIKMOV OUYKEVIPMOEWY TOU
Kivapatos («H pépa nou dAae t xwpa», 2025, unoypaupidovias nws N oUYKEKPIPEVN Yépa ano-
teAel otabud y1a tn xawpa. MapdAnia, avagépetal oo ous euBUveES tns KuBEpvOUOas KOPUATIKNS
napdtaéns 6oo kar otov Ipoéno pe tov onoio Ba ekAdBouv o nxnpd phvupa twv 01adNAWTMY Ta
undéAoina noNTKka kéupata: «To epwINUa twpa sival nws autd Ba apopoiwBei and 1o NoATKO
ouotnpa v Kpioiun eBdopdda Nou €pxetal y1a va unv eKQUAICTE! o€ pia oteipa koppaukh avu-
napdBeon» («H pépa nou GMage tn xwpa», 2025.).

MpoKetal yia v NpwIN Kol éws twpa povadikn Gopd nou ta éviuna Péoa evnpéPWONs
KoAUnTouv o€ Peydho Babud, éxi1 pévo s Kowvikés H1ekOIKNOEIS TOU KIVAUATOS, OMA Kal T
oupBoAikh tou &idotaon. Tovidovias Tov 10T0PIKO XAPAKTNPA WV CUYKEVIPMOEWY, €0UG(0UV and
KO1VOU TNV MPOCOXN TOUS 0NV €vIaon NS 0pyNs Twv NONTWV.

3.4 H unofa6uion tns nBikns éidataons tns tpaywdias

Niyes UEPES PETd TS UEYAAEIWOEIS OUYKEVIPWOEIS Y1a TN SUPNAAPWon dUo xpOvwy anod thv NUEPO-
pnvia s tpaywdias, ta éviuna péoa evnpépwaons petatonifouv tnv Npocoxn Tous anod thy 10Xupn
duvapikn Tou KIVAPATOS OE AVAAUOEIS OXETKES JE TN O1€aywyn Twv pEUVAV YUpw anod Ty ékpnén
nou akohouBnae tn cuykpouon twv SUo Tpévwy. Me autdv tov tpono, tibevtar otadiakd oto ne-
P18p10 Ta Hopikd npoBAApaTa Kat n ENEIPN dopAaeias nou eEakoloubouv va xapaktnpilouv o
016npodpopikd &iktuo s xmpas.

Y10 &1dotnpa nou akohouBef, and 1o Mdpuo €ws tov Iouvio tou 2025, 1600 o1 epnpepi-
bes 600 Kal ta TNAEONTIKA péoa u10Betolv éva EE161KEUPEVO UPOS NPOCEYYIoNS wS MPos Td ai-
Tua s nupkaylds nou akoAouBnoe th olykpouon Twv TPEvwy. Xtn Sidpkela auths tns nepiddou
npoBdMetan évtova and ta péoa evnpépwons n Sixoyvwpia PETAEU Kpaukmy kal aveEdptntwy
EUNEIPOYVWHOVWY OXEUKG Je TNV mBavh napoucia Unontou, EUPAEKTOU UNKOU Otny EUMOPIKA
apa&ootoixia. H d1apdxn auth napoucidletan pe noAunAokdtnta and ta péoa, PeE anotéAeoua 1o
Koo va KatakAUZetal and nANBos Texvikwy NANPoPopIy, vid n nBikn didotaon ts tpaywbdias
napayéver oto nep1Bwpio.

