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Abstract 

Audiovisual accessibility is traditionally seen as a means of providing access for people with sensory 

impairments, be it sight or hearing loss (Orero, 2004). Recently, a much broader perspective opened as 

some also see it as a way of providing linguistic accessibility (Díaz Cintas, 2005; Orero & Matamala, 

2007) or even as services that cater for the specific needs of people who "cannot, or cannot properly, 

access the audiovisual content in its original form" (Greco, 2016: 23). This article fits squarely into this 

trend as it reports on a survey-based study set out to find out preferences regarding linguistic accessibility 

in the cinema among unimpaired senior citizens in Poland. On the whole, 40 people aged 60 or more took 

part in the study. Results show that senior citizens are more likely to choose voice-over and dubbing over 

subtitling. This could be because the majority of participants declared that they experience discomfort or 

difficulties when reading subtitles. As a result, they are willing to use a mobile app that would enable 

them to listen to audio subtitles in the cinemas. 
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1 Introduction 

While audio description (AD) and audio subtitles (AST)
1
 are primarily meant for persons with 

sight loss, the issue of secondary or extended audiences of these access services has attracted 

attention for quite some time now. Claims, both within academia and outside it, that services such 

as AD and AST have potential for users without sight loss are not uncommon. Nevertheless, 

many of them seem to be based on anecdotical evidence. AD is thought to be beneficial for a 

much broader audience, as it supposedly can enhance language development, boost writing skills 

and improve learning outcomes (Edelberg, 2018; Peskoe, n.d.; Remael, Reviers, & Vercauteren, 

2015). It is also thought to be useful for people who have difficulties in recognizing emotions, 

e.g., those with the autism spectrum (Garman, n.d.; Listening is learning, n.d.). Some also claim 

that AD can be used by sighted people who do not direct their full attention on the visual – e.g. 

because they are multitasking, driving a car or running – and that it can also help to better 

understand a complicated plot (Gonant & Morisset, 2008; Patrick, 2018; Snyder, 2010). AST is 

often said to be for those who cannot or do not want to read subtitles, that is to say, senior 

citizens, persons with dyslexia, poor reading skills or impairments such as receptive aphasias or 

multiple sclerosis (Centre for Excellence in Universal Design, 2014; Jankowska, n.d.; Mihkla et 

al., 2014). Unfortunately, to date, there is little empirical evidence on the benefits or effects of 

using AD and AST by persons without sight loss (Fryer & Freeman, 2013; Krejtz, Szarkowska, 

Krejtz, Walczak, & Duchowski, 2012; Perego, 2016; Walczak, 2016). Data on the actual use or 

                                                           
1
 Audio subtitles are also known as audio subtitling, spoken subtitles or spoken captions. 
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need and willingness to use them is even more lightweight as it is largely anecdotic (e.g., Price, 

2017).  

This interesting area of secondary users should be explored both more extensively not only 

for pure academic interest but also for more practical reasons. It seems that extending access 

services to secondary audiences might be a good step towards mainstreaming access services, 

hopefully for the benefit of all. A good example of how this can work is the case of subtitling for 

the deaf and hard of hearing (SDH) in the US. According to Downey (2008) the major step 

towards both regulating and providing the service nationwide was convincing the stakeholders 

that SDH had a wide audience that went beyond the population of those with hearing loss. 

 In the paper, after giving a short overview of accessibility of AD and AST in Poland, we 

describe the AudioMovie project, which aimed at mainstreaming AD and AST through an 

alternative and less money-consuming system of distribution and reproduction. The main 

component of the system is a mobile application for cinemas that allows users to listen to 

alternative soundtracks such as AD an AST. The results of a market research study are also 

presented. The survey-based study was conducted in order to find out whether AudioMovie could 

be attractive for senior citizens without sight loss and thus widen the possible target group of the 

app and render it more attractive to the film and cinema industry. 

2 The AudioMovie project – mainstreaming accessibility 

Poland is seen as a stronghold of voice-over. While it is true for television broadcast, the situation 

is significantly different in the cinemas where subtitles are the main AVT modality (Szarkowska, 

2009). Dubbing, however recently gaining ground (Godziński, 2018; Zwierzchowski, 2018), is 

used mostly for children and family films. As a result, accessibility for audiences with sight loss 

in Polish cinemas is a challenge, since both AD and AST need to be provided for these audiences 

to enjoy the cinematic experience. 

Access services for persons with sight loss in Poland have been on the rise since 2006; 

nevertheless, the situation is still far from satisfactory, especially when it comes to the cinemas. 