Me notov tpoéno npootateletal n avBpwmvn {wh o€ éva Kpdtos nou Oev npohauBaver ty
ao®AaAela 1wV UNOdOUWY ToU ; yia nolo Adyo n cudhtnon ecuddetal o€ NONTIKES avunapabéoels
ka1 &x1 otnv nB1kn anaftnon anddoons euBuvav ; Nola N SUPBOAN Twy PECWV EVNUEPWONS OTNY
avadeIgn Twv HapTUPIGV Twv EMIMVIWY KA1 TwV O1KOYEVEIDY Twv Bupdtwy ; o noto Babud n avo-
xh otn 510pB0opd ka1 ous NEAATEIAKES OXEOE1S OUVIOTG NBIKA cuvevoxh ; TEtolou €idous epwthpata
nBikhs euons avadeikviouv 1o JATNA TS ATOPTKNS AAAG KAl Tns GUAOYIKAS euBUvNs. Xta nAaiola
s KAAUYNS s tpaywoias twv Tepyndv and ta éviuna péoa evnpépwaons n ntuxn auth unoBadpi-
OTNKE aPoU o dnpodatos S1dAoyos EMKEVIPWONKE Kupiws o€ avunapabéoels, Texvikés uBUVES Kai
KOPHaTKOUS AOyous.
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H Bewpia At¢évias (Agenda Setting) twv McCombs kar Shaw (1972) unootnpilel 6t ta péoa
evnuépwons gival autd nou kaBopilouv ta nthpata nou Bewpouvtal NPAVTIKE y1d To Koo, Ity
nepintwon twv Tepndv n unoBabuion ts nBikhs euBUVNS TwV NONTIKMY POPEWY, TNS AVAYKNS Y1a
dragpdveia otn dradikacia Myns ano@dcewy Kar ts EMeIYNs aAANAeyyUns Npos ta Buuata Kat us
OIKOYEVEIES AUTWY, anoteAOUV TPEIS ONPAvTIKOUS MUAMVES nou avadeikviouy tny nepiBwpionoinon
s nBikns idotaons s tpaywdias anoé ta péoa evnpéPwaons.

4. Enihoyos

ZIO napdv apBpo etetdoape 1o pdAo nou dradpapduoav tpia EMnvikd évtuna péoa (H Kabnpe-
pvA, Ta Néa, To Brhpa) ws npos us d1ekd1kNaels kar tn duvapikn dUo eUBANPOTIKMY KOIVWVI-
KMV K1vnpdtwv nou avadubnkav ta npdoeata xpdvia otnv EAASA: 1o kivnpa twv Ayavakuopevay
Ka1 to kivnua twv Teundv. To npmTo anoteAel to emotéyacpa pias Babids kovwvikAs Kar 01Kovo-
U1KNS kpions evd 1o Seltepo yevwnBnke and tnv kpaukh avendpkela Nou anokaAUGONKE PETd n
ouykpouon SUO TPEVWY, YEYOVOS NMOU KAGVIOE TNV EUMIOTOCUVN TWV NMONTWY MPOS T0 KPATos.

H avéAuon s kéAugns autdv twv yeyovotwv and ta tpia éviuna Yéoa anokaAuntel 61aqo-
POMOINCEIS OTOV TPOMO NPOCEYYIoNS TwV SUO KIVNUATWY. TNV NEPINTwon twv AyavakTOUEVWY,
apxiké 660nke €Upacn ota xapakINPIoUKE NS TAUTOTNTAS TOU KIVAATOS, unoypappidovias v
kaBohikh tou Sidotaon kaBws ka1 s Kovwvikés Tou Siekdiknaoels. Qotdoo, OTav PEUOVWUEVES
opddes tapalicv emxeipnoav va NApeIoPENooUV OTo Kivnpa, ta péoa evnuépwans npodBaiav,
Katd KUp10 AOyo, ta eneloddia Bias anopakpUvovtas 101 Ty NPoooxi and Tous 0UC1AoTIKoUS Oto-
XOUS ToU KIvApatos. E& phves petd thv npddtn kivntonoinon twv Ayavakuouévav, n dngooidtnta
PEIMONKE Kal N Gwvh Tou KIvApatos e6acBévioe, xwpls Opws va ekAsipel n kpfon nou to yévwnoe.

AvtiBeta, n kGAUYN TOU KIVAPATOS Twv TePNmY Xapaktnpiotnke, o€ Npwto otadio, and v eviu-
NWOIaKA CUYKEVTPWON NMONTMV MOoU KATEKAUCAV TNy MAATEia Zuvtdypatos, oty ABhva, kal noAés
GMes NOAe1s TS xpas, ekPpadovias TV Kovwvikh opyh. 101aitepo otoixefo tou KivApatos htav n
anouoia KOPPAuK®V napeuBaoewy h eKUETGAEUONS. TN GUVEXEID, N MPOCOXN TWV PECWY EVNLEPW-
ons petatoniotnke otnv noNiukh d1dotaon twv diekdikhoewy, ecuddovtas oty enidpach Tous otn
duvapikn ka1 ous S1aKUPAVOEIS Twv NMOCOOTWY TWV KOYPATKOY NApatdéewy. Xta OUo xpovia nou
akoAouBnaoay, kupidpxnaoe n avadhtnon Twv Aty ths NPOKANCNS Ths NUPOC(aIpas Nou EE0MNACE Je
™ olyKpouon Twv Tpévav kal anavBpdkwoe emBdtes nou eixav emBidoe! s oUykpouons.