As pointed out by some researchers (Jankowska, 2018; Jankowska & Walczak, 2019), while 

thanks to the efforts of some NGOs, accessible screenings are organized in some Polish cities, 

regular cinemas still do not offer AD and AST on a systematic basis. This, on the one hand, is 

because not many films are officially distributed with AD and AST, even if the soundtracks are 

available (for more information on the reasons for that, see Jankowska & Walczak, 2019). On the 

other hand, only about 10% of Polish cinemas have the equipment necessary to cater for 

audiences with sight loss (Statistical Office in Kraków, 2014). Unfortunately, the headsets 

required to listen to AD and AST are still quite expensive and the income from tickets sales does 

not compensate the investment. All in all, it seems to be a vicious circle of inaccessibility – since 

there are very few films with AD and AST, investing in infrastructure is pointless. And vice-

versa, without infrastructure it is equally pointless to provide AD and AST since almost no one 

will be able to enjoy it. 

The main goal of the "AudioMovie - Cinema for All"
2
 project was to create a complete 

system of alternative distribution of AD and AST in order to mainstream access services in 

                                                           
2
 “AudioMovie – Cinema for All” (www.audiomovie.pl) was a project carried out within the framework of the Social 

Innovations Programme financed by the Polish National Centre for Research and Innovations (2015-2018). The 
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Polish cinemas (for more information see Jankowska & Walczak, 2019). The main component of 

the system is a mobile application that allows users to reproduce alternative soundtracks in the 

cinemas; however, it is important to notice that the different stages of the project included 

elaborating the legal framework for creating and sharing AD and AST as well as creating a 

cloud-based service for the sharing and storing of alternative soundtracks.  

The AudioMovie app is a mobile application designed for both IOS and Android and is 

currently available only in Polish. It allows users to reproduce alternative soundtracks (e.g. AD, 

AST or dubbing) on their mobile devices in the cinemas. The alternative soundtracks are 

automatically synchronised with the film. For copyright reasons, all the soundtracks available in 

the app are protected with a QR code. This means that although soundtracks can be downloaded 

to the app at any time, they can be reproduced only after a QR code assigned to a specific 

screening has been scanned. This feature was introduced after consultations with film producers 

and distributors who did not wish for the alternative soundtracks to be freely available. 

The app has two launching modes. In the first one, users launch the app after obtaining a QR 

code in the cinema. When the code is scanned [Skanuj] (Figure 1) users are automatically 

redirected to the screening associated with the QR code and they can download [Pobierz] (Figure 

2) and reproduce [Oglądaj] (Figure 3) the alternative soundtrack(s). 

 
Figure 1: The AudioMovie app – QR code scanning module 

 

                                                                                                                                                                                            

project was carried out by a consortium of six partners with expertise in accessibility, information and 

communication technologies, intellectual property rights and implementation of research results: the Seventh Sense 

Foundation [Fundacja Siódmy Zmysł], the "Katarynka" Foundation for Audio Description Progress [Fundacja na 

Rzecz Rozwoju Audiodeskrypcji "Katarynka], the Institute of Innovative Technologies EMAG [Instytut Technik 

Innowacyjnych EMAG], Jagiellonian University in Kraków and the EMAG Centre of Technology Transfer 

[Centrum Transferu Technologii EMAG]. 
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Figure 2: The AudioMovie app – downloading tab 

 

 
Figure 3: The AudioMovie app – reproduction tab 

 

In the second launching mode, users can download alternative soundtracks prior to their visit 

to the cinema. To do that they open the "Cinema" [Kino] tab (Figure 4), choose the screening 

they plan to assist and download [Pobierz] the alternative soundtrack(s) (Figure 5). To unlock the 

soundtrack(s) they need to scan [Skanuj] a QR code provided in the cinema (Figure 6). Finally, 

they are ready to reproduce [Oglądaj] the downloaded soundtrack(s) (Figure 7). 
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Figure 4: The AudioMovie app – screening selection tab 

 

 
Figure 5: The AudioMovie app – downloading tab 
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Figure 6: The AudioMovie app – QR code scanning tab 

 

 
Figure 7: The AudioMovie app – reproduction tab 

 

       

Users can configure the app and choose which soundtracks they want to use and set the 

sound balance between them (Figure 8).  
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Figure 8: The AudioMovie app – settings tab 

 

Once the QR code is scanned and soundtracks are downloaded and ready to play, the app 

starts reproducing and synchronising them automatically as soon as the film begins. 

3 The AudioMovie project – beyond mainstreaming accessibility 

Initially, the project was intended to mainstream accessibility understood in the narrow sense 

of this word, that is to say, we targeted the audience with sight loss. However, very soon it 

became evident that, if we wanted the app to become more than an interesting, yet 

unimplementable outcome of a research project, we had to widen the target audience of the app. 

Why? During the lifetime of the project, we opted for participatory design that included different 

final users of the app. On the one hand, we worked with audiences with sight loss. On the other 

with the different actors of the film and cinema industry – e.g., producers, distributors, cinema 

owners and representatives of the financing bodies such as the Polish Film Institute [Polski 

Instytut Sztuki Filmowej] (PISF) and Polish Ministry of Culture and National Heritage 

[Ministerstwo Kultury i Dziedzictwa Narodowego] (MKiDN). It was the industry representatives 

that brought our attention to the fact that although mainstreaming accessibility seems to be a 

noble cause, they operate in a market reality and are bound to generate financial profit. From 

their point of view, an audience with sight loss, as a target group, is not large or attractive 

enough. Another issue is that the concept of a person with sight loss watching a film still seems 

to be a very abstract idea for many people in the film industry. They tend to perceive accessibility 

for those with sight loss as a another pointless regulation coined behind the closed doors of 

legislators. 

With that in mind, we first focused on rising awareness among the film industry through 

workshops, promotional materials and meetings. All that was meant to convince them that AD 

and AST are not a mere invention thought up by legislators, but an actual need of persons with 

sight loss. While it seems that we managed to get this message across, the issue of the spending 

power of the audience with sight loss still remained unresolved. According to different sources it 

is estimated that the Polish population of people with sight loss hovers from 1,650,800 
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(Kaczmarek, 2011) to 1,820,300 (Sadowska, 2014). Despite this, the Polish Association of the 

Blind [Polski Związek Niewidomych] (PZN), the biggest user association in Poland, has only 

around 55,000 members (Polski Związek Niewidomych, n.d.). 

It was the cinema owners who suggested that widening the target group of potential app 

users, by also addressing it to senior citizens, could help to render the concept attractive to the 

film industry and avoid market failure. According to the Polish Central Statistical Office 

[Główny Urząd Statystyczny] (GUS) 8,500,000 of people in Poland are aged 60 or more (Polish 

Central Statistical Office, 2016). This constitutes more that 22% of the Polish society (Polish 

Central Statistical Office, 2016). 

Rendering the concept attractive for the industry means showing that it can bring box office 

profits. According to the experience of cinema owners, senior citizens are keen on going to the 

cinema although they often "turn around at the ticket office once they learn that the film is 

subtitled" (Maria Gierat, in personal communication). With this type of comments in mind we 

decided to extend the scope of the project and carry out two studies to see if senior citizens and 

other persons without sight loss could become potential users of the AudioMovie app. The first 

study consisted in carrying out a market research survey. The second study was a usability test 

carried out with senior citizens, persons with dyslexia and intellectual impairment. In this paper, 

we report on the partial results of the first study – those that concern people aged 60 or more. 

4 Overview of the study 

The main goal of the current study was to assess whether the AudioMovie app could be useful for 

audiences without sight loss, in order to widen the group of potential target users of the app. To 

be more specific, whether the app could  attract people aged 60
3
 or more who are often listed as 

potential secondary users of AST. 

4.1 Research method 

The study was conducted using the CAWI (Computer Assisted Web Interviews) method and a 

traditional paper survey. The paper survey was introduced at the request of one of the 

collaborating institutions, the University of the Third Age in Nysa [Uniwersytet Trzeciego Wieku 

w Nysie], which argued that for some of the respondents giving feedback in a more traditional 

way might be more feasible. 

The link to the online survey was made available via the project's website and social media of 

both the AudioMovie project and project partners. In addition, the link to the survey was sent by 

email to organizations and associations working for people aged 60+, as well as to a number of 

third age universities all over Poland. The paper survey was conducted by a volunteer from the 

Seventh Sense Foundation during one of the lectures of the University of Third Age in Nysa 

(Poland). The completed surveys were then collected and entered into the online form manually 

to allow further analysis. The study followed the ethical rules of empirical research with human 

participants. All data collected during the study were anonymised. 

                                                           
3
 The threshold for becoming a senior is not clearly defined. While some institutions set it at 65, others prefer 60 or 

even 55. In our study we opted for 60, following the recent publications by GUS (the Polish Central Statistical 

Office, 2016). 
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4.2 Research procedure 

The online survey was conducted from 1 August 2016 to 30 April  2017. The paper survey was 

distributed in October 2016 in Nysa (Poland) during a class of the Third Age University in Nysa. 

The survey consisted of 18 multiple choice questions that allowed us to gather demographical 

data (age, gender, education level, knowledge of foreign languages) and information about 

participants' preference regarding AVT modalities (dubbing, subtitling and voice-over) when it 

comes to cinema and television. Given the scope of this paper and current use of the AudioMovie 

app, we report only on cinema preferences. 

4.3 Participants 

Overall 182 participants took part in the study out of which 54 (29.5%) were aged 60 or 

more. Within the 60+ group, 17 participants declared to have sight and/or hearing loss. The data 

provided by participants with sight loss were excluded from the analysis presented below, as in 

this case we were interested only in the responses provided by participants without visual 

impairments.  