1o B1BAio tous Manufacturing Consent: The Political Economy of the Mass Media, o1 Edward
Herman ka1 Noam Chomsky (2008) eEnyouv nms ta Yéoa evnpéPwaons EMAEyoUv va enkevipwBouly
o€ pia povodidotatn Ntuxn evods yeyovotos, PE MOAUNMAOKOTNTA, NPokaiwvtas éva afoBnua yeudai-
0Bnons oto kowé: «H opopP1d ToU cUOTAYATOS |...] éyKeTtal oto 6T Tétolou idous drapwvies ka
EVOXANTIKES MANPOQOpies kpatouvial evids opfwv ka1 oto nep1Bpio, €101 MOTE N NAPOUCTa Tous
va bgixvel nws 1o ouotnpa dev ivar povoMBikd, evdd ouaiacukd Oev fval apKeTd 10XUPES MOTE va
napepBaivouv atnv kuplapxia s enfonuns atlévias» (0.2 ). Me tov 1pdmno autod, 1o Koo apKeitan
oty NpdoANYN NOAUNANBMY NANPOPOPIDV MOU anevepyonololy Ty KPIUKN okéwn, nepiBwpro-
no1vtas otnv Nepintwon s tpaywdias twv Tepndv v nBikh Sidotaon s tpaywdias: 1600 ota
évtuna péoa evnpépwaons 600 Kal otous tnAeonukous otaBuous avtd va kupiapxolyv ta {nthpata
tou Bavdtou twv nevavta entd emBatmdv Kar tns Jadikns anaitnons tou KivApatos yia anédoon
Sikaloouvns, npoBdMovtal S1XoyVwLies EUNEIPOYVWHOVWY OXETIKES LE Ta aitia ts NpdKANGNS Tns
NUPKAy1ds €Neita anod t oUyKPOUoN TWV TPEVWV.
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AUo xpdvia petd v tpaywdia, n anokdAuyn nxntikoU UAKOU, To onofo gixe apxikd anooiw-
nnBei and kdnola Yéoa evnpépwaons, anotunmvovtas TS TEAEUTaies ouyués emBatdv tou tpévou,
unnpée kaBopiouknh yia v ékpnén s Aaikns opyns. e pia anod us adikdtepes H1adnADoEIS nou
éxouv oupBef noté otnv EMNGOa, kavéva eneicod1o Bias e Ba pnopouce NAéov va eUPIAOXwWPNOE!
y1a va unoBaBuiocer us O1ekO1KNTEIS TOU KIVAUATOS. H Snpocioypa®ikh KAAUYN autdv Twv KIvnTo-
NOINCEWV NTaV EKTEVAS, AANG S1NpKNOE Aiyes HOvo pépes, kaBms n Npoooxn otpdenke Kar NéA1 ous
€PEUVES Y10 Ta afUa TNS NUPKAYIAS.

H kpauyn aywvias «Aev éxw ofuydvor, nou akoUotnke Yéoa anod ta QAeyopeva Bayovia,
UETOUOIBNKE anod 1a eKATOMPUPIa Twv MONTWMV TOU KIVAPATOS ot pia adianpayudteutn anaitnon
kaBapons ka1 oeBacpou otnv atfa s {whs. O tpdnos nou ta Adyia autd npoBAnBnkav Sagépe
avdueoa ota tpia éviuna Péoa evNUEPWONS NOU PENETAPE KAl T PéCa KOWVIKNS O1KTUWOoNS. X
6T apopd Ta NPWTA, akOUN Kal av avapépOnkay eKTevms ous eBANUATIKES H1a6NADOEIS TS 28ns
®eBpouapiou 2025, dev enére€av va avadeifouv tn ouykekpiuévn ppdon ota NPwtocéMdd tous.
Me us ava@opés Tous EMKEVIPMVOVTAl NEPICOOTEPO OV NiEon Nou ackouv o1 S1adnNAWTES yia
NV anokKAAUYN TwV NPAyHaTKWOV a1i®v Tns Tpaywdias Kal ous Texvikes uBuves twv apuoddiwv
POPEWV WS NMPOS TNV EMEIPN aoPaAeias nou xapaktnpilel Sraxpovikd 1o EMnvik6 X16npodpopikod
Aiktuo. H kpauyn «Agv éxw ofuyovor anéktnog, avuBétws, 101aftepn ouvaioBnuatikh kal noN-
ukh pépucn péoa and tov tpoéno nou npoBABnke and tous 1610us Tous NoAftes kar 161aitepa ta
véa natd1d ota péoa Kovwvikns Siktiwaons. Xapaktnpiotukd givar 1o napdderyua ts 61adoans
tou hashtag #Aev éxw ofuyovo nou ouvéBale kaBopiotkd otnv NpoBoAh tns nBikhs d1Gotaons
Tou {NTAUATOS PETATPENOVTAS TV Kpauyn Bavdtou pias véas konéhas o oUMoyIKh anaftnon yia
kdBapon.
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Anpooioypagikd dpBpa

‘Evtuna péoa evnugpwons

X1Nddes ayavakuopévor oto Luviayda kar aAouU (26 Maiou 2011), H KaBnuepivn.

To np®to dnpoyneiopa. Alapaptupia aAd 1onavika ous niateies (26 Maiou 2011), Ta Néa.

Oute ndpe, oUte epxoUacte, pévoups e6w. Epeis otous HpdUOUS Ta KOUPATA OT0 Ynpokopeio (29
Maiou 2011), To Brua.

Opyn noNtav, aMa kan akpafa eavépeva (5 Iouviou 2011), H KaBnuepivn.

XapaAdpnous, A. (5 Iouviou 2011), MAateia... Avw ka1 kdtw Zuvtdyuatos, To Brua.

Mnvupata kar StAhdpata (6 Touviou 2011), Ta Néa.

Xnpikés ndAepos kai Bivieo nou ekBéter tnv EALAL. (30 Touviou 2011), Ta Néa.

MabdpaBéins, M. (25 NoeuBpiou 2012), H avodos kar n eEapavion twv ayavaktopévwy, H
KaBnuepvn.

O1 vekpol twv Tepnwv ¢ntolv anavtnoels (2 Maptiou 2023), H KaBnuepivn.

To paupo kouti s Mavowpas. Ti éptaite. (2 Maptiou 2023), Ta Néa.

AUo ektpoxiaopof npiv and t ouykpouon (5 Maptiou 2023), To Brua.

T aMader oto nohtkd oknvikd (9 Maptiou 2023), Ta Néa.

H anoxn tpopdder (12 Maptiou 2023), To BriuaA.

To népiopa s apxns dragdveias (12 Maptiou 2023), To BAuaB.

Nées €peuves yia Ty eUPAEKTN UAN kai ta oBnopéva Bivieo (29 OeBpouapiou 2024), H
KaBnuepivn.

Bapu MévBos yia ta Téunn (29 ®eBpouapiou 2024), Ta Néa.

Tous évwoe o peydros Bupds» (1 Maptiou 2025), H KabnuepiviA.

Katoouvékn, M. Tinota ka1 kaveis dev nopeletal xwpis va Aoyodortei (1 Maptiou 2025), H
KaBnuepivB.

Ti htnoav 1.000.000 EMnves o€ OAes s noAels (1 Maptiou 2025), Ta Néa.
H pépa nou dMae tn xawpa (2 Maptiou 2025), To BAua.
MaQkés dradniwoels o OAn tv ENGda (9 Maptiou 2025), H KaBnuepivn.
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Kathimerini.gr. https://www.kathimerini.gr/opinion/732818/i-anodos-kai-i-exafanisi-ton-
aganaktismenon/ ny. emokeyiyétntas : 14 Iouviou 2025.
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gr/opinion/860940/ta-kalytera-epontai-3/ ny. emokeyiudtntas : 14 Iouviou 2025.
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«Aev Ba nep1pévoupie 1o SuatUxnpa nou épxetar» npogidonolovoav o1 epyaldpevVor atov
01d6npodpopo » (1 Maptiou 2023), Naftemporiki.gr., https://www.naftemporiki.gr/
society/1445202/den-tha-perimenoyme-to-dystychima-poy-erchetai-gia-na-toys-doyme-
na-chynoyn-krokodeilia-dakrya-proeidopoioysan-pro-3-evdomadon-oi-ergazomenoi-sto-
n-sidirodromo/ ny. emokeyiyotntas : 11 Iouviou 2025.
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Katexdkn, B. (1 Maptiou 2025), Téunn: «AUo xpovia PeTd, Oev UNGpXel XWPOS yid o1wnn»,
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OAHFIEZ NPOZ TOYZ LYITPA®EIX