The overall data of (N=40) the participants (32 female and 5 male), aged between 60 and 80+ 

are considered in the analysis. That accounts for 21.97% of the entire sample. According to the 

Centre of Public Opinion Research [Centrum Badania Opinii Społecznej] (CBOS) people aged 

60 or more constitute 22.2% of the general population in Poland (Centre of Public Opinion 

Research, 2016). 

5 Results 

5.1 Education and foreign language knowledge 

When it comes to educational background, 32.5% of the participants declared to have a higher 

education and 67.5% a secondary education. This is different from the data of the general 

population of Poles aged 60 or more. According to CBOS (2016), 42% of people aged over 65 

have a primary education, 19% a vocational education, 25% a secondary education and 14% a 

higher education. However, it should be noted that according to the Centre for Public Opinion 

Research [Ośrodek Badania Opinii Publicznej] (OBOP) (2000) people with a higher and 

secondary education go to the cinema more frequently. This and the fact that some of the 

participants of the study attended a third age university, can explain why the education level of 

our participants is statistically higher.. 

It is believed that knowledge of a foreign language can influence people's preference when it 

comes to different AVT modalities. This is why we asked the participants about the foreign 

languages they know. When asked "How many foreign languages do you know", 2.56% of the 

participants answered that they know three foreign languages, 17.95% declared to know two and 

48.72% one. Almost one third (30.77%) of the participants declared not to know any foreign 

languages (see Figure 9). 
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Figure 9: Foreign language knowledge 

 

 

Participants declared to know Russian (47.5%), English (30.5%), French (11%) and German 

(11%). Out of those who declared to know Russian, 70.5% said that they had a basic proficiency 

level and 29.5% an intermediate level. Results for English and French were similar with 73% and 

75% of the participants with a basic proficiency level and 2% and 25% with an intermediate 

level. Results for German are visibly different as  50% of the participants who declared to know 

it said to have basic proficiency, 25% an intermediate level and 25% an advanced one. This could 

be influenced by the fact that Nysa, where the paper survey was administered, is close to the 

German border. 

5.2 Digital profile of participants 

We wanted to establish the digital potential of the participants; that is why we asked them about 

the devices they use to go online. The participants answered that they mostly use laptops or 

desktop computers and smartphones. Tablets resulted to be the least popular devices. These 

results are in line with statistics of the share of devices used to access the internet in Poland 

(Mobee Dick, 2018). 

What is particularly important and interesting for the purpose of this study is the use of 

smartphones among people aged 60 and more. According to the most recent data from GUS, the 

percentage of smartphone users among senior citizens (65 or more) increased in the last three 

years from 3% to 15% (Forbes, 2018). Our results show that smartphones are even more popular 

among the participants of the study – slightly over 60% of the participants declared to use a 

smartphone more or less frequently (see Figure 10). This significantly higher result can be 

partially explained by the fact that in our study the age threshold was set at 60 and not at 65. 

Another issue is that since our survey was mostly conducted online, we suspect that the digital 

skills of our participants are more developed than in a typical Polish citizen aged 60 or more. 

Nevertheless, it cannot go unnoticed that almost 39% of the study participants declared not to use 

a smartphone at all. 
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Figure 10 Devices used by participants to go online 

 

5.3 Cinema profile of participants 

To find out the participants' habits regarding cinema attendance, we asked them how often they 

go to the cinema. Most participants said that they visit cinemas various times per year (42.5%). 

Nearly as many (37.5%) declared to go to the cinema once a month. Those who go to the cinema 

more than once a month are a minority (10%). Only three participants said that they go to the 

cinema once a year and one participant declared to go once every few years. None of the 

participants said they had never been to the cinema. According to the data from GUS (2016) in 

2014 only 45% of all Poles went to the cinema and only 18.9% of people aged 65 or more. Those 

who went to the cinema at least once every three months were even scarcer (ca. 5%). Again, our 

results seem to be higher than the average. We believe this might be because the survey was 

distributed through associations for senior citizens that tend to attract more active persons. 

When asked about their cinema-going habits, most participants declared that they do not go 

to the cinema alone. Most of them go to cinemas with friends (58.97%) or family (43.59%). Only 

four participants said that they go to the cinema on their own. 

5.4 Audiovisual translation preferences 

We also aimed at looking into participants' preferences when it comes to the consumption of 

different AVT modalities, that is to say: subtitling, dubbing and voice-over. This is why we asked 

the participants about their preferred AVT modality – out of these currently offered in the 

cinemas
4
. However, apart from asking them to choose from what is actually available (Figure 

11), we also asked them to indicate their preferred AVT modality – if they were allowed to 

choose freely (Figure 12). 