Ta keipeva unoBaMovtal ota eMnvikd 1 ota ayyhika. O1 ouyypageis deopeloviar éu dev
éxouv dnpoaievoer h unoBaAer Npos kpion ta apBpa tous oe dAo évtuno. Ze nepintwon on-
poaieuons napdpolou dpBpou, autd dnAwvetal and Tov cuyypadéa. YnoBaaovial téooepa
tautdonpa Kefpeva kar éva og NAEKTPOVIKN Hop@h otny enduevn SielBuvon tou ekdot.
0e66wpos ZakeAAaponoulos

Khe106Bns 12, ABhva, 10678

E-mail: epeksa@otenet.gr, dionicos@otenet.gr

Ta dpBpa agioroyouvial and SUo TOUAGXICTOV avVMVULIOUS KPITES. To Gvopa ka1 ta dMa otoixeia
TOU ouyypagéa, kaBms ka1 o Tthos tou apBpou npénel va unoBéAovtar oe Eexwpioth oeida
and 1o kupiws ompa (tithos, Keipevo, BiBMoypa@ikés avapopés). Ta unoBaMdueva dpbpa
npénel va ouvodetovtal and duo nepiAnyels, ox1 YeyaAutepes twv 100 Aé€ewv, Kal névie
NeCe1s-kAe10180 ata eAANVIKG Kat ta ayyMkd. H éktaon twv dpBpwv npénel va kupaivetar Yetagu
6-8.000 Aé€ewv, oupnepiAapBavopévay Twv NEPIAMPEWY Kal avapop@y. Ta Xe1pdypapa Twv
4pBpwv nou anoppintovtal Oev emMatpépovtal.

Ma us avapopés xpnalpornolgital 1o ouotnpa Harvard. O1 avagopés oto keipevo nepidapBdavouy
10 ENMVUPO TOU OUYYPAMED Kal TO €10 €kdoans s dnpoaicuons, n.x. (Esping-Andersen, 1990,
Kleinman and Piachaud, 1993). O1 dueoes avagopés npénel va Sivouv kar tov apiBuod s
oeNibas h twv oeMbwy, n.x. Ferrera et al., 2002: 230. Xe nepintwon NePICOOTEPWV AVAPOPWDV
Tou 610U ouyypaéa yia to 610 €tos, npénel va xpnalponoleital n Sidkpion pe a, B, y K.AM.
yia 1o €tos. O1 BiBNoypagikés avagopés (0x1 BiBAloypagia) kataxwpouvial aAgaBnukd oto
T€A\0S TOU KEIUévou. NMapakaAouvian 01 CUYYPAPE(S va emperouvIal tnv akpiBh avuotoixnon
TWV aVaPopPwV TOU KEIYEVOU pE Tov aApaBnTKO Katdhoyo twv BiBAIoypa@Ikmy avapopiy oto
T€A\0S TOU Kelpévou kai To aviiotpogo. H avagopd os BiBAa npéner va bivel 1o dvopa tou
OUYYPapEéa, To €tos ékdoans, Tov Tho tou BiBAiou, Tov T0no ékdoons Kail Ty NwvUlia Tou
ekdoukou ofkou. IN.x. Scharpf F, (1999), Governing in Europe: Effective and Democratic? Ox-
ford: Oxford University Press. H avapopd dpBpwv o€ nep1odika npénel va bivel touo, TEUXos,
oeNibes, kaBws ka1 Tov Tho Tou ApBpou o anid elcaywyikd. Na napddeyua: Atkinson A.B.,
Marlier E. and Nolan B., (2004), “Indicators and Targets for Social Inclusion in the European
Union”, Journal of Common Market Studies 42: 47-75. Ava@opes o€ KEPAAAIA GUAOYIKWOV
TOPWV KATaXwPOoUVTal Ye Tov TTAo Tou kepaiaiou og anAd e10aywyikd, akoAouBoupevo and tov
OUYYPOMED K1 TOV TITA0 Tou ouMoyikoU topou. MN.x. Leibfried, S. and Pierson, P. (1995) “Sem-
isovereign Welfare States: Social Policy in a multitiered Europe”, in: Leibfried S. and Pierson P,
(eds), European Social Policy: Between Fragmentation and Integration, p.p. 43-77, Washing-
ton D.C.: The Brookings Institution. O1 tithor twv BIBATwV ka1 nep10d1K@Y ypapovtal P NAGy1a
ypdpuata. Zuviotdtal o1 ENEENYNUOTIKES ONUEIMOEIS va ivar 01 ehdxiotes Suvatés. EQv kpivovtan
anapaitntes, TOTe Npénel va ap1Bpouval oto Keipevo Kat va napatiBeviar oto 1€Aos tou dpBpou.
Enions, oto téhos napatiBevian kar o1 uxov euxapioties. ApBpa nou dev oupBiBadlovtar pe Ts
napandvw odnyies EMotpéPovial OTov CUYYPAPEA Yia TNV avaAoyn NPocappoyn.