                                                           
4
 Subtitles are the default AVT modality offered in Polish cinemas for foreign films. Dubbing, however, is recently 

used mostly for films targeted at younger audiences. Voice-over is currently not used in the cinemas. 
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When asked to indicate their preferred AVT modality in the cinema (Figure 12), the majority 

of the participants declared that they are most likely to choose dubbing (93.55%). Subtitles were 

selected by 66.66% of the participants. At the same time, while only 6.46% of the participants 

declared that they would be unlikely or very unlikely to choose dubbing, 26.67% of them 

declared that they would be unlikely or very unlikely to choose subtitles. 

 
Figure 11: Audiovisual translation preferences in the cinema 

(when choosing from the available AVT modalities) 

 

If participants were free to choose any AVT modality in the cinema (regardless of its actual 

availability), most of them would choose voice-over (96.55%) or dubbing (96%). Subtitles were 

not only the least preferred modality (51.85%) but also the one that caused the most reluctance 

(44.45%). 
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Figure 12: Audiovisual translation preferences in the cinema 

(when choosing from voice-over, dubbing and subtitling) 

 

We did not find any significant correlations between education level, foreign language 

knowledge or foreign language proficiency and AVT modality preference. 

It is hard to relate our results to general population in Poland as up-to-date studies on AVT 

modalities preferences are scarce. We were able to access the results of six studies (see Table 1 

below) . OBOP conducted two studies, in 1997 and 2000. Another study was carried out in 2000 

or 2004
5
 by the Institute for Market and Public Opinion Research [Instytut Badania Rynku i Opinii 

Publicznej SMG/KRC]
6
 (SMG KRC) (Bogucki, 2004; Szarkowska, 2008) and one more by BBC 

Prime (Subbotko, 2008) probably around 2007. The issue of preferences is also tackled in two 

academic publications. The first of them is a report from HBB4All (Szarkowska & Laskowska, 

2014) and the second is an article reporting on a study carried out exclusively among students 

from the University of Łódź (Bogucki & Deckert, 2018). Overall, the first four studies show that 

when it comes to television Poles show a strong preference for voice-over and dubbing. Results 

of the study by Szarkowska and Laskowska (2014) seem to indicate a change in the preferences. 

However, it should be noted that their study had several limitations – it was conducted 

exclusively online, over 80% of the participants were aged between 21 and 40, the environment 

of AVT modality preference (television vs. cinema) is not clearly stated, and finally, the sample 

was rather small, as only 189 people participated in the study.  

 

 

 

                                                           
5
 Szarkowska (2008) indicates that the study was carried out in 2000 and Bogucki (2004) refers to 2004. 

6
 Since 2000 the name of the company changed to Millward Brown 
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Table 1: Polish audience AVT modality preferences 

 OBOP 

(1997) 

OBOP 

(2000) 

SMG KRC 

(2000 or 2004) 

BBC Prime 

(2008) 

Szakowska & Laskowska 

(2014) 

Voice-over 54% 57% 50.2% 52% 6.88% 

Dubbing 36% 34% 43.4% no data no data 

Subtitles 5% 9% 8.1% 4% 77.25% 

 

5.5 Difficulties in subtitle reading 

We were also interested in finding out if reading subtitles poses any problems to the study 

participants (Figure 13) and whether this can influence their decision on going to the cinema 

(Figure 14). Over half (58.97%) of the participants confirmed that they experienced discomfort or 

difficulties when reading subtitles in the cinema. Almost one third (30.77%) declared not to 

experience any of the above. Only four participants were either undecided or could not say 

whether they experienced any problems or difficulties.  

 
Figure 13: Difficulties in subtitle reading 

 

We did not find any significant correlations between education level, foreign language 

knowledge or foreign language proficiency and the difficulty in reading subtitles. 

When asked "Do you ever refrain from going to the cinema because of having to read 

subtitles" (Figure 14), a vast majority of participants (73.16%) declared that subtitles do not 

discourage them from going to the cinema. Only 3 people confirmed that they refrain from going 

to the cinema because of subtitles. What is interesting, almost 20% of the respondents were 

undecided. 
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Figure 14: Influence of subtitles on abstaining from going to the cinema 

 

 

5.6 Willingness to use a mobile application 

To find out whether people aged 60 or more are possible future users of the AudioMovie app, we 

asked study participants about their willingness to use a mobile application that would enable 

them to listen to alternative soundtracks in the cinema (Fig. 15). Almost half of the participants 

(45%) declared that they would be willing to use such an app. However, at the same time a large 

part of them was either reluctant (35%) or undecided (20%). 

 

Figure 15: Willingness to use a mobile application in the cinema 
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6 Discussion 

The results of our study show that senior citizens seem to be a large group of cinema goers and 

their needs should be catered to. One of those needs is the linguistic accessibility of foreign 

language films screened in the cinemas. While the participants of our study do not abstain from 

going to the cinema because of having to read subtitles, the majority of them declare that it is not 

easy for them to read subtitles. Moreover, a vast majority of the participants would choose 

dubbing and voice-over instead of subtitles, if they were given such choice. This, in our opinion, 

shows that senior citizens are potential users of AST. Given the fact that there are currently about 

8,500,000 people aged 60 or more in Poland, the provision of AST in the cinemas could possibly 

increase box office income. What is more, participants of our study seem to perceive going to the 

cinema as a social event – they usually attend screenings with friends and family. This means that 

they go to the cinema with people who have different accessibility needs – especially since the 

preference for subtitling is stronger in the younger generation . Enabling personalised 

accessibility – meaning  senior citizens could enjoy a subtitled film with AST, while their family 

members could read subtitles – might also increase the number of cinema goers. 

When it comes to reproducing AST through a dedicated mobile app, the results of our study 

seem to show that senior citizens are willing to adopt such a solution. This is especially 

interesting since the details of the AudioMovie app were not explained to the study participants 

and they did not have the opportunity to use it. This is why, in order to confirm whether senior 

citizens are potential AudioMovie users, further and more detailed studies, such as usability tests, 

should be carried out. However, when considering senior citizens as possible users of the 

AudioMovie app the fact that 40% of study participants declared not to use smartphones should 

also be taken into account. Moreover, according to GUS (Forbes, 2018) and CBOS (Centre of 

Public Opinion Research, 2017) only 15% of senior citizens use these devices. This can be a 

serious obstacle in widening the target audience of the app. At the same time, it should be noted, 

that the number of smartphone users among people aged 60 or over is rapidly growing (Forbes, 

2018). Nevertheless, since for now mobile devices are not a natural environment for senior 

citizens, when considering the implementation of the AudioMovie system in the cinemas, issues 

such as additional assistance from the staff or even renting mobile devices should be considered.  

Although the initial results seem promising, several limitations of this study should be 

considered. The first of them is the small and not representative sample size and its little diversity 

in terms of education level as well as cinema and digital profile. The second is the fact that the 

survey was conducted both on paper and online – the latter could have influenced the outcome, 

since those who completed the online version could be more open towards new technologies. 

This is why further quantitative and qualitative studies are necessary. 

Conclusion 

In this paper, we have presented the results of a study that aimed at establishing whether the 

AudioMovie app could be attractive to senior citizens who for use in cinemas to listen to AST. 

The initial results show that while senior citizens indeed are potential audience of AST, using a 

mobile application could be a possible barrier. This barrier should be considered when working 

on the implementation of the AudioMovie system into the cinemas, or any other output based on 

information and communications technologies, so that the digital divide does not cause additional 

exclusion. 



44 

 

References 

Bogucki, Ł. (2004). The Constraint of Relevance in Subtitling. JoSTrans. The Journal of Specialised 

Translation, (1), 71–88. Retrieved from https://www.jostrans.org/issue01/art_bogucki_en.pdf 

Bogucki, Ł., & Deckert, M. (2018). Badanie preferencji dotyczących przekładu audiowizualnego wśród 

polskich widzów. In P. P. Chruszczewski & A. R. Knapik (Eds.), Między tekstem a kulturą: Z 

zagadnień przekładoznawstwa (pp. 252–267). San Diego: Æ Academic Publishing. 

Central Statistical Office. (2016). Uczestnictwo ludności w kulturze w 2014 r. / Participation in culture in 

2014. Warsaw. Retrieved from www.stat.gov.pl 

Centre for Excellence in Universal Design. (2014). Spoken subtitles. Retrieved January 21, 2019, from 

http://universaldesign.ie/Technology-ICT/Irish-National-IT-Accessibility-Guidelines/Digital-TV-

equipment-and-services/guidelines-for-digital-tv-equipment-and-services/Spoken-subtitles/ 

Centre for Public Opinion Research. (1997). Dubbing w filmach fabularnych. Warszawa. Retrieved from 

http://tnsglobal.pl/archiv_files/M.1410.pdf 

Centre for Public Opinion Research. (2000). Widownia Cyfry+. Warszawa. Retrieved from 

http://tnsglobal.pl/archiv_files/M.1648.pdf 

Centre of Public Opinion Research. (2016). Portret społeczno - demograficzny seniorów. Warszawa. 

Retrieved from https://cbos.pl/SPISKOM.POL/2016/K_160_16.PDF 

Centre of Public Opinion Research. (2017). Korzystanie z telefonów komórkowych. Warszawa. Retrieved 

from http://www.cbos.pl 

Díaz Cintas, J. (2005). Audiovisual Translation Today – A question of accessibility for all. Translating 

Today, 4, 3–5. 