Ta npos kpion-napouciaon BiBAia anootéMoviar otnv Mapiva Ayyerdkn, otn SielBuvon
ToU €kGOTIKOU ofkou.

H EmOBepnon Kowvwvikn Zuvoxn ka1 Avantu§n kukhopopel U0 popés tov xpdvo, v
dvorén ka1 1o povénwpo.

Ekbidetar and tnv Emotnpovikn Etaipeia yia tnv Kowvwvikn Zuvoxn kai Avantugn,
ekunmvetal kar d1avépetar anod us Exkddoels Aidvikos, BgpiotokAéous 42, ABhva, 10678,
A/pa&: 210 3801777, e-mail: dionicos@otenet.gr.



SOCIAL COHESION AND DEVELOPMENT
Biannual Scientific Review

AIMS AND SCOPE. Social Cohesion and Development (SCD) is
a biannual interdisciplinary scientific journal for research and
debate on social policy, social cohesion and social development
issues. It aims to advance the understanding of social cohesion
in the contemporary development and to promote social justice
within and between the nations. Articles are covering policy
analyses, developments and designs, evaluations of policy out-
comes, comparative research, analyses of the role of interna-
tional organizations, the voluntary, private and local agents in
social development and policy. The journal provides comprehen-
sive coverage of a wide range of social policy and development
issues, such as labour market and employment policies, pov-
erty and social exclusion, ageing, pensions and social security,
health and social care, education and training, family, gender
and child policies, migration, crime and corporate responsibil-
ity, as well as civil society and third sector activities. The Review
welcomes scholarly articles, book reviews and short research
reports, in Greek or English. It encourages a multidisciplinary,
comparative and historical approach.

KOINQNIKH XYNOXH KAI ANANTYZEH
E€apunviaia Emotnpovikh EmBempnon

IKOMOL. H Kowwvikh Zuvoxh kar Avantuén (KZA) eivar pia e€a-
Unviaia ematnpovikn emBedpnon yia v épeuva ka1 oulhtnon
Bepdrawv kowvikhs noNuikAs, auvoxis kar avantuens. Ikonos
s lvar n KaATepn Katavonon U pOMOU TS KOVWVIKAS GUVO-
XS atn oUyxpovn avantuén ket npo@Bnan s Kovwvikhs Hikai-
00Uvns 010 E0WTEPIKG Kar HeTay twv eBvav. Ta pBpa nou bn-
Hooelovtal kaAuntouv ta nedia tns avdhuans, Tou axediaapou,
S EQAPHOYAS TwV MONTIK@Y, s a§I0AOYNans Twv anoteAeapd-
WV TOUS, TS GUYKPTTIKNS EQEUVAS, TS avGAUGNS TOU pONOU TV
O1EBvv opyaviop@Y, Twv EBENOVTIKMY, KOIVWVIKGDY, 101wTKMY
Ka1 TOMIK@MY QOPEWV OV KOVWVIKA avantuén kar noNukn. Ei-
Gikorepa, n EmBechonon giiotevel dpBpa nou avunpoownelouv
€UPU QAONO YVWOTUKMY Nediwv, ONWS EPYACIKES OXETEIS Kal
anaox6Anan, GTAXed Kat KOIVwvIKGs anokAEIop6s, aUVTGEes kal
Kowwvikh aopaNon, uyeia kat kovavikn epovtida, eknaibeuon
Ka1 KaTapuion, NONTKES y1a To naidi, T o1koyévela Kat Ta QUAG,
Letavateuon, eyKANOTKOTNTO, €TAIPIKA KOIVQVIKA  €uBlivn,
kaBs ka1 bpaopIdTnTes Tou TPftou TopE Kar s Kowwvias
nohtv. H EmBedpnan gihofevei ematnpovika dpBpa, BiBNo-
kprukés kan BiBhonapouaidoers, o0vtopes EKBEEIS EpELVNTIKMY
NPOYPApATWY, €fte ata eMnvika €ite ata ayyhikd. EvBappuver
BIEMOTNHOVIKA, OUYKPITIKA Kl 10TOPIKA NPOGEYYIoN.
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