Downey, G. J. (2008). Closed Captioning : Subtitling, Stenography, and the Digital Convergence of Text 

with Television. Baltimore: The John Hopkins University Press. 

Edelberg, E. (2018). Benefits of Audio Description, Even for Those Without Vision Loss. Retrieved 

August 2, 2018, from https://www.3playmedia.com/2017/03/31/benefits-audio-description-even-

without-vision-loss/ 

Forbes. (2018, May 17). Miliony Polaków nie mają w domu internetu. I żyją. Retrieved from 

https://www.forbes.pl/gospodarka/spoleczenstwo-informacyjne-ilu-polakow-ma-smartfony-i-dostep-

do-internetu/9l39ph4 

Fryer, L., & Freeman, J. (2013). Cinematic language and the description of film: keeping AD users in the 

frame. Perspectives: Studies in Translatology, 21(3), 412–426. 

https://doi.org/10.1080/0907676X.2012.693108 

Garman, J. (n.d.). Autistic spectrum, captions and audio description. Retrieved January 21, 2019, from 

http://mindfulresearch.co.uk/2011/08/29/autistic-spectrum-captions-and-audio-description/ 

Godziński, B. (2018). Filmy z dubbingiem. Dlaczego w kinach jest tak dużo polskich wersji? NaTemat.Pl. 

Retrieved from https://natemat.pl/239143,filmy-z-dubbingiem-dlaczego-w-kinach-jest-tak-duzo-

polskich-wersji 

Gonant, F., & Morisset, L. (2008). La Charte de Qualité de l’Audiodescription. Retrieved from 

http://www.enaparte.org/audiodescription/pdf-doc/Charte-de-laudiodescription.pdf 

Greco, G. M. (2016). On Accessibility as a Human Right, with an Application to Media Accessibility. In 

A. Matamala & P. Orero (Eds.), Researching Audio Description New Approaches (pp. 11–34). 

London: Palgrave Macmillan. 



45 

 

Jankowska, A. (n.d.). Audiovisual media accessibility. In G. Angeone, Erik; Ehrensberger-Dow, Maureen; 

Massey (Ed.), The Bloomsbury companion to language industry studies. London: Bloomsbury 

Academic Publishing. 

Jankowska, A. (2018). Patrząc w przeszłość, patrząc w przyszłość – 10 lat audiodeskrypcji filmowej w 

Polsce. Mięzy Oryginałem a Przekładem, 39, 139–158. 

https://doi.org/https://doi.org/10.12797/MOaP.24.2018.40.08 

Jankowska, A., & Walczak, A. (2019). Audio description for films in Poland: the present state and 

challenges. JoSTrans. The Journal of Specialised Translation, 32. 

Kaczmarek, B. M. (2011). Zbiorczy raport z diagnozy świadczonych usług z zakresu rehabilitacji 

społecznej dla osób niepełnosprawnych w Polsce. Retrieved from 

http://www.koalicjaon.org.pl/photo/File/projekt_standardy/raport_zbiorczy_z_diagnozy_swiadczony

ch_uslug_rehabilitacyjnych.pdf 

Krejtz, I., Szarkowska, A., Krejtz, K., Walczak, A., & Duchowski, A. (2012). Audio description as an 

aural guide of children’s visual attention: Evidence from an eye-tracking study. In Eye Tracking 

Research and Applications Symposium (ETRA) (pp. 99–106). 

https://doi.org/10.1145/2168556.2168572 

Listening is learning. (n.d.). Description for Students without Visual Impairments. Retrieved January 21, 

2019, from http://listeningislearning.org/background_description-no-bvi.html 

Mihkla, M., Hein, I., Kiissel, I., Räpp, A., Sirts, R., & Valdna, T. (2014). A System of Spoken Subtitles 

for Estonian Television. Frontiers in Artificial Intelligence and Applications, 268, 19–26. 

https://doi.org/10.3233/978-1-61499-442-8-19 

Mobee Dick. (2018). Polska jest mobi. 23-04-2018. Retrieved from http://jestem.mobi/2018/04/raport-

polska-jest-mobi-2018-do-pobrania/ 

Orero, P. (2004). Audiovisual Translation: A New Dynamic Umbrella. In P. Orero (Ed.), Topics in 

Audiovisual Translation (pp. VII–XIII). Amsterdam: Benjamins. 

Orero, P., & Matamala, A. (2007). Accessible Opera: Overcoming Linguistic and Sensorial Barriers. 

Perspectives: Studies in Translatology, 15(4), 427–451. https://doi.org/10.1080/13670050802326766 

Ośrodek Badani Opinii Publicznej. (2000). Kto chodzi do kina? Retrieved from 

http://tnsglobal.pl/archiv_files/029-00.pdf 

Patrick, L. (2018). People Are Using Netflix Videos Like &quot;Audiobooks&quot; with Audio 

Description. Retrieved January 21, 2019, from https://www.3playmedia.com/2017/12/06/people-are-

using-the-audio-description-feature-on-netflix-to-listen-to-video/ 

Perego, E. (2016). Gains and losses of watching audio described films for sighted viewers. Target, 28(3), 

424–444. https://doi.org/10.1075/target.28.3.04per 

Peskoe, M. (n.d.). Descriptive Children’s Television: Bridging the Gap for Blind Kids While Benefiting 

All Kids. Retrieved from https://dcmp.org/learn/static-assets/nadh237.pdf 

Polish Central Statistical Office. (2016). Ludność w wieku 60 lat i więcej. Retrieved from 

https://stat.gov.pl/files/gfx/portalinformacyjny/pl/defaultaktualnosci/5468/24/1/1/ludnosc_w_wieku_

60._struktura_demograficzna_i_zdrowie.pdf 

Polski Związek Niewidomych. (n.d.). Polish Association of the Blind. Retrieved January 24, 2019, from 

http://pzn.org.pl/ 

Price, E. (2017). How to Turn Netflix Movies Into Audiobooks. Retrieved January 21, 2019, from 

https://lifehacker.com/how-to-turn-netflix-movies-into-audiobooks-1820948153 



46 

 

Remael, A., Reviers, N., & Vercauteren, G. (Eds.). (2015). Pictures painted in words: ADLAB Audio 

Description guidelines. EUT Edizioni Università di Trieste. Retrieved from 

http://eut.units.ithttps//www.facebook.com/EUTEdizioniUniversitaTrieste 

Sadowska, A. (2014). Audiodeskrypcja Do Ilustracji W Prasie. Przekładaniec, (28), 124–139. 

https://doi.org/10.4467/16891864PC.14.009.1716 

Snyder, J. (2010). Audio Description Guidelines and Best Practices. 

Statistical Office in Kraków. (2014). Urząd Statystyczny w Krakowie Działalność instytucji kultury w 

Polsce w 2013 r . 1. Kr. Retrieved from http://stat.gov.pl/obszary-tematyczne/kultura-turystyka-

sport/kultura/dzialalnosc-instytucji-kultury-w-polsce-w-2013-r-,3,5.html 

Subbotko, D. (2008, January 11). Kapitulacja BBC Prime. Gazeta Wyborcza. Retrieved from 

http://wyborcza.pl/1,75410,4827095.html 

Szarkowska, A. (2008). Przekład audiowizualny w Polsce - prespektywy i wyzwania. Przekładaniec, (20), 

8–25. 

Szarkowska, A. (2009). The audiovisual landscape in Poland at the dawn of the 21st century. In A. 

Goldstein & B. Golubović (Eds.), Foreign Language Movies – Dubbing vs. Subtitling (pp. 185–201). 

Hamburg: Verlag Dr. Kovač. 

Szarkowska, A., & Laskowska, M. (2014). Jakie powinny być napisy? Warszawa. Retrieved from 

http://avt.ils.uw.edu.pl/files/2014/09/Wyniki-ankiety-o-napisach_Polska_FINAL.pdf 

Walczak, A. (2016). Foreign Language Class with Audio Description: A Case Study. In A. Matamala & P. 

Orero (Eds.), Researching Audio Description (pp. 187–204). London: Palgrave Macmillan UK. 

https://doi.org/10.1057/978-1-137-56917-2_10 

Zwierzchowski, M. (2018). Tylko dubbing w polskich kinach? Widzowie tracą wybór. Polityka. Retrieved 

from https://www.polityka.pl/tygodnikpolityka/kultura/1738882,2,tylko-dubbing-w-polskich-kinach-

widzowie-traca-wybor.read 

 

 

Biographical Note 

 

Anna  Jankowska, PhD,  is  lecturer  and  research  associate  at  the  Chair  for  Translation 

Studies  and Intercultural  Communication  at  the  Jagiellonian  University  in  Krakow  (Poland)  

and  visiting  scholar  at  the  Universitat  Autònoma  de  Barcelona  within  the  Mobility  Plus  

program  of  the  Polish Ministry of Science and Higher Education (2016-2019). She is member 

of Intermedia – Audiovisual Translation Research Group and TransMedia Catalonia research 

groups. Her recent research projects include  studies  on  mobile  accessibility  and  software  

(AudioMovie  –  Cinema  for  All and  OpenArt–Modern  Art  for  All), the  viability  of  

translating  audio  description  scripts  from  foreign  languages, multiculturalism  in  audio  

description,  audio  description  for  foreign  films  and  the  history  of  audiovisual translation. 



47 

 

She  is also  the founder and president of the Seventh Sense Foundation which provides access 

services. She is the Editor-in-Chief of the Journal of Audiovisual Translation 

. 

 

 

 

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

